Read what the Winchester Chain Stores mean to you—in this issue. 
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architects and builders. For 


several years building has been suspended for more urgent things. 


HE busy bee isn’t in it these days with 


Now it has begun again in earnest. It is authoritatively estimated that 
the United States at the present time faces a building shortage equivalent 
to the needs of over four million people. An era of big building unques- 
4 tionably is at hand. 
5 Stanley Door Holder You will be interested in our book entitled “Building you have seen. 
No. 456 We will be pleased to send you a copy, postage paid, on request. 


: A slight pressure by THE STANLEY WORKS 


© the foot on the trip CHICAGO 
§ K . , . ' t 
knob holds or re NEW YORK NEW BRITAIN, CONN. 73 East Lake Street 
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"leases the holder. 100 Lafayette Street 
ADVERTISING INDEX PAGES 207-208 


ED AS SECOND CLASS MATTER MAY 22ND, 
OFFice, aT NEW YORK, UNDER THE ACT OF MARCH 3RD, 1879 


1913, AT THE 
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A My 
How much of the 53,000,000 feet of Dealers should capitalize this 
brake lining needed for 1919 movement 
did you sell? Good brakes are dependent upon the 
N 1918 there was one automobile ™ost efficient brake lining—car own- 
for every 18 persons in America. ers appreciating the imperative need 


In 1919 there are over 6,000,000 cars Of Safe brakes are bound to have their 


and trucks which have been in service brakes inspected—and relined if 
for over one year. necessary. 

There is a big business ahead for all 
Thermoid dealers, because Thermoid 
is the one brake lining that is tied 
up to the brake inspection movement. 
If 53,000,000 feet of brake lining were It is the one and only brake lining 
needed in 1919—Jlealers can appreci- that assures satisfaction to both 
ate the phenomenal sales that 1920 dealer and customer. 

will offer. 





1920 promises to be the biggest year 
in the history of the automobile in- 
dustry. 





Get your share of this profitable 
The national brake Inspection trade. Thermoid is the best known 
movement and fastest selling brake lining there 

With the increase of motor vehicles is. It will build permanent good-will 
and the increasing traffic and safety for you by giving your customers 





























Ordinary Woven Thermoid Hydraulic problems that are confronting the lasting service. 
Lining Compressed F _ ° 

; | Brake Lining country, the necessity of brake legis- The famous Thermoid guarantee 
Notice the loosely wov- | Notice the compact lation is emphasized. Every foot of Thermoid brake lining 

en texture. | texture. ° : : i : d 
Wears down quickly | Wears down slowly. Police chiefs in towns of 2500 popu- ” backed by our guarantee: an 

and unevenly. | Gives uniform gripping lation and over are supporting the moid will make good—or WE ' 
Loses its gripping power | surface until worn’ movement for efficient brakes 

as it wears. wafer thin, Thermoid Rubber Company 


Newspapers everywhere are urgin 
° Cf y : en Makers of ‘‘Thermoid-Hardy Universal Joints, 
motorists to be sure of their brakes. and ‘‘Thermoid Crolide Compound Tires. 


The Thermoid Chart of Stopping Dis- Factory and Main Offices: Trenton, N. J. 
‘ s ~-gtae Raat New York, Chicago, San Francisco, Detroit, 

tances, now the Police Traffic Regu- Los Angeles, Philedeiphia, Pittsburgh, Bos- 

: . . * . ton, London, Paris, Turin. 

lation Chart, is being given wide- Conadiae Distsibatere 

spread notice by police chiefs as well Lp ge Fairbanke-Moree Company, 
Re ° imited, ontreal. 

as by automobile officials. Branches in all principal Canadian Cities: 
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Makers of ‘‘Thermoid-Hardy Universal Joints’? and ‘‘Thermoid Crolide Compound Tires.’’ 
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Millers Falls Leaders 


Here are five leaders out of the many tools we make. Back 
in the beginning, these tools had a leadership that came 
from their being new inventions or improvements. And 


down through the years they have held this leadership 
from constant improvement in design and never-failing 
adherence to the Millers Falls standards of tool making. 


Advertising is making this leadership more conspicuous 
than ever. And no dealer can justify a tool department 


that doesn’t include every one. 


Show all these tools in your window and have your sales- 
men push them so that your store will benefit to the utmost 
by our national advertising. It is the one sure way to 


tool-selling success. 


MILLERS FALLS CO. 


“Toolmaker to the Master Mechanic” 


MILLERS FALLS 
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THE SURVIVAL 
OF THE 
FITTEST 


Man is a result of that inexor- 
able law of nature; the survival 
of the fittest. 


This is because man has proven 
capable of adapting himself to 
all kinds of conditions. 


COES WRENCHES have out- 

lived and outsold other wrenches 

for 79 years—and only because 

they too have proven capable of 

adapting themselves to all kinds 

of conditions. “Cost a trifle more 
A COES KEY-MODEL _ te Feduce the cost in 
WRENCH will handle any brass SERVICE” 

nuts, unions and valves within 

its opening capacity, without in- 

jury, and the two positions for 

jaw straps assure its going into 

corners without any trouble. 
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It completes the service a re-seating valve should give. 
It furnishes the key to all engine room problems, tak- 
ing the place of several special tools, and adapting 
itself to meet engineer’s most exacting demands. 
Furnished in 28, 36 and 48 inch sizes, 72 inch if needed 
for special work. 


Immediate delivery from vour nearest Jobber. 


Coes Wrench Company 


Worcester Established 1841 Mass. 


AGENTS: 


J. C. McCarty & Co., Fenwich Fréres, John H. Graham & Co., 
29 Murray St., New York 8 Rue De Rocroy, Paris, France 113 Chambers St., New York 
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The Factory that Works forYou 
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THE MAKING OF A MERCHANT 


He looked 
His elbows 
rested lightly on the mahogany desk that, like a battleship, was always 
cleared for action. And he told me this story that I want to tell to you. 

“People think I succeeded merely because I am a good salesman. 
call me a ‘born’ salesman—and they say I could sell electric fans to an Esqui- 


He had the thick gray hair of a lion in its vigorous old age. 
at me through deep-set blue eyes that had never known fear. 


They 


mau. But that statement caricatures their ideals, not mine! 

“As a matter of fact, I was born with the ‘knack’ of selling goods. But 
so are many men who die in poorhouses. 

“I never really understood the principle of salesmanship until pretty 
well along in my career. 

“One day I looked around my store to pick out a razor for my own use 
at home. There are so many on the market—surely one of them could 
shave me without leaving the annoyance of a ‘sensitive’ skin. 

“Well, as I looked at one and then another, it flashed over me that here 
was the prettiest sales problem I had ever encountered—I was selling myself 
my own goods! 

“And I began to figure it this way: my decision would count twice. It 
would count in my store records and also in its results upon me personally. 

“If I picked a cheap razor, or one that wouldn’t sell easily, it would 
take less out of inventory—but would give me less satisfaction in use. It 
would be roobing Peter to pay Paul. You don’t see that until you are Peter 
and Paul at the same time! 

“How was I to solve the problem? 

“Well, sir, I knew I was on the track of a big principle, so I forgot all 
about costs and prices and tested every razor until I found absolutely 
the best. ; 

“And the best of all was the Durham Duplex. 

“But I didn’t remain satisfied merely with the correct decision to this 
one problem. I thought it through again and again until I discovered the 
vital principle of salesmanship.” 

He tapped the desk top impressively. 

“Sell to others only what you would sell to yourself!” 

“That’s the truth that turned me from a ‘clever’ salesman into a real 
merchant. I have lived by it in every transaction since the day I ‘discovered’ 
the Durham Duplex. And it never fails.” 

I looked at the old man wonderingly, repeating the wards to myself. 

“But,” I said, bewildered, “your rule of salesmanship is the Golden Rule!” 

“Why not? What fools we men have been to think that any rule could 
really pay except the Golden Rule!” 

The old man looked out the window. To me, it was as though the brain 
and heart of America had spoken at last. 

—Horace Holley. 


(To be followed Dec. 25th by “Eight Hours a Day’’) 
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Jersey City, New Jersey 
U. S. A. 














































HARDWARE Decenibagel 


The old machinist’s 
word is 
followed and respected. 
Invariably 
he recommends the 
dealer who carries 


Brown & Sharpe | 

Machinists’ a 
Tools i 
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Brown& Sharpe Mf¢.(¢ 
Providence R.I.U.S.AK 
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CHAPTER XLVI 
Meeting Mail-Order Competition 





winning football teams aren't always the ones that you know your merchandise so well that your 
lave the most “‘beef’’ in their line-up. advice is worth following. 

the contrary, football is largely a game of the The advantage is all on your side, because the cata- 
hing of wits, between the captains. And the log man isn't there to demonstrate the goods as you 
n who learns the other man’s should be able to demonstrate them. 
has him beaten at the 
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OVAL coun | and have won. Andas there 
et from your own stocks SS is only one Atkins quality, you 
tom the literature sent by the manufacturer _ will be doing the customer a real favor by switching him 
oer who supplied the goods you sell. from the lure of a lower price, to the service of a better 


wwill then be able to tell your customer facts article—SILVER STEEL Saws. Ask for Atkins’ 264- 


Atkins’ Saws and Tools that will convince him page catalog of saws, saw tools and saw specialties. 





E.C. ATKINS & COMPANY, INC. 
“THE SILVER STEEL SAW PEOPLE”’ 
. Established 1857 
INDIANAPOLIS, IND., U.S.A. 
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Where Singing Saws 
Cut Up Timber 


Saws must be sharpened constantly to speed 
their cutting. Saw filers are experts who know 
files as few others do. Filing is their only work 
and they widely demand 








NICHOLSON FILES 


Saw filers, and others who demand most of 
files, are enthusiastic in their praise of Nichol- 
son Files. They get longer and better service 
from every file and find every one sharp and 
ready for instant, superior performance. 





Write for File Filosophy and the 
NICHOLSON CATALOG — both 


valuable to File users. 


Nicholson File Company 


Providence, R. I. 


U. S. A. 
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The Largest Establishment of Its Kind inthe World. Established 1847 


E. B. Estes & Sons 


\merican and Canadian Manufacturers of 


WOODEN HANDLES | 


Tool Handles 
Screw Driver Handles 
Chafing-Dish Handles 


Currycomb Handles and 
all kinds of Turned and 
Shaped Woodwork 


Wooden Crutches | 
Surgeons’ Splints 
Tongue Depressors 


Applicators and Special 
Woodwork for the Army 
and Navy Hospitals 


Clothes Pins, Dowels, and Fine Wooden Ware 


Factories in 


Hancock, Mass., 


Gorham, N. H., 


Farmington, Me., and St. John, N. B. 


Office, Sales and Show Rooms 


362 and 364 Fifth Avenue, New York 


16-17 Devonshire Square, Bishopgate, London, E. C. 


Cable Addresses: *“‘\WOODENBOX”, New York; ““GULESTES", London 








THE MARK TOLOOK FOR 


THE PLACE TO LOOK FOR IT 


BRANCHES: 
Boston, Chicago, New York, Philadelphia, 
Seattle 
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Oldest Continuous Manufacturers in the United States (Since 18 
Originators of the Famous “GENUINE WALWORTH STILLSON 


General Offices and Eastern Division Works: 
Boston, Mass. 
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ok for the diamond Trade Mark. 


(1) Fifty Years’ Satisfaction 


The Genuine Walworth Stillson Wrench was the original pipe 

. Walworth experts of the third generation are constantly and 
gasistently seeking to improve its quality. Today, a pipe wrench to 
je average fitter means only the Genuine Walworth Stillson The 
gme pattern in every detail that his grandfather used 


(2) Special Heat Treatment 


The Genuine Wa'worth Stillson Wrench as now made is an evolu 

The latest discoveries in metallurgy, heat treatment, etc., are 
eing utilized to the end that highest quality is obtained. Every Gen 
ge Walworth Stillson Wrench is subjected to a special and severe 


(3) Strength 


The effect of the heat treatment is to secure the maximum strength 
ombined with toughness and “punishability.” 
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look For The Diamond Trade Mark 


Here are nine convincing reasons why every dealer in pipe wrenches should 


Read each reason carefully and you will understand why the Genuine Wal- 
worth Stillson Wrench is in such universal demand: 


(4) Universal Application 


Not a luxury, but a necessity Practically every house, factory or 
garage has piping of some kind, whether steam, gas or water Hence 
if a sudden leak arises a Genuine Walworth Stillson Wrench is a de 
sirable “first aid." No home is comp ete without a Genuine Walworth 
Stillson Wrench The Genuine Walworth Stillson Wrench will stop, 
start or fasten anything round, square or hexagon 


(5) Uniformity 


Fifty years of experience manufacturing the Genuine Walworth 
Stillson has resulted in a uniform product Every wrench is like 
every other wrench in every partic ular 


(6) Interchangeable Parts 


Genuine Walworth Stillson Wrench parts are and have been inter 
changeable since the beginning of its manufacture Wrench parts as 
made today are often supplied for wrenches made 30 to 40 years ago 


(7) Durability 


Numerous instances are on record where three generations of steam 
fitters have used the same Genuine Walworth Stillson Wrench. 


(8) Widespread Distribution 


Easily obtained The Genuine Walworth Stillson Wrench, due to 
the enviable history and satisfactory service, is carried in stock by 
thousands of dealers throughout this and other countries. It is ob 
tainab’e from practically every dealer in hardware anywhere 


(9) Marking 


The Genuine Walworth Stillson Wrench is marked with the diamond 
trade-mark as follows: 





A wrench which is not thus marked is NOT a GENUINE WAL- 
WORTH STILLSON WRENCH This mark protects the user 
















THE PLACE TO LOOK FOR IT 


Send for circular descriptive of 


Genuine Walworth “Stillson™ 
Wrench It will tell you a lot about 
wrenches the Genuine Walworth 


“Stillson” Wrench in particular 











[ANUFACTURING CO. 


) of Complete Line of Valves, Fittings and Tools for Steam, Water, Gas and Air 
renchi™ the “KEWANEE” Union 


Western Division: 


Office: Chicago, Il. 


STON 


Works: Kewanee, Ill. 


SALES OFFICES: 
San Francisco, Johannesburg, Havana, Buenos 
Aires, Santiago, Sydney, London, Paris, Sao Paulo 
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“Once in his hand 


—he’s sold” 


MAN doesn’t go past a Billings & 
Spencer wrench. He stops. He 
doesn’t have to know wrenches for 
Billings & Spencer to in- 
terest him. It’s so per- 
fectly forged, so clean- 
cut, so evidently finished 
by men who care, that 
it seems to say “I’m a 
worker, I was built for 


99 


strains. Try me. 


And just naturally as the 
man’s hand grips it he 
senses the perfect balance. 
His fingers get the feel of it 
and he doesn’t want to put 
itdown. Once you've got it in his hand—he’s sold. 


Getting it into his hand—that’s the work the 
Billings & Spencer Display Board does for 
you. The Board tells him the whole story. 
It holds up just the size he had in mind—it 
starts the sale. 


And at the top of the Board stands the 
Triangle B which says ‘ Rely on me’’—that 
has unconditionally guaranteed every 
Billings & Spencer tool, forging or 
machine, since the Civil War. 

That’s why 7500 hardware stores, 
automobile accessory stores and garages 
give space (with pride) to Billings & 

Spencer Display Boards. 

That’s why you need one in your 
store. Get yours now—free—and 
stimulate your wrench sales. For 
particulars see catalogue — 34th- 
edition. 


Billings ¢ 
Spencer 


Hartford 
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TRIMO 


Indicates Good Goods Made By the 
Trimont Manufacturing Company 


The TRIMO PIPE WRENCH has several distinctive features 


that make it a very desirable wrench to use— 


The STEEL FRAMES that do not break 
save buying frames, save loss of time while 
on a job—worth many wrenches, saves wait- 


ing, which costs a heap of money. 


The NUT GUARDS save time because 
they keep the wrench in adjustment when 
you lay it down and pick it up, also when 


working in close quarters they prevent acci- 





dental turning of the adjustment nut. 





The INSERTED FIXED JAW in the 
handle can be removed when worn, saving 


the handle. A new insert jaw costs consid- 





erable less than a handle to replace. This is 


one of the TRIMO LONG-LIFE FEATURES. 
The TRIMO WRENCH has other good points—it is strong 


and well made and manufactured out of materials suitable 
| for the use that is made of them. 


NUT WITH NUT GUARD 











TRIMONT MFG. COMPANY 


ROXBURY, MASS. 








THE WORD 
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Corbin Advertisin, 


carries the name and trade mark to all parts of the country. ¢ It 
tells of Corbin quality in locks and builders’ hardware, and its 


suitability for 300d buildings of all kinds. 
If you are a Corbin dealer, this is of direct value to you. You 


can make our advertising, your advertising, by tying, our name to 
yours in the minds of your townspeople. We will help you to do it. 


HABE UA eG Dae EATER 














MM ae 


> 
Write us to-day for particulars. 


P. & F, CORBIN 


The American Hardware Corporation Successor 


NEW BRITAIN, CONN. 


NEW YORK CHICAGO 
PHILADELPHIA 
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Just Bend the Spout and Oil Anywhere 


Here is that new Beacon Oiler with the FLEXIBLE SPOUT. 
$y simply bending this spout, which is 7 inches long, the user can reach 
and oil the most difficult places—places that cannot be easily reached with 


other oilers. 


The BEACON Oller 
With the Steel Flexible Spout 


is the only oiler needed now. Instead of buying Write for prices and discounts. 
; ote lh tod oe See See ae eee T hree Standard Sizes 
The Beacon oiler is made to last. It is a high One-third pint 
. . : : ; One-half pint 
grade coppered steel oiler, with evenly cut threads, a One Pint 
flexible armored steel spout, a spout that will retain y 
its fixed position until flexed again and won't break, 
loosen or leak—even if stepped on or run over 
And the tip won’t crimp or bend shut in oil holes 
You'll find this oiler a big seller to Mills, Factories, 
Garages, Automobhilists, Stationary and Railroad 
Engineers, Mechanics, Farmers, Householders—all Please send your regular form 


places where oil is used rdering samples 


Prices on larger sizes and special types furnished 
on request. 

Liberal discount to Jobbers and Deaters 

Be first in your territory to sell this long-needed, 
fast selling device ; 
of pur hase order 


Manufactured by 


MOOERS-WRIGHT CO., 1400 Broadway, New York 









































DANDY ASSORTMENT 


COPPERIZED STEEL OILERS 


Here is our counter display assortment that every 
jobber and dealer will find helpful in selling Oilers. 


It is so artistically designed that it cannot fail to attract the customer's 
attention and promptly remind him of his need of an Oiler. 


A Neat Sample Kit Furnished Free to the 
Jobber’s Salesman. Write Us for Particulars 














A “ALORTMEE | | A 
Sure an Wonderful 
Sales : Silent 
Builder if Salesman 


ALL SPOUTS INTERCHANGEABLE—ONE-PIECE BODIES 


Why not display your Oilers where they can be seen instead of hiding them 


away on the shelves? 
The counter display not only helps to sell more Oilers, but saves the clerk's 


and customer's time. 
There is a size for the automobile, machine shop, household and general 


utility purposes. 


Why Not Display Your Orlers? 


Fills a long felt want for an assortment put up in an attractive display pack- 
age to be set up on the dealer's counter or show case. 


Contents of Assortment: 

V4 Dozen No. 13 Copperized Steel Oilers, 5 ounce '% Dozen No. 14 Copperized Steel Oilers, 5 ounce 
capacity, with 3 inch Straight Spout. capacity, with 9 inch Bent Spout. 

4 Dozen No. 13A Copperized Steel Oilers, 5 '% Dozen No. 14A Copperized Steel Oilers, 


; ounce capacity, with 5 inch Straight Spout. pint capacity, with 3 inch Straight Spout. 
Send for a copy of our catalog and prices. 


Eagle Manufacturing Co., Wellsburg, W. Va. 


Established 1894 Incorporated 1897 
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How We Carry the Disston Message 


to All Classes of Tool Users 


“4 ONSIDER the different people to whom you sell saws and 
tools. There is the carpenter and mechanic—the profes- 


sional tool-user. There is the home-owner who has a set 
of tools for use around the house. There is the farmer who is his 
own carpenter. There is the business man who spends spare hours 
ata work-bench. There is the boy who has learned to make things 
at the manual-training school. 

There are any number of these men, particularly the older men, 
to whom seeing a Disston advertisement is like reading an item of 
news about an old friend. But there are also every year new pur- 
chasers of tools. 


Disston advertising seeks to quicken the friendship of the old 
and to make the acquaintance of the new. It is so planned as to 


reach every one of the different classes of tool-users mentioned 
above. 


In future pages of this magazine we will discuss in detail how 
we reach each of these various classes and the effectiveness of this 
work in helping your sales of good saws and tools. 


HENRY DISSTON & SONS, Inc. 


Keystone Saw, Tool, Steel and File Works 
Philadelphia, U. S. A. 


DISSTON 


SAWS AND TOOLS 
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Two Speedy Sellers 


These blades, because of their extraordinary toughness, durability, and hard, 
fast cutting edges, are used by mechanics all over the world. They are hard- 
ened and tempered by the patented Napier process, a process invenved by Mr. 
Napier, whose improvements in the hack saw field cover a period of 20 years 
They have milled teeth and are accurate cutting. 


Your customers get more for their money when they buy “EXPERT” and 
“QUALITY” blades, because they can turn out more and better work with them 
You therefore will make more money because you will be selling high grade 
goods that make satisfied customers. 


EXPERT Hack Saw Blades Qualil) Hack Saw Blades 


For hand use only 
are made of high grade crucible tool steel. Have For hand and power use 
milled teeth with special set. Used for general ma- are made of tungsten steel from a formula that give 
chine and structural iron work. Made in ALL-HARD _ them extraordinary qualities for cutting high speed 
and FLEXIBLE types, and in full range of standard — steels. Made in ALL-HARD and FLEXIBLE type 
dimensions and pitches. and in full range of standard dimensions and pitches 


Stock the “EXPERT” and “QUALITY” and you can take 


care of all your customers’ needs in the hack saw line. 


We also make Hack Saw Machines, Band Saw Machines and metal cutting 
Band Saws equally as high grade as the “EXPERT” and “QUALITY ” blades. 


NAPIER SAW WORKS, Inc. Springfield, Ma 


Makers of Metal-Cutting Saws 
Chicago Branch, 549 West Washington Blvd., Chicago, Illinois 
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The Winchester Junior Trapshooting %, Our appeal is to every prosperous family 
Outfit, displayed in your window, will” — in the United States, In millions of homes 
increase your Christmas trade and bring I people are now reading about the new 
you an entirely new class of customers. Winchester sport of family trapshooting. 


A Christmas merchandising plan that 
means new permanent customers 


HE people in comfortable circumstances are always the most de- 

sirable class of customers. At Christmas the buyer of every pros- 

perous family—father or mother—is looking for a substantial 
gift that will provide enjoyment for the whole family. This year thou- 
sands of these family buyers are purchasing the Winchester Junior 
Trapshooting Outfit. 

In the advertising campaign back of the Winchester Junior Trap- 
shooting Outfit every family Christmas buyer in the country has been 
acquainted with the wonderful new sport it provides— what more 
natural than for them to present this little storehouse of sport to their 
families? / 

Here is a rich opportunity for every dealer in Winchester shotguns, 
rifles and ammunition. 

The Winchester Junior Trapshooting Outfit displayed in your 
window is all that is needed to bring this Christmas trade to you. 

But the Christmas trade on the Winchester Junior Trapshooting 
Outfit is only the beginning of the new business our big advertising 
campaign brings you. Every buyer of the outfit becomes a prospective 
buyer of the whole Winchester line. Practice with the outfit makes gun 
enthusiasts by the thousand. 

A whole new class of gun enthusiasts—that’s what our advertising 


is creating for you—and every one of them a permanent customer for 
Winchester shotguns, rifles and ammunition! 





WINCHESTER REPEATING ARMS CO. 


NEW HAVEN, CONN., U.S. A. 
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The Winchester Junior Trapshooting Outfit complete 


Your new customers—and why 
you are meeting them 


HE fathers and mothers who are providing the Winchester 
Junior Trapshooting Outfit for their family Christmas, are in- 
troduced to you through the force of our national advertising. 


Our eight million individual advertisements in the national publi- 
cations have brought them to the buying point—all that you need to do 
is display the outfit in your window so that it will “flag” them when 
they approach your store. If in addition you display one of our hand- 
some posters behind or near the outfit, the effect will be even more 
eye-stopping. 

A really golden opportunity is yours with the people who are buy- 
ing the Winchester Junior Trapshooting Outfit. Every one of the fami- 
lies is sure to develop at least one permanent gun enthusiast. Perhaps it 
will be the father—perhaps one of the boys or girls—in many instances 
several of the young people. 





Fatner hasn’t had a gun in his 
hands for twenty years—after taking 
the family for a shooting-outing with 
the Outfit, he discovers the strongest 
kind of urge to go out after birds 
12 


with a gauge and will come to 


you for it. 


Boys don’t need suggestion or 
practice to stimulate their desire for 
guns—they have an instinctive crav- 
ing for firearms that nothing can stop 
After 


except parental resistance. 


Father has taught them how to shoot 


safely with the Winchester Junior 
Trapshooting Outfit there will be no 
objections to their owning the Win- 


chester .22 rifles they covet. 


You 


shooter is—how many guns he owns 


know what a_ seasoned 

how o‘ten he comes to you for am- 
munition and accessories. Through 
the popularization of the Winchester 
Junior Trapshooting Outit we are 
creating seasoned shooters by the 


thousand. 


And then trapshooters! 

Did you ever have one of your 
“confirmed” trapshooters moveaway? 
Didn’t it make you feel blue? 

A trapshooter may be anybody 
from a delicate girl to an elderl: 
man. The more people use the out- 
fit the 
shooters are going to be made. 


more real permanent trap- 








WINCHESTER 
700 Srr6e 
c tay Things 


The outfit complete 


SOR family shooting - outings the new 

} Winchester Junior Trapshooting Outfit 

is complete in itself. It is practically a 
portable family gun club. 


A strong, handsome carrying case contains 
every requisite for shooting—a new .410 cali- 
ber Winchester shotgun, a sturdy Winchester 
hand trap, .410 shells with a special trap load 
and “midget” clay targets. Gun Oil, Gun 
Grease, Rust Remover and cleaning rod are 
also included. 





The “repeat” trade on shells and targets is 
an important feature of the Outfit. After each 
shooting-outing the family must stock up for 
the next one—that brings this valuable trade 
to your store over and over again. 








Soon the family shooting - outings have 
aroused interest in other forms of shooting 
there is where your permanent new trade 
begins. 


WINCHESTER REPEATING ARMS CO. 
New Haven, Conn., U.S. A. 


WINCHESTER 


World Standard Guns and Ammunition 








Seomber 18, 1919 HARDWARE AGE 























SWISS IN PATTERN 
but NICHOLSON in 
UNIFORMITY. 


In these seven words. there is the whole 
story of the superiority of these American 
made files. No better pattern could be found 
than the best product of the best artisan file 
makers of Switzerland. 


NICHOLSON 


X- F 


EXTRA **@} Fis FINE 


Ke Fis 





Swiss Pattern Files are preferred by workers 
and purchased by executives because everyone 
is shaped, tempered and cut true to the world's- 
best pattern. 


File Filosophy and our Catalog contain 
invaluable information for file users. , 


NICHOLSON FILE CO. 


Providence, R. I. 
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STANLEY “ZIG ZAG” RULES 


The term “ZIG ZAG” as applied to folding rules made of 
flexible wood is a trade-mark belonging to this Company. 


They are made with two distinct types of joints, the Concealed 
Joint in which there is no hole through the wood, and the Rivet 
Joint in which the rivet is carried through both wood and joint, 
Both types contain a stiff spring which holds the rule rigid when 
open, even in the longest lengths. 


Several other patented features add special value to the Stanley 
and Victor rules. 


Made in all standard lengths and finishes. A few leading num- 
bers shown above. 


MANUFACTURED BY 


STANLEY RuLeE & LEvet Co. 
New Britain, Conn. U.S.A. 
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“That’s Just 


Want!” 


The next best 
thing to han- 
dling U. S. Poul- 
try Netting is to 
display in a way 
that will arrest 
the attention of 
poultry raisers 
as soon as they 
enter your store 


and create SALES. 


This rack will do it, is easy to make, 
and a perpetual advertisement for 


U. S. POULTRY FENCE 


Now it often happens that a customer isn’t 
in immediate need of poultry netting, but 
the fact that it’s right before his eyes 
every time he calls for gardei and farm 
tools keeps him reminded and he buys 
when he does need it. 


Don't hesitate to unroll U. S. Poultry 
Fence and let customers see for. them- 
selves just how it’s made. 


The fact that it is made like 
a farm fence, with parallel 
wires, which give it five or 
six times the strength of 
common poultry fence and 
prevents sagging, is what 
appeals to users and they 
buy. 


Every roll of U. S. Poultry 


INDIANA STEEL 
AND WIRE COMPANY 


Muncie, Ind., U. S. A. 





Netting is sold on a straight money-back 
if not satisfactory basis. That's our guar- 
antee to your customers through you. 


It is already predicted that 1920 will be 
a banner year for poultry raisers—cash in 


—make it a record year for poultry net- 


ting by handling U. S. Brand. 


Put up in 12 to 72 in. rolls, each roll 150 
feet long. Sample, literature and trade 


prices sent on request. 
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HEREVER chain is sold 

there is market for quick re- 

pair links for making chain endless 

or joining up the short lengths that 

otherwise would eventually find 
their way to the scrap heap. 


Be sure that your next order for 
chain includes a trial lot of 


Bridgeport Steel Wire Cold Shuts 
PACKED 100 IN A BOX 


Samples upon request 


TSR GHAI 


FACTORY and GENERAL OFFICES: 


+, 





ORIGINAL 
H19 S.JEFFERSONST. & \\ "Mitain” 
CHICAGO, ILL. 
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Sell Him Mr. Dealer 


If you want to sell the sportsman 100% 





satisfaction, lay down a box of Dupont or 
Ballistite loads on your counter when he 
calls for shells for his hunting trip. 


These powders are fast and snappy—have 
a “rep” for ‘‘pep’’—and they'll put the 
punch behind the shot—they’re game- 
getters! 














For over 100 years Du Ponts have been 
“That's the load for you, making powders and they are right “‘in 

Mr, Shooter!” ’ , . 
the know” when it comes to making 


powder for every type of a ‘shootin’ iron.” 


Sell ’em Du Pont Powders, Mr. Dealer, 
and you have sold 100‘% satisfaction and 
retained satisfied customers—your best 
advertisement. 


Have you received our new Sporting 


Powder hanger—it’s a dandy and will be 
sent on request made direct to our Ad- 
vertising Division. 


E. I. du Pont de Nemours & Co., Inc. 


Sales Department Explosives Division 
Wilmington, Delaware 
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The Principal Du Pont Products Are: 


Explosives: Industrial, Agricultural and Sporting. Chemicals: Pyroxylin Solutions, Ethers, 
Bronzing Liquids, Coal Tar Distillates, Commercial Acids, Alums, etc. Leather Substi- 
tutes: Fabrikoid Upholstery, Rayntite Top Material, Du Pont Rubber Cloth. Pyroxylin 
Plastics: Ivory, Shell and Transparent Py-ra-lin, Py-ra-lin Specialties, Challenge Cleanable 
Collars and Cuffs. Paints and Varnishes: For Industrial and Home Uses. Pigments and 
Colors: For Industrial Uses. Lithopone: For Industrial Uses. Stains, Fillers, Lacquers and 
Enamels: For Industrial and Home Uses. Dyestuffs: Coal Tar Dyestuffs and Intermediates. 
For full information address: Advertising Division, E. I. du Pont de Nemours & Co., 
Wilmington, Delaware, 
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Visit Du Pont Products Store When in Atlantic City 
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Put in a Stock of Aloxite Cloth— 
Then Oil Up the Cash Register 


gee is so far and away superior to 
the ordinary abrasive or finishing cloth 
that machinists, garage men, general *me- 
chanics everywhere need it—want it. They 
can use it in a hundred and one different 
ways on all kinds of metals and the minute 
they appreciate how fast and clean it cuts— 
how uniformly it finishes—how much more 
work it will do in a given time—they will 
come at you with the repeat orders. 


Aloxite Cloth is the Cloth that Cuts 


Put in a stock in economy roHs and sheets. 
Let your patrons know you have it and the 
cash register does the rest. 

Glad to send you samples. Try it out your- 
self. And, remember, we have plenty of 


mailable matter to help boost your sales. 


The 


Carborundum Compz Vs 
Niagara Falls, N. yy." a ey 





\ Carborundum 
Products are: 
4 Carborundum and 
Aloxite Grains and 
Powders, G rinding 
Wheels, Sharpening 
Stones, Px aper and 
P Cloth, Garnet Paper 
: } and Cloth and wh 
SMT Carborundum FUUONUOEUGUEOGUEOOUEEUEOCUEOOUEOUEEREERADEOODREUEOGOOOU/008 
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Wood Screws 


Machine Screws 
Tire Bolts 
Stove Bolts 





American Screw Co. 


Providence, Rhode Island 


WESTERN DEPOT: 
225 West Randolph Street, Chicago, Illinois 
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K-K CHANNEL NAILS 








NAILS and TACKS 


The Complete Line 
18 Kinds 


K-K Channel Nails 
*K-K Tack Point Channel Nails 
K-K Tapping Nails 

K-K Shoe Nails 

K-K Slivers 

K-K Soling Nails 

K-K Pegging Nails 

K-K Curl Nails 

K-K Curl Rubber Heel Nails 
K-K Cobbling Tacks 

| K-K Shank Tacks 

K-K Quilting Tacks 

K-K Miners Tacks 

K-K Hob Nails 

K-K Kup Head Rubber Heel 

Nails 

K-K Rivets 

K-K Rubber Top Lift Nails 
K-K Wood Heel Attaching Nails 











for attaching soles by hand and for gen- 
The K-K Channel 
Nail is one of the Eighteen Specially de- 


eral shoe repairing. 


signed Klean-Kutt Nails for shoe repair- 
ing. 


It is furnished in nail and tack points and 
in any length or finish desired. 


aan 


Nail Point 


ane 


Tack Point 


Packed in neat, strong and distinctive 


boxes. 


Illustrated Catalogue and Price List sent 
on request. 


UNITED SHOE MACHINERY CORPORATION 
Mass. 


Boston 


BRANCHES 


Aur BMS y.icscceccekeeewpave sees bu eswaacenaes -18 Main 
Brow kton, Mas ; 
ne aan 

( ‘hie ago. ack t 
Havertill. MR gaan ok uae aiesewase eee aan 145 Essex 
FOURGOT CIT, Bhs Xe oic 06ssos cavers oseencccveses 124 Main 
Lynn, Mass 306 arene 
PENGOTG, TED, 02:5.06.000 ciate eegsetcvesanenee 11 Florenc 


Milwaukee 258 Fo 

DOU TRING 5 6 0.cciu e846 0a0es8heedeesertannee 216 Chartres 

New York 37 Warren 

J. R, Merle Geis M,. Zavsctectvevacesvcessanncas 39 Warren 

PRIN. oo ok 6b.00506de ewes ocesccescspeee Orn te 

R oc a SeSbODdEK 0 CA OD a ESawe hess ee TeCCRN CIOS ah Mill 
ID. ccewocccescdercecsssceseresenvbsvese« 1423 ¢ 
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\WAITLOCK STANDARDS MAINTAINED 








Nearly four years ago we adver- 
tised as follows: 


“WHITLOCK 


“The name on Manila Rope that means 
something definite. 


“The name that guarantees uniformly 
high grade Manila fibre,—and no other 
mixture; proper lubrication,—and no 
excess; good workmanship,—and no dis- 


satisfaction. 


“We are turning out the highest grade 
Manila Rope, Bolt Rope, Transmission 
Rope and Drilling Cables on the market, 
and the era of high priced raw materials 
does not and wifl not cause any lowering 


of WHITLOCK Quality. 


This is not merely a statement for 
advertising purposes; it is the constant aim 
and accomplishment of our Mill. The 
quality of our goods is due to the fibre 
used in their manufacture and to the care 
with which they are made.” 





Since that time—in spite of great fluc- 
tuations in fibre costs and many unfore- 
seen difficulties—WHITLOCK Quality, 
of raw materials and of workmanship, has 


been consistently maintained. 


The Federal Trade Commission took 
action regarding the use of the word 
“Manila” 


Whitlock Rope required no change—nor 


did Whitlock branding or labeling. 


(circular on request) ; but 


Later, the Bureau of Standards Specifi- 
cations for Manila Rope were adopted 


by various Government Departments. 
These Specifications designated strength, 
yardage, tare, etc.—and also certain fibre 


requirements for good Manila rope. 


Whitlock All-Manila was in no respect 
changed on this account, but remained— 
as previous to the Government's action— 
and as guaranteed since then—superior 
to these requirements in all the points 


mentioned. 


The steadily increasing popularity of Whitlock All-Manila 
is the best of evidence as to the truth of our claims. 


ave ROPE that Edun, 


Department C 


WAITLOCK CORDAGE COMPANY 


46 South Street, New York 


. 
Factory and Warehouses: 


JERSEY CITY, 
N. J. 


NNQQQAAANAAAAAAAAAAAAAAANANA AAA AAAAIAPSASASHSSAAAAA 


Branches: 
CHICAGO, BOSTON, HOUSTON 
and KANSAS CITY 
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‘CLINTONS DITCH THEY 
CALLED IT 


HE crazy notion of a visionary man.. But De 

Witt Clinton had faith—faith that the Erie 
Canal would open up to America and the world the 
untold riches of the middle west, and on October 
26, 1828, the first boat arrived at Albany. 

Beside the little stream at Plymouth the wheels hummed in 
the rope walk (then four years old) as the fiber was spun into 
yarn and the yarns twisted into tow lines for use on the canal, 
and hawsers and rigging for the merchant marine 
which was to help open to the world the great riches 
of America. 


Plymouth was good rope then, it is good rope 
now. It is the rope you can trust. 


PLYMOUTH ROPE 


PLYMOUTH CORDAGE COMPANY 
North Plymouth, Mass. Welland; Canada 




















919 
























December 18, 1919 HARDWARE AGE 88 

















The Name That Sells Mowers 





For fifty consecutive years e 
the name “PHILADELPHIA” 
has been associated with 
the highest grade Lawn 
Mowers everywhere. Motor Mower—20" Walking Type—t0"Riding Tyoe 


Combination Lawn Roller and Lawn Mower 


One reason why the Genuine “PHILADELPHIA” is such a 
satisfactory machine is because the makers have devoted 
each of those fifty years to a specialized study of Lawn 
Mowers and nothing else. The 


GENUINE 


‘PHILADELPHIA 


Lawn Mowers are known the world over for their shear-like 
cut—all knives being made of Vanadium Crucible Steel—an 
exclusive feature. 


And whether you carry one or all of the 22 styles of Hand. 
the 5 styles of Horse mowers or the two styles of Motor, con- 


sider the part that the name “PHILADELPHIA” plays in 


making the sale—and 


on That Name 
When Ordering 


Lawn Mowers 


The Philadelphia Lawn 


Mower Company 


Style “A” All Steel 31st AND CHESTNUT STREETS 
Vanadium Crucible Steel Blades PHILADELPHIA, PA. 


Practically Indestructible 
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a(S: Septeml« S 20th Last, at the Sheepshead Bay Specdway, a car was driven 
a distance of 150 miles at an average speed of 109 miles an hour! This 
18. a new, work 1's record for racing Automobiles. > 

Think of the gruelling #t terrific and continued 4-0z. Duplex Cans 
speed placed on shaf r ‘ The very for Valve-Grinding 
shtest mecha the cur’s vital P 


Clover Booklet 


CLOVER MANUFACTURING COMPANY 
ods 3 aphid Rbebale bed prima: RL, 


6 Howard Stree 


CLOVER@ 


Grinding and Lapping Compounds 











This is the 
Second Advertisement 


of the 


Clover National Advertising 
for 1919-1920 


It appears in the Literary Digest, Collier’s 
t 


Weekly and The American Magazine, reach- 
ing a total of nearly 4,000,000 readers. 


' ’ % ‘ ' " . al _ 
CLOVER MFG. CO.. 50 Main St., Norwalk, Conn. 
Chicago Branch, 609 West Adams Street. San Francisco Branch, 555 Howard Street. 

3,000,000 cans of clover sold in 1918 
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MYERS 
FOR DEPENDABILITY 


If there is any one improvement in country and suburban home building that 
has eclipsed all others in recent years, it is the water supply. 


If there is any one pump that can be d epended upon to furnish the water for 
these homes better than many other pumps on the market today it is the 


MYERS “Honor-Bilt” 
SELF -OILING ELECTRIC HOUSE PUMP 


Here is a safe, quiet, dependable, economical Pump, strong and compactly built, that 
occupies small space, is simple in construction, easy to install, operates with any cur- 
rent—either service wires or private power and lighting systems, can be automatically 
controlled if desired, is SELF-OILING, has all working parts enclosed, and requires 
but little or no attention from one week's end to the next. It is a Myers ““Honor-Bilt”’ 
Quality Product and one that will please your customers first, last and all the time. 


MYERS HAND and POWER PUMPS have long been trade builders and money 
makers for dealers. Backed by Myers Reputation for Quality and the liberal Myers 
Advertising Policy, their sale continues to increase until today the demand equals a 
daily production of nearly three finished pumps every minute during working hours. 


On, pene es Pee 
= A 
_ vee | FE. MYERS & BRO., ASHLAND, OHI0 


Manufacturers of Myers’ “Honor-Bilt’” Pumps, 
Hay Tools and Door Hangers. 


~ RESIDENCE 
"WATER SYSTEM © 
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LANTERNS 
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The Best Lanterns That 
Can Be Made 


The Right Price To The User 
The Best Profit To The Dealer 


E offer many helps to the dealer 
in selling Dietz Lanterns. 


The Dietz No. 12 Display Stand is a 
Silent Salesman that sells many Lan- 
terns. 

Placed in a conspicuous place this 
stand, with its stock of Lanterns, re- 
minds customers that a new Lantern is 
needed at home. 

In addition, we furnish an attention- 
getting Window Display and striking 
Hanger Cards in Colors, also many in- 
teresting Folders for counter distribu- 
tion, which describe the various Dietz 
Lanterns for general use or for special 
uses. 


More Quality More Demand 
More Sales More Profit 


R. E. DIETZ COMPANY 
NEW YORK 
Largest Makers of Lanterns in the World 
Founded 1840 


Your Jobber Stocks DIETZ Lanterns 


| re is ‘T ANT to buy 
eo E 12 WANTIERING 
The lanterns that uN | nS 
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LOOK FOR DIETZ ON A LANTERN AS YOU WOULD LOOK FOR “STERLING” ON SILVEh 
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NEW FRIENDS IN FAMILIAR CLOTHES 


THE UTILITY LINE 


OF SPRAYERS 


| Js so well and favorably known that any addition thereto is welcomed by the trade as a part of 


A Line That Never Disappoints 


| We are pleased to illustrate the following as some of the latest additions to the line, and which will 
® be ready for distribution to the trade about January Ist. 

Notwithstanding that we have not heretofore announced these new items, we have booked orders 

| for large quantities of each, which is evidence of the confidence of the trade in the 


UTILITY LINE 





The Utility 
Tire 
Pump 


Constructed of heavy steel 

, ; , : hing Soshunte wer 
For application of Paris tubing. Substantial cas 
anes negate ot Road base with positive acting ball 
ve 4 fen co » . 

, valve “olds * ¢ I 
Arsenate of Calcium, ete. alve I Id up; takes but 
little room in tool or acces 
sory box. Heavy rubber 
tubing, nickled valve stem 
connection. 


Duster or 
Dry Sprayer 


No. 170 





May be used at any 
time of day, on wet or 
dry vines of any kind. 








Owing to the constfuction 
Driven by gears in correct combina C ted of heave tit of this pump all the air is 
tion to imsure proper speed and onstructed of heavy tin. expelled from the pump 


delivery. Control valve of brass. on down stroke. 
Powder receptacle holds 


over one quart. Distribution of powder positive and uniform Therefore, tires are filled 
Complete with carrying strap all necessary pipe, connections to capacity with least effort 
and nozzles for spraying one or two rows as desired. with the UTILITY. 


Weight about 6 pounds. 


° Place your 
No. 185 
Tin Sprayers ONE GALLON | ceders NOW 


Compressed for shipment 
Air when you 


want them 
’ 
Sprayer Don’t pass 
Same style of up the 
construction as on 
our No. 10 and 15 profits 
Knapsacks. on this 
Tank made of 
galvanized iron or brass as desired. Pump of branch of 
heavy brass tubing. Brass ball check valve. your 
Tin sprayers in pints and quarts— | Nozzle of solid brass construction. Wi: please ° 
made a “nt Pp “t. tin. with ek ad your trade especially the home gardener. business. 
é tees: ‘ ‘ | Adapted not only for spraying of all kinds SEND FOR 


sufficient size to insure satisfactory 


3 yut valuable in sanitary work as the brass ball 
service. { check valves are not affected by chemicals. CATALOG 











Vanufactured by 


ALBERT LEA SPRAYER CO., Albert Lea, mis v. S. Mi. 
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“Wickwire” 


Graduated Poultry Fence 


) ) [5SIGNED to meet the demand for a high-grade, practical, up-to- 


the-minute Poultry Netting. 
@ Has eight spaces of one and one-eighth inch mesh at the bottom, graduat- 
ing through one and one-half, two and one-quarter to three and three-quarters 
inch mesh at the top. 
q Acts both as a barrier against the straying away of the poultry and stock 
as well as a protection to them against prowling animals. 


@ Combines both small and large mesh fences all in one. 


THE WEAVE 


@ Wickwire Graduated Poultry Fence is woven on the 
same principle as W. W. Poultry Fencing, namely: from 
continuous wires completely twisted, thus avoiding the 
hanging tendency and leaving no opportunity for uriwind- 
ing to produce an opening. 
@ No ends of wires to rust, nor sharp bends to crack the 
galvanizing. 
q “Wickwire” has always stood for the best in wire goods. 
It is a guarantee of quality. 

Take no chances. Write for illustrated folder before stocking 


up on Poultry Fence. 
* 


WICKWIRE BROTHERS 
CORTLAND, N. Y. 
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Assured Production 


N the final analysis a machine-tool, be it Lathe, Planer, Shaper, or what 

not, is only as efficient as the cutting-tool used to do the actual work. 
ithe latter be a tool-holder which is weak or inefficient, the machine-tool 
jsunable to exert its full power; a brake is applied to production; an insid- 
jus drag, sometimes hard to detect, holds back the department involved— 
wentually the whole plant. 


Williams’ “Agrippa” Tool Holders are absolutely dependable, for they are 
the result of nearly half a century’s experience in the specialized production 
df drop-forgings, and drop-forged tools. They have been adopted as stand- 
gd equipment in a host of the leading shops of the metal-working indus- 
tries, because they assure maximum production at high speeds with heavy 
ats. In stock for all regular machining operations:— Turning, Boring, 
Planing, Threading, Knurling, Cutting-off the Side Work. 

Ask for your copy of our new catalog. 
J. H. WILLIAMS & CO. 
“The Drop-Forging People” 


9 So. Clinton St. 59 Vulcan St. 59 Richards St. 
Chicago, III. Buffalo, N. Y. Brooklyn, N. Y. 


WILLIAMS’ “AGRIPPA” 
TOOL HOLDERS 
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Our new catalogue contains 480 pages, including 
indexes, introductory and explanatory matter. It 
is practical, convenient in size, and weighs less than 
three pounds. 


Examination of the new catalogue will disclose a 
reduction in variety of many lines of oods, also 
many practical additions. Both additions and elim- 
inations are the result of careful consideration of 
trade requirements and of the popularity of the 
z00ds as shown by sales records. 





“Since 1839" we have been manufacturing and 
selling, hardware. We are proud of the many 
years of service and endeavor, and trust that our 
latest catalogue will receive your commendation, 
lead to increased business in our 300ds, and be used 
as a text-book by the hardware trade. 














A 





Your copy awaits an order—or your request 


RUSSELL & ERWIN MEG. CO. 


New Britain, Gonn. 
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The Ben Hur Line 
Sells and Satisfies 


Dealers find a tremendous source of perpetual profits and easy sales 
in the satisfactory service every user gets from 


BEN HUR 


Horse 


Vehicle 


BLANKETS ROBES 


That’s only natural when you stop to con- 
sider that BEN HUR Blankets and Robes 
are the he cream of the texfile makers’ 
product. ETTER Blankets and Robes 
than BEN HURS are NOT MADE in America 
today. In fact—it’s mighty hard to find 
their equal. 


Every time you sell a BEN HUR, you give 
your customer the best blanket made, at 
eeeenity the price of an ordinary article. 

uch big“money value is bound. to bring 
him back for his future needs. 

And no matter what style, size, weight or 
rice blanket‘or robe he may want, the 
EN HUR LINE is so complete and exten- 


sive, that he’ll find a BEN HUR is just 


what he needs. 


You waste no time arguing or reasoning. 
The name “Ben Hur” is ample proof to 
him that you’re giving him the best to be 
had. Such easy sales not merely make all 
your profit “velvet”, but they’re a wonder- 
ful aid in selling your other lines of goods. 


Don’t waste your efforts bucking the cur- 
rent, when you can MORE PROFITABLY 
swim with the stream at your back. Handle 
the BEN HUR Blankets and Robes—Har- 
ness and Whips—for the quick and easy 
profits in them, and let their satisfactory 
service help to sell your other merchandise. 


The George Worthington Company 
Cleveland, Ohio. 
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UNION BRAND 


BOYS 


No. 5624 No. 1624 
“ 56241, “ 1624, 
“ 57241, “ 1724), 
“  5241,L “ 52417, 
“  42414L “  4241/, 
“  — 724L “ 724 
“  9241,L “ 924, 
FOR BOTH 
No. 514 
4“ 7 
6 9 
“ 0X3 
BOBS 














| BEST. SELLERS 








KEENE BRAND 


GIRLS BOYS 
No. 302 No. 300 


302L 302 
304L 304 
202L * 202 
204L 204 
206L 206 


208L : 
FOR BOTH 
No. 102 
6é 1 06 


* 
* 0107 


UNION HARDWARE CO. 


TORRINGTON, CONN. 
N. Y. OFFICE: 99 CHAMBERS STREET 
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Nail Puller 
Hatchet 
Hammer 
Box Chisel 


All these in one piece of. high 
carbon drop-forged steel, with 
two pieces of hardwood securely 
tiveted to it, forming an oval han- 
dle which fits the hand perfectly. 


The TOMAHAWK is _ built 
just right to stand use and abuse, 
wherever there is 
cutting, prying, 
tail- pulling, or 
hammering to be 


Every One 
Warranted 


| 


achievement—a 
Tool of quality 


that will stand hard knocks for 
years, 


Used as a Chisel 


‘Tomahawk 
Box ‘Tool 


The Tool that is several laps ahead 
of its nearest competitor. 


One of the handiest tools ever made. 


Dealers sell a half-a-dozen ‘“Toma- 
hawks” to any other combination 
tool. 


Pulling Nails 


YOUR JOBBER 
is always glad to have 
you order ‘“Toma- 
hawks” — he knows 

you will soon be 

back for more. 


THE BRIDGEPORT HARDWARE MFG. CORP. 
BRIDGEPORT, CONN., U. S. A. 


J. C. McCarty & Co. 
29 Murray St., New York City 


C. W. Gause Co. 
693 Mission St., San Francisco, Cal. 
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How many doors in a house? 


Think of all the houses you can, which are in the process 
o) construction. Not only that. Think of all the houses, 
business offices, public buildings, churches, schools, theaters, 
‘te., in your town that should use door closers. Then you 
will begin to have an idea of the potential market for 
Sargent Noiseless Door Closers. 


Sargent advertising is making this market fertile. Home 
ywners and home builders all over 


the country have read about Sat len iia lS eae 





gent Noiseless Door Closers. if it is brought to their atten 
tion, that hardware repre- 
C : — : elas ° . sents a very small part of the 
So be sure you are equipped to ont ot & koa ee 
meet every demand. Stock up. will realize how much added 
. 2 bam . . beauty Sargent Hardware 
Begin with the Sargent No. 20 brings to a home—if yoo tell 
Noiseless Door Closer, and go them. 
right up the line to the largest a ner 
size for the heaviest doors. an introduction to the people 
in your town who are con 
a . sh . pees structing homes Send us 
Phen be gin by equipping your their names and we'll send 
own doors with Sargent Noiseless them our book of designs with 
; a suggestion that they call at 

Closers. You can then sell others. your store 


SARGENT & COMPANY, Hardware Manufacturers 


New Haven, Conn. 
New York Boston Chicago 
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The live hardware 
dealer says: 


“That Man Was Always Lucky’’ 


“He finds horseshoes; his garden 
truck takes prizes at the fairs; he 
bought a lot of coal and clothes 
and other useful things in-the 
good old days when they were 
cheap and hasn’t used them up yet. 


“His luck is holding good today. 
He has just bought a length of 
GOOD LUCK garden hose. 


“The moderate price of this hose, 
its excellent construction and long 
— We iring qualities make it one ot 
. the luckiest purchases a man can 
of hose is made by 
make. 
BOSTON 
WOVEN HOSE & 
RUBBER CO. 


“Tt certainly is a lucky brand fora 
live hardware dealer to carry.” 




















Cambridge, Mass. 
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Business! 





XPLOSIVES are going to play a big part in Amer- 

ica’s future development. The farmer, contractor, 
builder and others will use more explosives than ever 
before, in order to get quicker and more effective 
results. 


Right here is your opportunity to cash in on a paying 
business—the sale of Aetna Explosives and Aetna Ac- 
cessories. In a short time, by the proper use of our 
Selling Helps, you can build up a big business in these 
products, at a generous profit. 


And remember, there is no need for you to carry 
Aetna Explosives in stock unless you want to. We 
ship direct to your customer from one of our nearby 
storage branches. 


Write today for our Sales Proposition 
Don’é put it off! 


AETNA EXPLOSIVES CO., INC. 
165 Broadway, New York 


BRANCHES: 


Joplin, Mo. 
Louisville, Ky. 
New Orleans, La. 
Norristown, Pa. 
Pittsburgh, Pa. 


Birmingham, Ala. 
Buffalo, N. Y. 
Chicago, Ill. 
Denver, Colo. 


Duluth, Minn. 


Pottsville, Pa. 
Roanoke, Va. 
St. Louis, Mo. 
Wilkes-Barre, Pa. 


December 18, 1919 


WAAAY, 


\) 


AETNA PRODUCTS 


Dynamites 

Gelatins 

Permissible Powders 
Black Blasting Powder 
Sporting Powder 
Smokeless Shotgun Powder 
Blasting Caps 
Electric Blasting Caps 
Blasting Machines 
Safety Fuse 
Cordeau-Bickford 
Galvanometers 
Rheostats 

Leading Wire 
Connecting Wire 

Cap Crimpers 
Thawing Kettles 
Storage Magazines 
Etc., etc. 


It does the work! 
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=iDoor Hangers that Sell 


as Easily as 


HE one big thing about ‘‘Cannon Ball’’ Door Hangers 
is that they se//. They are about the most widely sold 
If you would like to put new 


door hangers in America. 
lfein your door hanger sales, stock 


HARDWARE AGE 


They Run 


ARN DOOR HANGERS 


‘Cannon Ball” . AND GARAGE SETS 


Nogenius has so far produced a door hanger 
tat would run easier than two steel balls 
nounted on roller bearings, rolling in a tubu- 
4ttrack, And no one has ever provided a 
tore weather-proof track than ‘‘Cannon Ball.”’ 


Mechanically, no one has ever beaten ‘‘Can- 
ton Ball.’”’ That’s why no one has ever 
‘qualled it in sales. 

Cannon Ball’? Hangers are made in seven 
Mpular styles, for barns and similar buildings, 
“din several combination door sets for ga- 


Harvard, III. 





rages. They are part of the STAR LINE, 
which includes everything needed in barn 
equipment. 


3all’’ Hangers and Track are 
standardized. Any ‘‘Cannon Ball’’ Hanger 
can b2 used on any ‘‘Cannon Ball’’ Track, 
and combinations of different styles of track 
may be used. 


“Cannon 


Write for our complete catalog and barn book, 
and ask about our selling proposition on 
STAR goods in your territory 


HUNT, HELM, FERRIS & CO. 


Complete Barn Outfitters 


Albany, N. Y. 


Designers and Manufacturers of 





































The STAR Line 


**Something to Sell 
the Year Round” 


Barn Equipment 
Litter Carriers 
Water Bowls 
Feed Trucks 
“Haivester” Hay 

Tools 
Door Hangers 
Garage Equipment 
Coaster Wagons 
Tank He>ters 
and Other Farm 
Specialties 























HEN TODAY’S QUOTATION 
is tomorrow’s history— 


In a rising market or a falling market — the 
pages of “Our Drummer” offer you complete 
and absolute protection! 

If costs increase we bill you at the printed prices 
in the catalogue. 


If costs decrease we bill you at the lower price. 











Either way you are protected. 
In an uncertain, see-saw market that’s the kind 
of price protection you should tie to, 


“OUR DRUMMER?” lists 41,000 items of 
merchandise—in stock and ready to ship. 


Many merchants never think of buying without 
referring first to “OUR DRUMMER.” 


Price comparison is an important measure of 
protection. “OUR DRUMMER’ is sent free 
to merchants for the asking. 








<r peer 
mma mem 


BUTLER BROTHERS 


New York - Chicago - St.Louis - Minneapolis - Dallas 
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OOK around your store. What 

line of goods have you that 
makes better Christmas gifts than 
DAYLO? 

Isn’t there a DAYLO within the range 
of every buyer’s pocketbook; isn’t there 
a DAYLO suitable to give everyone? 

Isn’t DAYLO an ideal Christmas gift 
—combining beauty with year ’round use- 
fulness ? 

There are literally thousands of people 
who have already put DAYLO on their 


AMERICAN EVER 


of National Carbon Company, Inc. 
Long Island City, N. Y. 


308 Thompson Avenue. 


Your Best Seller 
| for Christmas 


READY WORKS 


with that 
ong —Lived 
TUNGSTEN 
Battery 


gift list. There are thousands more who 
will do so when our strong Christmas ad- 
vertising appears. And there are still 
other thousands who need only to be 
shown the suitability of DAYLO for this 
purpose to get them to buy. 

Your share of these sales can be big if 
you have an adequate stock for your cus- 
tomers and sufficient variety to make a 
good display of the lights. 

Order from your distributor today. 
Don’t wait until the present stock gives 
out. 
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Where Greek Meets Greek 
and East Meets West 


Not far hence in the great, quaint city of Philadelphia, strange sounds of 
ceaseless activity will be heard to boom forth from the neighborhood of the 
Commercial Museum. And no wonder! At this “not far hence” time, 
under the one spacious roof of this large Exhibition Hall, buyers from all 
over the globe will check their hats and coats to buy hardware. 


Here Greek will meet Greek—not to battle, but to engage in combat their 
order books and pencils—here New Jersey will buy from Ohio, Illinois will 
sell to Pennsylvania—at the rate of many thousands of dollars per hour.* 


REMEMBER, all this occurs at the 19th Annual Convention and Exhibi- 
tion of the 


Pennsylvania and Atlantic Seaboard 
Hardware Association, Incorporated 


Feb. 10th, 11th, 12th, 13th, 1920. 


This assemblage of manufacturers and buyers represents, as proven by 
past experience, a strategetic transfer-point in the interchange of com- 
modities. 
Aggressive, far sighted dealers are members of our association, and it is 
their attendance that has made past Congresses so profitable in new ideas 
and sales. 


Incidentally, manufacturers who purchase display space are entitled to a 
copy of our membership list for promotion purposes. 

Foreign buyers, whose trade it is desired to cultivate, have been invited, 
and our records show many favorable replies to our solicitations. Every 
convenience for proper transactions has been provided. 

All assignments for space will be given in the order of their priority— 
write, wire or telephone your request for full information at the earliest 
possible moment. 


*Notwithstanding war conditions, the volume of business transacted on the 
floor of the 1918 and 1919 Exhibitions exceeded $20,000 per hour for each 
and every hour the doors were open. 


Address all inquiries to 


SHARON E. JONES 


Secretary Penn. & Atlantic Seaboard Hardware Assn., Inc. 


PITTSBURGH, PA. 
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“Practically 
Everything 


in Wire” 





‘Rome was not built in a day’ nor 
can a reputation for Quality Wire Prod- 





ucts be established over night. 





It has taken us years to build 


“EXCELSIOR” Wire Quality into 
‘““EXCELSIOR”’ Wire Products. 


Now you can order anything or every- 
thing here listed and be sure that the 
goods will live up to their name. 





If not listed here, refer to our 1919 
Catalog. 


Please order through your Jobbers. 


a 





ut MM 
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Wire 
Wire Springs 
Wire Forms 


Wire Cloth 






Wire Netting 










Wire. Poultry and 
Rabbit Fence 


Window Screen Cloth 
Perforated Metals 
Grilles 

Staples 

Automobile Towlines 
Wire Specialties 
Kitchen Goods 
Wire Clothes Line 
Wire Picture Cord 
Wire Sash Cord 

Wire Rope and Cables 
Riddles and Sieves 
Sand and Coal Screens 


Spencer Wire 





Clinton Wire Cloth 





Wright Wire 
“Excelsior” Products 





Morgan Wire Springs 





National Wire Goods 


eee 
CLINTON-WRIGHT WIRE CO. 
WORCESTER, MASS. 


Boston New York Philadelphia Chicago San Francisco 
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There is an easy way 
records that many 


ROM your stock you supply the 

tools and machines that enable 
men to shape and build and do a 
hundred things quickly and with the 
least amount of work. 


Your shelves and counters and floor 
space are filled up with labor-saving 
devices of all kinds. These devices 
are necessities in the every-day life of 
your customers. 


What these devices do for your cus- 
tomers, an up-to-date National Cash 


Register will do for you. 


This machine is a mechanical book- 
keeper. It will make records quickly 
and easily by machinery that now 
take you hours to make by hand. 
Furthermore, it makes accurate 
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of getting the store 
hardware men need 





L919 



















records. It guarantees that your 
store records are correct. 


A modern cash register not only 
makes a dependable record of every 
cash transaction, but it stops forget- 
ting to charge goods sold on credit. 
It makes you as sure of getting your 
money, or a record of the sale, as the 
customer is of getting the goods. 


Throughout the country there are 
thousands of hardware men using up- 
to-date National Cash Registers. They 
| testify that these machines are saving 
them time, labor, and money every 


day. They tell us that they do not see . 
how they ever did without them. 


Let our nearest agent show you why 
these progressive merchants consider 
cash register records a necessity in 
their business. 


The National Cash Register Company, Dayton, Ohio 
Offices in all the principal cities of the world 
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ROCHESTER CAN COMPANY}: 


RochesteK NY, USA. 
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[Don't Say “It’s Out Of My Line” Until 
You Have Investivated What 
Other Dealers Are Doing 


+ 
wie] eae 


ee of hardware dealers 





have touched an unsuspected 

m big-profit market by taking 

\ i —_—- a on the exclusive Dalion Agency. 

| Sales have been so easy, each unit 

i _ of sale so large—with profit corre- 

spondingly great—that, in many 

cases, phonographs have out-dis- 
tanced every other single line. 





Simply stated, that is the reason 
why we have found it good busi- 
ness to limit part of our distribu- 
tion to hardware dealers — and 
why several of the greatest hard- 
ware jobbers in the country are 
now enlisted as distributors of the 











The Greatest Profit Builder 
You Can Put In Your Store 


When you place the Dalion in your store, you 
immediately profit by the ever increasing demand 
for phonographs—a demand that is overselling 
manufacturers by millions of dollars. 


You profit by the strong national advertising 
of the Dalion. You profit by the fact that it is 
the easiest-to-sell instrument—by the fact that it 
has exclusive features that buyers want—and 
which they can get in no other instrument. 


You will have all the benefits of the unique 
Factory and Wholesaler sales—service—and dis- 
tribution plan that has won for the Dalion the 
finest representation of great wholesalers in the 
country. 


The proposition is worthy of your immediate at- 
tention. Write for full particulars TODAY, 


Phon h a a 
etrumentized” Milwaukee machine Mfg. Co. 


Milwaukee, Wisconsin 
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A woman never buys ordinary cooking 
utensils until she needs them,'but she buys 
PYREX because he can’t resist them. 


7 


PYREX 


TRANSPARENT Oven DISHES 


Revolutionize Baking and Serving 


PY REX is nationally advertised. 
PY REX is guaranteed. 


The leading manufacturers of metal mountings have 
adopted PYREX for their standard insets. 


Jobbers handling housewares have complete stocks 
of PYREX. 
A booklet “How to Sell More” will be posted to buyers 


and salespeople, free on request. 


Pyrex Sales Division 


CORNING GLASS WORKS 


World’s Largest Makers of Technical Glass 


553 Tioga Avenue, Corning, N. Y. 


¢\ TRANSPARENT /, 
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Who Said That Hardware Stores Should 
Be Seen But Not Heard? 


Not the House of Supplee-Biddle! Never in the wide world! Every item of stock carried by this 
great organization is intended for the very purpose of making grown up, man’s size and town domi- | 
nating hardware stores heard from as loud as a fire alarm and as popular as the dinner bell. 
That is why Supplee-Biddle have become official distributors of the superior Dalion Phonograph. They i 
have proved over and over that no article of merchandise attracts new customers like this superior ‘ 








instrumentized music maker. ; 
Protected Dalion agents profit generously by this new and powerful contact with the gerferal public. { 
The store with a display of Dalion Phonographs has added a big front window without paying a i 
dollar more rent. It has gained a new mailing list for every item regularly 


carried in stock. 

Supplee-Biddle knew that the time had come when they had to offer Phono- 
graphs to the Trade. But even Supplee-Biddle with all their experience were 
surprised to find a Phonograph with so many new selling values as Dalion at 
the price of unimproved machines. ort 
Unless you believe that hardware stores, like children, should be seen but lalgVsey fi 
not heard, send us your inquiry for Dalion Phonographs today. iy Uy 











SUPPLEE-BIDDLE HDWE. CO. 
of PHILADELPHIA 
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Selling hy the million: 


Saving as much — 
hy mending Pots and Pans with 
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A PATENT PATCH 


These live jobbers are making big profits by ing every year for ten years. Let them boost 
handling Mendets, because Mendets are a fast- ant coon ah — . . ' 
. ve . . endets fix leaks instantly, without the use 0 
moving proposition. They bring repeat orders in heat, solder, cement, or rivet; in granite anf 
an ever-increasing volume. It will pay any job- aluminum ware, hot-water bags, tin, coppet, 
ber to handle them, too. Sales have been grow- brass, all cooking utensils and rubber goods. 


The following Jobbers are Newly Added to our list: 


ee eee eee oe toon Hibner-Hoover Hardware Co., Du Bois, Pa. Pierson Hardware Co., Pittsfield, Mass. 

Ballou, Johnson & Nichols Co., Providence, R. I. W. T. Higit & Co., Boston, Mass. C. B. Porter Co., Philadelphia, Pa 

Burhams & Black, Inc., Syracuse, N. Y. Jones Cash Store, Portland, Ore. Reilly Bros. & Raub, Lancaster, Pa 

Bristol Co., St. Joseph, Mo Johnson Smith Co., Chicago, Il. Joseph Redfield & Co.. New York, N. Y. 

Wm. L. Blumberg Co., New York, N. Y. The Jeanerette Hdwe, Co., Ltd., Jeanerette, La. Spencer Hardware Co., Keene, N. H 
Philadelphia, Pa. 


TRADE MARK REG. U.S. PAT. OFF. 


Bigelow-Dowse (Co., Boston, Mass. Robert P. Jones, Lima, Ohio. Seltzer-Klahr Hdwe. Co., Inc., 
Bronson & Townsend Co., New Haven, Conn. Janney, Semple, Hill & Co., Minneapolis, Minn. Sibley, Lindsay & Curr Co., Rochester, %. *: 
Belcher & Loomis Hdwe Co., Providence, R. I Kalispell Mere. Co., Kalispell, Mont. Simmons Hardware (Co., St. Louis, Mo. 
Joseph Breck & Sons, Boston, Mass. Logan Gregg Hardware Co., Pittsburgh, Pa. Tracy, Robinson & Williams Co., Hartford, Ct. 
Bearson, Capstein Co., Boston, Mass. Lansing Hardware Co., Scranton, Pa. Thompson-Diggs Co., Sacramento, Calif. 
Central Hardware Co., Inc., Alexandria, La. W. ©. Landon & Co., Rutland, Vt. Tenk Hardware Co., Quincy, II! 

Capelle Hardware Co., Wilmington, Del. Morley-Murray Hardware Co., Green Bay, Wis. Louis N. Wileox & Son, Baltimore, Md. 
Dunham-Hanson Co., Bangor, Me. The Geo, Mayer Hardware Co., Denver, Colo. The Geo. Worthington Go., Cleveland, Ohio. 
Decatur & Hopkins Co., Boston, Mass. C. H. Miller Hardware Co., Huntingdon, Pa. Tissier Hardware (o., Selma, Ala 
Demmler Bros. Co., Pittsburgh, Pa. Mitchell Hardware Co., Ashtabula, Ohio. Van Camp Hdwe. & Iron Co., Indianapolis, Ind. 
N. Eckstein, New York, N. Y. R. B. McRas, Fort Plain, N. Y. Herman ornahrens, Inc., New York, N. Y. 
Failing-MceCalman Co., Portland, Ore. Eclipse Hardware Co., Gera, Va 

The Galloway James Co., Baltimore, Md. THE COLLETTE MANF’G Cco., Dame, Stoddard Co.. Boston, M 


Kline & Co., Williamsport, Pa. AMSTERDAM, NEW YORK James G. Lindsay ,Hdwe. Co., Pittsburgh, Pa. 
SELL FOR 10c AND 25c A PACKAGE 
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99.93% 


“Real Solid” Aluminum Wear is 
pure to that extent. 

That’s why it pays the dealer to 
handle “Real Solid” and no other. 
If the “just as good” kind cooks bet- 


ter—“Real Solid” Aluminum Ware 


Cooks BEST. 


The style and quality of our uten- 





sils adds a note of distinction to your 
display it is THE aluminum ware 
which makes an undeniable appeal 
to the home-loving instinct of the 


housewife. 


Do you supply the demand in your 
town by offering the best aluminum 
—the 99.93% aluminum — the 
“Real Solid” Aluminum? 


If not, look us up at once, and add 


“more power” to your sales. 




















The Buckeye Aluminum Company 


Wooster, Ohio 
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User Is On 


Your Selling 
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A very real thing and a very tangible thing is the fine enthusiasm of the 
army of Crystal users—it is the foundation upon which the national reputation 


of the Crystal Washer so firmly rests. 


Among the dealers this is most often expressed by the 
simple phrase, ‘‘One Crystal User Soon Brings Another.” 


The favorable opinion of the Crystal held by the women 
of your community is based upon a general acknowledg- 
ment of its definite mechanical superiorities. 


Such features as the Crystal Swinging Wringer, the Crys- 
tal Patented Automatic Safety Release and the Crystal 


Automatic Oiling System make it unmistakeably more 
attractive to the housewife. 


If you belong to that group of progressive merchants who 
are alive to the rapidly increasing interest in electric wash- 
ing, send immediately for the Crystal Special Merchandis- 
ing Book—it points the way to a big volume business in 
your Washing Machine Department. 


Get in touch with Commercial Department L, 


CRYSTAL WASHING MACHINE COMPANY. DETROIT, MICHIGAN 





The Crystal 
Swinging Wringer 
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The clothes are wrung from the 
machine into the rinse water, 
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—then from the hluing water 
into the clothes basket. 


next from rinse water into 
the bluing water. 
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Churns 


PROMPT SHIPMENT 


Your jobbers’ stock is now complete 
on Dazey glass churns and prompt 


shipment can be made on your orders. 


CAUTION: 


THE GENUINE DAZEY GLASS CHURN HAS 
OUR NAME, “DAZEY CHURN AND MFG. CO., 
ST. LOUIS, U. S. A.,” BLOWN IN EACH JAR. 
REFUSE SUBSTITUTES. 


NO OTHER CHURN WILL GIVE SUCH GENUINE SATISFACTION 


DAZEY CHURN AND MFG. CO. 


St. Louis, Mo. 
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More Men Want Razors They Can Strop 


Your barber uses a regular razor that can be stropped 
whenever necessary—often when you're half shaved. Have 
you noticed how many more men are calling for regular 


razors made to strop? 

Set the Genco Display Cabinet on your cutlery counter. Sell them 
razors built to strop—Genco Razors. Show them the broad back on 
every GENCO, its hollow-ground blade, that important bevel backing up 
its edge. These three features perfect a blade that anybody can strop. 
They compel every GENCo to meet the strop at the scientifically correct 
angle. 

The Genco Display Cabinet stops men, going and coming. The above- 
stated facts sell them. And you can be certath of making satisfied 
customers because of our full guarantee—‘GeNco Razors must make 
good or we will.” 

A handsome display cabinet free with your first order—customers 
telling other men where they bought their razors—good round profits 
fos you on every sale. Write to us for information today. 


Geneva Cutlery Corporation 


158 Gates Avenue, Geneva, N. Y. 


New York City, 160 Broadway. San Francisco, Sheldon Bldg. 
Chicago, Ill., 8 So. Dearborn St. Winnipeg, Can., 332 Ban- 
natyne Ave. 


Largest Manufacturers of High- 
Grade Razors in the World 


enco 
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White’s Washer De Luxe 


Sells Itself From Your Window 





Finished in Ivory White Enamel 





F ¥ 
it makes a very handsome and 
attractive appearance that ap- 





yeals strongly to buyers of good 
Household equipment. 








Built Essentially for 


Service 


The De Luxe is a master product, the result of 
years of consistent effort by pioneers in the 
washing machine industry. Here is a cylinder 
washer with swinging wringer that not only 
surpasses in washing and wringing effective- 
ness, but besides is built for service. Mer- 
chants find De Luxe sales are clean. profitable 


sales without comebacks or attendant “Serv- 





icing’ expense. 


The entire White Lily Line offers an un- 
surpassed opportunity for merchants to 
successfully develop an exclusive wash- 
ing machine Department. 


Features That Make the De Luxe the 
Machine of Service 


Mechanical simplicity insures years of uninterrupted 
eliable service. Write for our profitable dealer proposition 
Cylinder reverses at each complete revolution, giving 
maximum agitation and greatest wash of suds 
through clothes 
“ . . 
Wringer and washer operate at same tin e. W ringer White Lily Mfg. Company 
swings completely around and locks in any position, 


All gears are slow moving and completely enclosed. 


De Luxe is built extra strong. Davenport, Iowa 
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Kitchen Cutlery 


[ | SED to cut Twine, Paper, Tape—to scrape 
Pots and Pans, Ete.—often left to stand 
in hot water. 


FOSTER BROTHERS’ Kitchen Cutlery— 
with its properly tempered, balanced, ground 
and sharpened blades-—its good, firm, well- 
riveted handles—is made to withstand hard 
service. Gives continued satisfaction even 
when mistreated. Has never been equalled— 
Has an enviable reputation in households 
throughout the country—Adds to the dealer's 
profits and prestige—Insures rapid turnover. 


Write for Catalogue No. 17, with de- 


scriptions, illustrations, prices, etc. 


‘SOUS 431504 
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The Bread and Butter Line— 
Keep It Well Stocked 


The old stand-by, wire hardware; it never 
had to scream for the attention of your trade. 


It never took the valuable space on your 
counters and show cases. 


It never went onto the wrong side of your 
books as an unprofitable investment. 


Yet it always had a call—not sensational— 
but as constant and continuous as the flow of 
time. 


The Parker Line has been the representative 
one in this field for a score of years—always 
complete, but never too large to lose sight of 
specialties in wire that would be the most 
profitable for you to handle. 


And, by the way, there 
are a few new Parker 
rapid sellers ready for 
the Spring market—can- 
ning’ accessories—“Mul- 
tiunit” lawn wickers, 
etc., etc., we want you to 
know about. Drop us a 
line for literature de- 
scribing them all. 


PARKER 


WORCESTER 
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Fresh Air Without Drafts, 
Dust, Rain or Snow 


ee. 























resh Air 


Window-Ventilators 


Made of Fine-Meshed, Buff-Colored Cloth 


For Bed Rooms, Living Rooms, Bath Rooms 
Offices, School Rooms, Hospitals, Etc. 


Abundant pure, fresh air is a healthy necessity. Continental Sanitary Cloth Window 
Ventilators supply the home with the fresh air, excluding dangerous drafts, dust and 
dirt. 

Health authorities advise their use in kitchens, living rooms, sleeping rooms and 
bath rooms. 

Especially valuable in offices, schools and factories where bad air lowers efficiency. Strongly 
made of selected hard wood and fine mesh, especially treated, buff-colored cotton cloth. 





SIZES 


92— 9 inches high, adjustable 15 23 inches wide 
93— 9 23 37 
94—. 9 31 49 - 

. 96— 9 34 59 ” 

. 153—15 23 37 - 

. 154—15 31 49 “* 


Packed One Dozen in a Carton 











Continental Fresh Air Ventilators have met with a ready sale wherever 
introduced and properly displayed and advertised. This is the best 
selling season—write for free electrotypes and imprinted circulars. 


Demand the Genuine Continental Ventilators 


The Continental Company __ Detroit, Mich. 
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What Is In A 


(Guarantee ? 





Guarantees, like selling terms, vary and hence 
we explain ours. 


The Ludlow-Saylor guarantee means that 
“Perfect” Galvanized Hardware Cloth is the 
kind of Hardware Cloth that STANDS HARD 
WEAR, that each roll js of full length, full 


width and of standard size wire. 


There is no shortage in quality or quantity, 
and “Perfect” Dealers sell satisfaction insur- 
ance with each “Perfect” sale. 


Let your Jobber supply You. 











LUDLOW-SAYLOR WIRE CO. 


St. Louis, Mo. 
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The FRIAR Line 


EXTRA HEAVY STEEL SKILLETS 


SMOOTH EVENLY POLISHED UNBREAKABLE 








MADE IN FIVE SIZES 


No. 7 » 9 10 Il 
SIZE 9 Inches10 Inches 11 Inches 12 Inches 13 Inches 


WHITAKER-GLESSNER COMPANY 


WHEELING CORRUGATING DEPARTMENT 
MAIN OFFICE AND WORKS, WHEELING, W. VA. 


NEW YORK CHICAGO ST. LOUIS KANSAS CITY 
PHILADELPHIA RICHMOND CHATTANOOGA MINNEAPOLIS 
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The last word in 


WOOD SCREWS 


| Full Length Full Strength 





““Does Delivery mean anything to you? If so, send 
us your inquiries,” 


b) is\ola | 


and 


9. —_ 
BRIDGEPORT,CONN. eo | 


Trade Mark 
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PRODUCTS THAT GIVE SATISFACTION 








MACHINE SCREWS STOVE BOLTS 
CAP SCREWS : RIVETS BURRS 
SET SCREWS NUTS BOLTS 


SPECIAL SCREWS SPECIAL FINISHES 








REED & PRINCE MFG. CO. 
WORCESTER, MASSACHUSETTS, U. S. A. 
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Selll Themug 
by the Set. 


It isn’t hard. Every mechanic needs the 
entire set in his work, and it resolves itself 
to a question of selling him once or seven- 
teen times. Bring out the value of the case, 
its use in keeping the bits in order and 
near at hand, preventing loss, etc. Try it. 

Forstner Bits are the only bits that are 
not dependent on a center or a level to 
guide them. ‘They cut from the outer rim. 
The entire surface is at work all the time; 
no jagged ends; every part of the work is 
smooth and polished. They bore their way Sets of 9, 11, 17 bits are 
through hard, knotty, cross grained wood, t furnished = in compact 

> , cases for the convenience 
leaving a smooth hole and clean, polished of the user 
surface. 

Let us send you catalogues. Order 
through your jobber or direct. 


THE PROGRESSIVE MANUFACTURING CO. 


TORRINGTON, CONN,., U.S. A. 
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“Pittsburgh Perfect” Open Hearth 


STEEL 4x WIRE PRODUCTS 


“PITTSBURGH PERFECT” ELECTRICALLY WELDED 


WIRE FENCING 


For FARM, POULTRY YARD and GARDEN, ORNAMENTAL and PLAIN LAWN FENCING, 
GATES 
“COLUMBIA” HINGE JOINT FARM FENCING 
Bright Wire Barbed Wire Wire Nails 
Annealed Wire Bale Ties Fence Staples 
Galvanized Wire Cotton Ties Poultry Netting Staple 
Steel Hoops Steel Bands 


Manufactured by 


PITTSBURGH STEEL C0. 


GENERAL OFFICES: 
PITTSBURGH, PA. 


New York Chicago 


San Francisco Memphis 
Dallas 


Wareh at H t Texas 





Export Department 
Equitable Bldg., New York, U.S.A. 
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Modern Homes 
Want 
Modern Door Butts 


Owners of modern residences with hand- 
somely finished doors are usually particular 
about the Hardware. 


They want hinges that will add to appear- 
ances—not detract. These people are quick 
to see and appreciate the superior qualities 


of the 


GRIFFIN 


‘‘The Door Butt of America’’ 


The pleasing design of these hinges and 
the attractive finish give a touch that adds 
beauty to the home. 


These strong, all-steel hinges also give the 
right kind of “‘service’’ every time the doors 
are opened and closed. 
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The Griffin is made in its entirety in our 
own mills—each butt wrapped in moisture 
proof paper and packed one pair in a box 
with screws to match. 


We want these popular butts which are 
finished in the various Griffin hardware 
finishes to reach you and your customers in 
good condition. 


Let us send Catalog and quote prices 


The Griffin Mfg. Company, Erie, Pa. 


45 Warren Street, New York 


17 E. Lake Street, Chicago 
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Standardize Your Stock 


Every effort is being made by 
dealers to eliminate excess 
stock. 


We have carefully studied 
the situation as far as TWINE 
and CORDAGE is concerned and 
can offer you an assortment of 
sizes that will give you a com- 
plete line without loading your 
shelves. 


Each size packed separately 
in bales or cartons for con- 
venient handling. 


Ask us to put you on the mail- 
ing list for HOUSE OF 
KELLEY, a monthly bulletin of 
useful information. 


HENRY C. KELLEY Co. 


Twines and Cordage 


_Cordage 7 








eee 





New York 


Atlanta 


Established 1868 


TenryY C. KELLEY Co. 


‘ ESTABLISHED 1868) 





TWINES AND CQRDAGE 
New York Atlanta 
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THE DISPLAY SELLS THE GOODS 


We prefer to shop where we find the goods displayed to best advantage and the greatest 
assortment to choose from. 


The better the display, the more often we find things ‘‘We Just Must Have.” 


This is invariably true in a WARRENIZED STORE 


The unchangeable policy of our organization is, and always has been, to manufacture 
and sell Hardware Store Fixtures that will bear ‘the most rigid inspection and stand the 
hardest usage. 


J. D. WARREN MFG. COMPANY, Masonic Temple, Chicago, U. S. A. 


Westinghouse} 


— 




















—_—. Western Engine 
Everlite and Dynamo 


waseca. Minn 


Black Swan” @ 


Get Your Share of the 
Farm Lighting Business 


Select a plant you can guarantee. 

Our engineers studied the requirements before we 
furnished the electrical equipment for these units. 
Address the above companies for detai!s, they 

use Westinghouse generators and panels. 


Westinghouse East 
Electric & Pittsburgh, 
Mfg. Co. Pa. 


bet Ye 
ELECTRIC 





J Westinghouse Generator and Control Panely 
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this reason every HOUSEWIFE will appreciate the worth of the ARCADE FLOUR MILL. 

With it she can grind her own flour in her own home, putting every atom of nourishment and flavor 
right into her bread. | 

And they all KNOW the Arcade Mill—our snieieles has told them about it, but do you know that 
they know it—do you know that there is a demand to be filled—that all you have to do is to produce 
what they are thinking about—and the sale is made. 


Write NOW for prices and Catalog 


be 
* * 
Guod, Wholesome Bread is a Blessing 
to the palate—it is the one thing that we eat at every meal, and the housewife's delight is to make 
bread that her neighbors will envy. 
But the secret of tasty baking is dependent to no small degree on the quality of flour used, and for 











ARCADE MFG. CO. 420 Arcade Avenue, Freeport, Illinois 
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“A Shine In Every Drop” 


Use it on your sample stoves and recommend 
it to your customers. 


SUT EUEUTUTUTEEEUUECTERTETUCEUEEEET! 


5-lb. cans for dealers’ use Domestic 
pkgs. to retail. Buy thru your jobber. 


' Black Silk Stove Polish Works Sterling, Il. 
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CARY’S 


Superior Quality 


Corrugated 


Fasteners 


Saw Edge Plain Edge 

According to final decision after 
long litigation with other manufac- 
turers, we have been granted patents 
giving us the sole rights to manufac- 
ture a Saw Edge Corrugated Fastener 
with a continuous cutting edge. Our 
Saw Edge Corrugated Fastener, un- 
like others, has not only a continuous 
cutting edge, insuring free driving 
both with and across the grain of the 
wood, but is beveled evenly on both 
sides, so that it will always drive 
straight, and hold much better than 
any other fastener made. 


Try our product, and you will use 
no other. 


We own the following patents on 
Corrugated Fasteners, process and 
machines for manufacturing same: 

Patent No. 1295268, Feb. 25, 1919 

Patent No. 1210416, Jan. 2, 1917 


Patent No. 1206302, Nov. 28, 1916 
Patent No. 1210417, Jan. 2, 1917 


Write for our 
complete catalogue 


Cary Manufacturing Co. 


Manhattan Bridge Plaza 
Brooklyn, N. Y. 
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should epecity grade wanted 
MANILA HAY ROPE nipe he 
BALE ROrr SPUN YARN 


i HIDE ROPE... 
f May Rope. tr 


HAY ROPE. alo catled 
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Waterbury 
Small Ropes and Yar 


Waterbury rope is so widely and favorably known that the smal 
cordage in the complete Waterbury line sometimes does me 
ceive the attention it otherwise would. For the Waterbury quallt 
—the same high grade of material and workmanship that has aa 
the Waterbury brand mean good rope—is also in Waterbury gual) 
ropes and yarns. 


These include raft rope, tent rope, halter rope, bale rope, hide rope, lariat rope—for yach; 
rigging as well as cattle roping—haying rope or papermakers’ twine, binder twine, ish 
yarn, fodder yarn, ring yarn, wood yarn and spun yarns of different threads, 

The 103 years that the Waterbury Company has been making cordage leaves little to lem 
about rope. The Waterbury Rope Handbook—a copy of which you may have for the asking 


will giv 


Chicago 


e you the benefit of this experience. 


WATERBURY COMPANY 


63 PARK ROW, NEW YORK 


San Francisco Dallas, Texas 











35 Years 
of Butterfields 


We have gained at least two things from 
our long experience in manufacturing taps. 
One is the ability to make keen cutting, ac- 
curate taps that retain their qualities through 
long service. The other is a knowledge of 
the needs of the trade. 


Stock Butterfield’s and you will be equipped 
to meet the needs of the most exacting cus 
tomer, in taps, dies, reamers, screw plates and 
allied tools. 


Get our catalog to-day. 


Butterfield & Co., Inc. 


Derby Line Vt 
Braargch Stores: 
62 Reade St., New York Cit, 
56 Cadillac St., Detroit, Mick. 
11 So. Clinton 8t., Chicago, II. 
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Dealers Who Specify 


Anchor Brand Wringers on every order 





they place with Jobbers, are handling the 





Wringer which in the important detail of 
trade responsibility, manufacturer's guar- 
antee, and jobber deliveries, as well as 
customer's satisfaction, is the Wringer 
that contributes most to the value of their 
stock and the profits of their salesman- 
ship. 


: Anchor Brand 
Keo | ‘Clothes Wringers 


ERIE. PA 


LOVELL MANUFACTURING CO., - Erie, Pa. 


Largest Manufacturers of Clothes Wringers in the World 
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The Majority’s Choice 


me CCC , 
Hcg Many people who cannot, or will not, 
MR Pred a a 
— a S afford a power washer, are ready pros- 
\e S pects for FAVORITE and PERFEC- 


[gt BFECTIOn TION Hand Washers. 


MFD BY 


A saving of time to the housewife 
means more time for pursuits of hap- 
piness—and a Favorite or Perfection 
Washer costs so little to purchase,. 
does a day’s washing so quickly that 
no thinking home manager would ever 
be without one. 


All you have to do, Mr. Dealer, is to 
display Favorite or Perfection, spend 
a few minutes explaining to prospects, 
and you will find that they sell them- 
selves by comparison. 


A high priced machine, or a low priced, 
competent home accessory. Which 
would you buy? Yes—that’s why 
FAVORITE © they sell. 
THE EDWARDS 


6 MFG. CO .0 ,\ 
Y +> \ r . « . . 
oo erow®™ 7\ Write for prices and construction de- 
: “ae tails. 
f WM 


THE EDWARDS MFG. CO. 
Middletown, Ind., U. S. A. 
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There’s Never an “Off” Season For These 
Two Specialties 


All the year ’round, the demand continues for the two 
‘ENTERPRISE” specialties shown on this 
page. 

For every day, increasing numbers of 
house-wives, in their never-ending search for 
appetizing dishes of reasonable cost, are 
learning of the economy and usefulness of 


“ENTERPRISE” 
Meat-and-Food Choppers 


Our advertisements to them in women’s magazines are 
educating them to demand the chopper with the perfect cut- 
ting principle—steel knife against ager steel plate—the 
chopper that shears the toughest meat or left-overs into tiny, 

easily digested bits, without the slightest waste of 
nourishing juices. Keep one clamped to your counter 
vhere it can be readily seen; it will pay you for the in- 
creased number of sales it will make for you. The 


“ENTERPRISE” Sausage Stuff- 


er, Lard and Fruit Press 


has an equally strong appeal to the farmer who slaugh- 
ters his own hogs. The advantages of its patented 
corrugated spout, wide-lipped lard strainer, 
and other points of superiority, are con- 
stantly being expounded in agricultural mag- 
azines, so that the farmer, seeing it displayed 
in your store, will, in most cases, be sufficiently inter- 


“ENTER PRICE” Cane . ested to buy one. “ENTERPRISE” 
EN pipe a “ENTERPRISE” literature furnished any dealer on request. Meat-and-Food 


Made in 2 to 8-Qt. Sizes The Enterprise Mfg. Co. of Pa. Chopper 


Japanned, $10.00 to $15.00 : : Y No, 5 Family Size, $3.50 
Tinned, $13.50 to $25.00 79 New vor Philadelphia, U.S.A. San "FRANCISCO Larger Sizes, $630 up. 
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THE JOBBER’S 
7 REASONS WHY 


for 


hampion Tungsten Lamps 


{ CHAMPION TUNGSTEN LAMPS are made by experts in a completely equipped factory 
where only the most modern and up-to-date methods are used. 

{| CHAMPION TUNGSTEN LAMPS are manufactured under a license granted by the 
General Electric Company for the use of its Incandescent Lamp Patents, which enables 
the manufacturer to use the best patented material known to the science of lamp making. 


oa ert TUNGSTEN LAMPS burning at standard efficiency show 120% NORMAL 


{ CHAMPION TUNGSTEN LAMPS in tests made by the Electrical Testing Laboratories 
showed that they oomecrns the United States Government's efficiency specifications by 
approximately 20%. hey are scientifically correct! 


{ CHAMPION TUNGSTEN LAMPS of longer life and greater efficiency have REAL SALES 
VALUE because they cut lighting costs. 


| CHAMPION TUNGSTEN LAMPS have been building an envious reputation for 19 years. 
Every lamp is made to maintain quality and add to that reputation. 


{| CHAMPIONSHIP TUNGSTEN LAMP PROFITS are not dictated by a controlled resale 
price. Liberal discounts enable the jobber to make an attractive proposition to the dealer. 
Champion Tungsten Champion Nitrogen 

TYPE XB Champion Carbon TYPE XC 
CLASS A-NEW 
GOOD LAMPS ARE LIABLE TO BE SCARCE—Write to-day for our latest 
proposition, and get your orders in early. 


Consolidated Electric Lamp Company 


821 Maple Street Established 1900 Danvers, Mass. 


New York Chicago Pittsburgh 
199 Fulton St. 136 West Lake St. 3rd Ave. & Ross St. 
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Seales for Every Purpose 


Baby Scales, Bathroom Scales, House- 
hold Scales, Ice Seales, Scales for Fae- 
tories and for practically every conceiv- 
able purpose. 

The making of seales, and making them 
right, is our life’s work. Perhaps you do not know 
of some of the scales we make and that you are losing 
profit in not knowing that such scales are made. Just 
write us for our No. 118 Catalogue, wherein our en- 


tire line is listed and illustrated. 





> The Jacobs Bros. Co., Inc. 


71 Warren Street 


New York - - - «© - N.Y. 


Factory: Brooklyn, N. Y. 























FLOOR 
COUNTER 
WINDOW 


BRUSHES 


If you buy brushes and have not already examined 
and stocked Laitner-made Brushes, you are not taking 
advantage of the full possibilities of the brush market. Write us on your 


business stationery 
for the most com- 


Standardized quality brushes at a price that will siete-teul, windae 
help you build that part of your business larger and alain Giae "aa 
will react to your advantage on the sale of your other lished. 
goods. 


A keen buyer will prove the things we say about 
our goods. Let us help you. 


A. LAITNER & SONS 


Brush Manufacturers Since 1855 


238-40 Brush St., Detroit, Michigan 
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Be Ready For The 


Spring Rush 


You know that many of your cus- 
tomers put off ordering their seeding 
and cultivating implements till the last 
minute. Prepare for this by making 
your own arrangements for your stock 
now while you can, and show it to 
your customers. It will help both of 
you. 


Planet Jr. machines have been the 
recognized standard of the world for 
40 years. Their quality is always 
maintained and they are guaranteed to 
give satisfaction. 


Planet Jr. 
seeders are ac- 
curate and reli- 
able—t wo im- 
portant factors. 


“quilt 
aD 


Planet Jr 


Planet Jr. wheel hoes are light, 
strong. The attachments (plows, 
hoes, cultivator teeth, rakes, etc.) 
equip them for work during the en- 
tire season. 

Planet Jr. horse hoes and cultivat- 
ors will last a lifetime with a few 
wearing parts and Planet Jr. two 
horse implements are a boon to the 
large grower of corn, potatoes, beans, 
cotton, tobacco and sugar. 

Figure out now the possibility of 
the coming season and order ac- 
cordingly, Figure on doing a large 
volume of business for there is a world 
wide shortage of food stuffs and 
farmers and gardeners are sure of a 
good market for all they can produce. 


Write today for catalog, 
prices, terms, discounts, etc. 


S. L. Allen & Co., Ine. 


BOX 1207W PHILADELPHIA 
ESTABLISHED OVER 40 YEARS 
MANUFACTURERS OF 


Hill and Drill Garden Seeders; Wheel Hoes and Gar 
den Plows; Horse Hoes and Cultivators; One and 
Two Row Riding Cultivators; Two and Four. Row 
Beet Cultivators; Orchard Cultivators; Celery 


Hillers, Potato Diggers. 
Jobbing Agencies in Principal Cittes 
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THE BEST SOLUTION 
OF THE GIFT PROBLEM 


x 
s , * 


LIGHTS WITH AMATC?r 
CLEANED WHILE BURNING 


OU will have many opportunities 

to assist your customers in the 
selection of useful Christmas gifts. 
As a gift for father or mother, or one 
that the whole family will enjoy the 
year ’round, nothing can be more suit- 
able than an 


American Parlor Lamp 


It is the most beautiful of all gasoline gas 
portables, easy to operate and absolutely safe. 
Lights with a match, cleaned instantly while 
burning. Nothing to take apart, no fuss, no 
delay ; just a twist of the wrist and the job is 
done. 


400 Candle Power Light 


For one-third cent per hour 


If you recommend American Lamps and lan- 
terns you are assured of satisfaction to your- 
self and your customer. 

You can get immediate delivery on American Parlor 


and Ready-Lite Lamps. Sold by all leading jobbers. 
Write for catalog No. 22B. 


American Gas Machine Co. 
Albert Lea, Minn. 


Eastern and Export Office: 37 Warren St., New York, N. Y. 


—————_s: 
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That is the question that 
always bothers the buyer. 
Strength with flexibility, 
ever sharp and easy cutting teeth, 
and the proper hang and balance 
are the saw features usually sought 
after. 


That so many buyers find these 
qualities in GREYHOUND HAND 
SAWS is evidenced by the fact that 
almost all leading dealers carry 


GREYHOUNDS, many. of them 


exclusively. 
Are you one of them? 
Ohlen Cross Cut Saws, and Bishop 


Trowels, Tools, Knives and Scrap- 
ers are standard the world over. 
Write today for store ‘Sign of 
Quality.” 

















o 
f “TRACE MARB 


Bishop Hand Saw Division o 


THE OHLEN-BISHOP COMPANY 


COLUMBUS, OHIO LAWRENCEBURG, IND. 


New York Portland, Ore. 
Atlanta San Francisco 


Cleveland 
St. Louis 




















Union—and Utility 


Our trade-name—-UNION— in connection with 
tool chests, has always stood for the high- 
est type of utility—and it will continue to hold 
this premier position. 


BUT—our endeavor has now created a new 
standard for tool chests, has discovered a new 
degree of utility not heretofore attained, and 
we have called our new chest, in honor of the 


occasion, THE NEW UTILITY TYPE. 


This perfection does not detract, but enhances 
the value of every other UNION TOOL 
CHEST, and this is especially so in the case 
of the dealer. 


Because, to carry that line which offers the 
widest range of selling points, to the widest 
sales field, is to make a stronger bid for busi- 
ness success. 


It has already been proven that UNION TOOL 
CHESTS characterize all that is best in tool 
chest construétion, and the only point we wish 
to drive “home” is the fact that this new addi- 
tion is one more strong reason why YOU should 


handle Union Tool Chests, and UNION only. 


Write for description and prices. 

















Union Tool Chest Co., Inc. 
100 Railroad St. Rochester, N. Y. 


CHICAGO NEW YORK SAN FRANCISCO 
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What is a. Dealer’s 
Greatest Asset? 


Customer-confidence—that feeling of 
faith which comes from the depend- 
ability and continuous trouble-free 
service of the 


Corbin Duplex 


Coaster Brake 


For the Corbin Duplex makes good alike for 
the dealer and the user. It is the most prac- 
tical, most modernly designed coaster brake 
on the market, always embodying those funda- 
mentally sound construction features that have 
for more than eighteen years made it the 
universal standard of efficiency. 


The Corbin Duplex means a steady, profitable 
turnover for any. dealer in highest quality ac- 
cessories. We would be happy to give you 
full 1920 selling particulars. 


And how about your share of the big 
1920 Speedometer business? Corbin 
Brown Speedometers for Motor- 
cycles, Automobiles, and Trucks with 
their exclusive Maximum Speed 
Hand and Luminous Dial, offer a 
money-making connection you should 
lose no time in connecting up with. 


Corbin Screw Corporation 


American Hardware Corporation, Successor 


eee ieee ae New Britain, Conn. 


a f, 


Rodel lko Joukcel ane. 
DiillS sk Grinders 
of a superiority, 
which reflects credif 
on the makev 
bi re ou Coe ol-) Gn Me) 
Cleveland .Ohio.US.A. 


Branches: New York Chicago Philadelphia 
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“Please the Customer” 
A Law of Business Success 


“Just varnishes or enamels” do not 
give real service—they do not satisfy 
the buyer. 

Durable, high grade finishes which 
not only beautify, but also protect the 
surface, are appreciated by the user of | 
varnish and enamel. 

Repeat Customers can only be 
gained by selling “sure to satisfy” 
finishes, 








VARNISHES AND ENAMELS 


Here are a few dependable Hilo Finishes 
which meet the householder’s most stringent 
requirements of beauty and durability. They 
will satisfy. Hilo dealers push them. 

Hilo Floor Finish—for floors. 

Hilo Flat Finish—for trim in dull effect. 

Hilo Triproof Spar—a waterproof varnish for 
exterior or interior work. 

Hilo Compo Coating White—flat wall finish 
and enamel undercoat. 

Hilo Molmanite White Enamel—for exterior 
and interior. 


If Hilo is new to your store, let us send you 
a trial lot. The dealer who stocks Hilo is 
building his business on a quality basis. 


HILO VARNISH CORPORATION 
Formerly Moller & Schumann Co. 
11 Gerry St., BROOKLYN, N. Y. Chicago, Ill. 


Pacific Coast Distributors: 
The Brininstool Co., Los Angeles, Cal. 











ACME 


Tack Point 


Make Better Joints 


DIVERGENT 





Divergent and Parallel Styles 
Plain and Saw Edge 
Cut-to-length and Coiled 


CORRUGATED FASTENERS 


Ml 


ILLUSTRATION SHOWING 


TACK POINT IN DETAIL 


Packed to meet demands. 


PARALLEL 





Write for Samples and the Acme Catalog. 


ACME STEEL GOODS CO. 


CHICAGO—2840 Archer Ave. 
BROOKLYN—167 41st St. 


Baltimore 
Cleveland 
Denver 

Los Angeles 


SAN FRANCISCO—209 California 
ATLANTA—10 Tift St. 


Milwaukee Seattle 
New Orleans Montreal, Que. 
Philadelphia 


St. 


Winnipeg, Man. 


Portland Vancouver, B. C. 
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COOK’S (ais 
Tube Clips __ ue 


Sew, The screw holes are made for wood screws or 
machine screws to fit all sizes of screws. The head 


is removed and you leave a permanent screw hole. 














= The Stine Screw Holes Co. 
ee Manutacturers - 
: Hole yh oes 


ew Hole peraatment 33 n tne World 


WATERBURY, CONN., U. S. A. 








yeast 
Vorld 











A : z Some of the Reasons Why Screw Holes Will Be Bought and Used and Not Become 
eeeeeenevsveesése = Dead Stock for Anyone 


1—They can be used without damage to receiving 16—Screw holes are as nit ly new an 
material ply is yet to be fu she 
a—They enable you to standardize to wood or ma- 7—This is 2 Pr one essive ol d World 
Th li d f ° chine screws 1 m active pe mu at 8 adc or all | fr oe 
5 T ‘ and all new les that wi ip bias Seep Ea 
ese clips are made of zinc, 7 de 0 Cy ot: rast waber and all new articles 

; i ) . 18—Be among the first to stock up in screw holes ¢ 

heavily nickel plated, and are used “ts mt —They save more time value than the you sre = desler in screws 
1 Be among the first to install screw holes in your 
e working ond are paid fee using ir Pee One oa bala te eave mae 


by the leading manufacturers of ° t ume saved pop Sel — 
tube preparations. They are car- ; PAK WE Sap 
ried in stock in seven sizes, enabling _They can be used in any place a screw can be used. 
orders to be promptly filled. cin many. én 


sein apite © of the high cost of brass, screw holes are 
t cheaj 


are NOT needed in using them in an: 
, ’ 4 swe are ng the world know th hat 
e secure ns 





- 
as well as ds s “of ser 
22—Do not let af es emeae aati nes 
before you Pe ve them in stock 
S ] bs d : . 23—They make everlasting ho 
amples and prices submitted on cial screws are nee 14—They mean “Plug-No-Mor 
fit od & ac hin Trew now in stock. 
a licatio 18 e amt 4 are the result of Nec 
n. Tapention 
PP " 42 andes gelieo agi nie A hare who can drive a na 
a7—Send for a sample and 
aB—Mechanics who see an say, “What te you think 
of that” 


—Ev ‘ ’ 
; wu e th ht the screws. 
15—T 4d by all dealers in screws and by ag—In fact there are a REASONS why screw holes 
e OO Oo all users rews. should NOT be used 
> ” f these reasons are er Holes. There are many other reason 


igh to sell Screw 


Ansonia, Conn., U.S.A, Cn he 


























The Trade 


is made up of a lot of hard+ the livest, most important 
ware dealers—including stores in each community. 
yourself. It is our ambition 


Ss aa We describe every impor- 
to see the individual stores : 
tant success in men or meth- 


in each town succeed—to in- ; 
ods that comes to our notice, 


crease in size and influence 
but we want more. 


so that hardware stores may 
be universally accepted .as What have you to suggest ? 


Hardware Age 


239 West 39th St., New York City 
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Open It Wide 


, 


ai 
ar 


When you open up a WOOSTER Brush you are literally 
looking into the whole brush-sales situation so far as the 
better grade of brushes—the profitable kind—are concerned. 


You will understand why it is possible to hold old customers 
and make new ones. 


oosier Crushes 


as the MASTER PAINTER here illustrated are Bristle 
Brushes put together to stay together and stay in such shape 
and wear in such a way that brush buyers ask for 
WOOSTER BRUSHES by name. 


The ooster%r, 
“Wooster Brush Co. 272" 








SSBORXN 
Counter Dusters = Radiator Brushes 


No. 321—Bench Duster Different cleaning work requires different kinds of 
brushes. Here are three kinds of Counter or Bench 
Dusters that are most generally used and the best 
sellers. 

No. 321 Fibre Dusters have a compact face and 
make good bench brushes for shop use—brushing 
chips and filings from machines. No. 581 Horse 
Hair Dusters are good general purpose dusters for 
the home or office. No. 548 Bristle Dusters are used 
in flour mills, rubber factories, etc., where a strong 
durable brush is required that will not shed its 
bristles. ‘ 

Radiator Brushes have either 1 or 2 rows of black 
hair and are indispensable for cleaning small places 
the hand cannot reach. Many use them as general 
house dusters for dusting picture moulding and other 
inaccessible places. 

Are you able to supply your trade with these 
brushes? Write our nearest office and tell them 
your needs or ask them to suggest the best sellers 
for you. 


No. 581—Counter Duster 


OSBORN QUALITY 


No. 548—F, D r 
7 ee THE CLEVELAND OSBORN MANUFACTURING CO. 


5406 Hamilton Ave., Cleveland, Ohio 


Address Main Office or Branches Dept. F 
New York Milwaukee 
Srd Ave. at 35th St 259 So. Water St 
Bush Terminal Bldg., No. 5 Detroit 


Radiator Brush Brooklyn 94 McDougall Ave 
Chicago San Francisco 
155 No. Clark St 61 First St 
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American 
GALVANIZED | 


Stock this Mayhew | Steel 


Bit Extension FENCE 
Your customers need this May- POSTS 


hew Bit Extension--the most 
nearly perfect on the market. 





Here is the post for 
you. Heavier, larger, 
stronger, better made in 
every way. 


The forged steel jaws completely 
close on the shank of the bit. A a mi P 
flexible connection between jaws 33 /0 Heavier 
and shank of the extension insures : 100% Stronger 


centering the bit. Sleeve runs The improved American Gal 
on a quick-acting multipie thread. a senmeos, Soest F ence, Post i 
Extension will follow a 5s" hole. is galvanized i and out 
. on enn bi a ter forming, leaving no raw 
Made in all lengths from 12" to 36", places. There is extra heavy 
galvanizing below the ground 

line. It affords lightning 


Regular Mayhew quality. Meets s ve een, and is  vermin- 
=e» roof and fire-proof t 
a definite demand. It should be a ian ot ks 


. line 
In your store. The improved _ steel post 
"'Rvery blow of ; , drives easily and anchors it. 
vies ths iad?” At you. Jobber s—or ; at, The ae 
senening the fence is on the 

i post itself. 
MAYHEW STEEL PRODUCTS, INC. a i a 


291 Broadway, New York improved American Steel 


z Fence Post. Write for book. 
508 Mission Street 180 N. Market Street a 
Sar. Francisco Chicago American 


MAYHEW ~TOOLS a Steel & Wir 


ARE RIGHT Chicago New York 
































ONLY 





ES es 


0 vi Mi a mM 
DOUBLE ACTING 


SPRING BUTT HINGES 


have the weight-sup 


pe rting hn wip “ga vere ‘, SMOOTH OPERATING— 


rectly cated 
tc the action of AA AND DEPENDABLE 
springs, reducing lee e 
kage and increas os | | Satisfaction to yourself as a dealer and to your cus- 
spring power chp tomer as a user is what you get when you handle 
nting Lite . ‘ ALLITH-PROUTY Garage Door Hardware. Your cus- 
tomers secure years of service and protection—quick 
prac smooth operating, and dependable Garage doors. 
durabil.ty We illustrate above the 4-door type of Garage Door in 
which the doors are hinged together in pairs and slide 
° : - ‘ 
and fold right and left. These doors fit perfectly into 
Bommer Floor Surface Spring Hinge A ngthnme Monee: ing. and fe 
the door opening, are secure against sagging, and @ 
Has Release and Holdback Featuzes and absolutely weather tight 
Ball Bearing and Alignment Device We make a complete line of Garage Door Hardware 
Suitable for either double-acting or single-acting doors suited to practically any requirement or demand made 
an : ee upon you. 
The most durable hinge of its type: holds the door 
open when swung to 90 degrees. The spring-action can Write us for our catalogue No. 90 
be entirely released so door will swing free, with- 


out spring-action, by inserting a wire nail (when Hardware 
om o 
A tne door is open) into a hole provided in the side F ALLITH PROUTY C : ee 
GR plates. The spring- qp Department 125 Danville, Ill. 
ie Door Hangers and Overhead Carriers 
Tracks Hardware Specialties 


action can be restored 

by withdrawing the ; 

i tion Fire Door Hardware Spring Hinges 
a -y Garage Door Hardware Rolling Ladders 


nail 
THE BOMMER SPRING HINGE COMPANY Fist. eeennnenammemmmnnemnnnne 


MANUFACTURERS, BROOKLYN, N. Y. ~ 
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STRONG’S IRONCLAD 





won 
$svw' Youu 
Fh 02 Iminyyns Vous® 


THE SIX HUNDRED LINE 


A complete range of vises with 
swivel jaws and swivel bases that 
stay where they're put. 


The positive locking device holds 
securely in any position in the 
circle—the base is firm as the 
bench to which it is attached. 


High in quality—neat in appear- 
ance—the many ' new practical 
features appeal to your custom- 
ers quick and sure. 











The name IRONCLAD immediately sug- 
gests great strength and resisting power— 
we know that battleships are ironclad, to 
better withstand the mighty force of heavy 
shells and pounding seas. 


IRONCLAD is symbolic of all that is 
strong—and in a gauge glass it also stands 
for all that is best. 

Over ten thousand concerns in the United 
States have accepted them as standard—to 
safeguard their workmen and to comply 
with the law. 

You can do no better than to stock the 
best—which is IRONCLAD. 


Write to-day for booklet. 





Write for complete catalog. 











| ATHOL 








ATHOL MACHINE CO. 





Strong Machinery & Supply Co. 
21 Walker Street New York City 





MASSACHUSETTS 











" 




















Leather Goods for The 
Electrical Worker and 
Lineman 











mY MKLein ea SONS 
7 


Harness Leather Tool Bag 


Dependable in every seam and rivet— 


Made of the best of leather. 
Specify KLEIN’S and be SURE. 


We manufacture a complete line of 
leather goods which dealers will find 
profitable to stock. 





Catalog on request 


MATHIAS KLEIN & SONS 


TOOL MANUFACTURERS 
Canal Station 21—Chicago 











M-B 
Screw Drivers 
The 


drivers made for work on au- 
tomobiles and electrical instal- 


most practical screw 


lations. No shock when test- 
ing spark plugs. . 


Will withstand 10,000 
volts as well as severest 
usage, including hammer- 
ing, prying and in emer- 
gencies will serve as cold 
chisels without damage. 
Specially tempered blades. 


Handles afford unusu- 
ally firm grip. Made in 
several different patterns 
and sizes for different 
requirements. Good sellers. 


We also manufacture 
the famous M-B Adjust- 
able Auto Valve Grinders. 
Write for catalog and 
prices. 


M-B TOOL COMPANY: 


Danielson Connecticut 





Exclusive Sales Agents, Johnson 
Sales Co., Pittsburgh, Chicago, San 
Francisco. 
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The 


foreman Says. 


“T suppose it’s because I used 


them myself when I was at the 
bench, but it does seem as though the 


best men in the shop have a prefer- 


ence for Starrett Tools. 


‘‘Of course, most of them sort of 
got into the habit of relying on Star- 
rett for fine work when they were 
apprentices and journeymen. 


‘Speaking of apprentices — that little red 
book there, ‘The Starrett Book for Machinists’ 
Apprentices,’ has saved me more time and 
helped more young fellows to learn how to do 
things right than anything else in the shop. 

‘“When a young lad asks me how to do 
this or that, I usually tell him or show him, 
and then ask him if he has one of those books. 
I’ve noticed that as soon as he gets one of 
them he doesn’t have half so many questions 
to ask. 

‘Starrett gets out another book, ‘The 
Machinists’ Data Book,’ that’s just about as 
big a help to the experienced machinist. It’s 
got all the tables and formulas and so on that 
he ever needs, and it isn’t cluttered up with 
a lot of engineers’ stuff that, he doesn’t use. 

‘Yes, I bought one of each of the books 
down at the hardware store, as soon as they 
came out. They cost me seventy-five cents 
each, but they’re worth it.” 


The L. S. STARRETT COMPANY 


THE WORLD’S GREATEST TOOLMAKERS 
Manufacturers of Hack Saws Unexcelled 


ATHOL, MASS. 


Machinists the world over have put 
their faith in the accuracy of Starrett 
Tools for thirty-nine years. Write for 
illustrated Catalog No. 21 “A” 





¢ 
Mi 
y, 
be 











December 18, 1915 




















HARDWARE AGE 


FOUNDED 1855 





GEORGE H. GRIFFITHS, Manager ROY F. SOULE, Fditor 


Associate Editors, Harold G. Blodgett, E. H. Darville, New York; L. S. Soule, Chicago. 
BRANCH OFFICES 


Chicago, Otis Building Boston, Equitable Building Cleveland, Guardian Building 
Pittsburgh, Park Building Philadelphia, Real Estate Trust Building Cincinnati, Mercantile Library Building 
Worcester, Mass., Park Building San Francisco, 320 Market Street 


Entered as Second Class Matter May 22, 1913 at the Post Ofice at New York, New York, under the Act of March 3, 1879 
Yearly Subscription Price: United States and Possessions, also Mexico and Cuba, $2.00; Canada $3.00; Foreign $5.00 


Subscription remittances should be made by Check, Post Office Money Order, 
Express Money Order, or Bank Draft, payable to HARDWARE AGE, New York 


Published every Thursday by the Iron Age Publishing Co., 239 Owned by the United Publishers’ Corporation, 239 W. 39th St. 

W.. 39th St., New York City—W. H. Taylor, President & Treasurer; New York City—H. M. Swetland, President; Chas. G. Phillips 

Fritz J. Frank, Vice-President; George H. Griffiths, Secretary; Vice-President; W. H. Taylor, Treasurer; A. C. Pearson 
Secretary. 





HARDWARE AGE is a member of Audit Bureau of Circulations, the recognized authority 
on expert circulation examinations. Member ot the Associated Business Papers. Inc. 











Hardware Age is a consolidation of Iron Age-Hardware, Hardware Reporter and Western Hardware Journal 











Learn In This Issue Selling 


from 
Special Articles and 
the Buy; 
Other Accessory Buyers and Sellers Meet........ 89 uying 
Fellow Straight Tips from Salesmen for the Hard- Pointers 
Se SS 6 6a bkweceaeerabebaoeeeoan 105 Here 
Regular Departments 
© i re ee © 
In the 'Morning’s Mail.................. 108 . . 
Washington News—By W. L. Crounse.... 110 
- ot Letters of a Sales Manager to His Men.... 113 
The Big Announce- 
SD IN soo. kk ok Cove s a cb es wwe’ 114 : 
Annual sae ment of the 
, 7 Trade Conditions and Iron, Steel and Hard- : 
Convention sesame: Mihi 116 discussion 
of the Cutlery Markets...............cccceeces 126 of the 
Accessory Paint Markets 127 Winchester 
Branch Publicity for the Retailer—By Burt J. Paris 130 Chain “eOre 
_ ” New Goods and Novelties................ 134 plan will 
i Owe. BROUOr ACCCBBONIOR. £655 ck ei eit teins 136 Ler 
hes = Notes of the Retail Hardware Trade...... 138 every dealer 
conditions in the United 
and many States. 
eRe Current News and Miscellaneous : 
new ideas . Every angle 
° ” . . 2 a 
were brought Com SUID, sic vs ccicccducnsen 10: —" 
forth at Coming Next Week impartially 
this meeting. The Wholesalers’ Side of the Winchester Plan dealt with. 


Page &9 appears next issue. Page 114 




















{ 
‘i 
i 





HARDWARE AGE December 18, 1919 


NATIONAL 
No. 88 


HOLE TO ADJUST HANGER 
AND OIL BEARINGS 








| hh 
Sag LAS 


The Hanger That Defies the Elements 


Another ‘‘National’’ Storm-Proof Door Hanger embodying all the distinctive 
features of our No. 77 model described last week. 


In addition, however, No. 88 has two adjustment features, one vertical and one 
lateral of simple construction and easily operated, and also carries the door 
closer to the rail than any other adjustable Hanger made, making it absolutely 
watertight, and a completely effective barrier against wind, rain, snow and hail 


alike. 


In short this veritable ‘“Storm King” possesses all the qualities necessary to 
impart that needed impetus for real Hanger sales momentum, but for the still 
further satisfaction of both dealers and their customers, we sell you direct, 
shipping the Hangers packed in attractive individual cartons, neatly labeled 
and containing everything for the quick and easy attachment of Hangers and 
Rail, even including illustrated directions. 











Buy the National way—direct 


National Manufacturing Co. 
Sterling, Illinois 
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| Accessory Buyers 


A thousand super-salesmen 
shingles rattle. 


The winter meet of the 
Hardware Association came 


The meetings were crowded, 
of 500 men. 


least, hesitant. 





year the jobbers will hire a hall. 





HE association was called to order by the president, 
Robert H. Treman, at 10 o'clock. 
The proceedings were opened by 
Bring two verses of “America.” 
‘tt is my privilege on behalf of the National Hardware 
“ciation, its officers and members, to extend to the 
mbers of the Automobile Accessories Branch the greet- 
of the officers and our very best wishes for a suc- 
asf] convention,” said President Treman in opening the 
mention. “This branch of the association has grown 


such a lusty infant that it threatens to overpower 
parent. 


the delegates 


under 
Give them each a display table of choice 
selected lot of their best buyers to shoot at, and a little old Gatling gun be- 
comes a pea shooter in comparison. 


Automobile 
off in Chicago December 
what the schedule said, but the attendance 
year was so badly shattered that arrangements were promptly made with 
the Hotel Sherman to extend the convention an additional day. 


the 


Next year the convention will be held in St. Louis. 
some healthy scrap before the big river town landed the laurel. 
The 
any hotel exhibit accommodations that can be offered. 


89 


average 
Buying was brisk, but delivery promises were, 


HMARDWSA FR 






root make the 


samples, and a 


one just naturally 


Accessory Branch of the National 
8 and That's 
record hung up at Detroit last 


attendance being in excess 


to say the 


Cincinnati put up 
Next 
Accessory Branch has outgrown 


“In 1905 it was my privilege for a few days to be in 
Paris and to see the first horseless wagon that was then 
being experimented with in the parks of Paris, and when 
you think that within twenty-five years those horseless 
wagon trucks have superseded practically the horse-drawn 
vehicles it is somewhat marvelous the changes that have 
taken place. I do not expect in any way to trespass upon 
the function of the chairman of this meeting in giving 
any statistics as to the growth of the association, but 1 
would like to say a word or two in regard to the business 
cutlook, because it seems to me that we have problems 
to face, perhaps, in the next two or three years, which 
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are as great if not greater than those we have already 
faced. 

“The conditions in Europe are such that it makes it very 
difficult for any of the financial men to work out any 
scheme of extending credit under which the European 
nations will be able to buy. The delay in the signing of 
the treaty, without entering into any discussion as to the 
merits of it—has led to a delay in the further development 
of our European business to such an extent that it raises 
the question whether we are not losing the greatest oppor- 
tunity for developing foreign trade that this nation has 
ever had. Certainly, with the currencies of the different 
nations so depreciated, there must be something done in 
order to make these currencies nearer par, because were 
we to extend extensive credits even to those countries at 
the present time it might result in the depreciation of 
our currency, which is practically the only currency to-day 
of the great which is properly protected by a 
gold reserve. 


nations 


European Buying Difficulties 

i ieee can all estimate, therefore, the difficulty that a 
customer in Europe has in buying American goods; 
it is not only the price they have to pay here, but it is 
the additional price or premium which they have to pay in 
their own currency to make that currency equal to the 
gold reserve currency cf the United States. If we are 
not to have these credits established, then I submit the 
question of whether the hope of the manufacturers and 
distributors as to this great European trade which we 
hope to develop, and did develop immediately after the 
armistice, is to be continued. The normal excess of our 
export trade for the ten years previous to the war for 
any one year—the greatest amount was between 500 and 

600 million trade balance in favor of the United States. 
“Now against that we have another obstacle to over- 
come, and that is owing to the Government’s war demands 
for credit we had to inflate our banking situation to such 
an extent that it became an inflation so great that, of 
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Manufacturers, jobbers and ladies snapped at banquet of 


course, it affected prices, and it affects the credit situation 
to-day. Our currency was inflated from about $38 to $56 
per capita; but that, it would seem, was no greater than 
would be necessary for the increased business and tie 
increased price level occasioned by the war; but when it 
comes to the banking situation the Government had to 
devise some way of manufacturing the credit necessary. 

“It was done by the co-operation of the banks, and our 
inflation of bank credit was probably somewhere from 
four to six billion. That expansion should become 4 
deflation as soon as conditions justify, and there is 4 
movement now going on with the banks to induce them, 
in so far as they can, to avoid loaning for speculative pur- 
poses pure and simple. During the war _ speculative 
tendencies were repressed, but as soon as the war was 
over there was a great increase in the speculative ten- 
dency. 

Far from Normal 


66] T developed not only in stccks and bonds, but also in 
many commodities, in lands, buildings and in merchan- 
dise, as many of you know. It seems to me that the 
important thing for each of us who are represented in this 
conventon to-day is to recognize that not only in Europe 
but in this country it is time to assist in bringing things 
back to normal—normal prices, normal costs of living, 
normal production, because our production is nowhere 
near as efficient per capita as it was before the war. To 
this great object we can all commit ourselves. We ¢4! 
begin as individuals in our own corporations and firms, ® 
trying to bring about an era of economic thrift and avoid 
any speculation or over-expansion. ; 
“Certainly no one who reads the signs of the times 
can feel that now is the time to begin over-expansion be 
the building of plants or in any way to extend unduly. 
This is the time to get back to normal conditions and 
living within our income, but strive to produce more, and 
if we produce more we shall have more wealth and credit 
to extend to Europe in the next two or three years when 
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Accessory Branch of the National Hardware Association 


jlitieal conditions are more normal; so as soon as we 
uve more stable government we then shall be in a 
psition to enable the financiers to develop those credits 
in Europe and elsewhere which are -.so necessary; sO we 
my look forward, it seems to me, to a campaign in this 
cuntry to bring about normal conditions as soon as 
possible. 
Cause for Optimism 

This is 

not a time for pessimistic opinion. Any one who 
tad the report of the Department of Agriculture—the 
eeretary—that was put out yesterday, sees how great is 
wr agricultural wealth—three times the wealth that it 
mas five years ago. Of course we have inflated prices 
here, but the present value of our crops of this last year, 
(19, was about three times as great as they were in 
3. There is a basis for wealth. There are many 
ther basics, such as continued production of oil and min- 
tal wealth, on which we can safely depend. The result 
ifthe business of the next two or three years will depend 
‘great deal, it seems to me, upon the people of this country 
ind their realization of the conditions; if they are willing 
% economize more in their own living and develop more 
mdit; if they are willing, as wage earners and producers 
d Wealth, to produce more, and work harder, then the 
‘ure of this country, as far as finances are concerned, 
Sassured. If that is not done, if credit is not liquidated, 
4en there will be a liquidation in business and a depres- 
“on will follow, because there must come a liquidation 
feredit. Now I hope you will have a most successful 
“nvention. The large number of members present prom- 
“s that, and I have the great pleasure of turning this 
Meting over to Chairman A. H. Nichols.” 
Secretary-Treasurer T. James Fernley stated there 
wre a number of applications for membership and he 

he would like to have the applicants admitted so 
" could have the privileges of the floor. He read a list 
"anumber of applications received for membership, and 


“(\NE thing more, and then I am through: 








they were unanimously elected members of the association 
and invited to participate in the proceedings. 

Mr. Fernley also stated that there were now 314 manvu- 
facturers on the list of members of the accessories branch. 


Chairman Nichols’ Speech 


6s] T is very gratifying to see the large and splendid 

exhibit that we have here to-day, and the large 
attendance at this, our second annual exhibit and meeting,” 
said Chairman Nichols in assuming the chair. “In these 
times of unrest and discontent and discord, a meeting of 
this kind is of great importance. I see before me the 
manufacturer, the jobber, the buyer,and the seller, meeting 
in convention, the only object being to benefit and improve 
the conditions of one another. Somewhere in that book 
that we all reverence, it tells us to do unto others as we 
would have them do unto us. Mankind has selected that 
as the golden rule. Its meaning can be interpreted in just 
one word—‘co-operation.’ Gentlemen, that is the only rule, 
the only law, that this association has—co-operation. We 
have no enemies and, therefore, we are not here to destroy 
or to tear down. Neither are we here for the purpose of 
accumulating dollars—that is—by seeing how little we can 
give and how much we can receive. 

“IT doubt if it is within the conception of any of us 
to appreciate the great opportunity that this automobile 
industry has given to the hardware dealer. Do you know 
that in the year just closing, 1919, there has been 315,000 
tractors manufactured, and yet the tractor has. not passed 
the experimental stage? Perhaps the illustration could 
be better made in this way, that in 1916 there were only 
30,000 tractors manufactured; in 1917, 63,000; in 1918, 
133,000, and in the year just closing there have been 
manufactured 315,000 tractors. Possibly you will tell me 
that the fifty-odd thousand airplanes manufactured in 
the past year were for Governmental use, but anything 
that would help the Government in time of trouble would 
also be a great benefit to you business men. 
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“I know of an instance where the nearest place to get a 
repair for a machine was 180 miles away, and that repair 
was delivered by airplane, and the machine was in opera- 
tion in less than three days. 

Growth of Truck Traffic 
auto truck traffle has reached enormous pro- 

portions and to-day it is giving a better service 
than the railroads. There are more factories manufac- 
turing motor trucks than there are factories manufacturing 
automobiles. Although at the present time we only have 
about 700,000 motor trucks in operation in the United 
States—this year the production was a little less than 
300,000—it is reasonable to suppose that in 1920 the pro- 
duction will be over twice that amount. The number of 
licenses issued for pleasure cars in the United States for 
the year just ending was 6,900,000. It is safe to say 
that we have at least 7,000,000 pleasure cars in operation 
in the United States at the present time. For the last 
few months the average production per day has been 9,000 
motor cars, one factory alone producing 3,000 per day, 
and that factory has had such a large output in the past 
that it is necessary for them to produce 2,000 additional 
cars each day to equip them with the required number of 
repairs. 


6e7 TS HE 


Hardware Dealers’ Chance 


66 OW when you take these things into consideration 

you can readily see the opportunity that the hard- 
ware dealer has. Consider, if you will, the millions and 
millions of wrenches, hammers, of pliers, the cold chisels 
that the hardware dealer has always sold, and take into 
consideration the amount that is required for the upkeep 
of the motor-driven vehicle. Then, if you wish, look at the 
opportunities that a dealer has to expand. Kindly con- 
sider the fan belt, the spark plug, the tire, and the number 
of gallons of oil that he is likely to sell, and it gives you.a 
fine idea of the opportunity that we have of increasing 
our business. Perhaps one of the greatest things that 
this association can do is to start on a campaign of 
education for the retail hardware dealer. 

“The retail hardware dealer should realize the necessity 
of better displaying his goods—of giving more space to 
this particular article, and to branch out and take advant- 
age of the opportunities before him, and it is undoubtedly 
our duty to assist in this work. Constructive criticism is 
always desired. Our meeting here would not be a success 
without constructive criticism, but the manufacturer should 
remember that the hardware jobber while conservative is 
progressive, and he stands to-day among the foremost of 
all merchandisers of the world, and that his conservative 
methods and his careful way of doing business have placed 
him on a financial basis, so that to-day there are fewer 
failures among the hardware jobbers than there are among 
our banks. / 

“We know the future that there is in store for us, and 
we are asking you to help us to restrict ourselves to what 
really and logically belongs to us, for we know and believe 
without a doubt that the hardware dealer is a natural 
source of supply for all automobile accessories. You gentle- 
men may leave this convention with the same privileges in 
every respect that you had when you came here. We ask 
you to make no changes in your principle of doing business 
or your way of doing business. We simply ask for your 
co-operation in this work, for this association realizes that 
the success of any business depends absolutely on a square 
deal for all. 

Value of Assecciation 
66’T°HE experience of the past year has been wonderful 
for this association. We realize that we are going 
to be repaid for the exhibits that we are furnishing you 
to-day. We hope and promise you for next year a larger 
amount of space, and a greater opportunity to meet with 
us and to exhibit with us. I thank you.” 


Following the opening address by Chairman Nichols, 
Major Frederick H. Payne, president of the American 
Hardware Manufacturers’ 
General Business Situation.” 


Association, spoke on “The 


He said in part: 








Hardware Age 


General Conditions 


6s] VERY much appreciate the invitation to appear before 
this association. I have great respect for the men 
who have been identified with the wonderful development 
of the automobile and the automobile accessories industry 
in this country. : 
“I have been asked to talk to-day on ‘The General Busi. 
ness Situation.’ On one point we can all agree—that ag 
long as the shelves are empty, we are going to be busy 
and that is a condition that exists in every country in 
the world to-day. As long as the demand is more than 
the supply, we shall be extremely busy. I do not see 
how this period can be less than two years, for the reason, 
first, that if the railroad bill that is now before Congress 
is passed it means that the railroads will come into the 
market for a large supply of material; second, there 
has been practically no construction in America during the 
war and it is estimated that in 1920 between four and 
five billions of dollars will be spent on new construction. 
This 1s twice the normal yearly construction. 


The H. C. of Everything 


«6° THE principal thing we are up against, of course, is 

the high cost of everything to-day including the 
necessities of life. The primary cause ‘of the great rise 
of prices which has taken place since 1914 has been, of 
course, the war. Millions of men were withdrawn from 
the industries to the colors, and millions more were shifted 
from the ordinary industries to the production of war 
materials. 

“The munition factories drew labor from the farms, 
from the textile mills, from the railways, and coal mines, 
and the shipyards later drew from all sources. There 
was open, unhesitating, determined rivalry for labor, under 
conditions where the competing contractors had every 
incentive to stimulate their efforts and none of the ordinary 
risks of loss. The labor turn-over was enormous. 


War Time Situations 

ad fer banks were actuated by a desire to support the 

Government, and made loans freely to Government 
contractors. There was practically no limit to the Gov- 
ernment’s wants; it wanted all it could get. Here was a 
situation in which an unlimited demand for labor and 
materials, supported by Government credit and facilitated 
by the entire banking service of the country, including the 
Federal Reserve system, was brought to bear upon pro- 
ductive facilities which were strictly limited. They were 
no greater than before the war. Indeed, the labor supply 
was depleted by the draft and by the return of thousands 
of foreign-born laborers to Europe at the beginning of 
the war. . 

“Once the slack was taken up in the industries and 
every available man was at work, further efforts to drive 
production harder ,simply resulted in the competition for 
labor and materials, which has been described. The energy 
was expended in a struggle between employers which 
carried wages and prices higher and higher. Government 
authorities at last endeavored to hold this competition in 
check, but it was impracticable to control the influence of 
the inducements that were offered. It was a saying among 
contractors that labor could be had if you pay enough for 
it, and it was impossible to trace where it came from. To 
‘pay enough’ meant enough to attract it from other jobs. 

“The Government’s interest in the war, the patriotic 
impulses of the people, the readiness of the banks to grant 
credit, the great facilities of the Federal Reserve system, 
the enormous issues of Government bonds, and the fact that 
Government credit was behind the whole situation, all 
promoted the creation of an abundant supply of credit. 

“There were warning voices. Over and over again bank- 
ing and official authorities urged that the war expendi- 
tures should be met by savings, by self-denial, by curtailing 
personal expenditures, and not by the inflation of credit. 
If the people had resolutely set themselves to this course, 
if they had refrained from competing with the Government 
for labor, the cost of the war would have been very 
much less, our debt would have been much less and we 
would have had no such industrial situation as confronts Us. 
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Getting Back to Normal 


6sLJ OW we have reached this level of prices is simple 

enough; how to get back to the former level is the 
real problem. On every hand we see powerful influences 
at work to make the present structure of wages and prices 
permanent. A considerable advance has been forced since 
the war ended. This has been due, first, to the fact that 
there has been no relief from the scarcity of goods; pro- 
duction has not yet caught up with demand so that stocks 
are accumulated. The markets are still in favor of sellers. 
The profits of producers are good. Labor is aggressive, 
stimulated by the succession of wage advances secured 
under war conditions, and disposed to press its advantages 
to the limit. Labor leaders are vying with each other, 
or are under pressure by their supporters, to make the best 
showing of advances won. The restraint upon demands 
which was in some degree felt during the war is off, and a 
scramble is on for position in the reorganization which is 
accepted as permanent. Nobody is contemplating any 
reduction in his own compensation, but those who have 
not shared fully in the general advance are now trying 
to raise themselves to the new level, while those who have 
bettered their position are determined to keep the advantage 
they have secured. 

“A vast amount of mischief has been done by the foolish 
talk that a new social order was about to be inaugurated, 
that the working classes by the power of organization 
and a more aggressive assertion of their rights were about 
to claim and obtain a larger share of the product of in- 
dustry. The progress of the working classes will be ac- 
complished in the future as in the past by the accumulation 
of capital in the form of machinery and industrial equip- 
ment, thus increasing production. The idea that a greater 
share of current production shall be divided and eaten up 
and that less shall be used for developing more effective 
means of production is fundamentally wrong. It is off the 
same piece with the idea that the hours of machine oper- 
ation can be cut down and the machine operators at* the 
same time have more of the product. 

“The wise policy for the labor organizations to pursue 
is to quit their policy of trying to push wages higher, and 
make a study of how to hold the wage rates they have 
gained, looking for future gains to an increase in the pur- 
chasing power of the dollar. They should look now to 
increasing production. They should look after their posi- 
tion as consumers. 


Results of War 


"THE facts are that the war touched the United States 

but lightly as compared with Europe. We prospered 
through it, in spite of it, and to some extent by means 
of it. We are richer as a people than when the war began, 
with greater productive capacity. The wealth-producing 
capacity of the United States is from one-third to one-half 
that of all the world. In capacity to produce steel and iron, 
labor-saving machinery and all kinds of industrial equip- 
ment, this capacity is practically equal to all the rest of 
the world put together. And so it is of supplies of some 
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important raw materials. We have the resources and the 
ability to increase the production of these things as no 
other country can. 

“We have what Europe needs, and what she can get prac- 
tically nowhere else. At any rate, she can get relief 
promptly nowhere else, and she needs it promptly. Furth- 
ermore, we have the financial resources for providing the 
relief. We went into the war a debtor country and came 
out a creditor country. We have bought back in large 
part the American securities formerly owned in Europe, 
and bought them at very low prices, by selling war supplies 
and foodstuffs at very high prices. And the fact that 
they have sold their American securities makes them more 
helpless in their present situation, for they have denuded 
themselves of their liquid assets, of the class that they 
could use here. They have nothing to sell, but their need 
to make purchases of us is very great and very urgent. 

“We say that Europe ought to get to work, but it is 
slow getting to work without tools or materials or credits. 
The people of Europe have something to offer as a basis 
of credit. The soil of Europe, the natural resources, the 
industrial works and accumulated wealth of all kinds and, 
finally, and most important of all, the population of Eu- 
rope, are abundant assets. 

“The-population of Europe is an industrious and skillful 
population. They are a wealth-producing, thrifty people. 
Those countries are not bankrupt. It is true their indebted- 
ness is large, but most of it is held by themselves and 
counts as assets as well as liabilities. No people ever went 
broke making payments to themselves. 

“These people are not bankrupt simply because they 
cannot pay down on the nail. They are in the same position 
as farmers who have lost their crops, but still have their 
farms. The farmers have nothing to sell, and have to buy 
seed and live somehow until they can raise another crop. 
Every, country banker knows that there is an obligation 
upon him to be liberal with credits at such a time. There 
isn’t a country merchant who doesn’t know that he is 
interested in carrying his customers through and in sup- 
plying them with what they need to make the next crop. 


General Adjustment Soon 


66— WANT to see prices come down, but I think the best 
way of accomplishing it is by getting people back to 
work all over the world and increasing production. That 
will be a gradual process and industry will adjust itself 
to it in all branches together and it will be a return to 
normal conditions. It isn’t going to reduce the price of 
cotton cloth anywhere to keep the cotton mills of Europe 
idle. We want to see the cost of living lowered by reason 
of an abundance of the necessaries of life for all people, 
rather than by a glut of products in this country while 
people are starving elsewhere. *We can never get back 
to norma! conditions in the market until normal production 
is restored.” 
The next speaker was W. D. Biggers, vice-president of 
the American Hardware Manufacturers’ Association. His 
interesting theme was “Distributive Facilities.” 


Biggers Speaks on “Distributive Facilities” 


“ R. CHAIRMAN and gentlemen: I have been con- 

nected with the hardware jobbing business for 36 
years, 20 years as a jobber and 16 years as a manufac- 
turer,” said Mr. Biggers. “I have investigated from all 
standpoints the distributing facilities of that business, and 
to some of the associate members here, who possibly do not 
know the hardware business as well as the rest of us, they 
ne asked me to speak to you to-day along this particular 
ine. 

“All merchandising is carried on for the purpose of dis- 
tributing the goods that are manufactured, and the ques- 
tion is how can these goods be best distributed and what 
method shall we use to send them from the manufactory to 
the consumer. The goods are not made for the jobber or 
for the retail dealer; they are manufactured for the con- 
sumer, and what is the best and cheapest and most economi- 
cal, and the most logical method of distributing those goods, 


and that, I think, is the thought in the mind of every 
manufacturer, ‘How can I distribute my goods?’ 

“As a jobber I have the opportunity of secing these 
goods handled and distributed to the retail dealer. We 
never felt that it would be an economical thing to sell those 
goods direct to the consumer; in fact, American industry 
is so constituted that we must distribute goods through cer- 
tain avenues. In the foreign countries the territories are 
so small and so compact that the goods can be easily and 
quickly distributed. In this country our positions are ex- 
actly opposite. Our manufacturers to a large extent are 
in the East, a long way from the centers of population; 
if a manufacturer tries to distribute his goods direct, either 
to the retail dealer or to the consumer, he runs against a 
number of problems which affect his costs very materially, 
and we know now as a manufacturer that the jobber and 
the retail dealer is the economical way of working out 
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this problem. There is no set of men tat have laid out 
this pian, but it 1s the economical working out, and when 
we look at the hardware jobber we can see that the hard- 
ware jobber 1s not a creation; he is a development, 


Development of the Jobber 

66. N my experience 1 do not know of a single hardware 

jobber tnat has come into business through a creation 
in practically every instance the hardware 
jobber 1s a deveiopment. Many of them have grown into 
the jobbing business from their retai iacilities that they 
started with. Our goods, and particularly in the hardware 
line, are handled in small quantities, and if tne dealer or 
the consumer attempts to buy from the manufacturer the 
handling charges are almost as much as the profit of the 
jobber for handling and distributing those goods. 

“Then we have the long, slow local treight delivery, 
whereas in purchasing goods from a jobbing center we have 
the low freight cost and the quick delivery tor the short 
haul, and it is these things that have made the hardware 
jobber a facility that can be utilized throughout our country 
and is being utilized to-day; and | believe that as you 
manufacturers, who are coming in contact with the hard- 
ware jobbers possibly for the first time many of you, 
when you realize their facilities and you see what they 
can do for you in the handling of your product, in the 
quick delivery of your goods into your immediate territory, 
ou will realize that it is an economical, efficient and a 
ogical method to use in the distribution of your goods. 

“Then another thought, the sale of your goods is not 
the only thing to consider. The payment is ancther item 
that you must take into consideration, and the hardware 
jobber, I believe to-day, is the safest credit risk there is 
in American merchandising, and it is because their business 
started out in such a way, and the goods go through so 
many different avenues of trade, that they can, to a certain 
extent, control their customers, and the goods that they sell 
are standard, and for that reason they are staple, and for 
you men who are looking for a class of trade to handle 
your merchandise where you know you will get 100 cents 
on the dollar that you sell is a matter to be taken into 
consideration. 

“The company I have been with for the last 16 years 
has sold the hardware jobbing trade exclusively and con- 
tinuously for over 30 years, and yet we have investigated 
other avenues of distribution as they have been presented 
year after year, and it is not because we love the jobber 
particularly that we sell our goods through him, but be- 
cause we believe it is the best and most logical and most 
efficient and the most economical method of distribution, 
and I believe that every one of you men here who have 


of capital, but 


Hardware Age 


not come in close contact with the hardware jobbing trade 
will reai.ze more anu more each year that you cannot 
do better in the distribution of your goods than to gel] 
them almost exclusively through the hardware jobbing 
trade.” 

In introducing the next speaker, Roy F. Soule, editor of 
HAKDWARE AGE, chairman, said: 

“A newspaper is undouotedly the best educational medium 
that we have for all the people. We have with us to-day 
an editor who has been of great benefit to the members of 
this association by advocating the sale of automobile acces. 
sories through the hardware dealer, and I am pleased to eal] 
on Mr. Roy F. Soule, editor of the HARDWARE AGE of New 
York City.” 

Mr. Soule’s topic was 
Energy, Particularly Oil.” 


based upon “Conservation of 


The Waste of Energy 
6 bie country of ours is endowed with the greatest 
energy in the world, and in merchandising energy 
the sellers of automobile accessories seem to 
herited a heaping measure,” declared Mr. Soule. 

“Itmis not of accessories, however, or of the hustlers in 
that field that I am going to speak this morning. It is 
of the flagrant waste of energy in this country, of the 
slothful, thoughtless moth ball tendency to just tarry along 
as we consume certain kinds of energy upon which the 
future of the gasoline car and its equipment so absolutely 
depends. 

“Tf I were to tell you that thirty years from to-day every 
single one of you would be out of business, that the wheels 
of factories back of you would cease to turn, that acces- 
sories for gasoline cars would all be in the scrap heap 
you would naturally sit up and take notice. 

“That’s what I am telling you. We are even now on the 
down stretch, and the brakes are not working. This great 
industry in which we are all so vitally interested is going 
over the embankment ‘as sure as shooting’ unless we cal! 
a halt in the waste of the latent energy with which God 
Almighty has so richly endowed us. 

“In the beginning this country was blessed with four 
kinds of energy—wood and coal in solid form, petroleum 
and water in liquids. Our early settlers didn’t know they 
had the coal and their candles and tallow dip evidenced 
their ignorance of oil. Wood and water furnished the 
energy sufficient for their simple needs, but with the growth 
of this great democracy. and with its gigantic industrial 
development wood went down for the count. Just imagine, 
if you can. what would happen to our railroads, our ship- 
ping, our mills and mines if we were thrown back into the 
old wood burner period. 
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The Reckless Use of Coal and Oil 

| WILL not dwell upon the waste of that energy, the 

flagrant misuse of our forests in one of the most re- 
grettable chapters of our national history. Of coal we 
haye such abundance that its stupendous waste goes on 
without comment. We waste frightfully in the mining. 
Factories obtain less than 10 per cent of the energy out of 
the coal they use. Locomotives consuming 165 million tons 
a year get but 6 per cent of the energy in it. The rest is 
waste. 

“The story of exploitation of our petroleum fields is a 
review of gambling that makes Monte Carlo look like a 
game of tiddley-winks. Some of you own oil stocks and 
admit it. Others of us have sheaves of oil certificates 
which we hide in the closet with the family ghost. Oil 
stocks are gold bricks liquified, and oh! how they have been 
poured on the unsuspecting public. 

“We are wasting more oil than we are getting by operat- 
ing processes that plunge for a quick profit. 

“In the use of oils that could be turned into gasoline 
we waste with a blindness that baffles description. Of the 
oils we do treat we are obtaining but about 10 per cent 
of what we should obtain. Our visible reserve of gasoline 
in the raw is but 70 bbls. per capita. At the rate of present 
consumption it will be exhausted in 1930. 

“Now if these startling statements were made without 
proper suggestions of relief they would be doubly dismal. 

e picture of a paralyzed industry is never a pleasant 
sight. It becomes appalling when our pet industry is so 
portrayed. And just as solid came to aid solid when coal 
reserves filled the breach of our ravished forests, so liquid 
may save liquid in this coming emergency. Water can 
save gasoline. Water can prevent the passing of this 
splendid form of energy which means so much to the 
motor industry, but if water does prevent the threatened 
calamity it will do so because vitally interested men awaken 
the public to the certainty of the menace. 


Water Power the Solution 
“ OW is water to save our fuel oils? Are we going to 
advocate the plain old water wheel that turned the 
stones of early grist mills? Well. we might if it hadn’t 
been for the birth and activities of the late Ben Franklin 
of Philadelphia. Water power converted into electricity is 
the answer. 

“This country is particularly blessed with an abundance 
of water power. God, in His infinite wisdom. made this 
kindly provision for man with the loving foresight of untold 
centuries. 

“In New York State alone there is sufficient unused water 
power to furnish the electricity necessarv to run every 
railroad in the country. Every state is blessed with un- 
bounded energy in streams and waterfalls. The 30000000 
horsepower available in our rivers is not mine or gusher 
or forest energy once used and gone forever. It is power 
that can be used over and over again. as the laws of 
gravity lowers it to sea level, and even then it is not gone 
for the sun’s rays hoist it heavenward. the winds transport 
it, the eléments condense it and back it comes to work 
more miracles for mankind. 


BE, ery conceivable ACCOESS0OTHU WARS place d on shou 


The Key to Expansion 

6¢7T“HE storage of electric power demands no great blocks 

of high cost buildings or land. Its transportation 
does not consume coal or oil. Water energy can be con- 
verted to electrical energy with great crews of laborers 
(that is in comparison with the coal mining industry). 
It is the absolute key to the cont.nuance of our commercial 
expansion. 

“It is up to us to push in every way a campaign for the 
development and use of the water power of the nation. We 
can do it for the selfish purpose of individual gain, or for 
generous endowment of American industry.” 

Following Mr. Soule’s address a recess was declared until 
the afternoon, when the convention assembled at 3 o’clock. 

Upon opening the afternoon session Mr. Oliver ad- 
dressed the association briefly in regard to the exhibits. 
He called the attention of the members to the fact that 
the exhibits were scattered around different portions of the 
hallways, and it was very important for the delegates to 
visit all of the exhibits, many of which were to be found 
on other floors of the hotel. 

H. E. Patterson spoke of the entertainments that had 
been planned for the delegates; that in the evening there 
would be a minstrel show and mock trial by members of the 
Automotive Equipment Manufacturers of Chicago. He also 
referred to the annual dinner of the accessories branch to 
be given on Tuesday evening at 7.15. 

The chairman then introduced Herbert P. Sheets, secre- 
tary-treasurer of the Nationa] Retail Hardware Associa- 
tion, who spoke interestingly on the logical distributors 
of accessories—the hardware dealers. 


They Used to Sell Buggies 

66] UNDERSTAND that in the meetings you have had of 

this organization you have been told practically all the 
reasons that I can give you why the retail hardware man 
is the logical distributor of accessories,” said Mr. Sheets. 
“He is on the job; he is the man on the ground; you have 
a ready channel of distribution; you do not have to go 
through the process of organizing, of educating another 
line of distributors, and when you go into any other line 
you have to educate those men You found it out in your 
business; there is no doubt about that, in my mind. The 
hardware man is looking out for new lines, buggies and 
harness and things of that kind having gone. The sale of 
those things is very small now. The people who used to 
buy all those things now buy automobiles and accessories, 
and logically they look to the hardware man as the source 
of supply for those things, and they come to him and he 
should be the man who supplies them, because the average 
hardware man has more or less of a mechanical turn and 
he must have it if he expects to remain in the business 
long, and he can readily grasp the selling points of the 
various supplies that you may sell to him. and he can 
explain the use of those things and the reason why one 
mav be better than another. 

“He is not onlv an exverienced merchant, but he has 
eredit standing with the jobbers and with manv manufac- 
turers; and he has in his stock manv items that may be 
very well listed as accessories, so that if he wishes to 
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segregate and make a special department, it may be that 
he has to add but a comparatively few things to get a 
reasonably good start in the accessories business, and then 
he is a man who has some business capacity. Some of my 
jobber friends tell me sometimes that some of their cus- 
tomers are somewhat lacking in that respect—that they 
are not as thoughtful of the jobbers’ interests as they 
might be, and I apprehend we may well be so. Some of the 
retailers have toiad me things also which are not important 
at this time. Now we have been anxious at our office 
and I may say incidentally that like Mr. Fernley I believe 
in being very, very conservative, and’ while he attributed 
to our organization this morning a membership of 20,000, 
as I remember—I am going to be exceedingly conservative 

we claim a membership of a little over 17,000, and I 
think he was possibly anticipating the end of our fiscal 
year, when we may approach the 20,000. 





The Result of Inquiry 

‘6 E wanted to learn what these dealers thought about 
the accessory business, so a few weeks ago I sent 
out a questionnaire, making no effort to confine that to 
men whom I knew sold accessories. There was no effort 
made to pick out big dealers—just common, ordinary chaps 
in the common, ordinary town, eliminating the larger cities 
to find out whether or not they sold accessories and why, 
and how they sold them, and why they did not sell them 
if they didn’t handle them. Of those who replied to the 
questionnaire 62 per cent were selling reasonably complete 
lines, not everything that may be included in the acces- 
sories list, but such things as tools and the important things 
that you would find in the hardware store, which if a man 
wanted to draw on his imagination might be called acces- 

sory. 

“Ninety per cent of those 
constantly increasing sales. The longest term of years 
reporting as being in the business was 10; from that it 
ran down to one year, and the ratio of the increasing num- 
ber of dealers was in proportion to the decreasing years, 
for as we all know dealers have been taking up the sale 
of these goods the last two years much more than they 
did several years ago, and we naturally expect to see a 
constantly increased number going into the business. 

“The largest investment reported—and bear in mind now 
that these were all so-called small dealers that we went to— 
the largest investment reported in accessories was $6,000. 
I apprehend, although the questionnaire was not specific 
on that, that the bulk of this money was in tires, and one 
only reported as small as a $50 investment in those goods. 
The average investment seemed to be around $1300. Some 
dealers reported 10 and 12 turns, while others reported 
very much less, and I think the average was somewhere 
around four turns on that particular stock. 

“Seventy per cent of the number that replied that they 
were selling accessories say that they buy principally 
from the hardware jobber because they can buy more 
frequently and therefore in smaller quantities, and they 
made a faster turnover. The matter of delivery is also 
important; they can get much quicker delivery than they 
ean buying from any other source. 

“T found that the average ‘mark-up’ was fair. On certain 
lines it was particularly good, while on other lines it was 
very low. I remember of seeing a sheet a number of times 
marked by certain dealers with a mark-up of only 2 or 5 
per cent. I cannot quite understand such figures. One 
can understand 5 per cent more easily than they can 2 
per cent; but in the main the mark-up was fair, and I 
think the research made it wholly clear that it is important 
in fixing the retail prices that the man who is pushing these 
eoods shall be reasonably compensated. 


reported increasing sales, 


Why Doesn't He Sell Them? 


“i are all interested in knowing why the man who 
does not sell accessories is not selling them. There 
were four principal reasons advanced. Some of them gave 
as their reasons that there were too many people selling 
those goods in the particular localities where these dealers 
lived; other dealers said they were interested and would 
like to take up the sale, but they had not the space to 
use for that purpose, and I think they all conceived that 
these goods, to be pushed readily, should be segregated— 
separated from the other goods and put in a particular 
department and displayed properly, and then there is quite 
a little competition that comes from the large city concerns 
that send catalogs to all the consumers, or the users of 
automobiles, and also the mail order competition. 









Hardware Age 


“We asked those men what were the principal problems 
in the selling of these goods, and I will give you just a 
few of the principal things that were listed. Wise buying is 
one of the things mentioned by a large number—to be one 
of the most important things in the successful working of 
that business; good displaying and proficient buying is 
another. Then they feel that the dealer must be in very 
close contact with the man who buys those goods, and that 
perhaps it requires special work. A man out in the country, 
if it is country, should keep in touch with the men al! the 
time—not necessarily selling goods in the country, but he 
should keep in touch with the sales office so they may stock 
with the proper goods and lay their selling plans on the 
basis of positive knowledge. 


Knowing the Goods 


“TT selection of right goods is another very important 

thing, and dealers feel that they have some difficulty 
in knowing just what goods should be selected in the first 
instance, and even perhaps for some considerable time. 
They feel also that the dealer should be able to demonstrate 
the various articles and to explain in some detail their use- 
fulness, and they find not a little trouble in educating their 
clerks in the knowledge of these things so that they can sel] 
as they should sell. 

“The bargain house prices and mail order competition is 
another problem which was emphasized by these men who 
are selling, and then strange as it may seem some of these 
men say the jobbers sell also at retail, and that makes 
their problem the more difficult. Others say that the profit 
in this line is not as large as it ought to be for the pushing 
of specialties such as these and others—that the problem 
is made more difficult by the unreasonable guarantees 
which the manufacturer apparently places upon their goods, 
and which cause the dealer more trouble than a more 
reasonable guarantee might. 

“We asked these men for suggestions as to how to make 
the business more attractive, and they said that the dealer 
ought to carefully choose his lines and stick to well-known 
goods; that he create a special department in his store so 
that he could display his goods properly to attract atten- 
tion from the outside as well as the inside, and that he 
do more or less extensive advertising; that he should carry 
complete stocks and give more service of the kind that will 
win good will for the store and for that particular busi- 
ness, and that he should study the business so that he 
would have a thorough knowledge of that business, so 
that he might more efficiently serve the public. 

“There should be more personal work with the salesmen 
—the retail salesmen in the store. The salesmen should 
be more watchful of prospects; should be more watchful 
of the opportunity to suggest the usefulness of certain 
goods which are carried in these lines, to people who per- 
haps may not have been buying, and that the jobbers 
should be more careful in the selection of their stocks. 


Studying the Problems 


66 OW I apprehend that the jobbers have been having 

the same trouble as the retailers, because this busi- 
ness for them is still in its initial stages largely, and 
that they may not yet have gotten down to a standard 
which they have proved to be the basis as respect the 
goods they carry; but the dealers realize this problem; 
they understand it not only from their standpoint, but as 
they see it, from the jobbers, and from the things brought 
to them for sale, and this is a matter that both parties 
should study. 

“Quite a few of these men think that a good many of the 
present evils of the business might be solved if uniform 
prices were made to all dealers—if there was not such a 
tremendous differential between the high and the low 
prices which go through some channels, and then they all 
say they must be in a position to meet competition, whether 
it is local competition or whether it comes from the big 
city, or whether it comes through the mail. The retai] mer- 
chant is a local factor; he must serve his community 
efficiently. To do that he must be able to serve his people 
at approximately the same price as they can get through 
other channels. Now, not necessarily the same price, because 
the element of service is worth something, of course. 


Concentrated Effort 


os men generally feel that to make a success of 
the bus'ness they ought to concentrate on a few 
lines of a kind. that is, that there is no necessity of handling 
eight or ten different kinds of spark plugs, for instance, oF 
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whatever it may be. One fellow I think said he was trying 
to sell. eight kinds of jacks. I do not know why he should 
have done that, but I suppose eight different salesmen called 
on him and succeeded in selling him jacks. 

“May I emphasize this again, that the retail merchant 
js in business for profit just the same as you men are, 
and | think you will find that his co-operation, the extent 
of his co-operation, can be measured by the extent of the 
pronts he gets out of the business that you want him to do. 

Following a discussion on tne many Vaiuabie points 
brought out by Mr. Sheets’ speech, the Honorabie William 
Hale Thompson, Mayor of Chicago, was introduced. In 
his address of weicome he said: 


Mayor Thompson's Address 
“ R. CHAIRMAN, ladies and gentlemen of the Ac- 


cessory KBrancn of the Haruware Association of 
this nation, 1 have been asked to come to you and just 
say a word of greeting. It was a pleasure, I want to assure 
you, to come before your organization in the name of the 
people of the city of Chicago and to extend to you their 
heartfelt greetings. We welcome you here and we hope 
that you will have a good time while you are here, and 
although I am going to Washington in a few moments, in 
my absence if you are in trouble call on the Corporation 
Counsel, Mr. Ettelson. It is a pleasure to extend to you 
the freedom of our city, and it is a compliment to us to 
have you come here for your annual business. We are 
proud of old Chicago, and we are not very old at that; and 
you will pardon me if I brag a little bit. It is 83 years 
since Chicago was incorporated as a city, and no city on 
earth has grown as Chicago has grown. We have gotten 
into bad habits at times, although we have a wonderful 
spirit known as the ‘I Will’ spirit, but at times we have 
heard many unkind things said about ourselves ana they 
have been published throughout the world—many sstate- 
ments derogatory to our city that were not true, but we 
have coined a new phrase here and we have a new organi- 
zation in Chicago known as the Chicago Boosters, which 
was organized a short time ago. It is something like 30,000 
strong now, and its motto is ‘Throw away your hammer 
and get a horn and boost.’ So in driving around our town 
you will probably find and will run against some of our 
enthusiastic boosters. I hope you will have a pleasant 
visit. If there is anything I can do or the administration 
can do, call on us; we are only across the street. I thank 
you very much.” ; 

The chairman then introduced Mr. M. E. Faber, who 
addressed the association on the subject “Educating through 
the Catalog.” He said: 

“Mr. Chairman, beside my office desk I have a_ book- 
case containing possibly 300 or 400 different catalogs. 
Each year for the past ten years I have emptied that book- 
case and filled it up with another lot of new catalogs, so 
that I could study them principally with a view to im- 
proving the catalog copy which my organization has pro- 
vided for the jobbers to use, and in studying those catalogs 
several points have been brought to my mind which I 
believe will be of interest to most of the jobbers. 

“We have heard a great many talks in past conventions, 
not only conventions of this organization, but other organi- 
tations as well, regarding the education of buyers and 
salesmen. We have been active in educating the salesmen 
through the human part of our organization and over- 
looked possibly the written and printed part of our organi- 
vation. It has been remarked this afternoon, as usual! ‘at 
meetings of this sort, that the hardware jobber, in order 
to make a complete success in handling automobile acces- 
series, must go not only to the hardware dealer but to 
the garage man. We know that a large portion of the 
accessories are being sold to garages and those garage 
men are not merchants. They have not got that far yet, 
and not only should we educate our salesmen who call upon 
these men, but use every effort to educate them through 
our catalogs as well. The catalog calls on the dealer 365 
days in the year where the salesman may cal! a half dozen 
umes a year or a dozen times a year. 


Catalog Compiling 


WHE catalog should be compiled in such a way as to 
make it easy for the retailer to buy and understand 
that accessories are a profitable part of his line. A catalog 
teally has but two functions, regardless of the trade that it 
Tepresents. One of these functions is to make it easy 
‘or the salesman who calls on the trade to show his lines 
the dealer. The other function is to make it easy for 
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the dealer to order when the salesman is not there, and the 
cataiog, as I said before, is on the job every day in the 
year, while the salesman only calls once in a while. 

“There are three requirements in a catalog: the first 
is in the arrangement or the pook itself—that is, the order 
in which the articies are arranged, and, second, tne de- 
scription of the articies, and third, tne method of inserting 
the prices of the articles. Before I touch upon these points 
there is another thing that comes to my mind—we have 
heard a great deal rrom jobbers In tne past, especially 
hardware jobbers, who have said that they find that their 
great success is obtained in selling accessories only when 
they have a specialty man to handle the accessories, and 
you all know the reason why a specialty man can handle 
a line of automobile accessories better than a hardware 
salesman can. If that is true of the salesman it is even 
more true of a catalog, and I think you will all agree to 
that point, too. Now when it comes to the arrangement 
of the catalog, I think that the present arrangement of 
automobile accessory catalogs dates back very largely to 
the days when a catalog was issued by a jobber with the 
special thought that if he issued 50U0 catalogs possibly 
1000 of them would go to the dealers and the other 4000 
to the consumers, and in those days there was very little 
of what we know as shop equipment; most of the 
sold were to be used by the automobile owner. 

“Now ‘the result is a kind of hash. You take the average 
catalog and you will find the shop equipment mixed up 
with other things that do not properly belong to shop 
equipment. Now that does not help the dealer or the 
garage man. He realizes that certain things are intended 
to be resold to the consumer at a profit, and it is my opin- 
ion, which has been borne out by the experience of many 
jobbers, that it is exceedingly desirable to segregate the 
accessories for automobile owners into one portion of the 
catalog, and possibly subdivide that by having a Ford 
section, as we call it; then put all the accessories, including 
shop tools, which are used by repairmen in repairing their 
customers’ cars, in another place in the catalog. 


things 


Proper Segregation 


“7 the catalog I would segregate the motor accessories 
from the shop repairs, and I would subdivide the 
motor accessories into accessories for general use on cars 
and a special section for accessories for Ford ears. 

“Also if the manufacturer furnishes advertising matter, 
such as window display signs and that sort of thing, special 
mention ought to be made of that, so that the dealer will 
know where to get them—so he can get the benefit of the 
articles which the manufacturer is ready to help furnish to 
sell the goods with. 


Furnishing Advertisements 


6s’T’HERE is one thing that will be a great help, both to 

the jobber and the manufacturer—the manufacturer 
now stands ready to furnish the jobber with catalog 
material either in the form of plates or in the form of 
electroplates, or copy, or whatever the jobber wants. Very 
often the printers will make a mistake by getting an illus- 
tration in the wrong place in the catalog. I would suggest 
a method to eliminate that trouble—ask your printer to 
make a duplicate set of galley proofs when preparing your 
catalog pages, and have him send that to you for approval 
In a couple of days you can send it back with the proper 
correction.” 


Asch’s Report 


R. ASCH, a member of the committee appointed to 
find out the amount of business done by dealers in 
accessories, made his report. He referred to the letter 
sent out by Secretary Fernley and stated that 60 firms 
reported a total of $17,580,000 for a period of 12 months. 
He pointed out that the total membership was 197, so that 
the total for all would have been nearer $75 000,000. 
Mr. Fernley. in discussion, mentioned the growth of the 
membership, the wide-onen policy of the association, and 
the methods of conducting the association. 


Guaranteed Mileage 


[SCUSSION of the Tire Situation proved to be a lively 

affair and many excellent points were brought out. 
The chairman called for a general talk upon the theme and 
the first speaker was O. L. Weaver. He stated that the 
restrictions and handicaps placed upon the tire manvfactur- 
ers during the war had been almost completely overcome 
at this time and that the industry was moving forward with 
its natural stride. There has been but little increase in the 
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prices compared with other commodities and in spite of 
the fact that all rubber has to be secured through European 
markets, he declared. However, he continued, the cotton 
market at this time is in a serious state and the production 
is much lower than average. 

The matter of guarantees, which has been a sore point 
with dealers for years, was spoken of by Mr. Weaver. He 
said that recently tire manufacturers got together and that 
they had framed a new guarantee in which there was no 
specific number of miles spoken of, that they would guar- 
antee the tires only in regard to weskuanabie and mate- 
rial and would not replace or repair free of charge tires 
that had stood for much abuse or misuse. He advocated 
jobbers and dealers to use the new guarantee as a selling 
point and assured them that in the long run it would be 
greatly to their advantage. Mr. Weaver concluded with the 
remark that the public were now in an educated state and 
that he believed they were buying their automobile tires 
much the same as they bought their hats and shoes. 

Following Mr. Weaver, C. J. Welch of the United States 
Tire Company continued the discussion. He stated that 
he agreed with Mr. Weaver in that it was time for manu- 
facturers to do away with the mileage guarantee, although 
he stated that he believed that this guarantee had served 
its purpose in the motor field However, the point was 


‘6 DVERTISING dates back a long way into history. 

It is said that the rainbow was the first advertise- 
ment. In the British Museum in England there is an ad- 
vertisement that was chiseled on the rocks for a runaway 
slave made some 3000 years ago. Then coming on down in 
history we find advertising taking on a new impetus. fol- 
lowing the inauguration of the printing press; but really, 
gentlemen, advertising had no history in this country back 
of a half a century ago. I like to think of advertising as 
having its beginning about fourteen years ago with the 
organization of the Associated Advertising Clubs of the 
World. , 

“Some fifty or sixty years back a great deal of advertis- 
ing was printed in this country—patent medicine ads, or 
sometimes of fake advertising that was calculated to fool 
the people and bring advertising into disrepute in the minds 
of business men such as you. Banks very seldom advertise, 
in fact very few banks were advertising ten or twelve years 
ago, and I think the Associated Advertising Clubs of the 
World have brought about some very remarkable changes. 
They have secured legislation in thirty-eight states against 
fraudulent advertising. They have held great conventions 
in many of the cities from California to New York each year, 
bringing several thousands of advertising men together, and 
their chief slogan has been ‘Truth.’ 

“Advertising is represented by an investment of more 
than one billion dollars annually. We find advertising 
to-day used by the speakers. When they have a cause they 
want to present to the people they advertise—taking space. 
When capital wishes to make its reply it takes advertising 
space. When the Railroad Administration has a good deal 
to say they take advertising space in the newspaper. Po- 
litical parties, as our next national convention approaches— 
you will see pages of advertising taken in the leading publi- 
cations of the country, and particularly in the newspapers. 
Community advertising is to the fore. We find public 
libraries to-day are advertising. Churches are advertising. 
Health boards are advertising in Chicago, and you. cannot 
take a street car without seeing the healthgrams. We find 
banks to-day advertising. We know what a factor advertis- 
ing was in the war. The Red Cross used many hundreds 
of pages in its campaign and billposters were used and 
space used to notify the public regarding these organiza- 
tions. 


Responsibility of Directory 


66 OW with all this development that has been going on 

in recent years, advertising is still considered by the 
advertising profession as in its infancy, and it is up to 
you men as much as anyone else to suggest standards for 
the future. The advertising man of any concern should be 
one of the ordinary officials of the concern. A man came 
into my office a couple of days ago, from Denver. He had 
been making some investigations along lines of bank ad- 
vertising, and he just came from Detroit. He said he went 
into one bank in Detroit and asked to be shown the party 


“Modern Advertising” by McClure 


Hardware Age 


been reached when it has become necessary to do away with 
it and get down to regular selling principles. 

Mr. Welch then read an editorial from Motor World 
edition July 30, in which the subject of tire guarantee ap- 
peared. In the editorial it stated that the time was ripe 
to quit the mileage guarantee because it had come to a 
point when it was in disfavor with the motorists. The 
article said that in the past it had been useful in assuring 
a purchaser that he was not getting stung when he bought 
an automobile, tires, accessories, etc. It strongly advocated 
the sale of tires the same as all other commodities. 

On Tuesday morning the third session opened and the 
first subject for discussion was “The Broken Package Ship- 
ments.” J. H. Fau of the J. H. Fau, Inc., New York City, 
was the first speaker. Freight and express rates, the stand. 
ard-sized package and the customers who try to make a 
warehouse out of your place instead of buying in lots big 
enough to warrant a standard shipment were brought out 
by Mr. Fau. It emphasized the fact that it was cheaper 
in the end for all concerned to use common sense and to 
co-operate in purchasing. 

Following these interesting discussions, W. Frank Mc- 
Clure,*chairman of the National Commission, Associated 
Advertising Clubs of the World, delivered an address upon 
“The Power of Modern Advertising.” Mr. McClure said: 








who had charge of the advertising in the bank; that he 
wanted to meet the man who directed the advertising policy 
of the bank, that he did not want to take up the time of the 
president. The man said, ‘I am the president, and I want 
you to sit right down here. I am the director of advertising.’ 
He said, of course, he didn’t handle the details, but he 
really directed the advertising policy of the bank, and that 
is going to be the attitude of large institutions, that adver- 
tising is not to be turned over to an employee who is paid 
a poor salary and simply kept more as a buffer than any- 
thing else, but instead of that the big officials of the firm 
are to take the responsibility of actually directing the ad- 
vertising. 

“The advertising men to-day are conducting an analysis 
of the business field as well as an analysis of the advertis- 
ing class. If you were to go to the Chicago Tribune to-day 
or any other large newspaper, you would find them con- 
ducting a service department with perhaps forty or fifty 
people. Their one thought is to make an analysis of the 
various products that are sold in a city like this, and to see 
whether there is room for a new product which may be 
introduced in the same line. For example, if you wanted to 
introduce a new tooth paste in Chicago you could go to one 
of our large papers and you can find how much tooth paste 
is sold here now. They could tell you how much volume, 
how much of the goods was being sold in the various drug 
stores, and tell you whether it was worth while for you to 
try to compete or not. The tendency of modern advertising 
on the part of the newspapers is not to take an advertise- 
ment unless they feel that the product will be a success 
and be a paying venture. : 

“There are things that the advertising men are studying 
that are important to you. They consider it one of the 
greatest factors in modern business. If there are any ques- 
tions you would like to ask I will be glad to answer them.” 

Mr. Fernley then addressed the association and said that 
the’ matter of the selection of the next place of. meeting 
was of importance to consider owing to the fact that some 
of the jobbers or manufacturers might be obliged to leave 
and it was important to get their views on that subject. 

Mr. Fernley stated that invitations had been received 
from officials of Cleveland, St. Louis, Cincinnati, as well as 
Chicago. ; 

The meeting was addressed by representatives of business 
men of Cleveland and St. Louis, who urged the advantages 
of their particular location. It was decided to have an 
expression of opinion from those present as to their prefer- 
ences on the various cities that had been mentioned. Suc 
an expression was taken by the raising of hands, with the 
following result: St. Louis, 93; Chicago, 35; Cincinnat, 
53; Cleveland, 48. 

Mr. Fernley explained that it was not the custom of the 
National Hardware Association to decide definitely at any 
meeting where they would meet, but that it depended 
largely on the ability of the officials to make proper ar 
rangements at the city that had received the preference 0 
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the delegates for the particular year. He stated that the 
membership would be given an opportunity to express its 
preference by a referendum later, but that in all probability 
arrangements would be made to meet in the city where the 
membership indicated their preference, assuming that proper 
arrangements could be made for hotel accommodations and 
exposition space. 

Gerald L. Basil of the F. W. Wakefield Brass Company, 
Vermilion, Ohio, then addressed the association on the sub- 
ject of “Should the Jobber Undertake to Distribute the 
Advertising and Counter Displays of the Manufacturer?” 


The Jobbers’ Job 


‘6A ]O doubt by this time it is unanimously conceded that 

sales helps in their various forms—from advertising 
copy to the display of the article’ itself—are of primary 
importance for the sustenance of any trade,” said Mr. Basil. 
“Granted that a need exists for any given article, it is abso- 
lutely necessary that the would-be purchaser is advised 
where this can be obtained. From this primitive objective 
of sales helps to the desire creating developments of to-day 
there lies a highly specialized business—a science, if you 
please, the science of creating demand. 

“A commoning fact of jobber distribution as we know it 
to-day is that sales helps are as much benefit to the dealer, 
as to the manufacturer and to the jobber. One hundred per 
cent more spotlight sales mean 100 per cent more spotlight 
profits to each factor in the chain of distribution. 

“When a manufacturer’s success depends largely upon his 
ability to create demand for his product, should the jobber 
aid in distributing advertising and counter displays of the 
manufacturer ? 

“This ever present question has assumed greater impor- 
tance since there has been such a general awakening among 
retailers as to the necessity of having the right kind of 
advertising. It is pretty generally agreed by those concerns 
maintaining retailers’ service departments that it is a 
comparatively easy task now to get the dealer lined up be- 
hind the right kind of selling helps. 

“And of all the important things having to do with 
selling goods, the retailer is the least acquainted with ad 
vertising. Most other things having to do with running a 
retail store he can carry on at least fairly well. His buy- 
ing, thanks to modern advertising, is easy. Intimate daily 
acquaintance with merchandise will enable a retailer to 
absorb more or less of the principles of proper display. But 
when it comes to advertising—the most important thing of 
all—he has to strike out in the dark, because advertising 
is a specialized business by itself. 


Large Distributing Volume 


‘’/T’HERE are two principal difficulties in the way when 

a producer who distributes his product through a job- 
ber wants to. form with the retailer an offensive alliance 
that means mutual co-operation looking toward maximum 


. Kemp, sales man- 
of Indianapolis; Mr. 


advertising and selling efforts. One obstacle is that the 
product necessarily represents only a part or even a com- 
paratively small part of the jobber’s stock. The jobber’s 
function is to attain as large a distributing volume as 
possible and to realize the profit that comes through han- 
dling many lines of merchandise in large quantities. The 
jobber, no doubt, has his own selling problems that can be 
solved to a considerable degree by the use of effective re- 
tailers’ service. Naturally he prefers to identify this service 
with his own house rather than give the individual manu- 
facturer the credit of it. 

“But it does seem as if there might be effected an equitable 
working arrangement in this respect between the jobber 
and the manufacturer. If the jobber distributes an adver- 
tised line of merchandise, why should he not also distribute 
the manufacturer’s service matter that promotes the sale 
of that merchandise? The fact that some of the resulting 
benefit will fall to somebody outside his jobbing house ought 
not to deter the jobber. The more business that is pro- 
duced for all, the more he will get. 

“Some branded lines that are distributed largely through 
the jobber are denied the superior benefits of specialized 
service helps to-day because a proper basis of co-operation 
in service work has not been worked out between the pro- 
ducer and the jobber. In this Way many a product that 
well could be advanced by special attention had to take its 
chances through the general benefits that come from being 
a part of the jobber’s general service scheme. 

“Manufacturers who desire to avail themselves of the 
benefits of jobber distribution can look ahead far enough to 
see the greatly intensified demand for their product that 
could come through some definite linking up with the re- 
tailer in a service way. But they generally find the jobber 


indifferent or laboring under the mistaken idea that he 
cannot afford to handle another’s service matter. They also 


may find—and this is by no means uncommon—that the 
service matter they offer is not up to the jobber’s standard. 


No Personal Contact 


66]T must not be overlooked that the producer's only 
contact with the dealer, if he jobs his product, is 
through the jobber. In view of this, the question then seems 
to become, how shall the co-operation be brought about? 
“Quite naturally the manufacturer has in his possession 
all the dominant facts concerning the quality of the article, 
its uses, ete., and the material for the advertising copy and 
merchandising plans. Consequently, it is reasonable for him 
to originate sales helps. His specialization allows the care- 


ful and studied development of the demand creating necessi- 
ties of merchandising as it is to-day. 

“If jobber-dealer distribution is economically correct, why 
should not advertising and sales helps follow the normal 
line of distribution, when the advantages are of equal in- 
However, the analogy between 


terest to all concerned? 





























Katy Shields of Rock Island Manufacturing Co.; Al Treat 
of Chicago Spring Butt Company 






merchandise and sales helps distribution may not be com- 
plete because the jobber, in the case of sales help, sells a 
unit only to each. dealer and so acts not in his normal 
capacity as a wholesaler but as a dealer who sells to the 
consumer. In other words, the dealer himself is the con- 
sumer for sales helps, so that the jobber becomes the dealer 
in service and the work he performs. Now, this suggests 
to me that the so-called natural distribution is not normal 
for sales helps and that artificial inducements are necessary 
to sufficiently stimulate their proper distribution. 

“‘In order to open up a general discussion, I am going 
to be frank and open, I am going to suggest three methods 
for distribution of sales helps. All the manufacturer seeks 
is an assurance that the expense he goes to is justified by 
the actual use of sales helps. 


Three Methods 














66 ETHOD 1. Why not balance costs and interests by 

an irregular selling schedule for dealer helps? Say, 
for instance, if a successful counter display costs the manu- 
facturer two dollars, let him supply it to the jobber gratis, 
and in turn the jobber supply it to the dealer for one 
dollar. Here there would be a real value attached to a 
real cost, and an item to cover the cost of handling. 

“Method 2. Say that the manufacturers stand the cost of 
production of the counter display, and in order to sell the 
individual, who really in the final analysis has to sell the 
dealer, let the jobbers’ salesmen be rewarded by some 
recompense for his interest. In other words, where a sales-’ 
men’s sales are not immediately increased by the sale of 
dealer helps, why not let the jobbers’ salesmen split the dif- 
ference with the jobber of the price the dealer pays. 

“Method 3. Perhaps a less radical, and perhaps more 
logical to all concerned, but which in practice often fails 
to connect properly unless the jobber has vision to see that 
stocking the retailer is only half selling the job. 

“Now, as mentioned above, the selling of the dealer on 
sales helps has become a lighter task, but in order to give 
the manufacturer the assurance that his $2 are not to be 
thrown away by duplication and waste, let the dealer order 
his helps with his goods through the jobber, then it would 
seem that if the jobber would take their connections seri- 
ously enough to forward this information to the manufac- 
turer, most manutacturers certainly would be glad to ship 
his helps direct, no charge, to the dealer. 

“In conclusion, my answer to the question under discus- 
sion, should the jobber undertake to distribute dealer helps 
and displays for the manufacturer? is that since he is the 
only point of contact, the manufacturer who jobs his prod- 
uct has with the dealer, no obstructions should be placed in 
the way of manufacturer-dealer co-operation toward in- 
creasing sales, and that the jobber should make himself an 
active partner in the plan.” 

The next subject for discussion was “The Maintenance 
of Manufacturer’s Suggested Resale Prices.” John E. Lam- 
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bert of Clayton & Lambert Manufacturing Company, De. 
troit, opened the discussion, 


Using the Jobber 


66 T‘HERE are very few lines in this country that can be 
marketed economically in any other way than through 
the jobber. Our line is probably marketed through more 
varied jobbers than many lines that are represented here 
and if there was any material trouble to be exp: rienced 
in the maintaining of a resale price I think we would have 
our troubles. Over 30 years ago we commenced manv- 
facturing and selling this line. At that time we adopted 
this policy, and in coming to this conclusion we felt that 
in order to get this line satisfactorily handled and sold 
through the jobber we must be able to afford the jobber 
a reasonable margin of profit upon that sale. We even 
went further in later years, and in many cases on standard 
lines we were able to assist the retailer in making a profit. 
It is very seldom that we have a complaint of a cut in 
price, and when we do there is only one action to take, 
and that is to advise the jobber that our factory is too 
busy to continue to sell goods to any jobber that does not 
maintain she resale prices; and as a matter of fact we have 
had very few occasions to call a jobber’s attention to that. 
We do have the hearty co-operation of the jobbers every- 
where, and I wish to thank those who are present. Some 
of them now have been buying our line for nearly all the 
time we have been in business, and I wish to thank you 
for your patronage.” A 
The association then took a recess until 2:30 o’clock, P.M., 
of the same day. 


For an Earlier Convention 


“T’HE closing session of the convention met on Tuesday 

afternoon at 2.30 o’clock. The advisability of holding 
the convention at an earlier date was brought up and dis- 
cussed. Many of the members present were anxious to 
hold the convention before they issued their annual cata- 
logue, and W. H. Dunning and Mr. Fau both urged that 
the date be set for some time in October or early in Novem- 
ber. Secretary Fernley explained that the parent organiza- 
tion held its meeting at Atlantic City each year in the middle 
of October and that it would be almost impossible to hold 
the accessory convention during the same month on account 
of the preparation necessary to holding the convention. He 
stated that it had always been the custom to hold the 
accessory convention separate from the other convention 
and in different cities, while the parent organization had 
chosen Atlantic City year after year. 

Mr. Oliver then stated that according to his ideas the 
convention could be held in November and prove satis- 
factory to all concerned. He stated that while every manu- 
facturer hoped to get his catalogue out in October that it 
was seldom done and in the majority of cases never com- 
pleted before December so that a November convention 
would be in plenty of time. 

G. H. Treviranus of the Gemco Manufacturing Company, 
Milwaukee, Wis., then took up the discussion of “How Should 
the Manufacturer Handle Inquiries and Orders Received 
from Car Owners and Dealers as a Result of National 
Advertising ?” , 

Really Pioneer Work. 


E said, “Mr. Chairman and members, until we _ have 

our goods on every shelf of almost every dealer 
and supported by the stock of jobbers I believe In taking 
care of the inquiries and the orders direct from the fac- 
tory—at an extra expense, not to encroach upon the jobber, 
but to do the pioneer work and help the thing along. In 
merchandising one of the activities is advertising. That 
does not cover it all. Advertising in turn is not complete 
by only using trade journals, but it also includes national 
mediums, and then with that it includes direct circular 
work. 

“These inquiries received represent the result of this 
activity of advertising in national mediums, trade jour- 
nals and direct circular work. I do not like to write letters, 
but when those fellows write because they cannot get the 
particular article seen in- the ad, I think it is wise and 
right that you should give them proper attention with a 
most complete letter and with complete literature. In 
the case of a car owner we refer to one jobber, and in the 
case of a dealer we refer to three jobbers. At first thought 
a jobber might say, ‘Well, that may cause confliction, 
that one jobber may go after it, and he would find the 
other two had gone after it also.’ The reason we do that 
is to try to strike the particular jobbers that this dealer 
may be buying from. This dealer is informed that if he 
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does not get any satisfaction from the jobber (now that 
is not a criticism—I am explaining that letter), he may 
come to us and have the business handled through our 

lant. It costs lots of money, but we are willing to do it. 

his pioneering develops good dealers, and soon, in fact, 
leads to selling more jobbers, or selling a jobber more ex- 
tensively. By the way, it is up to us to take care of our 
own business, and if we carry that out carefully we are 
not taking business away from anyone, but we are just 
helping it along. 

“When this car dealer finally cannot—or accessory dealer 
—cannot get satisfaction because the jobber has not got 
the particular line, and he is very busy with others and 
has not got the stock, he sends his order to us. In case 
he is well rated we take the liberty to charge a particula: 
jobber without writing the jobber, shipping it direct to the 
dealer, but writing the jobber that we had taken this liberty, 
that the man was well rated, but if he has any loss we 
will guarantee him against any loss. 

“When we have these orders from the dealers and the 
car owners accompanied with the cash, there might be a 
ease of forgetting about it, but no, we have a very care- 
ful record of those sales, and in the case of selling a car 
owner as little a bill as it may be we credit a jobber 
with the difference between the list price, or retail price, 
and the jobber’s price. Those credits look pretty good, 
and in the case of a dealer we give him the difference 
between our established resale price and the jobber’s price. 


Avoid Substitution. 


‘ NOTHER reason for writing to those jobbers and 

dealers and trying to handle it carefully and thor- 
oughly is to avoid substitution. It is not done with any 
idea of criticism, but the idea is to prevent substitution, 
or at least prove to that jobber that that particular line 
is well advertised and it is being inquired for. Now the 
manufacturers are selling so much by mail that it is well 
worth while handling it. I have been trying to think why 
a jobber once in a while complains about this proposition 
of ours. It may be that he thinks we might lean towards 
selling dealers preferably. If that is his reason I would 
like to say that it is wrong, because any merchandiser 
knows that the jobber is the only channel through which 
to reach the maximum; it would necessitate too many 
accounts if we wanted to sell to dealers, as I explained 
before; we either charge a jobber or ask for the cash, 
just so we do not have to open that account. If we did, 
we would soon have 5000 accounts and we would soon be 
shipping a lot of less than carload shipments. 

“Another difficulty might be, they might think that the 
manufacturer was slowly developing a mail order business 
No, it is not that; it is merely to pave the way to develop 
these pioneers. Now if there are any other criticisms upon 
that subject that a jobber might have, I would be glad 
to know it, because in doing that we are taking the arbitrary 
stand that we want to develop the business and fina!ly 
reach all the dealers and jobbers. I thank you.” 


Miners’ Strike Announcement. 


RESIDENT TREMAN brought forth much applause 

by the announcement of the fact that he had just 
learned that the miners had agreed to a compromise 
proposition and that the coal strike had been declared off 

“The General Salesman vs. the Special Accessory Sales- 
man for the Garage Trade” was the next subject for general 
discussion. Mr. Hay told the convention that he believed 
thoroughly in a special salesman but that the difficulty 
lay in the choice of the man. He said that it was a hard 
matter to secure a salesman who was conversant enough 
with the accessory lines to meet all questions which would 
arise but that it was only a matter of time when specialty 
salesmen would appear for all manufacturers. 

Discussion upon the subject, “The Turnover which should 
be Secured in Connection with the Distribution of Tires 
and Tubes,” was then indulged in. George C. VanVeen, of 
the Mason Tire and Rubber Company, and Mr. Winders 
gave their versions of this subject, which were to the 
effect that turnovers in this line had been neglected but 
that the problem was working itself out, and that un- 
doubtedly the dealer would in the near future understand 
his proposition better. 

Much time was given over to the “Decimal System of 
Packing Accessories.” It was generally agreed that the 
decimal system would simplify to a great extent the figur- 
Ing of goods and the shipment of orders. Jobbers generally 
have placed themselves on record in favor of it and manu- 
acturers of not only accessories but also of light hardware 
are adopting it. 





department is essential was the idea advanced by H. J. 
Hopkins, of Geller, Ward and Hasner Hardware Company 
of St. Louis, Mo. Mr. Hopkins said: 


“It Can't Be Done.” 


UF to the beginning of this year I was trying to buy 
properly three different lines of merchandise—the 
builders, shelf hardware and cutlery, and last but not least, 
automobile accessories, which includes tires. I said prop- 
erly, ‘It cannot be done, not by one man, at least not that 
I have ever seen.’ If your house really wants to make a 
big success of automobile accessories the first thing they 
must do is to employ a capable man, one whose judgment 
is good and who knows how to pick the grain from the 
chaff for this very important line, otherwise you are not 
going to make a success of it. 

“To my mind, the necessity for an exclusive buyer for this 
line comes from the fact that it is an ever-changing one 
and has more new items referred to the buyer than all the 
balance of the lines we carry, combined. This of necessity 
brings to the buyer’s desk many more salesmen than the 
other lines are called upon to interview, which takes up 2 
great deal of time. There are, without question, ten times 
as many new items which must be investigated and a de- 
cision reached upon them in this line than all the balance 
of the lines we carry; therefore, if the buyer of this line 
tries to see each salesman who calls upon him, he will 
have mighty little time left for anything else. The success 
of your Automobile Accessory Department we feel sure 
depends to a very great extent upon one man and that 
man is the buyer. He must be careful to use extremely 
good judgment in his purchases and see that he does not 
load up his house with every new-fan-dangled item which 
is brought to his attention. But he must also be careful 
to see that he does not pass up an item which might make 
for his house a great deal of money. 

“Now if he hasn’t the time to see the men who call upon 
him this is very apt to happen. It is our experience that 
after all it is greatly up to the buyer to see that the various 
lines he purchases are sold and to do this he must con- 


stantly work upon his’ own salesmen, he must sell them. 
He must be just as good a salesman, and sometimes even 
a better one, than he is a buyer. For if he has bought 


something which does not prove to be the wonderful success 
that he thought it would be when he bought it, it is up to 
him to convince his own men that it is wonderful so as to 
get rid of the item. 
Making Accessories Profitable 

66 HILE there are many items in the line that are 

staple as nails, barbed wire, six inch strap hinges, 
Russell Barlow knives, these items do not carry a very 
large per cent of profit. So in order to make the accessory 
line profitable you must handle many items that are not 


W. Earle Clayton of Lyons Ignition Company; H. P. Sheets, 
secretary National Retail Hardware Association; George A. 
Fernley 
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That a special buyer and manager for the accessory 
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R. H. Treman, president National Hardware Association; 
A. H. Decatur of Decatur & Hopkins Company, Boston 


at all staple but which can be sold in good volume and bear 
a very satisfactory per cent of profit. These are the items 
which require hard pushing by the buyer. 

“In Mr. Fernley’s talk to the jobbers at Atlantic City 
he stated that if we jobbers are going to make a success 
of the auto accessories business we must have a special 
man whose entire time must be devoted to the accessory 
line. Gentlemen, we are making a success of accessories, 
and many other hardware jobbing houses are doing the 
same. The manufacturers in many cases are looking to 
the hardware jobbers as the coming principal outlet for 
this important line, and the leaders in it, at least many of 
them, have made this statement to me.” 

“The Desirability of Factory Missionary Men,” by S. A. 
Jackson, Strevell-Paterson Hardware Company, Salt Lake 
City, was the last subject of the convention. “Mr. Chair- 
man, in treating of the subject of the missionary man 
I want to call attention to a few real cases of missionary 
endeavor that we might take hold of, as it were, mental 
handles to the subject,” said Mr. Jackson. “First I want 
to speak of some missionary endeavor that I have felt 
was not wholly successful, and of these I want to caution 
both the buyer and the seller to beware of a preference, 
whether it be real or imagined. 


Beware of Preference. 


66 DREFERENCES creep in, so that one jobber gets more 

missionary work if the jobber has only one item made 
by the manufacturer and the competing jobber has a full 
line made by that manufacturer. The local jobber having 
the full line is apt to get a greater benefit, and I might 
say preference on the missionary work than is done by his 
factory. Another case where preferences creep in is one 
instance where there was in one community a very heavy 


buyer, who bought possibly ten or twenty times more than , 


the aggregate purchasers of all the other buyers in that 
developing center; the factory put a missionary man into 
that territory, giving the entire time of the missionary 
man in co-operation with the big buyer, and needless to 
say the big buyer was quite happy and the little fellow 
had a taste left in his mouth that was not the most 
pleasant. A third place where a preference creeps in is 
in the personnel of the missionary man. The missionary 
man may take well to one certain jobber and one jobber 
may take well to that one missionary man. Now we cannot 
all contro] the personalities. 

“Another case where missionary work has not been al- 
together successful is on your supply and demand. A 
missionary comes into the field following the purchases 
on the part of a jobber of a certain number of one item. 
The missionary man comes in and they start doing mis- 
sionary work in that territory. The item was entirely 
new to the jobber. The first thing he knows he finds that 
his own salesmen have been asleep at the switch for a long 
time, and this single missionary can come in and in a 
week or a day sell more goods than all his salesmen sell 
in a month. He then dives into the line and buys heavily, 
and the missionary is piling up orders on your desk, and 
you ask the manufacturer for goods. 

“These will stay and you will find the missionary will 
go. The supply comes in, and as I heard mentioned the 
other day, he will have on hand 15,000 spark plugs that 
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are there as a monument, dead stock. We must try to keep 
the supply and demand more equally hooked together. SQ 
much for those three items where they are not successful. 
Another one is where a manufacturer attempts to or does 
break into a market; the manufacturer comes to a cer. 
tain big jobber; he there finds that there is a one-sided 
representation on the part of the jobbers. The jobbers in 
that community are buying one line. There may be six 
or seven or ten good lines made, yet the jobbers in that 
community are only representing one or two of these lines. 
The thing that I could say almost to any jobber is to go 
arrange that the factories, where they have reputable mer- 
chandise, should be given an opportunity of distribution in 
each center, that is, if we wish to establish ourselves as 
the system for distribution. We must recognize that there 
is more than one manufacturer in a field when such is 
the case. 

“Where a missionary man comes into a field and effects 
20 sales through 20 different dealers, the jobber salesman 
who has done a greater work than he should come in and 
sell a like amount of merchandise and do all the work 
himself. This involves a man who is really a merchandiser, 
a man who has the peculiar knack of enthusing and starting 
the other man. It is really a long-headed work, this work 
that is done where you do not look for the returns the 
next minute. 

“With good goods and good jobbers a yood missionary 
man can be a wonderful aid in our merchandising.” 


Those Present. 
{.— SECRETARY MR. GEORGE FERNLEY 
presented a list of those who had registered at the 
He said there wére 12 additional firms that 
Following is the list: 


convention. 
had not been included in the list. 


H. A. Alger, Hibbard, Spencer, Bartlett & Co.; J. S. 
Auvil, Greer & Laing; 

O. B. Barker, Jr., Barker-Jennings Hdwe. Corp.; J. W. 
Barlow, Blish, Mize & Silliman Hdwe. Co.; U. Grant 


Barr, Reilly Bros. & Raub; R. L. Bides, McGowin-Lyons 
Hdwe. & Supply Co.; James Biggs, Hardwiche-Etter Co.; 
H. A. Bremer, The Leutkemeyer Co.; Waide H. Brown, 
Cutler Hde. Co.; J. R. Burgess, Chas, Leonard Hdwe. Co. 
Chas. W. Clayton, F. P. May Hardware Co.; Glover C. 
Colladay, The Frank Holladay Hdwe. Co.; O. P. Cornell, 
Richmond Hdwe. Co.; R, V. Cusack, Richards & Conover 
Hdwe Co.; 

H. S. Darby, J. M. Warren & Co.; Worden A. Davis, 

he Hdwe. Mfg. Co.; W. H. Donlevy, Carter, Donlevy 
0.3 

Geo. W. Ellis, Supplee-Biddle Hdwe. Co.; Fred. D 

Empkie, Empkie Shugart Hill Co.; E. G. Evans, Henkle 

& Joyce Hdwe. Co.; 

J. A. Feitz, The W. Bingham Co.; T. James Fernley; 
Geo. A. Fernley; P. Fleeson, Logan Gregg Hdwe. Co.; 
Frisch, John Pritzlaff Hdwe. Co. 

F. W. Gates, Beck & Gregg Hdwe. Co.; H. W. Goller, 
Geller, Ward & Hasner Hdwe. Co.; P. C. Gill, Strevell- 
Paterson Hdwe. Co.; E. F. Glock, Swank Hdwe. Co. 

Walter Hansen, Knapp & Spencer Co.; C. S. Harper, 
Harper & McIntire Co.; F. L. Hawes, Treman King & Co.; 
W. R. Hay, Kelley-Howe-Thomson Co.; J. Henry Heller, 
Reilly Bros. & Raub; F. E. Herr, Herr & Co.; E. H. Hoff- 
man, Treman King & Co.; H. J. Hopkins, Geller, Ward & 
Hasner Hdwe. Co.; Geo. W. Huntley, Cutler Hdwe. Co. 

S. A. Jackson, Strevell-Paterson Hdwe. Co.; 

Ralph W. Kinzer, Seattle Hdwe. Co.; B. N. Kirstein, 
The Kruse Hdwe. Co.; H. Klima, Hackett-Gates-Hurty (o.; 
W. S. Knapp, Knapp & Spencer Co.; Ludwig Kroner, Fred 
Kroner Hdwe. Co.; W. N. Kuntz, F. W. Heitmann Co. 

H. W. Libbey, N. H. Bragg & Sons; P. L. Logan, Logan- 
Gregg Hdwe. Co.; Mark Lyons, McGowin-Lyons Hdwe. & 
Supply Co. 

H. J. McDivitt, Buhl Sons Co.; P. J. McDonald, W. H. 
Richardson & Co.; H. Melchoir, Bright & Co.; R. M. Michel, 
Farwell, Ozmun, Kirk & Co.; J. F. Miller, Bigelow & Dowse 
Co.; T. F. Miller, C. H. Miller Hdwe. Co.; G. S. Moon, 
The Geo. Worthington Co.; H. C. Morris, Virginia-Carolina 
Hdwe. Co.; I. E. Mossop, The Canton Hdwe. Co.; W. B. 
Munroe, Supplee-Biddle Hdwe. Co. 

F. W. Nelson, Prusia Hdwe. Co.; A. P. Nesta, Tenk Hdwe. 
Co.; A. H. Nichols, Buhl Sons Co. 

Neil O’Connor, The Smith Bros. Hdwe. Co.; 
Clark-Smith Hdwe. Co.; 

P ro E. Platt, Swank Hdwe. Co.; E. A. Pouliet, J. M. Warren 
0.8 

S. Edward Rose, Barker, Rose & Clinton Co.; Lee M. 
Ross, C. M. McClung & Co. ; 

T. A. Saylor, Morley Bros.; C. F. Schoeneberg, Sagina¥ 


E. H. Olsen, 
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W. B. Biggers of The Continental Co., Detroit.; James H. Cumming, Washkosh Sales Co., Chicago; George Ellis, Supplee- 
Biddle Hardware Co., Philadelphia; A. H. Nichols, Buhl Sons Co., Detroit, and Mr. Munroe 


Hdwe. Co.; R. H. Smith, Spencer, Barlett & Co.; F. D. 
Smith, Clark-Smith Hdwe. Co.; R. O. Smith, W. A. L. 
Thompson Hdwe. Co.; R. J. Speer, Speer Hdwe. Co.; R. E. 
St. John, Morle wa & Hdwe. Co.; Geo. Steltz, The 
Wagner Hdwe. Co.; . D. Stuart, Richmond Hdwe. Co.; 
M. D. Swift, Failing-McCalman Co. 

F. T. Tenk, Tenk Hdwe. Co.; T. R. Thompson, Townley 


Metal & Hdwe. Co.; Willis M. Timmons, Crumley-Sharp 
Hdwe. Co.; H. A. Tireman, Standart Bros. Hdwe. Corp.; 
Robert H. Treman, Treman, King & Co. 

C. C. Wagner, The Wagner Hdwe. Co.; L. C. Webb, The 
Lee Hdwe. Co.; H. F. Werner, Morley Bros.; G. S. Wil- 
son, Decatur & Hopkins Co.; T. F. Wood, Shapleigh Hdwe. 
Co. 


Coming Conventions and Hardware Exhibits 


TEXAS HARDWARE AND IMPLEMENT ASSOCIATION CONVEN- 
TION, Dallas, Jan. 20, 21, 22, 1920. A. M. Cox, secretary, 
1808 Main Street, Dallas. 


PACIFIC NORTHWEST HARDWARE AND IMPLEMENT ASSOCIA- 
Tl0N CONVENTION, Davenport Hotel, Spokane, Wash., Jan. 
20, 21, 22, 23, 1920. E. E. Lucas, secretary, Hutton Build- 
ing, Spokane, Wash. 


OREGON RETAIL HARDWARE AND IMPLEMENT DEALKRS’ AsS- 
SOCIATION CONVENTION, Imperial Hotel, Portland, Ore., 
Jan. 27, 28, 29, 30, 1920. E. E. Lucas, secretary, Hutton 
Building, Spokane, Wash. 


INDIANA RETAIL HARDWARE ASSOCIATION CONVENTION AND 
EXHIBITION, Athaneum Hall, Indianapolis, Jan. 27, 28, 29, 
40,1920. G. F. Sheely, secretary, Argos. 


KENTUCKY HARDWARE AND IMPLEMENT DEALERS’ ASSO- 
CIATION CONVENTION AND EXHIBITION, Armory, Louisville, 
Jan. 27, 28, 29, 30, 1920. J. M. Stone, secretary, Sturgis. 


WEST VIRGINIA RETAIL HARDWARE ASSOCIATION CONVEN- 
T10N, Wheeling, Feb. 3, 4, 5, 1920. John H. Morgan, secre- 
lary, Morgantown. 


NEBRASKA RETAIL HARDWARE ASSOCIATION CONVENTION 
AND EXHIBITION, Lincoln, Feb. 3, 4, 5, 6, 1920. Nathan 
Roberts, secretary, Lincoln. 


CONNECTICUT HARDWARE ASSOCIATION CONVENTION, Hotel 
Garde, Hartford, Feb: 4, 5, 1920. Henry S. Hitchcock, 
secretary, Woodbury. 


WIscoNSIN RETAIL HARDWARE ASSOCIATION CONVENTION 
AND EXHIBITION, Milwaukee Auditorium, Milwaukee, Feb. 
4,5, 6, 1920. P. J. Jacobs, secretary-treasurer, Stevens 
Point. 


MICHIGAN RETAIL HARDWARE ASSOCIATION CONVENTION 
AND Exuipit at Grand Rapids, Feb. 10, 11, 12 and 13, 1920. 
Headquarters, Hotel Pantlind. Exhibit at the 'Kurniture 
Exhibition Building. A. J. Scott, secretary, Marine City. 


Karl S. Judson, exhibit manager, 248 Morris Avenue, Grand 
Rapids. 


IowA RETAIL HARDWARE ASSOCIATION CONVENTION AND 
EXHIBITION, Des Moines Auditorium, Feb. 10, 11, 12, 13, 
1920. A. R. Sale, secretary, Hardware Building, Mason 
City. 

THE PENNSYLVANIA AND ATLANTIC SEABOARD HARDWARE 
ASSOCIATION, INC., CONVENTION AND EXHIBITION, Philadel- 
phia Commercial Museum, Feb. 10, 11, 12 and 13, 1920. 
Hotel headquarters, Bellevue-Stratford. Sharon E. Jones, 
secretary, 1314 Fulton Building, Pittsburgh, Pa. 


NORTH DAKOTA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, Municipal Auditorium, Grand Forks, 
Feb. 11, 12, 138, 1920. C. N. Barnes, secretary, Grand Forks. 


ILLINOIS RETAIL HARDWARE ASSOCIATION CONVENTION AND 
EXHIBITION, Hotel Sherman, Chicago, Feb. 17, 18, 19, 1920. 
Leon D. Nish, secretary, Elgin. . 


MIssouRI RETAIL HARDWARE ASSOCIATION CONVENTION, 
St. Joseph Auditorium, St. Joseph, Feb. 17, 18, 19, 1920. 
F. X. Becherer, secretary, 5136 North Broadway, St. Louis. 


NEw YORK STATE RETAIL HARDWARE ASSOCIATION CON- 
VENTION AND EXHIBITION, Syracuse, Feb. 17, 18, 19, 20, 
1920. Headquarters, Onondaga Hotel. Exhibition, State 
Armory, Jefferson Street. John B. Foley, secretary, 607 
City Bank Building, Syracuse. 


MINNESOTA RETAIL HADWARE ASSOCIATION CONVENTION, 
St. Paul Auditorium, St. Paul, Minn., Feb. 17, 18, 19, 20, 
1920. H. O. Roberts, 1030 Metropolitan Life Building, 
Minneapolis, Minn. 


NEW ENGLAND HARDWARE DEALERS’ ASSOCIATION CON- 
VENTION AND EXHIBITION, Mechanics’ Building, Boston, 
Mass., Feb. 23, 24, 25, 1920. George A. Fiel, secretary, 10: 
High Street, Boston, Mass. 


OHIO HARDWARE ASSOCIATION CONVENTION, Hotel Gibson, 
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Cincinnati, Feb. 24, 25, 26, 27, 1920. James B. Carson, 
secretary, Dayton. 

SouTH DAKOTA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, Sioux Falls, Feb. 24, 25, 26, 27, 1920. 
H. O. Roberts, secretary, Metropolitan Life Building, Minne- 
apolis, Minn. 

SOUTHERN HARDWARE JOBBERS’ ASSOCIATION CONVENTION, 


RECORD attendance crowded the sessions of the annual 
convention of the Oklahoma Hardware and Implement 
Association held December 9-10-11 at Oklahoma City this 
year. This was the seventeenth annual convention and it 
was presided over by President J. B. Alexander, of Marietta, 
Okla. All of the meetings were held at the Hotel Skirvin 
in the large banquet hall on the parlor floor and during 
the three days the place was crowded to the doors. 
Following the singing of “America” and an invocation 
by C. C. Tatum an address of weleome was delivered by 
President Donly of the Manufacturers and Jobbers Club 
response given in behalf of the members by 


Was 


and a 


Seal of Oklahoma made entirely of hardware won by Swann 
Brothers of Maysville, Okla., at the convention 


‘George W. Dudley at the opening session on Tuesday 
morning. The President’s annual message was delivered 
by President Alexander in which many potent factors in 
the Oklahoma Hardware field were brought forth. 

An interesting and instructive talk on the “Business 
and Economic Conditions of the World Today” was given by 
George W. Simmons, first vice-president of the Simmons 
Hardware Company, and a general discussion closed the 
first session. 

Wednesday’s session was given over to a joint meeting 
of all branches of the hardware and implement industries. 
All Oklahoma City jobbing houses and factory branches 
closed during the session and the great banquet hall was 
filled with representatives from many manufacturers and 
jobbers in the state. The report of secretary-treasurer, 
W. B. Porch, was given and H. A. Squibbs spoke upon the 
steel situation. M. Squibbs is connected with the Amer- 
ican Steel and Wire Company. The session closed with a 
speech by R. A. Peterson, editor of the National Hardware 
Bulletin. 

A question box for thirty minutes and an explanation 
of how we can help the returned soldiers through the war 
risk insurance was explained by W. T. Williams of the 
War Risk Insurance Bureau. A short talk by William 
T. Goffe, editor of Retail. Merchant, and a discussion of 
where the next convention would be held concluded the 
business portion of the convention. 


Records Broken at Oklahoma Annual Convention 
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Atlantic City, N. J., May 11, 12, 18, 14, 1920. Headquar- 
ters, Marlborough-Blenheim. John Donnan, secretary, Rich. 
mond, Va. , 


AMERICAN HARDWARE MANUFACTURERS’ ASSOCIATION Con. 
VENTION, Atlantic City, N. J.. May 11, 12, 13, 14, 1999 
Headquarters, Marlborough-Blenheim. F. D. Mitchell, see. 
retary-treasurer, Woolworth Building, New York City, 


During the three days there was much entertainment 
provided for the delegates and their friends who attended, 
One of the features of the entertainment was the drawing 
of the big seal of the State of Oklahoma which was pre- 
sented to the convention by the Simmons Hardware Com- 
pany. The seal was an exact replica of the regular seal 
but made entirely out of hardware. Each attending mem. 
ber was given a stub to his door check and following the 
business sessions the drawing took place. The seal was 
won this year by Swann Brothers of Maysville, Okla, 


Frederick Gerken 


The death of Frederick Gerken, president of the Derf 
Spark Plug Company, New York, occurred Sunday, No- 
vember 23, following an illness of but three days. Mr. 
Gerken contracted pneumonia and despite medical aid 
was unable to recover. 

Mr. Gerken was the inventor of the Derf spark plug 
and had the president of the company since its 
organization. He was well known as a real estate owner 
for many years in New York City and was a breeder and 
owner of fine blooded horses. He was 63 years of age 
at the time of his death. 


been 


Will Hold Banquet 


The Metropolitan Hardware Association, the 
clearing house for the retail associations of New York, 
Brooklyn, Long Island, Westchester County and Newark 
and Hudson County in New Jersey, will hold its sixth an- 
nual dinner 7.30 p. m., January 22, at the Hotel Astor, 
Broadway and Forty-fourth Street, New York. 

This is the only event held annually in the metropolitan 
district for hardware retailers, jobbers, manufacturers and 
manufacturers’ agents. There will be special seating ar- 
rangements for firms engaging tables. A prominent speaker 
of national reputation will be present. Special musical 
features and a cabaret will be two of the attractions. 

H. A. Cornell, 121 Court Street, Brooklyn, is chairman of 
the Dinner Committee. 


central 


Deaths 


The death of John F. Barker, formerly president of the 
Gilbert & Barker Manufacturing Company, Springfield. 
Mass., occurred suddenly on November 21 following an a 
tack of heart disease. Mr. Barker retired from active busi 
ness life in 1911. 

George C. Edwards, vice-president of the Internationa: 
Silver Company, died recently at his home. Mr. Edwards 
was long identified in the silver business and was one ol 
the founders of the Holmes & Edwards Silver Company 
which was consolidated upon the formation of the Inter 
national Silver Company. He was also president an 
treasurer of the Bridgeport Chain Company, and was © 
terested in several other lines of enterprise. 
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Straight Tips from 


Salesmen for the 
Hardware Buyer 





This is the second of a series of letters that will 
appear in HARDWARE AGE, written by successful 
salesmen, in which they will give their ideas of 
the qualifications of the buyer, as gained by their 
own experience on the road. 








137 Wright Street, 
ST. JOHN, N. B., CANADA, Nov. 18, 1919. 
Editor HARDWARE AGE: 

DEAR SIR—I note that you ask what, in my opin- 
ion, are the qualifications that go to make a good buyer. 

The best answer I can give to this question is to give 
the description of a man who has been the buyer for a 
large firm of hardware merchants for over thirty-eight 
years. In my humble opinion he is an ideal buyer, the 
firm he is connected with has grown from a small start 
employing about five clerks, to-day they employ over 
one hundred and fifty. 

This buyer is a man who cannot be carried away by 
an eloquent flow of sales talk, but he is open at all times 
to accept convincing arguments. He is a man who does 
not “wait and see’ how a competitor is making out with 
acertain line before he takes it up, but has the ability 
to see future demands. He listens to every traveler’s 
story, but does not fall for every novelty that springs 
up in the night. He is a great believer in prestige, and 
only buys from firms with a national reputation, as 
far as possible. He is a man who considers quality 
first, and never turns a line down because a rival house 
has taken it up. He believes this to be one of the best 
helps in creating demand. He has no use for the sales- 
man who knocks. He has been known to send a letter 
to the house a salesman is representing telling them 
to advise their representative to boost and not knock. 
He reads his trade magazines without fail, and the 
market bulletins twice over. He considers service as 
well as price. By a simple system he can at once see 
how the stock stands on any line, and how much has 
been bought and sold during one, two, three or more 
years. By another system he can tell from what firm 
any line is bought, and the amount of orders that have 
been placed with this firm, also a note as to the service 
of the firm. 

The above may not be just what you are looking for, 
but it is a sure thing that the subject is a successful 
buyer. 

I remain, yours faithfully, 
P. H. BUTLER. 
Care W. H. Thorns & Co., Ltd., St. John, N. B. 





Quotes Hardware Age 


R. J. Atkinson, a member of the board of directors of the 
Brooklyn Hardware Dealers’ Association, read at the De- 
tember 11 meeting of the association a portion of the Wash- 
Ington news published in the. Dec. 4 issue of HARDWARE 
AGE relating to a bill recently introduced in the House of 
epresentatives by Representative Isaac Siegel of New 
ork, requiring merchandise sold at retail to bear labels 





indicating the manufacturing or selling costs thereof. Mr. 
Atkinson, after paying a compliment to HARDWAGE AGE 
for giving publicity to this bill, read a letter condemning 
legislation of this kind that fails to take into consideration 
the costs of distribution and the retailer’s overhead. It 
was moved that copies of Mr. Atkinson’s letter be sent by 
the association to both Senators and each Representative 
from the Congressional districts of New York City and 
Long Island. 

G. C. Rubino read a paper relating to some of his experi- 
ences as a buyer, laying stress on the importance of dis- 
criminate and experienced buying. Mr. Rubino said in part: 

“Buying is one of the most important factors in business. 
The success of a business depends largely on the ability 
and judgment of the buyer. The successful buyer is one 
who will only buy such goods as he has a market for and 
where he can get quick returns on his investment. It does 
not always pay to purchase goods just because you can 
buy them cheaply. Such goods are the most expensive in 
the long run, especially when you are obliged to put them 
on your shelves and keep them there as shelf-warmers. 

“My experience with P. S. & H., also H. B. & Co., has 
given me quite some experience in this particular line. The 
method I employed while with them to get at the bottom 
price of large orders was as follows: When C. T. C. Co. 
started in business, Mr. Gobel, being the junior partner in 
H. B. & Co., had an order for 50,000 livigita rollers. H. S. 
were paying $20 per thousand for these rollers. Sample 
of the roller was given to me and I was to get a price. I 
called on a plane manufacturer and asked him the following 
question: What do you do with your scrap lumber at the 
mill? The reply was, we burn it and use it for fuel. I 
said, Suppose I can give you an order in which you can 
use scrap lumber and make up a roller the same as sample. 
I could place an order with you at $7.50 per thousand in 
20,000 lots or an extra 10 off and give you an order for 
50,000. My sample and my offer to them on the prices of 
these rollers were accepted by the mill and I purchased for 
C. F. C. & Co. 50,000 rollers at $6.75 per thousand where 
H. S. were paying for the same goods $20 per thousand in 
the same quantities. 

“In 1898 I purchased merry-go-round rings made from 
cast iron; the cost to me at that time was 32 cents per 
gross. I then got up a set of patterns ‘and negotiated with 
the A. F. Co. and found out I could buy the same rings for 
18 cents per gross. Several years after I discarded the cast- 
iron rings and substituted an iron ring to take its place, 
which I found to be much cleaner and easier to handle and 
also at a big reduction in price. In 1906 1 contracted for 
20,000 gross of these rings at 12% cents per gross, the 
rings weighing exactly six pounds to a gross that stood me 
practically 2 cents per pound. 

“T mention these two facts to you gentlemen so that you 
can see for yourself the enormous profits there are in the 
hardware business when you take into consideration my first 
purchase of 32 cents on a ring to my latest cost of 12% 
cents. If you are at any time in the market for goods in 
large quantities, go to a foundry or to a wire-working 
mill and get the prices and you will find that you will save 
a great deal of money.” 






| 
‘ 
| 
} 
ji 
' 





Display Suggestions for Washing Machines 


How Many Dealers Make 
Live Windows and At- 


tractive Showings with 
Washers 


By J. A. THORSON, MANAGER BUREAU 
OF ENGRAVING, DAVENPORT, Iowa. 


ID you ever notice that a dealer's 
D window is nearly always a per- 

fect example of what that dealer’s 
business methods are? His display 
windows are as much of an indication 
of his attitude toward his customers 
and his business as are his own clothes 
and habits. 


The dealer’s windows, if he is a 
progressive and thorough business 
man, will always make a _ complete 
selling talk; and ninety-five per cent. of 
the talk will be in picture—in picture — 
that is created of the actual merch- 
andise. Remember that—a picture 
that is created of the actual merchan- 
dise. 


If the picture is complete it will 
make a selling talk quicker than you 
can wink your eye. The successful 
window will command attention. It 
will show the product and how it is to 
be used and it will create the desire 
to buy. The actual closing of the sale 
is, of course, a matter of personal con- 
tact. The merchandising value of the 
display window in starting sales is 
coming to take a more and more im- 
portant place in the considerations of 
all progressive merchants. 


A contest in window displays of wash 
ing machines conducted by the Voss 
Bros. Manufacturing Company of 
Davenport, Iowa, produced the interest 
ing and sales-building trims shown on 
this and the opposite page. 

The photographic reproductions of 
the windows will tell you their story 
much more quickly than we could do 
it in words. 

Readers of HARDWARE AGE can get dit- 
play ideas by studying these windows. 

Decide in your own minds where toe 
much decoration has been used= 
where too many cards have bee 
written—where too much material has 
been used in the windows. You Wl 
profit in the increased selling value of 
your own windows by following the 
dictates of your own decisions as Wé 
as by sidestepping the mistakes of the 
other fellow. And don’t delay in adopt 
ing the features in these trims that 
look good. They will boost your wash- 
ing machine sales and your bank 
balance. 
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Wonderful displays can be shown with washing machines. Every phase of their use- 
fulness can be brought out in a great variety of ways. Notice the use of “people’’ in 
three of these windows. 
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Hendrickson Resigns After Thirty-five 
Years Service 


T. B. Hendrickson, who has been secretary of the 
Philadelphia Hardware Dealers’ Association since its 
organization thirty-five years ago, formally tendered 
his resignation at the regular monthly meeting of the 
association held Dec. 3 at the Parkway Building, Phila- 
delphia. Mr. Hendrickson stated in his letter of resig- 
nation that poor health and failing eyesight made it 
impossible for him to continue to administer the duties 
of his office in the way that he felt the growth and activ- 
ities of the association demanded. President Harry D. 
Kaiser, in a short address, paid tribute to the loyalty 
and energy that Mr. Hendrickson displayed during the 
long tenure of his office, and expressed regret that poor 
health made it necessary for him to resign at a time 











James M. Rose 


when the organization most needed his practical ex- 
perience. 

Capt. James M. Rose was unanimously elected to suc- 
ceed Mr. Hendrickson for the unexpired period of his 
office, which ends March, 1920. Capt. Rose has been 
an active member of the association for a number of 
years and saw active service in the artillery on the other 
side during the war. He is a man of strong person- 
ality and a very forceful speaker. At his suggestion the 
office of honorary secretary was created as a mark of 
appreciation to Mr. Hendrickson. 

The campaign of the Philadelphia Association to 
secure 750 members by 1920 is meeting with very 
marked success. One hundred and five new members 
have already been enrolled, bringing the membership 
total well beyond the 500 mark. President Kaiser urged 
all members to exert greater effort than ever so that 
the close of the year would see the 750 membership goal 
fully attained. He also called attention to the fact that 


careful selection should be exercised in order that the 
standards of the organization be maintained. 





William H. Hart Dead 


The death of William H. Hart, dean of hardware 
manufacturers, occurred suddenly Saturday morning, 
December 13, at his home in New Britain, Conn., where 
he had lived for eighty-five years, ever since his birth. 
Mr. Hart was the resigned chairman of the board of 
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William H. Hart 


directors of the Stanley Works, and had been active in 
the hardware field for more than sixty-seven years and 
had built up one of the largest hardware manufacturing 
concerns in the world. 

Mr. Hart was born in New Britain on July 25, 1834, 
and started work when he was sixteen years of age 
as a transportation clerk for the Hartford, Providence 
and Fishkill Railway. He was also attending high school 
at this time. In 1854 while he was still under twenty 
years of age, F. T. Stanley prevailed upon Hart’s father 
to allow his son to enter business with him, due to 
young Hart’s knowledge of transportation, and almost 
upon his entrance into the concern he was elected see- 
retary and treasurer. 

Mr. Hart remained as secretary and treasurer of the 
Stanley Works for twenty-five years and later became 
president and treasurer. Altogether he held the posi- 
tion of treasurer for fifty years and following that he 
became the chairman of the board of directors of the 
company. 

Mr. Hart was always held in high esteem by the 
employees of the Stanley Works and his loss will be 
keenly felt by those who have for so many years been 
associated with him in business. 


Music on a Saw 


When the poet sang “There’s Music in the Air,” scarcely 
did he dream that there was music in the saw too. Many 
a carpenter has used saws day in and day out without the 
least suspicion that he was in fact using a delicate musical 
instrument and one which has been the means of bringing 
Sam Moore of Monticello, Fla., before the public. Sam 
plays melodies in a bewitching way every night at th: 
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Palais Royal, one of New York’s famous eabaret restau- 
rants, and the only instrument that he uses is a Disston 
No, 12 saw. 

Moore came up North a few months ago and has created 
4 mild sensation since his arrival here with his musical 
abilities. He is able to play “The Rosary,” “Dear Old Pal” 
and “I Love You Truly” and many other tunes, using only 
the No. 12 saw and a violin bow. His engagement termi- 
nates at the Palais Royal on Jan. 15, when he will enter 
, big musical production, “What’s In a Name?” which is 
shortly to go into rehearsal. 










The story of how he learned to play on the saw is ex- 
tremely interesting. While he was a junior member of the 
aonticello Construction Co. in Florida, Mr. Moore, who was 
an excellent musician as well as an excellent architect, saw 
an old negro carpenter, Jack Boseman, tapping a sort of a 
melody out of an ordinary saw. Moore became interested, 
yd taking a lead pencil started to play on the saw himself. 
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0 Sam Moore and his saw 

st 

¢- ome of the notes did not ring true and the tone was sort 
fharsh, A new saw and a pencil with an eraser were 

he fe Hext steps taken in perfecting the idea. 

ne Later Moore tried the violin bow and found that if the 

sj ww strings were tight excellent tones could be obtained. 

he twas after much practice that he finally got his art down 

he %a science, and now his saw music rivals any flute for 

: ‘earness and the violin for quality of tone. He is at the 
present under the management of Harry Richards of the 

the hehm & Richards office, known in theatrical parlance as 

be @ wists’ representatives,” known in other businesses as 

cen fm Alager. 

The Disston Co. is now perfecting a saw for special use 

Moore, and expects to have it ready for him before the 
ening of “What’s In a Name?” 

cely 

=f Sent Di f Fi 

be ent Viagram of Fire 

wed That the Vermont Hardware Company, Burlington, 

SS Mt, 18 on the job day and night, and that a little thing 


“ta big fire does not stop this progressive concern 
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from doing business at the “same old stand” is clearly 
shown by the letter and the diagram of its main ware- 
house which was sent out to the trade shortly after 
the warehouse was partially destroyed by fire on 
Nov. 15. 

Following are copies of the letter and diagram: 


SUNDAY MORNING, Nov. 16, 1919 
TO THE TRADES: 

We regret to announce that a portion of our stock room 
was destroyed by fire early this morning. 

In order to avoid the misunderstanding and confusion 
of false reports which usually accompanies a misfortune 
of this nature, we hasten to inform you that the portion 
of our main stock room, comprising the regular lines of 
shelf and saddlery hardware, guns, ammunition and sport- 
ing goods, flash-lights and batteries, Thermos goods, cutlery, 
automobile oils, linseed oils, white lead, axle grease and 
Union carbide was practically unharmed. 

The warehouse containing the various lines of heavy 
hardware which we carry, viz: Upson board, roofings, nails, 
wire and fencing, sleds, stove pipe, snow shovels, washing 
machines, baskets, woodenware, etc., was in no way affected. 


Can Render Prompt Service 


You will therefore appreciate we are still in position 
to render our usual prompt service on the above-mentioned 
lines, and, in this connection, we earnestly suggest that you 
forward us your orders in the usual manner. 

We will advise you promptly, in case there are items we 
cannot ship. 

We will start rebuilding as soon as adjustment of insur- 
ance has been arranged, and will soon be at your service 
with a complete stock as heretofore. 

In the meantime we ask that you accept the above de- 
tailed account as an exact report of the present situation, 
and would suggest that you show this letter for verification, 
in case you receive exaggerated reports of the damage 
caused. 

In order that you may know that the “True Vermonter” 
spirit is still active within the organization, we might add 
that this letter is being composed at 3 a. m. Sunday while 
the firemen are still playing nine lines of hose on the smoul- 
dering ruins. 
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Diagram of plant 


Assuring you of our appreciation for past favors, and 


anticipating your indulgence at this time, we remain, 


Yours very truly, 
VERMONT HARDWARE COMPANY. 

















Washington News 


More Light on the Postal “Surplus” 


Chairman of House Post Office Committee Says Burleson Has Gouged the 


Railroads—Forced Them to Carry the Parcel Post Without Compensation— 
Revision of Internal Revenue Tax Laws Under Consideration— 
May Raise Individual Income Taxes 


Washington, December 15, 1919. 


HAT good old copy-book motto, “Brag is a good 
"Tao but Holdfast is a better,” is being exemplified 

in the treatment that is being accorded Burleson’s 
bumptious annual report by postal experts who have 
taken the trouble to read it. Especially severe is the 
criticism of these experts of his ridiculous claim that 
his administration of the postal affairs shows a total 
surplus for the seven years of his incumbency approxi- 
mating $35,000,000. 

I took my pen in hand last week with a view to point- 
ing out a few of the fallacies in Burleson’s boastful 
report, but I did not attempt to survey the work of his 
entire administration. That task has now been accom- 
plished in brief and breezy fashion by one of the best 
equipped men in public life who have specialized in 
postal affairs. 

Views of An Expert 
EPRESENTATIVE STEENERSON of Minnesota, 
chairman of the House Committee on Post Offices 

and post Roads, whose long service on this committee 
has familiarized him, not only with the postal service, 
but with every crooked twist and turn of its misman- 
agement by the present Postmaster General, discusses 
in terse language Burleson’s claim to have produced a 
“surplus” during his incumbency, the airplane mail 
service, and Government control of the telegraph and 
telephones. 

The figures he adduces to show the absurdity of the 
contention that the Government has made a profit on 
carrying the people’s mail are simply unanswerable. So 
clearly is this apparent that the official press agent of 
the Post Office Department has been obliged to sidestep 
the issue and to seek to place on Congress the responsi- 
bility for the conditions which Burleson in his report— 
with reason—would make it appear that he himself 
brought about. 


Service Doubled, Compensation Reduced 


HE Steenerson figures boiled down amount to this: 
Burleson claims a total net surplus for the past 
seven years aggregating $35,000,000, but during that 
period the amount paid to the railroads for carrying 
mail has been cut down from $52,000,000 in 1913, to 
$47,000,000 in 1919, notwithstanding the fact that the 
total volume of first and second class mail has increased 
enormously and the burden of the entire parcel post, 
created during Burleson’s incumbency and now amount- 
ing to two and a half billion pounds annually, has been 
placed on the carriers without a penny of special com- 
pensation! 
In other words, Mr. Steenerson points out that the 
service performed by the railroads for the Government 
has more than doubled, but the payment made by the 
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Post Office has been reduced to 10 per cent, notwith- 
standing the fact that the Railroad Administration, now 
operated by the Government, has increased freight and 
express rates to private citizens from 25 to 30 per cent, 
So severely have the revenues of the railroads suffered 
that their claims for additional compensation covering 
the past three years, now pending before the Interstate 
Commerce Commission, aggregate more than $100,- 
000,000; hence, should the commission allow but a third 
of this amount, Burleson’s entire seven years’ fake 
surplus would be wiped out. 


This Means, You 


. 

Te was a time when the average business man 

refused to get excited when anything happened to 
the railroads. Nearly all of them were believed to be 
making as much money as they were entitled to make, 
and some of them were performing some very queer 
stunts in the way of high finance. To-day, however, 
every business man has a vital interest in the prosperity 
of the railroads because Uncle Sam is guaranteeing 
their earnings and, whenever they show a deficit, the 
man in the street has got to put his hand in his pocket 
to help make up the shortage. 

With an annual deficit up in the hundreds of millions, 
to be made up by taxation that hits every man, woman 
and child in the country, it is a matter of deep concern 
when the railroads are milked by one of the executive 
departments to the tune of $30,000,000 to $40,000,000 
a year, in order to make it appear that the parcel post— 
that popular adjunct of the mail-order houses—the air- 
plane mail service, the rural free delivery and other pet 
projects of Burleson, Praeger & Co., are on a paying 
basis. 

Chairman Steenerson’s Charges 
UT let Mr. Steenerson tell the story in his own suc- 
cinct but graphic fashion. He says: 

“The Postmaster General points out that for the last 
seven years the total net surplus in the postal service 
is $35,000,000. This would be important if it were 
true. 

“The principal saving appears to have been in the 
expenditure for railway mail pay which he now says 
is at the annual rate of $47,000,000, notwithstanding 
the fact that the volume of mail during that period has 
at least doubled. The parcel post, which was inaugt- 
rated since the beginning of that seven-year period, 
has now reached 2,500,000,000 pounds, or more than one 
half of the total volume of the mails, and yet the com 
pensation of the railroads for transportation has beet 
absolutely reduced from $52,000,000 in 1913 under the 
weight plan, to the present rate of annual expenditure 
of $47,000,000. In other words, the work of the railroad 
has been doubled, but their pay has been reduced 10 
per cent. 
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December 18, 1919 


Roads Claim Hundred Million 


apt the question of the space plan and rates of 
compensation under which this alleged saving was 
accomplished was by direction of Congress referred to 
the Interstate Commerce Commission, which has had 
the same under consideration and is now about to render 
a decision. The claim of the railroads for increased 
rate of pay over and above what they have been paid 
for the last three years amounts to over $100,000,000, 
and if this claim is allowed only to the extent of one- 
third it will wipe out the whole of the alleged sur- 
lus. 

: “In view of the fact that the Government itself, in 
running the railroads, has increased the freight and 
express rates to the private citizen from 25 to 30 per 
cent, because of the increased cost of operation, it 
seems quite probable that their award will completely 
wipe out the supposed surplus. 


Airplane Service of “No Practical Utility” 


i regard to the air mail service, to which so much 
space is devoted in the report, I would say that 
the evidence before the Post Office Committee tends to 
show that it is in the experimental stage, and so far as 
the New York-Washington air route is concerned it is 
of no practical utility in expediting the mail. The Post- 
master General has wiped out the extra postage, so that 
there are no special earnings for the service. 

“The claim that by carrying the mail by aeroplane 
they save a sufficient amount of car space to save the 
extra expense has not been sustained. Several accidents 
have occurred in the air mail service and large quanti- 
ties of valuable mail have been destroyed by burning 
of the machines. 

“Under the present rules no sender of mail can pre- 
vent its being carried by aeroplane, and several finan- 
cial houses and their correspondents have complained 
to the committee of the loss of mail and protested 
against allowing the department to carry mail in this 
way without the consent of the sender. Upon a long 
route, such as the New York-Cleveland route, or New 
York to Chicago or St. Paul, some expedition of the 
mail should be accomplished, but it would be such a 
small proportion of the total mail that it would have 
little if any effect upon the general commercial inter- 
course, 

“I believe that the air mail service, as an experiment, 
should be continued, and possibly by developing aero- 
planes of greater load capacity it would become a useful 
auxiliary to the postal service. 


How Burleson Juggled the Wires 


R. STEENERSON adds that “Mr. Burleson’s man- 

agement of the telegraphs and telephones has en- 
tailed a loss of more than $14,000,000, and $9,000,000 of 
this has been awarded by him under compensation con- 
tracts to the Western Union Telegraph Company and 
the American Telegraph and Telephone Company.” 
This condition of affairs, he says, was brought about 
by the turning over of the practical operation of the 
telegraph and. telephone during the period of Gov- 
fmment control to the officials of one of the com- 
Panies, who not only got $9,000,000 out of the tax- 
Payers of the country, but $1,000,000 in increased rates 
Was authorized by Mr. Burleson to be charged against 
the public. Mr. Steenerson adds: 

“No wonder Mr. Burleson in these difficulties dis- 
fiminated against the only independent company by 
taking away from it more than half of its earnings 
ind awarded them to its competitor.” 

The Postmaster General’s press agent — drawing a 






111 


salary from the taxpayers of the country, of course — 
has attempted to answer Mr. Steenerson by saying that 
the compensation of the railroads was changed from the 
weight to the space basis “by the act of Congress,” and 
therefore that the compensation allowed for mail trans- 
portation is not regulated by the Postmaster General. 
This is a childish quibble that even Mr. Burleson should 
be ashamed of, for everybody in Washington knows the 
facts. 
Burleson’s Own Pet Project 

HE change from a weight to a space basis was urged 

by the Postmaster General in season and out of 
season until finally Congress authorized a test to be 
made “on roads to be selected by the Postmaster Gen- 
eral, subject to the approval of the Interstate Commerce 
Commission.” Instead of selecting a few typical roads, 
as Congress had intended, Mr. Burleson changed the 
system on practically every important railroad in the 
United States. 

In advocating the change, Burleson told Congress it 
would be fairer to the roads and intimated that it would 
increase their compensation. This intimation was made 
so effectively that a few demagogues in Congress op- 
posed it on the ground that they were “against giving 
the railroads any more money.” 

For a few months after the system was installed, the 
railway mail pay did show an increase, whereupon the 
Postmaster General proceeced ruthlessly to cut down 
space authorizations and with such effect that the rail- 
way mail pay in 1918 showed « net reduction of approxi- 
mately $10,000,000 as compared with 1917. 

It is a curious fact, but entirely characteristic of this 
entire controversy, that while Bur!eson for months past 
has boastfully taken credit to himself for the “reform” 
brought about in cutting down the railway mail pay, 
now that the Interstate Commerce Commission is likely 
to hand down a decision favorable to the railroads and 
wiping out the alleged surplus in the Burleson regime, 
he seeks to make it appear that he has only been acting 
in accordance with a mandate of Congress! 


Important Tax Changes Proposed 


OME big minds in Washington are meeting on the 

proposition that the Internal Revenue tax laws must 
be revised at the present session. This consensus of 
opinion is concurred in by Secretary of the Treasury 
Glass, Commissioner of Internal Revenue Roper, Chair- 
man Fordney of the House Ways and Means Committee, 
and Chairman Penrose of the Senate Finance Com- 
mittee. 

When these four men concur on a proposition, some- 
thing is likely to be done and without delay. .I look for 
initial action soon after the holiday recess. 

But don’t run away with the idea that taxes are going 
to be reduced. Perhaps yours will be increased. I know 
mine will. 


Not even the seasoned expert in Washington can say ° 


whether we shall need $6,500,000,000 for the fiscal year 
1921, or whether by the closest possible economy, the 
total Government expenditures can be kept inside of 
$5,500,000,000. With manufacturers’ profits declining 
and with private incomes suffering a post-war reaction, 
it goes without saying that nothing can be spared from 
current revenues, and that if any taxes are to be elimi- 
nated or reduced, others must be correspondingly in- 
creased or new sources of revenue developed. 


To Knock Out the Excess Profits Tax 


T= program upon which the financial leaders appear 
to be agreed may be briefly summarized as follows: 
The vicious excess-profits tax is to be repealed; a tax 
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is to be imposed on so-called “personal service” corpora- 
tions; the normal individual income tax and the lower 
brackets of the individual income surtaxes are to be 
raised. The luxury and soft-drink taxes, the repeal of 
which has been so strongly urged by certain interests, 
are to remain in force indefinitely. 

The excess-profits tax has no friends. It is a battered 
football which Secretary Glass and Commissioner Roper 
kick up Pennsylvania avenue to the Capitol every morn- 
ing, only to afford Chairmen Fordney and Penrose an 
opportunity of kicking it down to the Treasury every 
afternoon. 

In his annual report, Secretary Glass goes after it in 
this roughshod fashion: 

“The Treasury’s objections to the excess-profits tax 
even as a war expedient (in contradistinction to a war- 
profits tax) have been repeatedly voiced before the com- 
mittees of the Congress. Still more objectionable is the 
operation of the excess-profits tax in peace times. 

It encourages wasteful expenditure, puts a premium 
on overcapitalization and a penalty on brains, energy 
and enterprise, discourages new ventures, and confirms 
old ventures in their monopolies. In many instances it 
acts as a consumption tax, is added to the cost of produc- 
tion upon which profits are figured in determining prices 
and has been, and wili, so long as it is upon the statute 
books, continue to be a material factor in the increased 
cost of living. 

Would Raise Income Tax Rates 

HE revenue sacrificed by the elimination or reduc- 

tion of this tax must be sought in an increase of 
the normal income tax (from which the income on 
Liberty bonds is exempt) and of the lower brackets of 
the surtax. The upmost brackets of the surtax have 
already passed the point of productivity and the only 
consequence of any further increase would be to drive 
possessors of these great incomes more and more to 
place their wealth in the billions of dollars of wholly 
exempt securities heretofore issued and still being issued 
by states and municipalities, as well as those heretofore 
issued by the United States. This process not only 
destroys a source of revenue to the Federal Government 
but tends to withdraw the capital of very rich men from 
the development of new enterprises and place it at the 
disposal of state and municipal governments upon terms 
so easy to them (the cost of exemptions from taxation 
falling more heavily upon the Federal Government) as 
to stimulate wasteful and nonproductive expenditure by 
state and municipal governments.” 

Even the Federal Trade Commission takes a crack 
at the excess-profits tax. Commissioner William B. 
Colver in a recent public statement blames it for the 
H. C..of L. 


Responsible for the H. C. of L. 


T seems quite clear,” he says, “that one of the chief 

contributing causes to the high cost of living is 
the excess-profits tax. Certainly the excess-profits tax is 
both a burden and a temptation to business. 

“TI think it would be a good thing if the excess-profits 
tax could be repealed to-morrow. There never was a 
worse device invented than the scheme of ‘cost plus,’ 
and the excess-profits tax is, in its essence, a cost plus 
arrangement. 

“Under the cost plus arrangement of say 10 per cent 
profit in cost one can increase his profit by one dollar 
only by wasting nine other dollars, and we have the 
curious and impossible situation of attempting to create 
wealth by wasting it. 

“In the excess-profits tax, when a concern has reached 
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beyond what is considered to be its normal in profitable. 
ness, the surplus is partially taken from it by inc reasing 
percentages. What follows? Waste and extravagance; 
or an effort to make as much profit with the excess 
profits tax in operation as though it were not in opera- 
tion by charging excess-profits tax to cost. 

“It means the collection from all the people, when the 
60 per cent profit tax rate has been reached, of a dollar 
unnecessarily, in order that 40 per cent may be added 
to divisible profit. 


Taxpayers Pass It On 
ND the excess-profits tax or any other tax is not 
paid by the taxpayer. It is passed on, it must be 
passed on, in the price of the product to the purchaser of 
the product, and, as it passes on and on, it grows, like 
a snowball rolling down hill, until it reaches the public. 

“And the public, whether represented by a railroad 
president, a skilled mechanic, a farmer, a merchant, a 
common laborer, or a financier, having had the compo- 
site tax bill of all his predecessors passed to him, raises 
the price of his own labor, whether that labor be stored 
upon in the form of capital, labor of the hands, or labor 
of the mind, to meet the new cost of living. So, the 
distressing process having made a complete circle, jt 
starts again the endless spiral upward. 

“Ts it not true that the excess-profits tax boosts costs, 
ratses prices, halts production, breeds waste, extrava- 
gance and inefficient business methods, and raises the 
cost of living? I think so.” 


New Corporation Taxes Suggested 


ghd if the excess-profits tax is to be repealed, some- 
thing must take its place. A few dollars can be 
wrung from certain corporations that heretofore have 
escaped taxation. They are to be called “personal cor- 
porations” in the proposed amendment to the revenue 
laws and defined as follows: 

“The term ‘personal corporation’ means a corporation 
whose principal stockholders regularly devote their 
chief time and attention to the active conduct of the 
affairs of the corporation, and own not less than 85 
per cent of the capital stpck of the corporation, and in 
which the number of stockholders not regularly devot- 
ing their chief time and attention to the active conduct 
of its affairs does not exceed ten.” 

Such a definition, it is urged, would distinguish 
between the profits of a business paid to stockholders as 
dividends and personal compensation paid to officers as 
salaries. At best, a very few million dollars can be 
obtained from this source. 


Where Will Congress Stop? 
UT there is no limit to what can be secured by 
boosting the normal tax and surtaxes on individual 
incomes. It is now a question of how far Congress is 
willing to go in lightening the pockets of the people 
at large. 

There will be a slight reduction in the normal tax on 
individual incomes earned in 1919 as compared with 
that of 1918, but no change in the schedule of surtaxes. 
If the excess-profits tax is eliminated, the 1918 schedule 
of normal taxes on individual incomes—six per cent 0! 
the first $4,000 and twelve per cent on all incomes 
excess of that sum—will probably be restored. 

And that’s not the worst of it. Judging by the futile 
attempts at economy on Capitol Hill, and the prodiga! 
manner in which the public money is being squandered, 
the present standard of taxation is likely to be malr 
tained for the next half-dozen years. 


























Letters of a Sales Manager to His Men 
XLIV 


What It Is To Be a Commercial Traveler 


This is the forty-fourth of a series of sales letters, which, though intended primar 
traveling men, will be of interest to every member of the trade. They were written bj 
the sales manager of a great hardware jobbing house to a corps of salesmen who in the ] 
| last eight years have doubled the business of the firm. The letters are really short editorial ; 
, which prefaced actual merchandise instructions. The author has consented to their publi »? 
cation at the solicitation of HARDWARE AGE, in which they will appear in succeeding issue 
through the year. / 
r | 
4 
t . 
‘ T is not simply wearing a U. C. T. Button: Not just professing faith in 
e one’s house: Not just repeating a description of a piece of merchandise 
as it was learned by heart from a pamphlet—useful as all these things may 
; be in their place. . r 
de . . . . 
ve No. To be a Commercial Traveler is to be the personification of “The 
T- . . . . 
a House”—to be the Boss—the Shipping Clerk—the Price Clerk, all rolled into 
one. ta 
on 
ir ; ng 
he To be a Commercial Traveler and to dignify that term you must live and if 
: act “The House”: You must have about you all the time the spirit of “The 
ot- House”—the marks and brands of “The House” :—Its treatment of its friends 
uct , 
and customers must be your treatment of those you come in contact with, se 4 
ish that it may be said of you that you are an integral part of the house—that you 
. as F . nr, 
as are one of its arteries, that through you there flows out to the patrons of the 9 
” house the real spirit of service, and help, that your house wants to be to all its 
friends. 
by ‘ P ° P , 
tal Then it will be said of you that “Your friends took knowledge of you—your 
8 . talk, your actions, your habits, and they found them like “The House.” 
ople 
- Be “in tune” with “The House.” Think as “The House” does. Act as 
with “The House” does. Reproduce in your conduct towards your trade what the 
xes . . 
ul Boss’s conduct would be, were he traveling your territory. 
it on P eas 
5g it Be so consistent—so honest—so loyal—that those who know the principles 
; of your house will be able to know, by your talk and your actions, to what house 
‘utile ‘ 
digal you are attached, even before you introduce yourself. 
ered. 


nail 
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EDITORIAL COMMENT 





Winchester Chain 
Stores Promise 
Fire Works 


The time has come for a frank, open dis- 
cussion of the Winchester store plans and 
prospects. 

We approach this very important subject 


without fear or favor. We know it to be 


the most absorbing subject now being dis- 


cussed in hardware circles. Every mail 
brings to this office letters that ask pertinent 
questions, others that offer admirable advice 
and still more that urge emphatic editorial 
action. 

Such a popular assignment is exceedingly 
pleasing to an editor. Good, bad or indif- 
ferent this series is going to be read. 

To some dealers the Winchester plan 
seems a panacea for all merchandising ills, 
and to others it appears a mighty menace 
that threatens to disrupt the entire hardware 
industry. 

In all, five distinct groups of hardware 
people have already been developed by the 
activities of the New Haven concern. 
are the Winchester Company, other hardware 
manufacturers, the hardware jobbers, the 
selected Winchester dealers and all other 
hardware dealers. And already these forces 
are antagonistically arrayed in lines of battle 
that threaten to everlastingly rip peace and 
quiet from the trade. 

Splendid—a good healthy scrap generally 
brings about better, even if battered, condi- 
tions. 

And, strange to say, the opposing factions 
in this hardware free-for-all are all friends 
of HARDWARE AGE. 


The Winchester Company, with their guns 


and ammunition of such exceeding quality, 
has always commanded our respect and ad- 
miration. Among the men who have made 
the Winchester Company are many of our 
close personal friends whom we admire 
greatly and esteem most highly. Our busi- 
ness relationship with the Winchester Com- 
pany has always been of mutual pleasure and 
profit. HARDWARE AGE in its parent 
IRON AGE was a business publication of 
size and power when the Winchester Re- 
peating Arms Company came into commer- 
cial being, and through the years of its de- 
velopment has rejoiced in the achievements 
that continued to make it a more mighty 
American institution. Naturally we think a 
lot of Winchester and Winchester men. 
And then there are the other manufac- 
turers of hardware, most, if not all, of whom 
distribute their output differently than the 
Winchester Company plan to distribute theirs. 
These manufacturers, who number more 
than two thousand, were the vision of the 


man who conceived in IRON AGE the first 





They | 


HARDWARE AGE in succeed- 
ing issues will discuss Win- 
chester Chain Stores from the 
standpoint of the Winchester 
Company, other Hardware 
manufacturers, hardware job- 
bers, the selected Winchester 
dealers and all other Hardware 


dealers. 
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American business publication founded for the 
avowed purpose of developing the manufac- 
turer of hardware in the United States. Why 
their growth and the growth of the magazine 
that fostered them has been a common 
growth! Our interests are common, our ideals 
and ambitions have run parallel, and to claim 
other than sincere friendship to these manu- 
facturers would be too much like denying 
blood brothers. 

And then the wholesalers of hardware— 
great merchants with their houses so strategi- 
cally located in every distributing center in 
America—wholesale houses whose service 
knocked galley west the old and exceedingly 





expensive custom of a trip.a year to market— 
business institutions who broke the pernicious 
system of buying once or twice a year, con- 
cerns which put turnover into the hardware 
business, and by their stocks and service made 
it possible for men with limited capital to start 
hardware stores. These hundreds of great 
wholesalers with capital, courage and a broad 
knowledge of supplies and shipping facilities, 
have assembled stocks when they were needed 
and admirably and equally distributed the 
thousands of items that go to make up a well- 
assorted stock of hardware. They have 
brought about great economies and installed 
conveniences of such consequence that their 
elimination would be a frightful handicap to 
both the manufacturer and the retailer of 
hardware. Their elimination would force the 
majority of the retailers of hardware to just 
about double their capital, to say nothing of 
their storage facilities. For the service so ad- 
mirably rendered the hardware trade, we are 
naturally admirers of the wholesale hardware 
merchants. Thousands of our closest friends 
either work in these wholesale houses or rep- 
resent them on the road, their interests are 
our interests. 

Then the Winchester dealers. Those con- 
cerns who by the purchase of stock in the 
Winchester Company, and compliance with 
other requirements of the new chain of stores. 
have become affiliated with this innovation in 
hardware distribution. These merchants are 
our friends. Naturally the Winchester Re- 
peating Arms Company have carefully se- 
lected the dealers they want to represent them, 





Make your inventory really 
work for you this year— 
figures won't lie unless you 
make them lie. Charge off 
everything that should be 
charged off. It is safer to en- 
ter all stock at cost price un- 
less the present cost price is 


lower. 











and a selected lot of hardware dealers means 
that these merchants are subscribers to 
HARDWARE AGE—mighty good subscrib- 
ers, merchants who have carefully considered 
the Winchester plan and believe it to hold 
such business advantages as to amply justify 
their becoming a part of it. 

And then there are all the other hardware 
dealers who are not, and could not, if they 
wished, be Winchester dealers. 

Good hardware stores generally run in 
bunches. Find a town with one excellent 
hardware store, and there is sure to be 
another good one in the same town, fre- 
quently several of them. To decide which is 
the best store in a town of good hardware 
stores is some job. I am glad HARDWARE 
AGE does not limit its subscription list to one 
dealer in a town. The selection of our read- 
ers would involve the unpleasant duty of 
turning down a lot of very old friends—all 
the hardware dealers are friends and patrons 
of this publication, and the interests of the 
whole are going to be considered in the open 
discussion we are about to inaugurate. While 
this subject is being discussed the columns of 
HARDWARE AGE will be wide open to any 
and all interested parties for a logical presen- 
tation of their views. 

(Next week we will discuss the manufac- 


turer's side of this important issue. ) 
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Office of HARDWARE AGE, 
New York, Dec. 15, 1919. 

| EMANDS come and demands go, but the scarcity in 

hardware stock goes on forever. Local jobbers say 
that there is no end to demands for goods of all kinds, 
both seasonable and otherwise, and that the scarcity is 
growing more acute each week. Many of the steel mills 
ind a number of manufacturers of iron and steel products 
are reported to be so far behind on their production sched- 
ules that they have reached a point where it is a matter 
if necessity for them to refuse to take any more orders. 

There is little doubt in the minds of many observers that 
the steel and coal strikes have seriously affected hardware 
manufacturers all over the country. The scarcity that 
‘xisted before those strikes has become more critical, so 
hat now it is entirely problematical how long the strain 
will last before some form of relief can be expected. One 
thing, however, is regarded as certain, namely, that prices 
have not as yet reached the full limit of their height. A 
general upward revision of steel prices is believed to be 
under way to become effective shortly after Jan. 1. The 
‘urtailment of production by strikes has made such a move 
necessary. 

Miscellaneous price changes during the past week in this 
section were: 

An advance of from 10 to 20 per cent on coping saws, 
handy hack saws, and bracket saws, by the G. W. Griffin 
Company of Franklin, N. H. 

Ash Sifters.—These items maintain their position as the 
best selling line of stock at the present time in local jobbing 
circles. The coal strike undoubtedly stimulated interest for 
these articles and the demand has been so keen that many 
jobbers report badly broken stocks on hand, and say that 
it is difficult to obtain immediate shipment from factories. 
Quotations are: Rotary galvanized ash sifters, $35 per doz., 
not crated; $37 per doz. crated for shipment. Galvanized ash 
sifters, 12 x 12, $3.25 per doz. 

Axes.—The past week developed small interest in this 
line. The seasonable demands have been largely met and 
only small and scattered orders are now being placed. ' 
Prices are: Kelley flint-edge axe, 3% to 4% lb., $22.58 
per doz.; 4 to 5 lb., $23.94; Will Wear axe, 3% to 4% Ib., 
$25.50 per doz.; 4 to 5 lb., $25.75 per doz. 

Chambers’ long-handled axes, 3% to 4% lb., $22.25 per 
Five per cent off for half 


doz.; 4 to 5 lb., $22.50 per doz. 
dozen lots on all types quoted. 

Awning Rope.—There seems to be quite a little interest 
in this item since the advance two weeks ago, particularly 
on the 3/16 of an inch size, which is being sold for 62%éc. 
a pound. 

Brass and Copper.—Under ordinary circumstances a 
further reduction in either of these items would be con- 
sidered impossible, but the heavy accumulation of metal 
since the signing of the armistice is seeking an outlet. 
One of the prominent factors in the market is the large 
amount of copper being offered for sale by custom smelters, 
who are receiving large consignments from high-priced 


mines because of the relatively large amount of 
silver in such ores, and in many _ instances the 
silver recovered pays the cost of production and 
smelting. It is because of this fact that produc- 


tion is not being more generaiiy decreased by smaller 
companies which could not live ordinarily with copper selling 
at the present figures. Present quotations are: Base prices 


A review of the week’s business, with notes on tendencies prevailing 
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for quantities of not less than 100 Ib. of a size from New 
York stock. High brass sheets, 24',c. to 3le. base; high 
brass wire, 27c. to 29',c. base; high brass rod, 223, ¢. to 
27c. base; seamless brass tube, 33+; ¢. to 35'4c. base. Seam- 
less copper tube, 331,¢. to 3542. base; sheet copper, 281¢. 
to 314c. base. Copper wire, plain, 27'2¢. to 28. base. 2 

Bolts.—Advances occurred on many items listed under 
this heading during the past week. Business in bolts is very 
good, but stocks are low. Common carriage bolts, 34 x 6 in. 
and smaller now take a 25 per cent discount; longer and 
thicker are being quoted at 15 per cent off from jobbers’ 
lists. Lag screws are quoted 40 per cent off. Machine bolts, 
3, x 4 in. long, 30 per cent off; longer and thicker, 20 per 
cent” off. 

Christmas Tree Holders.—The demand for these articles 
continues strong and local stocks are very badly broken, 
some jobbers being entirely out of tree holders of all kinds. 
Prices are still being quoted as follows: Crown tree holders, 
iron, size 2, $7.89 per doz.; size 3, $13.15 per doz. Penn 
tree holders, size 2, $10.20 per doz.; size 3, $11.40 per doz,; 
size 4, $5.40 per doz.; size 5, $6 per doz.; size 7, $9.60 per doz, 

Conductor Pipe, Eaves Trough, Elbows and Shoes.—An 
average buying interest holds in each of these lines. Prices 
are firm since the advance of last week. Present prices are: 
Conductor pipe, galvanized steel, 40 and 10 per cent; gal- 
vanized iron, 4434 per cent; copper pipe, 20 per cent dis- 
counts from jobbers’ lists. 

Eaves trough galvanized steel, 50 and 10 per cent; gal- 
vanized iron, 574% per cent. Elbow and shoes, all sizes up 
to 6 in., 65 per cent on galvanized steel, plain, round and 
corrugated. 

Cotton Mops.—A quiet but steady buying interest is ob- 
servable for cotton mops. Prices are steady. Handles are 
quoted No. 1, $2.40 per doz. Janitor mop handle, No. 30, 
$4.50 per doz. Mops are: 12-lb. lots, $4.40 per doz.; 15-lb., 
$4.50 per doz.; 18-lb., $16.60 per doz. Twine mops, 12-lb., 
$5.50; 15-lb., $6.85; 18-lb., $8.25. 

Coffee Mills —There is a very large demand for these 
items, but it is almost impossible, local jobbers say, to 
obtain the glass hoppers that are a necessary part of many 
standard mills. Prices asked are: Crystal coffee mills, $14; 
woou coffee mills, iron top and hopper, 6 x 6 x 8, $9.40. 

Cutlery.—The Christmas demand for cutlery is excep- 
tional. Local jobbers cannot begin to meet it, and already 
report that their stocks are very much depleted. Factories 
are behind on normal production, and after the Christmas 
sales have been concluded the shortage the first part of the 
year will probably be very acute for some time. 

Jack-knives, standard American, 2 blade, 314 in. length, 
stag handles, brass lines, electro silver shield 2 steel bolsters, 
no cap, $8.50 to $10 per doz., with 5 per cent discount for 
dozen or more. 

Boy Scout pattern, 35% in. length, stag handles, one cut- 
ting blade, one can opener blade, and combination bottle 
cap opener blade, $13.68 to $18 per doz. 

Butcher knives, standard American beech handle knives, 
3 brass screw rivets in handles, 6 in., $4.20 per doz.; 7 I. 
$4.90; 8 in., $5.60; quoted at 30 per cent discount from 
jobbers’ lists. 

Wiss trimmers, japanned handles, 6 in., $9.60 per doz.; 
8 in., $12 per doz.; 10 in., $18.50 per doz. 

Carving sets, polished 8 in., steel blade, genuine stag 
handle, fancy bolster, $3 a set; polished 8 in. steel blade, 


stag handle, sterling silver bolster, $5 a set; forged, 9 i 
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steel blade, genuine stag handle, fancy sterling bolster, 
$6.75 a set. 

Galvanized Ware.—A good interest holds on all items in 
this line. Prices are firm. Galvanized sheets, No. 28 gage, 
continue firm, the base price holding at $8.50 to $9 per 100 
lbh. Other items that at present are easily obtainable are: 
Standard galvanized washtubs, No. 1, $12.50 per doz.; No. 2, 
$14.50; No. 3, $16.90 per doz. Standard galvanized pails, 
12 qt., $5.05; 14 qt., $5.50; 16 qt., $6.65; extra heavy, 12 qt., 
$6.69; 16 qt., $9.75. 

Game Traps.—Jobbers report that they cannot get enough 
traps to satisfy the demands that are being made. Interest 
slackened somewhat a week or so ago, but lasted only a 
few days. It has revived enormously since then. Prices 
are: Oneida Victor traps, No. 0, with chains, $1.40 per doz.; 
without chains, $1.07 per doz.; No. 1, $1.65 with chains; 
without chains, $1.23; No. 9% with chains, $3.29; without 
chains, $2.81 per doz. New mouse traps—No. 4, with 
thains, $3.28 per doz.; No. 1, with chains, $3.85 per doz. 
Blake & Lamb traps—For rats, No. 0, $4.25 per doz.; No. 
|, muskrats, $5 per doz.; No. 2, large mink, $10.50 per doz.; 
No, 3, fox, $14 per doz.; less 50 per cent from jobbers’ lists. 
Triumph traps—No. 11, muskrat, $5.60 per doz.; No. 12, fox, 
$10.50 per doz.; No. 14, lynx, $16.50 per doz.; less 65 per 
ent. 

Iee Tools.—This line of stock has lost much of the inter- 
est it held a few weeks ago. But-there is still some out- 
if-town buying of importance. Prices are: Axes, $23.15 
yer doz.; ice chisels, solid iron, 24 in., enameled, glue handle, 
$13; 40 in. handle, $15 per doz.; ice saws, 24 in., $13.90; 
6 in., $14.50; 28 in., $15.40; 30 in., $16.40; list plus 20 per 
ent. 

Ice Skates.—This item has been prominent in the Christ- 
mas buying flurry that has been felt in the New York 
market during the past three weeks. It has become one 
if the leading sellers in the list of seasonable goods. Prices 
are: Men’s Union hockey, nickel-plated, $1.12 per pair; 
women’s same, $1.83 per pair. Men’s cast steel, polished, 
%e. per pair; women’s same, $1.14 per pair; men’s cast steel, 
nickel-plated, 98c. per pair; women’s same, $1.42. 

Lanterns.—Substantial and steady buying characterizes 
this line. Prices are firm. Dietz Hy-Lo lantern, $8.15 per 
joz.; Monarch, $8.45 per doz.; Blizzard, $12.50 per doz.; 
Junior side lamp, $15.95 per doz.; Eureka driving lamp, 
$17.30 per doz. 

Linseed Oil.—Linseed oil strongly maintains its position 
nthe market and the tendency is toward an early advance. 
\ll firms are now asking $1.87 for December-forward in 
arlots, $1.90 for lesser lots of 5 bbl. or more and $1.93 for 
single barrels. January-February-March delivery is gen- 
erally quoted at $1.72. Boiled oil is $1.95 per gal. in barrels, 
louble-boiled oil, $1.97. 

Nails.— No relief has been felt in this market and further- 
mire no relief is looked for until well into next year. 
There was a scarcity in the nail market long before the steel 
trike, and that scarcity has now grown to such propor- 
tions that it will require intensive production to even satisfy 
“al demands. Only small quantities of cut and wire nails 
we being offered in 1 and 2-keg lots. Prices range from 
$5.50 to $6.65 base per keg on wire nails. Cut nails, $6.75 
0 $7.25 base per keg. 

Naval Stores.—Turpentine is being held locally at $1.64. 
The demand is fair, but very little business is being done 
‘weause of the great scarcity. A shipment was received 
he first part of last week from the South, but was im- 
nediately distributed from the docks to fill over-due orders. 
dealers are doing merely a spot business, and will take no 
nders for shipment. The supply of rosin is low, prices are: 

Rosin— Common to good strained on a basis of 280 Ib. 
ver bbl. is $17.50; D grade, $18.10; W W, $24.25 per bbl. 
fob. New York. 

Mop Wringers.—There is a big demand for mop wring- 
8s, especially iron rollers. 

Mop Wringers.—Wooden roller wringers, $21 per doz.; 
ton wringers, $24 per doz. 

Rope.—The rope market is quiet, though the undertone is 
im. Many inquiries are being received by local dealers 
id the general buying interest seems to be improving. 
Yutations are: Jute rope, No. 1, 17%c. to 18c.; Jute rope, 
No. 2, 16%e. to 17c.; Jute twine wrapping, best grade, 
Ske. to 33c.; Indian hemp twine, No. 4% to 6-in. basis, 
“ke. to 27¢.; Manila rope, best grade, 25c. to 26%c.; 
*eond grade, 24c. to 25%6c.; hardware grade, 22c. to 23%c.; 
‘sal rope, pure. %-in. basis. 19c. to 22%c.; lathe yard, first 
mde, 19¢c. to 22%4c.; second grade, 17c. to 19%4c. 
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Lawn Mowers.—An advance on lawn mowers occurred 
during the past week, caused by the increased costs of 
production and distribution made necessary by labor strikes 
and scarcity of raw materials. Plain bearing, 3-bladed 
mower, 12 in., $5.15; plain bearing, 3-bladed mower, 16 in., 
$5.55; plain bearing, 3-bladed mower, 18 in., $5.80: plain 
bearing, 4-bladed mower, 12 in., $5.75: plain bearing, 4- 
bladed mower, 16 in., $6.25; plain bearing, 4-bladed mower, 
18 in., $6.50; ball bearing, 3-bladed mower, 12 in., $6.40: ball 
bearing, 3-bladed mower, 14 in., $6.65; ball bearing, 3-bladed 
mower, 16 in., $6.90; ball bearing, 4-bladed mower, 12 in., 
$7.60; ball bearing, 4-bladed mower, 16 in. $8.10; ball bear- 
ing, 4-bladed mower, 18 in., $8.35; ball bearing, 5-bladed 
mower, 14 in., $11.40; ball bearing, 5-bladed mower, 18 in., 
$12.40; ball bearing, 5-bladed mower, 20 in., $12.90; 5-bladed, 
nok sharpening mower, 14 in., $14.25; 16 in., $14.75; 20 in., 
$15.75. 

; Roofing and Building Paper.—An advance occurred in this 
line during the week, caused by the heavy demand and the 
present searcity. The increase of building and the cold 
weather has stimulated a very large amount of buying in 
these two items. Tar paper, No. 1 ply, $2.50 per roll; No. 2 
ply, $1.65; No. 3 ply, $2.10 per roll. Red rosin sheathing 
paper, 25-lb. roll, $1.35; 30-lb. roll, $1.85; 40-Ib. roll, $2.75. 
tubber roofing paper is steady. No. 1 ply, $2.40 per roll; 


No 2 ply, $3 per roll; No. 3 ply, $3.50 per roll. 





Sidewalk, Scrapers.—Very heavy buying is mar 





1 sted 1 
this line. Prices are firm. Solid shank se rs, 5%-in 
blade, $4.47 per doz.; solid shank, 7-in. blade, $5.25 per doz 
extra heavy socket scraper, 7-in. blade, $7.36 per doz.: extra 


heavy solid shank, 8-in. blade, $8.42 per doz. Subject to 
discount 5 per cent bundle lots. : 
Shovels.—Interest has weakened on coal shovels. Most 
retail dealers still have a good supply of snow shovels left 
over from the mild winter of last year, and consequently 
smal] interest is being shown snow shovels at the present 
time. Dealers who need this stock bought 
shovels, black, No. 2, D handleshovels, $13.26 per doz.: 
ordinary polished shovels, fourth grade, $14.21 per doz.; 
snow shovels, plain, 2 rivets, long handle, $6; Ames long 
handle, $10.50; wooden, D handle, steel tip, $5.25 per doz.; 
galvanized, D handle, $13 per.doz.; 5 per cent discount from 
jobbers’ lists. 








S early. Coal 











Sleighs.—There is a big demand for sleighs and most loca! 
jobbers report very small stocks on hand and extreme diffi- 
culty in obtaining stock from factories. Prices are: Flex 
ible Flyer sleighs, No. 1, $45 per doz.; No. 2, $54; No. 3, $69: 
No. 4, $78; No. 5, $105 per doz. Junior Racer, $60; Racer, 
$75, subject to a discount of 331/3 per cent off from local 
jobbers’ lists. 

Snow Pushers.—These articles are receiving a fair amount 
of attention, although the mild winter last year has prob- 
ably been responsible for the small amount of buying that 
usually marks this stock about this time of year. Curved 
steel blade pusher, $11 per doz.; heavy steel blade, japanned, 
braced to handle, 24 x 13, $32 per doz.; 30 x 13%-in. pusher, 
$35 per doz. : 

Stove Pipe.—An even and steady interest holds in this 
and kindred lines. Twenty-eight gage, 6 in., $3.50 per doz. 
lengths; 7 in., $4.75; 8 in., $6.75; elbows, 4 in., $2: 5 in., 
$2.40; 6 in., $2.80. 

Weather Strips.—This item is one of the big sellers in 
the local market. More interest than usual is being mani- 
fested, which jobbers attribute to the coal strike and the 
threatened cold wave. Prices are: Rubber weather strips 
(special), 50-10-5 per cent; ash, oiled, 45-5 per cent; white 
enameled, 45-5 per cent; packed cushion, 70 per cent; cushion 
all felt, 30 per cent discount from jobbers’ lists. 

Window Glass.—There will probably be a general advance 
in plate glass rates throughout the country. As a matter 
of fact, many factories are compiling new rates to become 
effective by Jan. 1. The cause for the advance is said to 
be increased manufacturing costs, consisting chiefly in 
wage advances and also the great demand and serious 
scarcity that exists. Some firms have already issued notice 
of an advance. Local quotations are nominal, subject to 
stocks on hand. 


WHAT ARE YOU GETTING? 


Believing it to be a matter of interest and possible guid- 
ance to our readers, we publish herewith a list of staple 
articles, together with the retail prices prevailing in this 
section. These prices are average prices arrived at as a 
result of a canvass of the Greater New York trade. 
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Office of HARDWARE AGE, 
Chicago, December 12, 1919. 


LTHOUGH the restrictions imposed by the Fuel Admin- 
istration during the coal strike have made an appreciable 
difference in retail sales in this district, yet the holiday 
business will undoubtedly be heavier than that of last year. 
Dealers say that the demand was never better, and that it 
runs strongly to high priced articles. The better grade toys 
are far outselling the cheaper ones, and there is also an 
exceptional call for household articles of the best quality. 
The demand for aluminum ware has been so pronounced 
that jobbers have been unable to keep pace with it. The 
same thing is true with regard to electric appliances, such 
as toasters, grills, percolators, chafing dishes and similar 
utensils. Electric washing machines are also selling freely, 
as are phonographs, silver-plated ware and fancy cutlery. 
That there is a merchandise famine is acknowledged by 
both jobbers and manufacturers, who see little hope of 
betterment for some months to come. The primary cause 
of the shortage is lack of raw materials, principally steel. 
Steel has been short in the market almost since the be- 
ginning of the World War, and this shortage was mate- 
rially increased by the strike of the steel workers. Al-’ 
though the strike seems to have been won by the mills, 
yet production was still far below normal at the time the 
fuel shortage appeared. Lack of coal was immediately felt 
by the steel producers, the bar and sheet mills being closed 
and many of the furnaces banked. Many of the factories 
making hardware products were also closed or partially 
closed by inability to get coal. This condition has still 
further intensified the merchandise shortage, and has 
blasted any hopes of lower prices in the near future. In 
fact, jobbers and manufacturers express the belief that 
the present high price levels will continue for a year to 
come. 

Practically every mail brings to the jobbers notices of 
prices withdrawn, orders to be accepted subject to prices 
ruling on date of shipment. Advances are also appearing 
daily, and more will make their appearance around the first 
of the year. Under existing conditions, it would seem a 
wise move on the part of the retailer to get into his stock 
what merchandise he can as soon as possible. 

The manufacturers of galvanized ware have taken a gen- 
eral advance of 5 per cent. and local jobbers have followed 
the market. This is only one of several recent advances in 
this line. 

There is a serious shortage of stock pail blanks, due to 
the fact that the steel mills have made no deliveries for 
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* 
more than two months. Local jobbers have withdrawn fac- 
tory shipments on stock pails. 

There is a very heavy demand for lanterns, due in part 
to the restrictions placed on the use of electricity, and 
local lantern stocks are badly broken. The same thing is 
true with regard to kerosene lamps of all kinds. 

The nail situation is practically the same as for some 
time past. Jobbers have few, if any, wire nails in stock, 
and retailers report similar conditions. Production on nails 
was showing some improvement at the advent of the coal 
strike, but is now in as poor a condition as ever. 

All hardware prices are firm, with a strong demand and 
limited production. Collections are good, with cash sales 
above normal. 

Axes.—Owing to the shortage of coal there is a heavy 
demand for wood as fuel, and this has caused a decided 
increase in axe sales. The increased demand is particularly 
noticeable in the timbered sections. Prices on axes are 
very firm at this time, with advances more to be expected 
than declines. 

We quote from jobbers’ stocks, f.o.b. Chicago: First 
quality single bitted axes, 3 lb. to 4 lb., $15.50 per doz. 
base; doubly bitted, $20.50 per doz. base. 

Alarm Clocks.—During the past two weeks there has 
been a slight falling off in retail sales of alarm clocks, 
due to the closing of many factories and the enforced 
idleness of the employees. However, the alarm clock 
makers are still far behind with their orders, and jobbing 
stocks are far below normal. There is a very heavy demand 
for mantel and other higher priced clocks. Under present 
conditions no lower prices in alarm clocks are anticipated, 
and there are some rumors of advances. 

We quote from jobbers’ stocks, f.o.b. Chicago: The 
American alarm clock in less than dozen lots, $12 per 
doz.; in dozen lots, $11.55 per doz.; in case lots of 4 dozen, 
$11.40 per doz.; Lookout alarm clocks, in less than dozen 
lots, $15 per doz.; in dozen lots, $14.40 per doz.; in case 
lots of 2 dozen, $14.20 per doz.; Tattoo alarm clocks, in 
dozen lots, $29.70 per doz.; in case lots of 50 clocks, $29.10 
per doz.; Slumber Stopper alarm clocks, in dozen lots, 
— per doz.; Big Ben and Baby Ben alarm clocks, $2.20 
each. 

Babbitt Metal.—Babbitt metal sales have fallen off per- 
ceptibly in the last few weeks, but the slump is regar 
as only temporary, due to conditions brought about by the 
fuel shortage. Prices seem firm as quoted. 

We quote from jobbers’ stocks, f.o.b. Chicago: Standard 
babbitt metal, full boxes, 9c. per lb.; Revenoc brand, full 
boxes, 18c. per lb 
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Coil Chain.—With the opening of the lumbering season, 
the demand for coil chain is growing daily. Local price 
conditions are unchanged, however, although jobbers expect 
general advances on all types of coil chain in the near 
future. 

We quote from jobbers’ stocks, f.o.b. Chicago: 
proof, fire-welded coil chain, % in., 9c. per lb. 

Weed Chains.—During the past two weeks there has 
been an exceptionally heavy call for tire chains, due to 
weather conditions. Many retailers in this section report 
much heavier sales to date than for the same period of last 
year. Prices are firm as last quoted. 

" We quote from jobbers’ stocks, f.o.b. Chicago: Rid-O- 
Skid chains, 30 x 3%, in lots of dozen pairs, $2.53 per 
pair. 

Eaves Trough and Conductor Pipe.—No changes in the 
local jobbing prices of eaves trough and conductor pipe 
have been reported, although the general market shows 
recent advances. Local jobbers are not accepting orders 
for less than crate lots of conductor pipe, because some 
of the railroads refuse to accept uncrated shipments, and 
it is expensive to crate small shipments. It seems probable 
that prices will go higher. 

We quote from jobbers’ stocks, f.o.b. Chicago: 29-gage, 
lap joint eaves trough, 5-in., $5.30 per 100 ft.; 29-gage con- 
ductor pipe, 3-in., $6 per 100 ft. These prices are for full 
erate lots. . 

Files.—The market on files is firm, with a very good 
general demand. Local sales are lighter than during the 
summer months, but are very satisfactory. There is noth- 
ing to indicate lower prices. 

We quote from jobbers’ stock, f.o.b. Chicago: Nichol- 
son files, 50-7% per cent discount; New American, 60 per 
cent discount; Disston, 50-10 per cent discount; black 
Diamond, 50.5 per cent discount. 

Grease Guns.—There is a heavy demand just now for 
practically everything in the automotive line, and grease 
guns are no exception to the rule. Sales for the past few 
weeks are greatly in excess of those for a similar period of 
last year. Prices are firm as quoted. 

We quote from jobbers’ stocks, 
grease guns, $1.05 each. 

Glass —Although the building season is over, so far as 
this year is concerned, there is still an active demand for 
window glass. It is reported that the railroads are buying 
heavily, and that automobile manufacturers are also plac- 
ing heavy glass orders. Local stocks of jobbers are low, 
and it is generally conceded that the shortage will be acute 
when the spring building season opens. The manufacturers 
have practically sold out all the glass produced in the 
last operating season, and are said to be carrying a large 
vlume of orders over. Quotations are unchanged, but 
advances would prove no surprise to those acquainted with 
market conditions. 

We quote from jobbers’ stocks, f.o.b. Chicago: Single 
strength A, all sizes, 77 per cent off; single strength B, 
irst three brackets, 77 per cent off; all sizes, double strength 
4,79 per cent off; putty in 100-lb. kits, $4.25; glaziers’ 
points, No. 1, No. 2 and No. 3, 1 doz. to a package, 65c. 
per package. 

Wood Handles.—Manufacturers of wood handles recently 
withdrew their prices, and the new lists have not yet 
appeared on the local market, although they are expected 
any day. It is probable that the new lists will show an 
advance of approximately 10 per cent. Hickory timber is 
‘ery scarce and in heavy demand by the makers of auto- 
nobile wheels. A shortage of hickory handles now prevails 
ind will probably continue for some time to come. 

Garden Hose.—Local jobbers are booking orders for gar- 
‘m hose for spring delivery at approximately the same 
mees now prevailing. They report a very satisfactory 
‘lume of business. There is almost no possibility of lower 
Mees, and in view of shipping conditions, jobbers are advis- 
ag customers to get their orders in early. 

We quote from jobbers’ stocks, f.o.b. Chicago: 3-ply, 
2ln., guaranteed hose, 10c. per ft.; 3-ply, %-in., guaran- 
"ed hose, extra good quality, 16c. per ft.; 4-ply, %-in., 
mlaranteed hose, 14%c. per ft.; 4-ply, %-in., guaranteed 
‘se, 1846c. per ft.; 5-ply, %-in., guaranteed hose, 13%4c. 
per ft.; 6-ply, %-in., guaranteed hose, 15c. per ft.; moulded 
‘8, good grade, %-in., 14%c. per ft.; moulded hose, best 
Made, 18%c. per ft. 
jack Screws.—There is considerable heavy repair and 

‘struction work in progress, and the demand for jack 
,eWS is very satisfactory, although not as heavy as 
Wing the early fall. Prices are firm ; 


Standard 


f.o.b. Chicago: Rose 


-in the Pittsburgh district, but the mills are 
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We quote from jobbers’ stocks, f.o.b. Chicago: Jack 
screws, standard makes, 33 1-3 per cent discount from list. 

Lanterns.—Owing to the restrictions placed on electric 
lighting during the fuel famine, there has been an un- 
precedented demand for lanterns of all kinds. As a result, 
stocks of local jobbers have been greatly depleted. There 
has also been a heavy call for kerosene lamps, burners and 
globes. The market is exceptionally strong and prices may 
go higher. 

We quote from jobbers’ stocks, f.o.b. Chicago: Competi 
tion lanterns, No. 0 tubular, $6.50 per doz.; No. 2 tubular 
cold blast, $9.35 per doz. 


Lace Leather.—There is a fair demand for lace leather, 
but dealers do not appear to be stocking in the usua 
quantity. This is probably due to the high prices now in 


evidence. Jobbers say no relief is expected for some time 
to come on account of conditions in the leather market. 

We quote from jobbers’ stocks, f.o.b. Chicago: Rawhide 
lace leather, %-in., $3 per 100 ft.; %4-in., $4.40 per 100 ft.; 
chrome lace leather, %-in., $1.65 per 100 ft.; %-in., $2.05 
per 100 ft. 

Nuts and Bolts.—The production of nuts and bolts has 
been materially cut by lack of raw material, and somewhat 
of a shortage prevails. Those makers who are able to 
make prompt deliveries are able to command a premiun 
in some cases. Some of the bolt makers have been unable 


to place contracts for steel bars for next year. Under 
present conditions it is folly to expect lower prices. 
We quote from jobbers’ stocks, f.o.b. Chicago: Machine 


bolts up to % x 4 in., 35-5 off; larger sizes, 25-5 off; car 
riage bolts up to % x 6 in., 30 off; larger sizes, 20 off; 
coach or lag screws, gimlet points, square heads, 45-5 off; 
hot pressed nuts, square or hexagon cap, $1.45 off per 100 
lb.; stove bolts, 70 off. 

Wire Nails.—It is reported that heavy premiums in price 
for wire nails are being offered by jobbers and 
mainly sold uy 
and are refusing this business. Local jobl prac 
tically out of standard sizes, and very few retailers hav: 
any nails in stock. Jobbers are limiting shipments to one 
keg of a size per order. It will probably be 
before a normal situation on nails prevails. 

We quote from jobbers’ stocks, f.o.b. Chicago: Common 
wire nails, from $3.90 to $4.15 per keg base; cement coated 
nails, frim $3.50 to $3.75 per keg base. 

Rope.—No particular shortage of rope is noted in th 
section, although it is reported that the mills are somewhat 
behind with their orders, due to a heavy export demand 
There is also said to be a shortage of manila fiber of the 
better grades. Retail sales are naturally light at this time 
Prices are reported as firm. 

We quote from jobbers’ stocks, 


consumers 


ers 


are 


some time 


f.o.b. Chicago: In ful 





coils, manila rope, standard brands, No. 1, 25'2c. per |b 
base; No. 2, 24%c. per lb. base; No. 3, 22'c. per lb. base; 
Sisal rope, full coils, standard brands, No. 1, 19%e. per 
lb.; No. 2, 17%4e. per Ib. 

Roofing and Building Paper.—Althqugh the building sea 
son is practically over for this year, there is still vy 
demand for roofing and building paper, with the result 


that local jobbing stocks are far below normal. Felt is 
scarce and high in price, and general manufacturing costs 
of roofing are growing. It seems probable that the coming 
of spring will reveal shortages in both roofing and building 


paper, and prices may advance. At any rate, there is noth 
ing to indicate any declines. 
We quote from jobbers’ stocks, f.o.b. Chicago: Cer 


tainteed roofing, 1-ply, $1.78 per sq.; 2-ply, $2.29 per sq.; 


3-ply, $2.80 per sq.; Major roofing, 1-ply, $1.43 per sq.: 
2-ply, $1.84 per sq.; 3-ply, $2.25 per sq.; Guard roofing 


l-ply, 98c. per sq.; 2-ply, $1.34 per sq.; 3-ply, $1.70 per 
sq.; tarred felt, $3.25 per 100 lb.; red and gray rosin paper 
$65 per ton. 

Ice Skates.—Ice skates have been moving out rapidly 
during the past two weeks, as the cold weather has started 
both outdoor and rink skating. While were 
carried over in this section last year, the surplus has in 
most cases been sold, and jobbers report a steady volume 
of orders. Tubular skates are said to be selling better every 
year, and are in as heavy demand as the other types of 
similar price. Skate prices are firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: Men's 
polished all-clamp rocker skates, No. 1624, 85c. per pair. 

Snow Shovels.—Snow shovels are moving in fairly good 
volume, and there are indications that shortages wil] pre 
vail later in the season. Dealers in general have a habit 
of waiting for snows to come before ordering adequate 


some skates 
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stocks of snow shovels, and this fact has usually resulted 
in shortages during January and February. 

Spark Plugs.—There is a “hag eae growing demand for 
spark plugs and some of the leading makers are said to 
be far behind with their orders. Hardware dealers in this 
section generally carry stocks of plugs, and report a very 
satisfactory business. 

We quote from jobbers’ stocks, 
Giant, lots of 1 to 50, 65c. each; 
each; lots of 100 and upward, 60c. 
lots of 1 to 100, 40c. each; lots of 100 to 150, 37%4c. each; 
lots of 150 and upward, 35c. each; Hel-Fi standard plugs, 
lots of 50 to 100, 42%c. each; lots of 100 and up, 40c. 
each; Hel-Fi superspark plugs, lots of 50 to 100, 62%éc. 
sach; lots of 100 and up, 60c. each; A. C. Titan plugs, 
$3c. each; A. C. Cico plugs, 48c. each; Champion X, 59c. 
each; Champion O, 62c. each; Champion Heavy-Duty, 73c. 
each; Splitdorf plugs, 62'%c. each. 

Pliers.—There is a genuine shortage of high-grade pliers, 
and in some cases the manufacturers are practically out of 


f.o.b. Chicago: Hercules 
lots of 50 to 100, 62%c. 
each; Hercules Junior, 


the market at this time. The Kraeuter Company is now 
making extensive additions to its plant in order to meet 
the demand. Plier prices are very firm. The following 


list prices prevail: 
Kraeute r Goods: 
doz.; 6-in., $12.55; 


pliers, 5%-in., $10.60 per 
$18.50. Side cutting 


Combination 
8-in., $15.20; 10-in., 





pliers, 4-in., $15.20 per doz.; 5-in., $16.10; 6-in., $17.50; 
6%-in., $20.70; 7-in., $20.70; 8-in., ie 8% -in., $31.75 
Suttons’ pliers, 6%-in., $10.55 per doz.; 8-in., $13.10; 10-in., 
$15.85. Common flat nose pliers, f-in. "39.65 per doz.; 
414-in., $10.10; 5-in., $10.60; 5%-in., $11.15; 6-in., $12.20. 
Common, round nose pliers, 4-in., $9.65 per doz.; 4%%-in., 
$10.10; 5-in., $10.60; 5%4-in., $11.15; 6-in., $12.20. Milliners’ 
> 4%%-in., $14.95 per doz. Electricians’ pliers, 6-in., 


Diagonal pliers, 5-in., $19.65 per doz.; 5%4- 

, $21.15; 6- in., $23.10. 

"Band Paper.—There is a good general demand for sand 
paper, although sales over the retail counter are light at 
this season. Production is said to be limited at this time, 
with little possibility of any lower values. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 1 
sand paper, best grade, $5.40 per ream; cheaper grade, 
$4.85 per ream. 

Solder.—The solder market fairly strong, with a healthy 
demand. Local prices are same as last quoted. 

We quote from jobbers’ f.o.b. Chicago: War- 
ranted 50-50 solder, case lots, 38c. per lb.; No. 1, plumbers’, 
32c. per lb. 

Steel Sheets.—Stee} sheets continue short on the market, 
and at the present time the large sheet mill at Gary is 
closed on account of the fuel shortage. It will probably 
resume operations in the near future, but will probably not 
resume normal capacity for some time. It is said that 
automobile manufacturers are at present offering a pre- 
mium for prompt deliveries of sheets. Prices are very firm. 


stocks, 


We quote from jobbers’ stocks, f.o.b. Chicago: No. 28 
black sheets, $5.62 per 100 lb.; No. 28 galvanized, $6.97 


per 100 lb. 

Sash Weights.—Jobbers report that it is almost impos- 
sible to get sash weights in quantity at this time. They’ 
are shipping small orders from their stocks, but all large 
orders are taken subject to delay, to be shipped from the 
foundries direct. Prices are firm and may go higher. 

We quote from jobbers’ stocks, f.o.b. Chicago: Sash 
weights, in less than ton lots, $63 per ton; ton lots, ship- 
ment direct from the foundry, subject to delay, $60 per 
ton. 

Automobile Pumps.—There have been recent advances in 
automobile pumps, and prices as quoted are firm. 


We quote from jobbers’ stocks, f.o.b. Chicago: Rose 
pumps, 1%-in., $1.85 each; 1%-in., $2.15 each. 
Non-Freezing Solutions.—During the recent cold spell 
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OF HARDWARE AGE, 
30STON, Dec. 13, 1919. 
RASTIC regulations issued by New England Fuel Ad- 
ministrator Storrow as a result of the coal strike have 
placed the local retail and job bing hardware interests at a 
decided disadvantage on the eve of the great Christmas buy- 
ing movement. Lights in display windows and electric signs 
are out of commission as in war days. Stores and ware- 
houses cannot operate lights and heating plants more than 
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there has been a very heavy demand for non-freezing solu- 
tions. Most of these solutions are combinations of alcohol 
and glycerine, and the recent advances in denatured alcoho] 
is boosting the manufacturing costs. 

We quote from jobbers’ stocks, f.ob. Chicago: 
freezing solution, glycerine and alcohol combination, 
per gal. 

Stove Pipe.—The stove pipe situation shows no materia] 
change. Local jobbers have very little pipe on hand, and 
have not entirely completed their shipments to dealers who 
ordered early in the season. It is probable that the pipe 
shortage will continue throughout the winter. 

Tacks.—Tack sales are about normal, with the greatest 
demand coming from manufacturing sources. Production is 
curtailed and prices are firm. 

We quote from jobbers’ stocks, f.o.b. 
sterers’ tacks, 6-0z., 25-lb. boxes, 15'%c. 
tacks, 6-o0z., 15c. per lb. 

Wheelbarrows.—Prices of wheelbarrows will probably go 
up about the first of the new year. There is somewhat of 
a shortage locally, with a heavy demand. The general 
demand is exceptional, and the manufacturers are behind 
with their orders. 

We quote from jobbers stocks, f.o.b. Chicago: No. 
tubular barrows, all steel, $7 each; common tray or stave 
barrows, $2.50 each; angle leg garden barrows, $4 each. 

Seine Twine—Local jobbers are booking orders for seine 
twine for spring delivery, and report a good volume of busi- 
ness despite the high prices now ruling. 

We quote from jobbers’ stocks, f.o.b. 
twine, standard quality, 75c. per Ib. 

Wagon Singletrees.—Wagon singletrees recently advanced 
and*the present market is very firm. 


Non- 
$1.15 


Chicago: Uphol- 
per lb.; bill posters’ 


Chicago: Seine 


We quote from jobbers’ stocks, f.o.b. Chicago: Regular 
pattern varnished wood singletrees, $8.90 per doz. 


Wire Cloth and Poultry Netting.—Dealers are placing or- 
ders freely for wire cloth, as they begin to esuiies that there 
will probably be serious shortages next season. The makers 
are not accepting any orders at this time, as they have 
already sold all that they can reasonably hope to turn out 
under existing conditions. About the same condition pre- 
vails with regard to poultry netting. 

We quote from jobbers’ stocks, f.o.b. Chicago: Black 
painted wire cloth, 12-mesh, $2.15 per 100 sq. ft.; poultry 
netting, galvanized before weaving, 50 per cent discount; 
subanioal after weaving, 45 per cent discount. 

Game Traps.—With snow on the ground and plenty of 
freezing weather, there is a heavy demand for game traps 
Dealers are re- ordering in many cases, and jobbers’ st ocks 
are revealing shortages. Prices are firm. 





We quote to retailers, f.o.b. Chicago, game traps as 
follows: 
Per Doz. Per Doz. 
Victor With Without Newhouse With 
Size Chains Chains _ Size Chains 
Bo: Oe. ee $1.40 $1.07 MO. Oe evieies ee $3.28 
ey See 1.65 1.23 ee ee ere e 3.85 
DO. . 36s 65%. 2.48 1.98 ONO cee aero sso 4.48 
| ren 3.46 2.96 ON SAO errs 4.88 
No. 8..3.... £88 4.19 OD: SRE ares 5.78 
a Sep aanee 5.87 5.16 No.81%........ 6.93 
er 2.32 1.89 MOCO NS cose'ee oaind 7.33 
No. 91%4..... 3.29 2.81 a eer 8.54 
Oneida Jump— PUR ea ceew hws 13.44 
No, 0... 2 1.46 a” Se 10.96 
IU. Bev cus ow Meee 1.69 iS Sa _, See 
a |” 3.36 2.69 Oe, Bees cise seees 15.05 
a ae 4.94 4.23 NE 13.44 
OS, Se 6.58 5 63 a. 33.75 
a Serene 7.75 6.80 a Pe ae _. 100.00 
LS) Sere 2.81 2.23 ere .. 22781 
No. 91%. ...5 3.99 3.28 


six hours per day, making it practically impossible to kee? 
establishments open evenings customary periods, Saturdays 
excepted. On Saturday a little leeway is given. No intima: 
tion is given as to how long the fuel administr: —_ s regu- 
lations will remain in force. General belief is, however, that 
relief will not come until January, at least. 

Heavy hardware firms here are fairly deluged with de 
mands for merchandise, but their stocks are so depleted grea 
difficulty is experienced in filling even small portions of old 
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time customers’ orders. At no period of the war were sup- 
plies of important things as small as they are to-day. Price 
has ceased to be a factor as far as the consumer is concerned. 

Shelf hardware jobbing houses likewise are down to excep- 
tionally small proportions and substitution is prastised when- 
ever possible, the retail dealer being satisfied with almost 
nything seasonable he can obtain. Orders for spring goods 
are extremely heavy, according to the jobbers. In some in- 
stances extra help has been taken on to handle forward busi- 
ness, so great is the pressure for seasonable merchandise on 
regular working forces. Up to the issue of the fuel adminis- 
trators’ orders almost every jobbing house in town was being 
operated on more or less overtime in an effort to relieve the 
clerical and shipping congestion. 

So far as we have been able to discover, every retail 
dealer in this section of the country has had no difficulty in 
keeping gross sales ahead of those for the corresponding 
period last year, a remarkable fact considering the scarcity 
of hardware in general. This showing has been made pos- 
sible, in many instances, by the introduction of new lines of 
merchandise. 

Prices are very strong all down the line, with the general 
tendency still upward. In most quarters it is felt that some 
further advances in values will be made shortly after the 
turn of the new year. But inasmuch as manufacturers in a 
majority of cases are accepting business only at prices 
ruling at date of shipment of goods, there is no advantage 
on this score to be gained in placing orders early. The 
heavy orders placed for spring goods by the retail trade, 
therefore, is due to fears of a shortage of seasonable mer- 
chandise. 

Air Rifles—Judging from advices received from manu- 
facturers by local jobbers, some of the New England retail 
trade will be disappointed in allotments of air rifles next 
spring. Jobbers are finding it extremely difficult to place 
orders with the manufacturers, who say it will be a physical 
impossibility to fill any more orders than they already have 
on their books. 

Baseball Goods.—New England manufacturing interests 
have made a material advance in their quotations on base- 
balls owing to increased costs of raw materials and labor. 
Some of the jobbers here say they have more orders for 
baseballs on their books than ever before in the history of 
their business. One of the largest makers of bats and golf 
clubs has notified the trade here that it can expect a mate- 
rial advance in prices before long. In the meantime the 
manufacturer has withdrawn all prices, but will accept 
business for delivery after May 1 subject.to price ruling 
on date of shipment. He has more business on his books 
than ever before at any one time, while his production is 
below normal. 

Bits.—Local prices on Snell auger bits and on Bates have 
been marked up approximately 10 per cent and on some 
other grades about 7% per cent to correspond with similar 
advances in manufacturers’ lists. Deliveries of bits are 
growing more extended all the time owing to unsatisfactory 
conditions governing the manufacturing end of the business. 

Bolts and Nuts.—The market on expansion bolts has been 
advanced about 10 per cent and that for all other kinds is 
decidedly strong owing to the rapidly decreasing supply. 
The situation as regards nuts is very similar to that of 
bolts. During the past week or ten days there has been a 
material increase in the demand and a consequent decrease 
in available supplies owing to the backwardness of ship- 
ments from manufacturers. The jobbers have made a slight 
upward readjustment in prices on most kinds of nuts. 

Machine bolts, C. T. & D. nuts, 4 x % and smaller, 20 per 
cent discount; 44 x % and larger, 10 per cent discount, 
with H. P. nuts, 4 x % and smaller, 25 per cent discount; 
4% x % and larger, 15 per cent discount; common carriage 
bolts, 6 x 3% and smaller, 15 and 5 per cent discount; 6% x % 
and larger, 10 per cent discount; tap bolts, list plus 15 per 
cent; Eagle carriage bolts, net prices; stove bolts, large 
juantities, 65 per cent discount; in smaller quantities, 50 to 
0 per cent discount; bolt ends, 15 per cent discount; tire 
bolts, 45 per cent discount; semi-finished nuts, 9/16 and 
smaller, 65 per cent discount; % and larger, 50 and 10 per 
tent discount; finished case hardened nuts, 50 and 10 per 
cent discount; H. P. square blank in full keg, tapped; hex- 
agon, blank, tapped; C. P. C. & T. square blank, tapped; 
hexagon blank, and tapped, list plus le. 

4 Fishing Tackle.—Recent advances in all kinds of fishing 
‘ines bring prices materially above those ruling a year ago. 
With the price of raw cotton in the neighborhood of 40 cents 
4 pound it would appear that the chances for lower quota- 
tions on fishing tackle are quite slim. Another unfavorable 
feature of the situation is the fact that it is getting more 
and more difficult to get orders placed, according to the job- 
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bers. Then, too, the manufacturers have so much business 
on their books they cannot guarantee deliveries. 

Glass.—Many of the glass-making plants in various sec- 
tions of the country have been obliged to close because of 
the fuel regulations and scarcity of coal. Some of the 
men employed in certain, glass works have sought and se- 
cured employment elsewhere, notably in automobile plants, 
which will make for inefficiency when the glass works do re- 
sume operations. The demand for window glass, on the 
other hand, continues to increase, and local stocks are very 
badly broken, some sizes being practically eliminated from 
the market. 

We quote from jobbers’ stocks: Single A and B, 77 per 
cent discount; double A, 79 per cent discount; double B, 81 
per cent discount; by the light, 75 and 10 per cent discount. 

Iron and Steel.—The heavy hardware jobbers say the 
supply situation in the iron and steel markets is growing 
quite serious and unless material relief is given by the mills 
at an early date a considerable amount of work will be held 
up throughout New England. There has been a further 
marking up of prices in general in the hope of checking 
the consumptive demand, and because jobbers to go into 
the open market for supplies to-day will be obliged to pay 
premiums. Manufacturers of all kinds are making heavy 
demands on the jobbers, but the latter are doing their utmost 
to accommodate old-time customers before making ship- 
ments to other parties. 

Iron.—Refined, per 100 lb., $4.10 base except as noted; 
round and square, *s and 7/16 in., $5.50 base; % and 
9/16 in. and 2% in. and larger, $4.50 base; flats wider 
than 6 in., $5.50 base; 5 in. round and square to 2% in., 
flats 144 in. thick and thicker, 6 in. wide and narrower, $4.10 
base; best iron, flats, rounds and squares, $5.50; H. & P. 
ovals, half ovals and bevels, $7; rounds, $6; Wayne iron, 
$7; band iron, $5.20; hoop iron, $5.45; Norway iron, $20. 
Broken bundles, add ‘ec. lb. 

Steel.—Soft steel bars, $4 per 100 lb. base; flats 6 in. 
wide and narrower, over 2 in. thick, $4.50; over 6 in. wide 
and thicker than 1 in., $4.85; flats wider than 6 in. and not 
even inches, $4.85; concrete bars, plain round and square, 
$4; twisted squares, $4.50; angles, channels and tees under 
3 in., $4; channels and beams 3 in. and over, $3.75; tire steel, 
1% x % in. and larger, $4.70; narrower and thinner, $5.20; 
spring steel, $8.50; crucible spring steel, $12.50; bands, 
$5.20; hoops, $5.45; cold-rolled rounds, $5.50; cold-rolled 
squares, hexagons and flats, $6; toe calk steel, $6; rubber 
tire channel, $7.50. Broken bundles add tee. lb. 

Lock Sets.—There has been a noticeable slowing up in 
receipts of lock sets from supply sources and the tendency 
of prices is upward. It was only a few months ago when 
everybody held off buying lock sets because of the inactivity 
of home construction. When our national construction pro- 
gram did really get under way there was a rush to buy 
that fairly swamped the manufacturers. They, in turn, were 
obliged to pay more for raw material and labor, and the 
efficiency of the latter has been steadily growing poorer. 
It is easy to understand, therefore, why receipts by local 
jobbers are beginning to slow up. * 

Nails.—So scarce are nails to-day and so great the de- 
mand for them that one fortunate enough to own any can 
get fancy prices for them. We are told that small lots 
of nails have been sold here recently at $6, $6.50 and $7 per 
keg. We are also told that as high as $8 has been offered 
for certain sizes, but that none were to be had. As one 
local jobber puts it: “Coal may be scarce, as the newspapers 
tell us, but it has nothing on nails.” 

Pencil Pointers.—Local quotations on Boston pencil point- 
ers have been marked up 5 per cent. Notwithstanding the 
comparatively high prices asked for this pointer there is an 
excellent demand for it. 

Revolvers.—Orders placed with manufacturers for low- 
priced revolvers by local hardware jobbers last January 
have not been 50 per cent filled. Deliveries of high-priced 
goods are not as bad, but they nevertheless could be im- 
proved upon. 

Rules.—Report has it that German interests have been 
offering rules at very attractive prices and deliveries on 
the Boston market. As far as can be learned, however, 
very few, if any, orders have actually been booked. 

Tacks.—There has been a sharp advance in lists issued by 
the leading manufacturers of tacks, which is not uniform, 
the uplift ranging from 25 to 50 per cent, one of the 
most sensational revisions experienced before in years. 

We quote from jobbers’ stocks: Blued carpet tacks, 8 oz., 
in %-lb. papers, 39c. per dozen; 8 oz. cut tacks, 4lc per 
dozen. 
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PITTSBURGH 


Office of HARDWARE AGE, 

PITTSBURGH, Dec. 8, 1919. 
T HE calling off of the coal strike, which lasted about six 

weeks, is the best news that has come out in the iron 

trade during the week under review. For a time it seemed 
that some of the officials of the coal miners’ union, and some 
of the more important miners as well, would balk the plan 
to end the strike, but happily the intellectual element in 
the coal miners’ union had its way, and the strike has been 
leclared off. 

The miners are returning to work rapidly, and bans that 
were placed on the use of coal, and also electric current in 
this city, have been entirely removed. For a few days 
were allowed to be opened only six hours per day 
and nine hours on Saturday, while all office buildings were 
supposed to put their lights out at 4 o’clock, but all this 
has been removed. With the ending of the coal strike, the 
next thing in line wil! be to call off the steel strike, which 
practically at an end for some weeks, but was 
ended by the committee to organize the 
workers, and which started the strike. A meeting 
held on Sunday, Dee. 14, to take action on calling 
off the strike, and it is likely this will be done. 

It is certainly a blessing to this country that the coal 
strike has been settled, as had it gone on there is no doubt 
hut that there would have been a heavy reduction in output 
of pig iron steel and finished steel products. The Fuel 
Administration sent an order out on Wednesday, Dec. 10, 
that beehive coke ovens were to be limited to 50 per cent 
operation, and if this had been carried out for any length 
if time, probably half of the blast furnaces in the country 
would have shut down, and this would bring along the steel! 
plants and finishing mills. Already the coal strike was 
eriously felt in steel operations, especially in the Chicago 
district, while in the Pittsburgh district some finishing 
plants had closed, and others were getting ready to do so. 
It is believed that by the first of the year operations as 
far as supply of coal is concerned, will be on practically a 
normal basis. 

Steel producers are more determined than ever in turning 
flown offered business, and there is almost a panic among 
jobbers and consumers to place orders for material. In 
emi-finished lines, such as sheets and tin plate, iron and 
steel pipe, steel bars and some of the lighter forms of steel, 
mills are practically sold up for first half of the year, 
ind will not take any more orders except to regular cus- 
tomers, and for limited amounts. There is a much heavier 
lemand for iron and steel products of all kinds than there 
is supply, and this is likely to go on for some time. 

In the conditions noted above, it is natural that prices 
should continue to advance, and there is every indication 
if still higher markets on iron and steel of all kinds. In 
the last month pig iron has gone up to $10 a ton, semi 
finished steel in the forms of billets and sheet bars $5 to 
$6, and on some lines of finished steel prices are up $3 
a ton, and on wire and wire nails $15 to $20 a ton. 
These advances in raw steel are reflected in the lighter 
forms of steel gocds handled by the hardware trade, on 
which prices are advancing rapidly. There is very great 
trouble in getting a supply of goods, and with some jobbers 
ind dealers stocks of the commoner goods are practically 
lepleted. There never was a time in the history of the 
hardware trade that it was harder to do business than 
now, and this condition may last over the next six months. 
Output always goes down in the winter months because of 
the cold and snow, and the movement of traffic by railroads 
ilso slows up. There is a scarcity of help, and with prices 
mounting on everything, it is hard for the average busi- 
ness man to gauge his business, and know what is best to do. 


AUTOMOBILE ACCESSORIES.—THE OPEN WEATH- 
ER SO FAR THIS WINTER HAS ALLOWED A FREER 
USE OF CARS THAN USUAL, AND THIS HAS HELPED 
TO KEEP UP THE DEMAND FOR ACCESSORIES. 
REPORTS ARE THAT A HEAVY ADVANCE IS TO BE 
MADE EARLY IN THE YEAR ON TIRES, AND ALSO 
ON OTHER AUTOMOBILE EQUIPMENT, AND DEAL- 
ERS ARE ADVISING THEIR CUSTOMERS TO PLACE 
ORDERS AT ONCE FOR DELIVERY EARLY NEXT 
YEAR. IN ORDER TO GET UNDER COVER BEFORE 
THE HIGHER PRICES TAKE EFFECT. 

Axes.—The recent shortage in coal supply has increased 
the demand for axes, which is heavier now than usual at 
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this season. The recent advance in prices is holding very 
firm, and stocks of jobbers and retailers are low.  Ship- 
ments by the manufacturers are slow, and there is troubie 
in keeping a full assortment of stocks. 

Builders’ Hardware.—The new demand for builders’ hard- 
ware is reported heavier than usual at this season of the 
year. The open weather so far has allowed building opera- 
tions to go on, and while there is not much new building in 
Pittsburgh just now, there is considerable in nearby cities, 
especially in Cleveland. The demand is heavier than the 
supply, and on some lines of builders’ hardware stocks are 
very low, and deliveries by the manufacturers are slow, 

Bolts, Nuts and Rivets—Some manufacturers of nuts, 
bolts and rivets belonging to the Institute, are now cover- 
ing their trade for first quarter of next year at practically 
present discounts. Some consumers have been advised they 
will be able to secure a supply of steel bars for first quarter 
at the old price of $2.35, this being the price fixed on 
March 21, last. Other mills making steel bars say they 
are not yet ready to take contracts for first quarter, and 
they have very little to sell in that period, owing to the 
steel strike, which cut down their output very much. Dis- 
counts are very firm, and from jobbers to the smal! trade 
are running about as follows: 

Machine bolts, % x 4 in., smaller and shorter, roll thread, 
50 and 10; cut thread, 40 and 10; larger and longer, 40; 
carriage bolts, % x 6 in., smaller and shorter, rol! thread, 
50; cut thread, 45; larger and longer, 30 and 10; lag bolts, 
50 and 10; stove bolts, 70; nuts, keg lots, tapped, $2.50 off 
list for both square and hexagon. 


Coal and Gas Furnaces.—The demand for coal and gas 
furnaces this fall has been unusually heavy, but shipments 
by the builders have been slow, and none of the local con- 
sumers that install heating appliances are able to keep a 
full stock of coal and gas furnaces and other heaters on 
hand. On one particular line of gas heaters used for 
heating hallways, one local interest will not promise instal- 
lation inside of two months. Prices on all kinds of heating 
furnaces and stoves are 25 to 40 per cent higher than last 
year. 

Sheets.— While the American Sheet & Tin Plate Co. is 
allocating its output of sheets for first quarter to jobbers, 
and for first six months to manufacturers, the company is 
practically sold up for that period, and likely will not be 
able to furnish to many of its customers as large quantities 
of sheets as they desire. This is also true of nearly all 
the independent makers of sheets, all of whom lost a large 
output during the time of the steel strike. The American 
Sheet & Tin Plate Co., and some of the larger independent 
mills are still selling at prices on the March 21 basis, and 
other mills are asking higher prices. There promises to be 
a shortage in supply of sheets over the first six months of 
next year. Prices charged by the mills to jobbers in carload 
lots, and over, for which the usual advances are made for 
smaller lots from stock, are as follows: 

In carload lots, mill prices f.o.b. Pittsburgh for No. 8 
gauge and heavier blue annealed Bessemer sheets is 3.50. 
per lb.; for No. 28 gauge black sheets, 4.35c.; for No. 28 
gauge galvanized, 5.70c., and for black plates for tinning, 
28 gauge, 4.35¢c. Some mills are charging higher prices 
than these, while jobbers are getting heavy advances for 
small lots from stock. 

Tin Plate.—It is estimated that all manufacturers of tin 
plate will carry over into next year about 25 per cent 0 
the annual output, which would be about 8,000,000 boxes. 
The American Sheet & Tin Plate Co. and some independent 
mills are covering their trade for first half at the March 21 
price of $7 per base box for coke plates. On export busi- 
ness, $1 to $2 per base box higher is obtained. 

Iron and Steel Bars.—There is a great scarcity in supply 
of both iron and steel bars, demand being very heavy an 
prices ruling firm. Some sales of steel bars have been 
made for first quarter at 2.75c. to 3c. at mills, while some 
consumers have been assured they will be taken care of at 
the March 21 price of 2.35c. at mill. We now quote steel 
bars in large lots for first quarter at 2.75c. to 3c. at mill, 
and iron bars at 3.25c. at mill, Pittsburgh. Jobbers charge 
the usual advances over these prices for small lots from 
stock. 

Iron and Steel Pipe—It is particularly important for 
jobbers and consumers to place any new orders for iron 
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and steel pipe, either butt or lap weld, and also for line 
pipe and oil well tubular goods. Mills are sold up for six 
to eight months and the National Tube Co. is said to have 
all the business on its books in steel pipe and tubes, seam- 
less steel tubing and oil well goods that it can turn out 
over the next year. The discounts on iron and steel pipe in 
arloads, and larger lots, to jobbers are as follows: 
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CLEVELAND 


Office of HARDWARE AGE, 
CLEVELAND, Dec. 15, 1919 

OBBERS and retailers are turning their attention to the 
J holiday trade, which promises to be larger than ever. Saces 
of Christmas goods by retail dealers have already been 
heavy. Goods for which there is a very active demand 
include electrical household appliances, bicycles, velocipedes, 
tricycles, pocket knives, carving sets, coaster wagons and 
tool boxes with tools. 

Jobbers’ stocks are in bad shape, there being shortages 
in most regular lines owing to inability to get goods from 
manufacturers. The nail situation shows litile if any im- 
provement. Jobbers are getting nail deliveries in wagon- 
load lots from local manufacturers, but in far from suffi- 
tient quantities to supply the trade. Builders’ hardware 
is as scarce as ever, and both jobbers and retailers’ stocks 
are low. Some of the local jobbers are taking no orders 
for sheets, as they can get no shipments from the mills, 
and the sheet shortage is beginning to affect the supply of 
galvanized ware and some other merchandise. A number 
of the Ohio mills had to curtail operations because of the 
coal strike, and with the heavy demands from manufac- 
turers it is expected that it will take the mills several 
months to catch up on deliveries. 

In spite of low stocks in the jobbing houses, retailers are 
not suffering a great deal from lack of merchandise outsid~ 
of a few lines, because by shopping around fr.m one job- 
bing house to another they are usually able to find what 
they want. The general volume of retail business in staple 
lines in addition to the holiday trade is very good, and the 
wtlook for the next few months is exceedingiy promising. 
Jobbers are doing a good volume of business in most all 
staple lines, but there is not a great deal of activity in 
wasonable goods for next svring’s deliver as the bulk 
if this business has already been placed. 

Aluminum Ware.—There is a very heavy demand for 
auminum ware for the holiday trade. This demand is far 
in excess of the supply, and manufacturers are making 
nly partial shipments on orders. 


Axes.—Axes are quiet now, as the winter buying season 
swell over. Prices have been advanced $1.50 per doz. 
for single bitted and $2 for double bitted axes. 

Jobbers quote best grade of axes with handles it $21.50 
yr doz. for single bitted, and $27 for double bitted. 


Bicycles.—Retailers are doing a good volume of Christ- 
mas business in bicycles, and jobbers revort a very satis- 
latory number of orders. Prices are unchanged. Jobbers 
tave fair stocks. 

Binder Twine.—There is a fair demand for binder twine 
for spring delivery, for which jobbers are taking orders 
without price. The quotation for early shipment is un- 
thanged at 16%c. per 

Bolts and Nuts.—Shipments of bolts and nuts by manu- 
acturers is rather slow, but jobbers still have good stocks. 
‘everal manufacturers have advanced prices, but jobbers’ 
miees are unchanged with the exception of a slight ad- 
‘ace on small machine bolts and a 6 per cent advance on 
ove bolts. Jobbers’ revised discounts are as follows: 
Machine bolts, % x4 in., smaller and shorter roll thread, 
and 10; cut thread, 40; larger and longer, 30; carriage 
ults, % x6 in., smaller and shorter roll thread, 40; cut 
‘read, 30; larger and longer, 25; lag bolts, 45; stove bolts, 
"and 10; nuts, keg lots, tapped, $1.50 off list for both 
‘ware and hexagon. 





Builders’ Hardware.—The demand for builders’ hardware 
ttinues heavy and the shortage has not been relieved. 
bers’ and retailers’ stocks are badly depleted. 
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Handles.—A price advance has been made on handles 


for farm tools and for steel goods. Prices on other lines 
of handles are unchanged. 


-_— 

Eave Trough and Conductor Pipe.—There is still a fair 
demand for eave trough and conductor pipe, but stocks 
are low. Manufacturers are not quoting prices for delivery 
during the first quarter of next year. 


Farm Bells.—A price advance of 15 per cent has been 
made on farm bells. 


Galvanized and Enameled Ware.—There is a steady de- 
mand for galvanized and enameled ware, and the former, 
which has been fairly plentiful, is now getting somewhat 
scarce, due probably to the tightness in the sheet situation. 
Prices are unchanged. 


Game Traps.—The game trap season is practically over, 
and sales have far exceeded those made in any previous 
year. Jobbers’ stocks are well cleaned out. Prices are 
unchanged. 


Glass Baking Ware.—The demand for glass baking ware 
for the holiday trade is unusually heavy. A leading distrib- 
utor reports a 500 per cent increase in the volume of sales 
as compared with two years ago. 


Horse Shoes.—The demand for horse shoes is good, and 
stocks are fairly plentiful. 

Jobbers quote horse shoes at $6.50 per keg for No. 2 and 
) 
larger. 


Mops.—A price advance of 2c. a lb. has been made on 
linen mops. Jobbers quote 12-lb. linen mops at $5 per doz. 


Nails and Wire.—There has been no relief from the acute 
shortage of nail supply and shipments from the mills are 
being made only in small lots. Some of the mills are de- 
clining to take additional orders because they are uncertain 
when they will be able to make shipments on orders they 
now have on their books. Jobbers’ stocks are limited 
largely to sizes for which there is little demand. While 
some mills are getting premium prices for nails, jobbers 
have made no advance in prices. Jobbers’ prices for less 
than carload lots are as follows: 

Wire nails, $3.75 per keg; No. 9 galvanized wire, $4.20 
per 100 lb.; No. 9 annealed wire, $3.50 per 100 lb.; cement- 
coated nails, $3.35 per 100 lb. 


Poultry Netting and Wire Cloth.—There is stl consid- 
erable activity in poultry netting for spring delivery, and 
prices are very firm. Wire cloth factories are oversold, 
and some of the jobbers are now quoting only stock prices 
which are higher than the manufacturers’ prices at which 
they have been recently taking orders. 

Jobbers quote poultry netting at 40 to 40 and 5 per cent 
off for galvanized after weaving, and 50 per cent off for 
valvanized before weaving, and wire cloth at $2.25 per 
100 sq. ft. for black, and $2.75 for galvanized. 


Revolvers.—A price advance of around 30 per cent has 
been made on the Colt line of revolvers. Several other 
manufacturers previously made advances. Nearly all makes 
of revolvers are scarce. 

Rope.—Rope is moving well for spring delivery, with no 
change in prices. 

Jobbers quote the best grades of rope at 24'4c. per lb. at 
mill and 25%ec. out of stock. 

Rubber Roofing.—Some manufacturers of rubber roofing 
have advanced prices during the past few days, and while 
jobbers’ prices have not been changed, they will probably 
be also advanced. The demand continues good, and ship- 
ments from manufacturers are slow. 

Jobbers quote roofing material as follows: Standard 
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quality rubber roofing, one-ply, $1.85 per square; two-ply, 





$2.25; three-ply, $2.65; slate surface asphalt roofing, $3.30 
per square; asphalt shingles, $7.35 per square. 

Sash Weights.—There is a scarcity of sash weights, and 
the demand continues good. Prices have not been changed 
rece tly. 

Jc%bers quote sash weights at $65 per ton for shipments 
f 1 foundry 

Shceets.—The sheet lation tighter than it has been 
at any previ time during the last few months, and the 
to f some jobbe ire entirely cleaned out. A number 
of Ohio milis h 1ad to shut down because of the coal 

rike, and mills that are able to take orders for early ship 
ment are getting premium prices. Some jobbers are no 
longer quoting price but are accepting orders subject to 
prices prevailing at time of shipment. Some steel jobbers 
have advanced prices $5 a ton on sheets and other lines 


of steel. 


We quote sheets at 5.52¢c. for No. 28 black, and 6.87c. for 
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are taking no orders. Some of the local steel warehouses 
have advanced prices $5 to $8 per ton. 


Jobbers quote steel bars at 3.52c. to 3.67c base out of 
stock. 


Steel Roofing.—The demand for steel roofing has fallen 
off with the winter season, but the supply, which was fairly 
plentiful during the greater part of the fall, has now be- 
come short. Prices are unchanged. 

Jobbers quote No. 
5.00 per square. 


28 galvanized corrugated roofing at 
Stove Pipe and Elbows.—A price advance of 10 per cent 
has been made by some of the jobbers on stove pipe and 
elbows. The demand at present is not active. 
Stoves.—-While no announcement of price changes has 
come from stove manufacturers, the trade is looking for 
higher prices because of the sharp advance in the price of 


pig iron. There is a fair demand, and jobbers’ stocks are 
well cleaned out. Deliveries by manufacturers are very 
low. Jobbers are accepting orders subject to prices pre- 


vailing at time of shipment. 


Tire Chain.—With the coming of the winter season there 
is an unusually heavy demand on the retail trade for tire 
chain and jobbers are unable to fill orders promptly, as 
shipments from the manufacturers are very slow. Prices 
are unchanged. 

Jobbers quote Weed tire chain in lots up to 12 as follows, 
per set: 30x3%, $4.52; 32x 4, $5.25; 34x 4, $6.02. 


TWIN CITIES 


No. 28 galvanized 

Shovels.—There is still a fair demand for shovels for 
spring delivery, and orders are being taken at prices tnat 
have prevailed rec ntly. 

Jobbers quote standard shovels, size 2, at $12 per doz. for 
fourth grade, $13.50 for second grade and $16.50 for first 
grade 

Steel Bars.—Deliveries on steel bars from mills are still 

ry slow, and some jobbers are entirely out of stock and 

MINNEAPOLIS and St. PAUL, Dee. 9, 1919. 
TIMIE fuel situation is the main topic under consideration 
| in this as well as many other districts. While the latest 
reports advise that the coal strike is practically over, the 
effects of the strike will be with us for many months to 
come Shortage of goods, curtailed sales, delayed ship- 
ments, all mean loss of trade to the mercantile class all 
the way from the manufacturer to the retail dealer. The 
itting off of fuel supply from non-essential industries saves 


this much for general consumption, but it further reduces 
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the production of the country and sets back prosperity fora 
large number of people. Nearly every day brings reports of 


factories being closed for lack of fuel, and many of those 
who can continue operating are advising their customers of 
advances in prices. Some of the largest manufacturers have 
adopted the policy of pricing all items at prices ruling on 
late of shipment regardless of any previous quotations. 
Price advances are the usual thing despite the fact that 
months ago some of our most conservative authorities be- 
lieved that the top of the market had been reached. More 
serious than the price situation is the inability to obtain 
Buvers for the larger houses are comb- 
ing the country for goods of all description, but with very 
little succe “The need for wire and nails is very great 
with no stocks anywhere to draw from, and word comes now 
that the mills which have been operating for at least part 
of their capacity have been forced to close for the lack of 
fuel. So far retail trade has been considerably better than 
last vear, but with the rapidly growing shortage on many 
lines of goods there is bound to be a serious reduction in 
both wholesale and retail sales totals. Some dealers have 
seen this condition approaching and have done their best to 
round out their stocks before supplies were exhausted. In 
general, however, both dealers’ and jobbers’ assortments 
are being thinned rapidly. Collections are extremely good 
and merchants find that their charge accounts on the aver 
age are paid much more promptly than a few years ago. 
Retail sales are well ahead of any previous record and the 
approach of the holiday season is felt in the character and 


goods to fill orders. 


volume of sales. 


Axes.—Demand is keeping up very well for axes, and 
jobbers’ stocks show the influence of the heavier retail sales. 
There is no further change in price. 


We quote ftom local jobbers’ stocks: Sager’s single bit, 
base weights, $16.50 per doz.; Sager’s double bit, $20.50 per 


ioz.: handled Sager’s single bit axes, $23.50 per doz.; Hia- 
watha boys’ axes, $14.00 per doz. 


Alarm Clocks.—There seems to be no cessation of call for 
alarm clocks, and the better grades are selling fully as well 


as the cheaper ones. The supply from the factory is still 
very short and the present outlook is for a continued short- 
this line for a good many months to come. 
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Bolts.—Stocks are low in view of the coming inventory, 
although fair working stocks are to be found with all of the 
jobbers. Prices show no further changes. We quote from 
local jobbers’ stocks: Small carriage bolts at 45 per cent; 
large carriage bolts at 20-10 per cent; small machine bolts 
at 50 per cent; large machine bolts at 33 1-3 per cent; lag 
screws at 50 per cent; stove bolts at 66 2-3 per cent; tire 
bolts at 50-10 per cent from standard lists. 


Builders’ Hardware.—As a class builders’ hardware is 
becoming more and more scarce all the time. The shortage 
is beginning to make the filling of schedules for house finish- 
ing difficult. The only redeeming feature is that many jobs 
are being finished for the year and not so much of this class 
of goods is necessary as earlier in the season. A _ heavier 
supply will, undoubtedly, be needed with the opening of 
work in the spring, as this district looks forward to a tre- 
mendous amount of building activity. 


Coal Hods.—Call for coal hods still keeps up and there is 
a shortage of them in this market. There has been no fur- 
ther change in price. We quote from local jobbers’ stocks: 
Japanned open coal hods, 17-in. at $4.95 per doz.; 18-in. at 
$5.50 per doz.; 17-in. funnel at $6.35 per doz.; 18-in. at $7.00 
per doz.; galvanized, open, 17-in. at $7.70 per doz.; 18-in. 
at $8.55 per doz.; 17-in. funnel at $8.80 per doz.; 18-in. at 
$9.55 per doz. 


Files. 
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Sales are keeping up very well considering the 
of the season. Shop trade has decreased somewhat, 
all shops and factories are inclined to let their 
stocks diminish at this time of the year. Prices show m 
change. We quote from local jobbers’ stocks: Nicholson 
files at 50-10 per cent.; Riverside at 50-10-10 per cent; Roya! 
at 60-10 per cent; Arcade at 60 per cent from standard lists. 


as almost 


Galvanized Ware.—Factories have announced a further at 
vance in price on galvanized ware and some local quota 
tions show the influence of this also. Stocks are at rather 4 
low point due to the light buying by jobbers and due als0 
to the difficulty of obtaining goods of this or any other 
description. We quote from local jobbers’ stocks: Commo? 
galvanized pails, 8-qt., $3.40 per doz.; 10-qt., $3.73 to $5 
per doz.; 12-qt., $4.10 to $4.20 per doz.; 16-qt., $4.60 to $6. i! 
per doz.; heavy stock, 16-qt., $7.00 to $11.25 per doz.; 18-qby 
$8.15 to $11.80 per doz.; 20-qt., $17.00 per doz.; galvanize 
tubs, No. 0, $8.55 per doz.; No. 1, $10.66 to $11.00 per doz. 
No. 2, $12.00 to $12.35 per doz.; No. 3, $14.00 to $14.40 per 
doz.; heavy galvanized tubs, No. 1, $20.50 per doz.; No. 4 
$22.00 per doz.; No. 3, $23.50 per doz. 
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Glass, Putty and Glazier Points.—The cal] is somewhat mand at a high point. Prices are holding steady and str ng 


lighter along this line than earlier in the season. Sash iot Local jobbing auotat . Con oat 
and door factories are still taking fair quantities of. putty . Tde. t “ym oa i beaae aaled e r~ 
and glazier points, although their work is about completed , a+ Ritver Laken anak ened 01 14 G 

for the season also. The average householder has his storm saiel si, 21192 ner hid 


sash in shape for the year, causing much lighter call in this : 
direction. We quote from local jobbers’ stocks: Double Se Weights.- 1! heavy demand a the ability of 
strength “A” grade glass, 78 per cent; single strength “A” i indries to keep up wit i " , 1 by 


grade glass, 76 per cent; commercial bladder putty in bar- shortage of both material and labo nd create a shortage 
reis at $4.50 to .$5.75 per cwt.; glazier points are rea . sasn eight th narket t t « ‘ ‘ e even 
quoted at 22c. per lb. in 25-lb. boxes. gn weignt : hipped in from ot We ote 


Heaters.—Call for both electric and oil heaters has be« ‘from 22 75 ¢ 0 100 It ‘ 
fairly heavy so far. Both of them make quite desirabl xb ; 
holiday gifts, although the electric heater 1 atura ly has a Solder.—While the market is fait =. 1 on s er, the 
preference along this line. Prices are still holding steady ‘onsumption 1s muct ghter than a few tns ; I 





as last quoted. We quote from local jobbers’ sto Ja HoNsE otations are: Half and half solder, 36c. to 37 

panned polished body oil heater at $4.75 each, nickeled per ; warranted half and half solde 40c. per Ib.; wi 

trimmed at $5.50 each; large japanned nickel trimmed at ler, 42c. per 

$8.00 each; electric heaters in lots of less than 10 at 25 per Steel Sheets.—The lo ae ey ee a ae ee ee 

cent discount. the y ea y izes f ey 1 ch at “hath spat * : y , = Z j 
Lanterns.—Sale of lanterns is keeping up to a very good { With mi yndit s as they a t present it wil 

point with stocks fairly well assorted so fat Price how ta! a good many months befor tocks are. | ent uy 

no change. We quote from local jobbers’ stocks: Diet anywhere near norma Local jobbing quotations are: Gal- 

D-Lite short globe lanterns at $15.00 per doz.; Wizard short 1 steel sheets 7.19 per 100 Ast 

globe at $12.50 per doz.; Victor at $8.45 per doz.; No. 2 Sheets, $5.89 per 100 lb. ba 

Blizzard at $12.50 per doz.; Blizzard Dash at $16 95 per doz Staples I d eu = . , 


Buckeye at $12.00 per doz. 
Mats.—Call for door mats has been fairly good during n the son. Galvanized poultry nettir taples s . 
the past few weeks. The heavy snow which has stayed wit la lding operations are st n progress. W 
has helped to increase sales along this lir rhe fror al jobbers’ stocks: Polished fence staples 
sems to be no shortage. We quote from local - ers’ $4.40 per keg; galvanized fence staples, $5.10 per keg; gal- 
stocks: Cocoa fibre mats, No. 1, $10.25 per doz.; No. 2 ed poult netting staples, $6.00 | I 
$14.25 per doz.; No. 3, $18.00 per doz.; No. 4, $22.50 per d ; VT 





Keystone steel mats at 30 per cent discount 7 shiealin alco tlie: alee ae : 
] Mops.—With the unsettled condition in the cotton market ugh present st sé suff 
changes on mops are to be expected at almost ti nd. T no chang W f 


Sales are still in small quantities in most cases, althoug st : Flat head bright w ws, 75 } 
larger institutions are calling for them in fu ile lots t; round head blued, 72% per nt; flat id " 60 
’ Local jobbing quotations show no change. We quote fron t; round head brass, 55 per cent; revular cay rew 
e local jobbers’ stocks: Priscilla No. 12 mops at $5.95 per 0 per t; set screws, 50 and 10 pe 
doz.; common, No. 12, at $3.95 per doz. screws, 70 per cent; br machir rews, 61 


ThE 


vy Nails.—The call for nails remains undiminished in this Steel Game Traps.—T! : $s t ; of mater 
market with an ever-incre asing short age. The more n ntinu to be verv ¢ 1 with st f v ¢g 
monly used sizes are practically off the market. Once tio We quote fror 

? : 





na while a few kegs drift in and - By are eagerly uppe Vi No. 0. $1.40 1 ‘ 1. $1.65 ve No. 1 

up by the consumers. The coal strike has not improved tl 29 48 ner do No 2 &2 4 \ » 0. $2.09 
is situation any, as where mills are ready to begin making nail <4 sear mae \ a= 44 
ge they are compelled to shut down on account of shortage o te | —— ; 


h- fuel. This report reaches this district from every angl sa ial. 
Building is suffering severely because of this shortage lacks.—Local jobbir quotations have not 
Local jobbing quotations show no change, although the though there has beer change announced f1 





‘ 9 : ’ 
er is a premium being asked for nails of the more popular the advances on tacks of vario “Rae 
of sizes caused by premiums being put on the price by tho > eS Ss PO ae ‘ i - 
re- who are holding them nearer to the factory. Local jol - ' ate t os 


juotations are: Standard wire nails, $4.35 per keg base; - 
toated wire nails, $4.00 per keg base. lin Plate—Same condit s are surrounding tin plate 
ur- Paper.—Building paper is beginning to advanc: t sal prevaies regarcimng 
ks: @ are extremely good for this time of the year. Contractor 5 Col biy Ng , 
at @ are working regardless of the sub-zero weather which we idvanced. Local jobbing quota s are: I. C. 20x28 T 








1.00 fave been having the past few weeks and are pressing for r’s ol tyle, $50.00 pe : I. G. 20n28° F : t 
-in. @ ¥ard the completion of the jobs they are working on. The $17.25 per box; cha geht 20x28 Ideal I. C., $ 
, at Hf demand, therefore, for paper along building lines has per box. ‘ 


( 

} 

saemely good. Local jobbing quotations are: Barrett 
the No. 2 tarred felt, $3.88 per cwt.; threaded felt, 500-ft. rolls, ull e very 
nat 185 per roll; slater’s felt, $1. 26 per roll: Barrett’ dry sat we it rt strip, with sto ks in fat > condition The: es 
sale wated felt, $1.79 per roll; red rosin she athing, No. 30 and hange in price. Local jobbing quotations are: Wood ar 
_* No. 35, $4.15 per cwt.; deadening felt, $5.65 per cwt.; duple> felt, 54-in. and %-in.. $1.65 per 100 ft.: w 1 and felt. 1-it 
100 plaster board, 500-ft. rolls, $4.75 per roll. $2.50 per 100 ft. (or in terms of d yunt): rubber insert 


oyal Rope.—The call for rope still continues good, althoug! weather strip, 75 and 10 per cent; felt insert weatl strip, 
ists. Jghter than earlier in the season. Prices show no change 70 and 5 per cent; Bosley’s Clincher, 65 per cent, also 30 
Local jobbers’ quotations are: First grade manila, 26c. per per cent; all rubber, 70 and 5 per cent. 

; first grade sisal, 20c. per lb. base; Swedish wire rope ” = ; 
eam & Tiller), 5 per cent; crucible steel rope, 22% per Wire.—The extreme shortage 0 
nt; Monitor hoisting rope, 20 per cent; plow steel rope, nakes almost any kind of wire that can S 
“per cent from standard list. able. Contractors are using wire that they never dreamed 


r ad- 
Jota 
ier 8 
also 
other 
amo? Sand Paper.—The demand for sand paper is very good in ete ei ugh 

$3.85 this market. In fact, stocks are kept at a rather low point t® obtain almost anything that can be us 

$5.10 8 tl of the time on account of the inability of the mills to conerete fo ._ The call for barbed wit era 
8-qt. i oduce rapidly enough to meet the demand. Shipments lighter than a few weeks ago. Prices have ange 
nized throughout this territory have been good all of the fall Local jobbing quotations are: Black anne i Ww . $4.00 
dot: “eeal jobbing quotations are: Sand paper, best grade, No. 1 per cwt. base; galvanized wire, $4.17 per 

0 pet Pet ream, $6.00; second grade, No. 1, per ream, 10; gar attle wire. 80 rod spools, $3.57: « nize ¢ , $4.12: 
No. 299 "et paper, No. 1, per ream, $15.00. painted hog wire. 80 rod spoo's, R83: 2 wir 





Sash Cord.—Sash cord is extremely short, with the de $4.40: bale ties, single loop, 70 per cent 








Chicago Cutlery Market 


Office of HARDWARE AGE, 
Chicago, Dec. 13, 1919. 
ie shortage of cutlery is still very much in evidence, 
while the demand shows not the slightest indication of 
falling off. The shortage is attributed primarily to the 
scarcity of skilled labor and the reduced output per man. 
This reduced output is due not only to shorter working 
hours, but also decreased labor during the working hours. 
Added to this is the scarcity of raw materials, including 
steel and the materials from which handles are made. 

Reports from the East indicate that foreign buyers, 
mainly English, are very active in the cutlery market, buy- 
ing practically the entire cutlery line in large quantities. 
As the makers are now far behind with domestic orders, the 
foreign demand will still further affect the supply available 
for dealers in this country. 

Agents for German cutlery are still busy trying to land 
orders, and there are several representatives of Japanese 
firms out after cutlery business. The samples of Japanese 
cutlery are inferior to American goods in both quality and 
finish, while the prices on the German goods are nearly 200 
per cent higher than before the war. The sentiment here 
seems against the stocking of German-made goods. 

Silver-plated flat ware is selling freely, and is rather 
scarce on the market. Recent advances seem to have stimu- 
lated rather than retarded the demand. There is also a 
heavy demand for razors, barbers’ shears, toilet clippers 
and safety razor blades. 

Under present conditions cutlery prices will undoubtedly 
remain at a high level for a long time to come, and it will 
be many months before the cutlery stocks of the country 
are back to normal. 

Jack Knives.—American two-blade standard gauge 
pocket knives, length 3% in., stag or wood handles, $6.75 
per doz., f.o.b. Chicago. Above are steel lined and black 
inside, with steel bolsters and no cap. 

Length, 3% in., stag or wood handles, $11.50 per doz., 
f.o.b, Chicago. Above are brass lined with nickel silver 
bolsters, caps and shields, and clean inside. 

Length, 3% in., stag or wood handles, $17.75 per doz., 
f.o.b. Chicago. Above have two cutting blades and one 
patented punch blade. They are brass lined with nickel] 
silver bolsters, caps and shields. 

Length, 3% in., stag handles, “Boy Scout” pattern, $19.80 
per doz., f.o.b. Chicago. Above have one cutting blade, 
one patented punch blade, one can opener blade and one 
combination screwdriver and bottle cap opener blade. Al! 
prices are net. 


Butcher Knives.—Standard Beech handle American 
made butcher knives, “fully guaranteed.” Three brass 
saw screw rivets in handles, 6-in., $4.00 per doz.; 7-in., 


All prices net, f.o.b. 


$4.65 per doz.; 8-in., $5.65 per doz. 
knives, $1 to $2.50 


Chicago. Standard pattern kitchen 
per doz, net, f.o.b. Chicago. 

Razors.—Old style open blade type, with rubber handle, 
full hollow ground, %-in., 5-in., %4-in., $21 per doz., net, 
f.o.b. Chicago. Three-quarter hollow ground, %-in., %-in., 
%-in., $18 per doz., net, f.o.b. Chicago. Half hollow ground, 
1%-in., %-in., %-in., $14 per doz., net, f.o.b. Chicago. , 

Safety Razors.—Gillette Standard and vest pocket edi 
tion, list $60 per doz. 

Auto-strop standard and army edition, list $60 per doz. 
Above takes a discount of 25 per cent, f.o.b. Chicago. 

Extra blades for above, 6’s, 50c, and 12’s $1, less 25 
per cent discount per package. 

Gem Damaskeene safety razors, 1 dozen lots, $8.40 
per dozen, net, f.o.b. Chicago: 3 dozen lots, $8 per dozen. 
net, f.o.b. Chicago; 12 dozen lots, $7.50 per dozen, net, 
f.o.b. Chicago. Gem extra blades, lots of 1 dozen packages, 
$4.20 per dozen packages; 12 dozen packages, $3.84 per 
dozen packages; 36 dozen packages, $3.60 per dozen 
packages. 

Ever Ready safetv razors, 1 dozen lots, $8.40 per dozen, 
net, f.o.b. Chicago; 3 dozen lots, $8 per dozen, net, f.o.b. 
Chidago. Ever Ready extra blades, standard package, 
of 6 blades, lots of 1 dozen packages, $3.36 per dozen 
packages; per card of 2 dozen packages, $6.72 per dozen; 
lots of 5 cards in one shipment, $6.24 per card. 

Toilet Clippers——Khedive, $1.70 per pair, net, f.o.b. 
Chicago; Success No. 1, $2 per pair, and No. 0, $2.10 
per pair, net, f.o.b. Chicago; Brown & Sharpe, No. 000, 


list per pair, $4, less 25 per cent discount; Brown & 
Sharpe, No. 00, list per pair, $4, less 25 per cent discount; 


Brown & Sharpe, No. 0, list per pair, $4, less 25 per cent 
discount; Brown & Sharpe, No. 1, list per pair, $4 less 
25 per cent discount 


Table Cutlery.—“Gross Goods,” 
patterns, cocoa, ebony and white bone handles, 
$36 per gross, net, f.o.b. Chicago. 


standard makes and 
$12 to 


Nickel Silverware.—Teaspoons, $15 per gross, net, f.ob 
Chicago; tablespoons, $30 per gross, net, f.o.b. Chicago; 
medium knives and forks, 6 knives and 6 forks to a set 
$4 per set, net, f.o.b. Chicago. 

Silverware.—We quote from jobbers’ stocks, f.o.b. Chi- 
cago: Rogers 1847 flat ware, teaspoons on a basis of 
$5.23 per dozen; tablespoons on a basis of $10.45 per dozen 

Shears.—Nickel plated straight, trimmers, regular pat- 
terns, 6-in., $11.50 per doz.; 7T-in., $12.95 per doz.; 8-in,, 
$14.40 per dqz.; japanned straight trimmers, regular pat- 
tern, 6-in., $1025 per doz.; 7-in., $11.50 per doz.; 8-in, 
$12.80 per doz.; barber shears, nickel plated, regular pat- 
tern, 7-in., $12.95 per doz.; 8-in., $14.40 per doz. All prices 
net, f.o.b. Chicago. 


Boston Cutlery Market 


Office of HARDWARE AGg, 
BosTon, Dec. 13, 1919. 

| URING the past week there has been considerable talk 

going the rounds here concerning German cutlery. So 
far as we have been able to discover, few actual orders for 
such goods have been placed, but there nevertheless is less 
bitter feeling toward German interests. Possibly these 
signs of change of heart can be traced to the inability of 
jobber and retailer to secure domestic goods in desired 
quantities and to the activity of the Winchester people 
German cutlery has been offered on this market recently at 
comparatively attractive prices with guaranteed deliveries 
within two and a half or three months. The delivery fea- 
ture of the offerings unquestionably is put out as bait 
On the other hand there is every reason to believe it will be 
impossible for Germany to make any such delivery. It may 
be possible, however, for them to make deliveries next sum- 
mer so that the goods will be available for fall, 1920, retail 
offering. 

In the meantime the domestic cutlery manufacturers are 
doing a little better in the way of deliveries, but most of 
them could do much better. Many orders for next year 
delivery are pending and being booked, subject to price at 
date of shipment and at the convenience of the factory. 
As the close of the year draws near indications are that 
some of the important makers of the better kinds of 
scissors, shears, table cutlery and pocket knives will be 
obliged to advance their lists before Feb. 1, owing to labor 
and raw material conditions, which have made for a mate- 
rial advance in overhead costs. Some of the most important 
concerns have enough business on their books to-day to 
keep their plants operating at capacity for six months or 
longer. 

Manufacturers of pearl-handled pocket knives already 
have advanced their prices 20 per cent because of an ad- 
vance of 50 per cent in the price of pearl itself. And some 
of the small manufacturers of pocket knife specialties, such 
as fly-lock knives, have marked their lists up at least 10 
per cent. One of the largest manufacturers of toilet clip- 
pers has added 10 per cent to his prices and reports that 
never before in the history of his business has there been 
such a demand for such merchandise. 

Prices all along the line are strong, but unchanged as 
follows: 

Snips.—Tinners, No. 12, $1.10 each; No. 10, $1.75; No. 9, 
$1.94; No. 8, $2.19; No. 7, $2.75. Dental snips, No. 0, 
$10.90 per doz.; No. 1, $11.90. 

Scissors.—Heinisch & Wiss goods, standard embroidery 
(two sharp points), 3 in., $10 list per doz.; 3% in., $10.40; 
1 in., $10.80. Standard ladies’ (one round and one sharp 
point), 4 in., $10 list per doz.; 5 in., $11.40; 6 in., $12.80. 
Pocket (two round points), 4 in., $10 list per doz.; 4% In, 
$10.40; 5 in., $10.80. Buttonhole, 4% in., $12.80 per doz 
Manicure, 3% in., $14.20 per doz. Nail, 3% in., $14.20 list 
per doz. 

Shears.—High-grade japanned, 6 in., $9.60 per doz.; 6% 
in., $10 20; 7 in., $10.80; 7% in., $11.40; 8 in.,:$12; 8% mm 
$12.60; 9 in., $15; 10 in., $18.50; 11 in., $21; 12 in., $22.70; 
13 in., $25.20. Nickel plated, 6 in., $11.20 per doz.; 6% i 
$12.10; 7 in., $12.90; 7% in., $13.50; 8 in., $14.20; 8% i. 
$15; 9 in., $17.80. 

Knives.—Butcher, beech handles, standard makes, 6 ™ 
$3.85 per doz.; 7 in., $4.40; 8 in., $5.70; 10 in., $8.50; 12 m. 
$12. Ebony handles, standard makes, 6 in., $6.60 per dot: 
7 in., $7.75: 8 in., $9; 16 in., $12; 12 in., $15. 
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Pocket Knives.—Standard two-blade, cap, bolster and 
shield, brass lined, desirable sizes, $10 per doz.; less de- 
sirable kinds, bolster and shield, $9; steel lines, 3% in., 
two blades, $5.75; less desirable kinds as low as $4.20. 


Clippers.—Flexible horse clippers, No. 1, $12.75; No. 2, 
$16, list. 

Hair Cutters.—$1.87 each. 

Safety Razors.—Gillette, regular sets, $5; traveling sets, 
$16 to $27, less 25 per cent discount; Auto-Strop, regular 
sets, $5, less 25 per cent discount; Gem, $1 sets, $8.40 in 
dozen and $9 in less than dozen lots; Ever Ready sets, 
$8.40 in dozen lots and $9 in less than dozen lots. 


Chicago Paint Market 


Office of HARDWARE AGE, 
Chicago, Dec. 13, 1919 

pw interest of the trade in this section is mainly cen- 

tered on the linseed oil situation, the price of oil having 
advanced llc. per gailon in the past week. Notning has 
occurred to change the outlook in regard to a genera! short- 
age of American flaxseed, and this naturally means higher 
prices on the Argentine seed and a higher level on oil 
prices. Practically every crusher in this section has taken 
heavy oil contracts, and if the milis are to be kept running 
large quantities of seed will have to be shipped in from tne 
Argentine. Northwestern farmers and speculators are said 
to be doing a profitable business selling spot flax at a sharp 
premium and buying futures at a good discount. There does 
not seem to be any prospect of cheaper oil this winter, 
while spring values are problematical, hinging on the Ar- 
gentine flax crop. 

Retail sales of mixed paints are naturally light at this 
time, but are normal for the season. However, there is 
every evidence that building will be resumed on a large 
scale in the spring, and dealers are trying to get their 
stocks in shape to meet the demand. The costs of manu- 
facture in this line is increasing rather than decreasing, 
and prices will probably remain at a high level. Prices of 
containers are also higher than for last season. The paint 
makers are still behind with their orders. 

Usually the demand for lead products is slow at this 
time of the year, and the producer gets an opportunity to 
accumulate a surplus. This year, however, there is a heavy 
demand, with the producers far behind on orders. They 
are not as yet booking orders for next season. 

Turpentine has taken a decline of 2c. per gallon on the 
local market, but the conditions are such that there may 
be a sudden change either way. The paint and oil market 
in general is firm. 

Linseed Oil.—There is a heavy demand for linseed oil, 
most of the crushers being sold up for several months. 
There is a shortage of American seed, and the Argentine 
product is coming in very slowly. Local prices advanced 
lle. per gallon during the past week. Jobbers say that no 
cheaper oil is to be expected this winter and that spring 
prices will depend largely on the Argentine flax crop. 

We quote to retailers, f.o.b. Chicago: Strictly pure lin- 
seed oil, in barrels, 1 to 4 bbl., 1 delivery, raw, $2.09 per 
gal.; boiled, $2.11 per gal. Terms, 30 days net or less 1 
per cent if paid within 10 days from date of invoice. 

Turpentine.—There has been a falling off in the foreign 
demand for turpentine, and local prices show a decline of 2c. 
yer gallon, The domestic demand is not particularly heavy, 
the dealers evidently waiting for lower prices. The set- 
tling of the fuel difficulty may change conditions, and the 
Price is liable to jump either way. ; 

We quote to retailers, f.o.b. Chicago: Strictly pure gum 
spirits of turpentine, in barrels, $1.82 per gal. 

Denatured Alcohol—There is a growing scarcity of de- 
matured alcohol, with the result that prices have advanced 
&. per gallon since our last report. Local dealers are 
teeiving orders from other points, which they are unable 
‘ fill. The shortage is generally accredited to the heavy 
fereign demand for alcohol. 

We quote to retailers, f.o.b. Chicago: 180 deg. denatured 
ieohol, in barrels, 77c. per gal. 

White Lead.—There is still a very good general demand 
fer white lead in oil, sufficient to keep the mills running 
‘capacity. There is also considerable buying by the Gov- 
‘mment. Prices are very firm. ; 

We quote from jobbers’ stocks, f.o.b. Chicago: White 
lead in 100-Ib. kegs. $13.50 ner keg; 50-lb. kegs, $7 each; 
S-lb. kegs, $3.55 each; 12%-Ib. kegs, $1.85 each; on 500-Ib. 
ts, 1 delivery, 10 per cent less than above prices. 


Red Lead in Oil—With the settiement of the fuel strike 
ang @ iarger Output O1 Struciurai steéi, ueaier 
lor a heavy business .n red iead. ine gem 
WeeKS Past Nas veen only lair. 

We quote to retailers, f.o.p. Chicago 
100-ib. kegs, 1Sc. per 1b.; 2d and oU-ip. Keg 
1242-lb. kegs, ld4ec. per ip. Ury rea ie 
per ib. under prices g.iven for rea iead in 


Varnish Gums.—ihe market on 








Ss very 
firm, and iocai jopbers wouid not be ances 
There is a steady demand in good voiume, with a very 
limited available suppiy. Buyers generally heia off their 
purchases eariy in the season and now ta a prospect 
of paying increased prices. 

Steel Wool.—Very little steel] ng turned out 


at this time, due to inability on le makers 
to get raw material. Practically 2 makers have 
Surpius stocks and those produc} 01 are Ovliged 
to pick up their steel in smail lots from jobbers or dealers. 
All orders are taken on a basis of prices ruling on date of 


snipment. 





Shellac.—There is no change in the shellac market. 
Prices are very firm and there is a distinct shortage of 
supplies. Some grades are almost unobtainabie on this 
market. 

We quote from jobbers’ stocks, f.o.b. Chicago: Pure 
shellac, 4-lb. goods, in galion cans, white, $6 per gallon; 
orange, $5.75 per gallon. 

Glue.—The demand for glue continues very heavy 


the market is firm with an upward tendency. 

is short and production has been seriously hampere: 
fuel shortage. Prices of cheaper grades have val ’ 
but the market generally is unchanged. It seems almost 
certain that higher prices will be in effect within the next 
two months. 

Waxes.—Jobbers report a steady demand for waxes, with 
beeswax leading in sales. Paraffine waxes are also in good 
demand and some grades have advanced during the past 
week. 

Prices are as follows: Beeswax, crude light, 44c. per 
lb.; refined light, 47c. per lb.; crude dark, 42c. per Ib.; 
refined dark, 45c. per Ib. 

Dry Colors.—The market on dry colors is very strong at 
this time, due to the demand and also to the scarcity of 
raw materials. The scarcity of yellow prussiate has 
strengthened the market on iron blues, which are expected 
to advance. Practically all colors are selling heavily, 
although the greatest demand is for reds. Few German 
colors are reaching the market, and it will probably be a 
long time before they will be a factor in the trade. 

We quote from jobbers’ stocks, f.o.b. Chicago: Bone 
black, 5% to 10c. per Ib.; drop black, 6 to 15c. per lb.; lamp 
black, 15 to 45c. per lb.; Prussian blue from 75c. up per |b.; 
chrome yellow, 24 to 25c. per lb.; English Venetian red, in 
barrels, $2.50 to $5 per cwt.; gilders’ whiting, in barrels, 
A a cwt.; New York plaster of paris, in barrels, $4 per 


Boston Paint Market 


Office of HARDWARE AGE, 
Boston, Dec." 13, 1919. 

USINESS has slowed up somewhat in the local mixed 

paint market during the past week, and yet everybody 
in the wholesale and jobbing market appears to have plenty 
to do. The large paint interests are putting their houses in 
order for spring business. One of the largest houses here 
has just secured additional building space that will be used 
as a warehouse. The company plans to stock up heavily 
during the next month or so and hopes to be in a better 
position to take care of spring business. Other concerns 
are doing more or less expanding and some of the hardware 
jobbers are increasing space devoted to their paint depart- 
ments. 

The whole atmosphere in paint circles suggests record- 
breaking sales for spring trade. Consumers have become 
so used to high prices for paint the main question to-day 
is supply. So far as can be learned the paint manufac- 
turers who supply New England’s needs have not been 
forced to suspend or even curtail operations as a result of 
the coal situation. Some of them, however, are still having 
considerable difficulty in getting raw materials in sufficient 
quantities, although it is only fair to state that the situa- 
tion in this respect is better than it was three months ago. 
Well informed paint interests say that 1920 promises to be 
a banner year in point of sales. 















The good merchant is the one who 
is well informed. Read the mar- 
kets and keep in step with prog- 


ress. 











Brushes.—The demand for all kinds of paint brushes is 
only fair. Raw materials remain high in price and there 
is some talk in certain quarters of an upward revision in 
finished product values soon after the turn of the year, 
but so far as can be learned nothing definite along these 
lines has been decided upon. Manufacturers feel that there 
will be a big demand for brushes in 1920 because everybody 
bought as few as possible in 1919, which has left a large 
hole in the retail field to be filled. For that reason they are, 
in some instances, urging old-time customers to place their 
orders early. 

Dry Colors.—The market for dry colors has ruled quiet 
since last reports. Prices are reported as firm, but un- 
changed. 

Barrel Lots.—Plaster of paris, $4 to $4.25 per bbl.; whit- 
ing (commercial bolted), 2c. per lb.; whiting gilders, 2%c. 
per lb.; dry zinc (American), 20c. per lb.; lamp black, bulk, 
l5dc. per lb.; lamp black, in 1-lb. packages, 19c.; raw and 
burnt umber, 9c. to 12c. lb.; raw and burnt sienna, 15c. to 
17c. Prince’s metallic brown, 3'4c.; yellow ochre, 3%c.; 
Venetian red, 2c. lb. 

Pound Lots.—Paris green, in 1-lb. packages, 50c. lb.; in 
¥%-lb. packages, 5lc. lb.; in 4-lb. packages, 52c. lb.; ultra 
marine blue, 24c. lb. 

Glue.—There has not been enough doing in the glue mar- 
ket since last reports to influence prices, which are reported 
no more than firm. Glue, ground, 14c. per lb.; plate, 35c. per 
lb.; clear bonnet, 37c. lb. 

Lead.—The demand for lead continues on a very large 
scale, the bulk of it being for stocking purposes. There is 
nothing that suggests cheaper prices for some time. On the 
contrary, some indications point to another advance in the 
market within a month or so, notwithstanding the fact that 
most of the manufacturers are in favor of holding down 
values. White, in oil and dry, 12%4-lb. kegs, 14c. lb.; 25 and 
50-lb. kegs, 18% c.; 100-lb. kegs and larger, 13%c.; for 500- 
Ib. lots and over deduct 5 to 10 per cent. Dry red lead and 
litharge, 12%4-lb. kegs, 14c. lb.; 25 and 50-lb. kegs, 13%c.; 
100-lb. kegs and larger, 13%c.; red lead, in oil, 12%4-lb. 
kegs, 14%c.; 25 and 50-lb. kegs, 14%c.; 100-lb. kegs and 
larger, 14c. lb. Orange mineral, 12%-lb. kegs, 14%4c. lb.; 25 
and 50-lb. kegs, 14c.; 100-lb. kegs and larger, 13%c. lb. 

Oils, Etc.—Linseed oil has advanced since last reports 
and the market to-day appears to be on an extremely strong 
basis. Linseed interests say they cannot see materially 
lower prices for oil at any period of 1920, unless unforeseen 
conditions should arise through a general business depres- 
sion. Turpentine, on the other hand, has been marked down 
le. per gallon owing largely to slightly freer offerings in 
the wholesale market. Denatured alcohol has enjoyed a 
material advance lately, and kerosene has been marked up 
lec. per gallon and has every indication of going higher. 

Linseed oil, $1.95, $2.05, $2.10, $2.15. Turpentine, $1.76, 
$1.83, $1.86, $1.88. Denatured alcohol, 73c. Kerosene, 18c. 
All others are unchanged. 

Shellac.—The past week has witnessed a decided stiffen- 
ing in local prices on shellac gums as a direct result of the 
scarcity of offerings and higher prices for goods in the Cal- 
cutta market. Orange gums are generally held at $1.75 per 
pound, white at $1.65, and ordinary kinds at $1.55, with only 
very small amounts available. 

Sundries.—Rumor has it that prices for sponges will be 
advanced Jan. 1 or thereabouts, but the big paint interests 
say they have been hearing such reports for a year now 
and consequently have little confidence in the story. They 
say further that they see no logical reason why prices should 
be higher. The sundries market as a whole is quiet and 
without special feature. 

Varnishes.—One of the largest local concerns has ad- 
vanced its prices on shellac varnishes owing to the rise 
in gums and alcohol. The other houses, while not being 
willing to go on record, say it would not surprise them if 
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they had to mark up their lists. At the moment the de. 
mand for varnishes of all kinds is only fair, but supplies 
are comparatively small. 


Twin Cities Paint Market 


Office HARDWARE AGez, 
Minneapolis and St. Paul, Dec. 15, 

RADE in the paint line is naturally considerably lighter 

than earlief in the year. House jobs are an impossibility 
with the cold weather we are now experiencing. Inside fin- 
ishing is receiving the attention of painters and small work 
for the holiday season, which takes a considerable quantity 
of the smaller package goods together with small brushes 
and goods of this description. Prices show some changes, 
notably the advance on linseed oil. Turpentine has fluc- 
tuated somewhat, although finally landing at a price only 
2c. higher than last week’s quotation. Other items are hold- 
ing about as quoted in previous reports. 

Mixed Paints.—The call for mixed paints is in small quan- 
tities only but even this demand amounts to considerable 
volume, running much higher than last season. Local job- 
bing quotations are: House, first grade paint, $3.60 per 
gal.; second grade, $2.20 per gal. 

White Lead.—The new price on white lead has been ac- 
cepted generally and retail prices are fairly well estab- 
lished with all classes of trade on the new basis. Local 
stocks are in good shape as sales are very light on this 
ite. Local jobbing quotations are: White lead, in 100 |b. 
kegs, 13%c. per ib. with the usual differentials for size of 
package and quantity. 

Turpentine.—The call is considerably lighter on turpentine 
with price holding at about the same level as for several 
weeks past. There is no shortage of the supply as regards 
the immediate demand for this territory. Local jobbing 
quotations are: $1.78, per gallon in barrel lots. 

Shellac.—Sales are considerably lighter, although small 
sales in small quantities are being made for this item. Lo- 
cal jobbing quotations are: Orange shellac, $5.25 per gal.; 
bleached white shellac, $5.50 per gal. 

Linseed Oil.—Linseed oil shows the only real price change 
in paint materials during the past week. An advance of 
10c. per gal. puts the oil nearly back to the October quota- 
tion. _ Local jobbing quotations are: Boiled linseed oil in 
barrel lots, $2.00 per gal.; raw linseed oil in barrel lots, 
$1.98 per gal. 

Denatured Alcohol.—The extreme cold weather of the last 
two weeks has increased at a rapid rate the sales of ac- 
natured alcohol. Also a change has been made in price. Lo- 
cal jobbing quotations are: Denatured alcohol in barrel lots, 
67c. per gal. 


Cleveland Paint Market 


Office HARDWARE AGE, 
Cleveland, Dec. 15. 

ETAILERS have been doing a good volume of business in 

paints and varnishes all fall, but sales have dropped off 
considerably now. Retailers’ stocks are well cleaned out 
and retail dealers are now placing orders quite freely for 
paint for spring delivery. Manufacturers are guaranteeing 
prices up to date of shipment. Manufacturers are behind 
on deliveries, and retailers are being urged to place their 
orders early, as there is a probability that if they wait they 
will be unable to get the goods when needed in the spring. 
Enamels and flat paints for interior work continue to move 
fairly well. 

Jobbers quote best grades of mixed paint at $4 per gal. 
for colors, and $4.25 for white. 

Linseed Oil—The demand for linseed oil has fallen off 
somewhat. The price has advanced 5c. per gal., and some 
predict higher prices for next spring. Crushers are taking 
orders for future delivery, but not many retailers are plac- 
ing orders at present. 

We quote linseed oil at $2.05 per gal. for raw oil, and 
$2.07 for boiled oil. 

Turpentine.—The turpentine market is rather light, and 
the price shows little fluctuation. 

Jobbers quote turpentine at $1.87% per gal. 

White Lead.—White lead is moving fairly well, and the 
price is firm. ; 

Jobbers quote best quality of white lead at 13%c. perl 
base in 100 lb. kegs. 
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and Soft Steel Bars 
and Shapes 


Iron 


Bars Per lb 
Refined Iron, base price, 
3.37 @4.00¢ 


Swed jars, base price. .20.00¢ 
Soft & l 
% to 1% in., round ane 
sq 2.06 .- 8.52@3.62¢ 
lt. 6 in. x %& in. to 1 in., 


3.52@3 
% and 5/16 in., 
3.62@3.72¢ 


1 to 6 in. x 











Rods—™% and 11/16....3.42@3.67¢ 
Bands, 1% to 6 x 3/16 to 
No. 8 sovecescccs ef se@4.32¢ 
Shapes 
teams and channels—3 to 15 
. setebedtbacwbneewoes 3.47¢ 
Angles : 
3 in. x \% in. and larger, 
3.47 @3.97¢ 
3 in. x % in. and \& in., 
3.72@3.77¢ 
1% tu 2% in. x %& in., 
3.52@3.7 
1% x 2% in. x 3/16 in. and 
thicker .. 3.47@3.77¢ 
1 to 1% in. x 3/16 in., 
3.52@ 
1to1% in. x % in..3.57@ 
% x \& in 3.62@ 
%x % in 3.67 @4 
% x \% in 4.07@A 
% x 32 in 5.17@5.4 
Tees 
1x % 3.87 @4.12¢ 
1% in. x 1% in. x 16 in., 
s.7T7@4.02¢ 
1% t x \& in 3. 57@3.82¢4 
1% t x 3/16...3.57@3.82¢ 
3 in. and larger .52@ 


Merchant Steel 





Tire 144 x % in. and larger 


Per Ib 
Extra cast steel 18.00 @ 20.00¢ 
Special cast steel 23.00 @ 25.00¢ 


Tank Plate—Steel 





ro lb. 
% in. and heavier.... .67¢ 
Sheets 
Blue Annealed 

Per lb 
hh Oe ¢crevbaewne 5.07 @5.80¢ 
No. 12 .5.12@5.85¢ 
No. 14 5.17@5.90¢ 
No. 16 5.27 @6.00¢ 

Bor Annealed—Black 

Soft Steel 
C. B., Wood's 
One Pass, Refined 
Per lb Per lb. 

Nos. 18 to 20 6.30@6.80¢ 
Nos. 22 and 24.U.35@6.85¢ 7.80¢ 
ie fe 6.40@6.90¢ T7.85¢ 
No, 28 .. 650@7.00€ 8.00¢ 

No. 30 6.70@7.20¢ 

No. 28, 36 in. wide, 10¢ higher 
Galvanized 
Per Ib 
No. 14 6.85@8.10¢ 
No. 16 .. -7.00@8.25¢ 
Nos. 18 and 20 - + T.15@8,40¢ 
Nos. 22 and 24 ...-T30@8.55¢ 
No. 26 -7.45@8.70¢ 
No. 27 7T.60@8.85¢ 
No ial 7.75 @9.00¢4 
No. 30 8 25@9.50¢ 
No. 28, 36 in. wide, 20¢ higher 

Corrugated Roofing, Gal- 


vanized 
2% in. corrugations 
Ib. over flat sheets 


Steel Wire 


10¢ per 100 


Base Price* on No. 9 gage and 
coarser : 

Bright Basie : 5.50¢ 

Annealed Soft . ° 5.n0e 

Galvanized Anne aled~ 6.00¢ 

Coppered Basic y 6.004 

Tinned Soft Bessemer 7.50¢ 


*Regular extras for lighter gages 


Paint material prices as quoted 


Tee calk 1% x % in. and 

MN pbc ccebesausspeseeé 4.25¢ 
Open-hearth spring steel......6.00¢ 
Standard cast steel, base 

DED vceteereceéeraes 14.00¢ 
Animal, Fish and Vege- 


table Oils— 


Linseed. Raw, Carload 

MM cccouceessese 87@ 

City, five-bbl. lots 

OBE OVEF wcccccces 1.90@ 
Out-of-town, five-bbl. 

lots and over..... .87@ 
— 2¢ ® gal. advance on 


lard, prime, winter, “en. in 





bbls., per gal....... 25@-— 
Cotton seed, Crude 
a WR. «io os oa. 8s0@— 
Yellow Summe 
Pe, WERs ov cciee 20. 50@ 20.80 
"ee. Acidiess, car 
Suennewe es'dtos 1.56@— 
Neabaden 
Northern Crude nominal 
— f.o.b. Fac- 
rr ere SS 9 @— 
Light Pressed ..... 1.18@— 
Yellow Bleached. ...1.21@ 
White Bleached 
ere ee 23a@— 
Coroannt Ceylon do- 
Domestic, bbl., per Ib..17%&18 
Oohin Imported, spot... .nominal 
Domestic, bbl... . 1914 @a 
(od, Domestic, Prime.1.10@- 
Newfoundland, in bbl.1.12@ 
‘orn, Refined, bbl., 100 
DG heccsdcee’d 23.00@ 24.56 
Porpoise blubber...... 1.24@ 
Jive denatured......2.40@ 
Seatsfoot, Prime. . 1.20@ 
Palm, Lagos, spot per ID., 
17@— 
bya Bean, bbl., Ib...17%4@ 
Miscellaneous— 
Parytes 
White, Foreign 
SEN 0b Gree er atele -nominal 
Domest ic pure, 
White floated, 
Pn cihtctienes 30.00@31.00 
Of color, in bags 
OD ccnéesea 21.00@ 24.00 
=. moatih ..@ton nominal 
..@ ton nominal 
hang ~ at Imported 
8 ton ss. -18.00@23.50 


Domestic $8.50@20.00 
Cobalt, Oxide # HD 1.60@1.65 
\, err rer ree # 100 

Commercial ....... 1.15@1.20 

Gilders ...... .-1.20@1.25 

Ex. Gilders ....... 1.30@1.40 


Patty Commercial— 


Commercial, 120 Ib 
CUBS .cccccccces ..2.75@Q— 
Pure, tube ...e..eee- 4 10@— 


In 1. to 5 D. tins. $4.65@$6.00 


Spirits Turpentine— 


8 gal. 
In Machine bbls...... 1.65@ 
Gum Shellac— i 
Diente Tc cccccccesess nominal 
Fine Orange .i...e.eee0% nominal 
Medium Orange ..... -nominal 
A. C. Garmet....cccccvece nominal 
DURCH 6 neh eo dbs cumes 140@1.45 
Hale TRG coccccvecees nominal 
We eer de ees whadke 1.30@1.35 
eh Bias cearerenee nominal 
Colors in Oil— 
2m 
Black, Lamp 40@45 
Black, Coach, Japan 28@40 


32@36 
32@ 36 


Black in oil. 
Drop Black 





Blue, Chinese .. 1.00@1.10 
Blue, Prussian . ..1.00@1.10 
Blue, Ultramarine 10@50 
French Ochre 18@22% 
Green, Chrome, Pure TO@T5 
Green, Paris 60@75 
Indian Red 35@39 
Venetian Red 16@18 
Sienna, Burnt 30@32 
Umber, Raw 28@30 
Umber, Burnt 28@30 
Chrome Yellow 38@45 
White and Red Lead, 
&e.— 
Cents @M 
Iead. American White 


Dry 9@9% 

















Current Metal Prices—December, 18, 1919 


Brass Sheet, Rod, Tube and 
Wire 
Base Price 
High Brass Sheet -27% @28 ee 
High Brass Wire. ....scccec 3l¢ 
Brass Rod 25% @2s8« 
Brass Tu -4144, @43%e 
Copper Sheets 
et copper, hot rolled, 16 oz 
d rolled, 14 oz, and heavier 
1%¢ per Ib. advance over hot 
rolled 
| Tin Plates 
| Bright Tin 
} Grade Grade 
| ‘AAA’ ‘ 
| Charcoal Charcoal 
| 14x20 14x20 
| IC ee 5.00 $13.00 
} IX 17.25 15.00 
2+ rire 19.00 16.75 
IXXX 20.75 18.50 
IXXXX 22.25 20.25 
Coke 
gO If $9.05 
90 It 9.15 
100 Ib 9.2 
I¢ 9.75 
IX 11.00 
IXX 12.00 
IXXX 13.00 
IXXXN 14.00 
Terne Plates 
&-lb. Coating 14 zr 20 
100 Ib $ 9.35 
Ic 9.50 
IX , 10.50 
Firedoor stock 2.75 
Tin 
Per Ib 
Straits pig 554 @5tiwe 
Bar ---62 @65 ¢ 
American ‘pig, 99 per 
cen 56 @58 ¢ 
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Copper 


Large Ingot ‘ 20 @21 ¢ 
Electrolytic eee -194%@20 ¢ 
Casting q 19 @19wee 


Spelter and sheet Zine 


Western Spelter ’ ay 


Sheet Zine, No. 9 base 


Upen 











solder indicated by pri- 
nd vary according to com 
Babbitt Metal 
Best grade, per Ib 90¢ 
Commercial grad per Ib 50¢ 
Antimony 
Asiatic 10@11¢ 
Aluminum 
No 1 aluminum gl ranted 
over 99 per cent re) in 
ingots for remel A per 
lb 33 @35¢ 


Old Metals 


The market remains firm. Dealers’ 
buying prices are nou inally as fol 
lows 

Cents 

Per Ib 
Copper, heavy and crucible. .16.50 
Copper, heavy and wire 15.50 
Copper, light and bottoms 13.50 
Brass, heavy 10.50 
Brass, light . . 7.00 
Heavy machine composition. .15.50 
No. 1 yellow rod brass turn 

ings 9.00 
No 1 red brass or composition 

turnings 12.00 
Lead. heayy 6.00 
Lead, Tea 4.00 
Zine 5.00 


in New York December 18, 1919 


In Oil White, 


less than 


500 Ibs., per 100 Ibs 
$13.50@ 
500 Ib. up to 2000 Ib., per 
100 Bi: ce cues $12.15 @ 
2000 Ib. up to 10,000 Ib. 
per 100 Ib...$11.85 @ 
10,000 ib. up to 30,000 Ib., 
per 100 Ib $11.43 @ 
Carload, minimum, 15 tons, 
per 100 Ib...$11.30 @— 
Litharge, American, powdered, 
Steel Kegs, per 100 Ib 
$13.50@ 
500 Ib. up to a000 bs 
2.15@ 
2000 Ib. up to 10 toe Ib. 
$11.85@ 
10.900 Ib. up to 20,000 Ib 
per 100 Ib $11.43@ 


Carload, 


minimum. 


Zine, Dry— 
Red Seal (French proc 


Green SI 


White SI 


15 
1 


tons 
30@ 


) 
9%@ 


(French proc.) 


10%@ 


(French proc.) 


11%@ 





American Process 
5 p. ec. lead sulphate, 
8% @8% 
10 p. c. lead sulphate. ..8@8% 
20 p. c. lead sulphate. ..&8@ 
35 p. c. lead sulphate.7%@ 
Dry Colors— 
YM 
Black, Carbon Gas 12 @25 
Biack, Bone powdered 
Black, Drop 5% @15 
Black, Lamp 15 @45 
Black, Ivory -16 @30 
Minera! Blacks, # ton 


? 


35.00@ 45.00 





Blue, Celestial ....... 12@25 
Rine, Chinese RN0@R5 
Blue, Prussian, Domestic 

R0@85 
Rlue, Prussian, Foreign nominal 
Rlue, S ble nao 
Bine, Ultramarine, bbl. .35@50 
Brown, Spanish. hi 

grades, per ton 24.00@ 





Brown, Spanish, low 
grades $13.50@ 
Carmine, No. 40, bulk.5.00@5.60 
Green, Chrome, ordinary 
. ; : @15 
Green, Chrome, Light.37 @60 
Medium -40@50 
Metallic Paint, ®@ ton, 
Brown . ..+-32.00@36.00 
Red -35.00@ 40.00 
Ochre, Medium, @ ton, 
30.00@40.00 
American Golden, @ - 5@10 
Foreign, Golden, # ™..5@10 
French @ 6% 
Orange, Mineral Bagiish, 
nominal 
F rench ‘ nominal 
American .-13%@14% 
Red, Indian 
American, @ 100 &...14@16 
OG, TGR onc cen tc ces 22@30 
Red, Venetian, @ 100 h. 2@ 4 
Rose Pink ad@iraaace 19@20 
Sienna, Italian, burnt 
and powdered... 5%@ 6 
surnt lump rae - 4 @ 6 
Italian, Raw, pow- 
dered 6% @12 


American, Raw 2%@ 3 








American Burnt and 
Powdered vo 4 
Tale, French ninal 
American, per ton.$20 oe 10 00 
Italian nominal 
Terra Alba 
French 100 MH. . nominal 
English >} 100 TH. .nominal 
American, # 100 T. No. 1 
25@— 
American, # 100 ™. No. 2 
1.00@ ~ 
Umber, Turkey surnt 
and Powdered 5 @ 6% 
Raw and powdered nominal 
Burnt, American 34%@ 4 
Raw lumps nominal 
Raw 3 @3 
Yellow, Chrome, Pure 26@27 
Oxide Red. Domestic, 
copperas in casks 12@16 
Vermillion, Quick Silver 
"nglish 1.40@ 
Chinese nominal 





Publicity for the Retailer 





A Trap Selling Campaign Which Is Achieving Record Results—A Prize Hunting 
Contest With a Big Sales Idea Behind It—Other Business-Getting 


Ads Being Used Now,by Hardware Men 
By Burt J. Pacis 


A Complete Trap Sales Campaign 
No. 1 (3 cols. x 5 in.) 
NY hardware dealer interested in selling traps 
A who reads these comments will be in possession 
of information which will enable him to better 
any previous record he has achieved in trap sales. 
Irving Van Voris, hardware dealer of Cobleskill, 
N. Y., is the man who is running a trap campaign, 








A 
MINT 






He 
Carries 
Money on 
His Back! 


Skunk fur ‘is readily salable, and lots MON E Y 
of farmers make money by ridding their 
land of those little pests. 
is running around loose every night and someone collecting a share of it every night too. WHY 
NOT GET YOUR SHARE? Consult a FUR GUIDE or PRICE LIST and see the Fall quoiations 
on skunks, muskrats, mink, and the like. One of our high schoot boy friends made a catch aver- 
aging about twelve dollars one night this week. We have already sold game traps from lot? of 
one to 100. They're selling fast—better buy yours now. VICTOR TRAPS, NO. 0, 1, 1%, 2; 
JUMP TRAPS, TRIUMPH HIGH GRIP. SPECIAL VALUE—(until Nov. 25 only)—THE 
Kleanwell Carpet Sweeper—the up to the minute sweeper—metal body, bristle sweeper, rabber wh 
eels. Rezular price $2.40—TEN DAY SPECIAL— $2.00. 


|. VAN VORIS, ~ - COBLESKILL. N. Y. 


1. Boosted trap sales in record timé 





which, to quote him verbatim, “has been instrumental 
in selling the largest number of traps in the shortest 
time that we have ever sold in this store.” 

Here are the details: 

The ad reproduced herewith was given a thorough 
run in the local papers—and, by the way, this is a 
corking trap ad. Read every line of it and let the head- 
lines sink in, for they rivet attention and produce 
action. 

Before proceeding further, one of the outstanding 
features of this trap campaign is the co-operation which 
was achieved between manufacturer and dealer. The 
dealer took advantage of the manufacturer’s effort to 
help him increase sales and the wonderful success re- 
sulting is a sermon on what may be accomplished when 
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dealer and manufacturer pull together in an auvertising 
and sales effort. 

While the ad was running, Mr. Van Voris had an 
attractive window display, showing different traps and 
set up with Victor lithographed cards in colors. In 
the window was a sign calling attention to the value 
of furs this year and mentioning a few “catches” that 
had been made around town. This sign is kept up to 
date so as to serve as an incentive to equal or surpass 
the catches given publicity by the window. 

On the store counter was kept a supply of The Trap- 


3. Publicity for the window display 

















Facts the Camera Tells 


Are shown,in our Display Window this week. 
artistic effect of 


Beaver Board 


The 














is shown in this wide variety of photographic inter- 


iors. Glance at these rooms and you will obtain 
many suggestions for an appropriate and distinctive 
BEAVER BOARD treatment of your Home, Store 


or Office. 


PHONE 63 
“AT YOUR SERVICE” 


Buchanan uchanant ardware O4 
RICHFIELO SPRING SIN. 
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The electro in the ad was furnished by the manufac- 
turer and they also imprinted the literature given out 
over the counter. Mr. Van Voris took advantage of 
every angle of manufacturer co-operation and his suc- j 
cess goes to prove that the sales help offered by manu- 
facturers does its work when given a fair chance. 


The trapping season is under way. Try Mr. Van 
Voris’ plan and boost your trap sales. 
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KELLEY’S PRIZE 


BIG GAME CONTEST 














A Hunting Contest 
No. 1 (83 cols. x 5 in.) 
‘oe ad was used by the Kelley Hardware Co., of 
Duluth, Minn., and as a publicity plan which will 
crystallize into sales it stands as something unique in 
hardware hunting advertising. 

The ad is self-explanatory. Its idea of a square deal 
for game makes it big enough to appeal to every hunter, 
and the conditions of the contest, as will be noted, 
provided the Kelley people with a magnificent series of 


oan Fone 





To promote the greatest outdoor sport which it is Duluth’s good for- 
tune to claim and to the shooting of bucks only and thus perpetuating our 
big game, we offer the following prizes: 


ng 


PRIZE No. 1 PRIZE No. 2 ; , ; 
Por the buck deer bearing antlers with For the bull moose “i the greatest window displays. 
the greatest number of points, One’ | spread of horns (outside measurement e P ° ° ° 
Complete Hunting Ouasie (sted be- over, ail). One Complete Hunting A further interest is centered in this campaign by 
low uti iste yelow). 


mene ae 


reason of the “safety first” cards, the front and reverse 
side of one being reproduced herewith. These cards | 





Each Outfit Consists of: Conditions of Contest: 



































1 Duxbak Hunting Coat $10.00 ‘ cates agree — bring his : s s “ ” 
1 Pair Duxbak Hunting Pants. 6.75 a ae ee oe are printed on red board, significant of “danger,” and 
1 Duxhak H anncien Soe 2. That the leadi 7 at j i j 
4 oveg beg * pI Ane Ry # A are designed to be conveniently hung on twigs or pinned 
rble Knife ‘ least 24 hours (weath : 
sing & Martie Ane : a << Ce on trees. 
“pene 3. That the tak i ny 
: _— Belt --reeveeee E 1 ps aces ate ohh the law ond ° 
ompass . scecccecsreses » sportsr shi . 
it an 1 Pair Wool Socks........+006 1.50 This ‘coment. te ph on in the interest 
1 Pair Wool Mitts............ 1.50 to spread the gospel of good, clean lf 
oman Sportsmanship throughout the north 
* = |= THE DEXTER “DOUBLE TUB” 
n 
alue The 6 in Nay’ conveet bs be the “sportsmen” in our Sporting Goods Dept., P W h f G | E ’ 
ably assisted by the following honorary judges Hy ; 
v , MR. SANDY MACDONALD, Sports. Editor of The Herald. ower asher or asolne ngine 
that ‘MR. LOUIS GOLLOP, Sports Editor of the News Tribune. 
CUTS WASHING TIME IN TWO 
Ip to Complete Washing Gearing in Both Tubs 
rpass i] 
88 & 120 WEST SUPERIOR ST. DULUTH, M 


Tietp distribnte or home on the crees on your honiing trip the litre red tiékets that carry 
rap- the message of “SAPETY FTUST® and betior sportsmanship to tne huntere—esk for them. 


r te 
CERRO PSO 
2. A unique prize huntiny contest 
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The Boy Trapper’s Guide, another publication of the 
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per’s Guide, published by the manufacturer, and also | 


manufacturer. 





Hang a on Twig 


I do not want to 
be shot in these 
woods, neither do 
you. You be care- 
ful what you shoot 
at, so will I, and 
we'll both go home 
alive and well. 


—Lawrie 


Compliments of 


KELLEY 


HARDWARE CO. 


118 & 120 West Superior St. 
Duluth, Minn. 


Sportsmen’s Supplies 
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Hang = on Twig 


1. Give game a square 
deal. 


2. Be sure it’s a buck. 
If you don’t see his 
horns, she _ hasn’t 
any. 

3.Help enforce game 
laws. 

4. Help prevent forest 
fires. 

5. Leave a clean camp. 

6. Be sure it’s not a 
person you shoot at. 


Believers in True 
Sportsmanship 


KELLEY 
HARDWARE Co. 
118 & 120 West Sunerior St. 
Duluth, Minn. 


Sporting Goods of 
Every Description 














100 PER CENT WASHING EFFICIENCY 





No boiling required. Washes cleaner. Saves wear on linen and fine 
fabrics. 


E. HACKLEY, Earl Park, Ind. 














4. Featuring time-saving as the sales point 


Featuring the Window 
No. 3 (2 cols. x 6 in.) 
HIS ad of the Buchanan Hardware Company of 
Richfield Springs, N. Y., plays up the window dis- 
play. In featuring this particular item, the window 
display is of great value, as appropriate treatments 
may be better shown in the window than in a booklet. 
We think it a very good move to devote an entire ad 
to featuring a window display in a case like this, where 
the window performs more than a reminder function. 
Try it out! 
(Continued on next page) 





The Power Washer 
No. 4 (2 cols. x 5 in.) 
[* this ad, E. Hackley of Earl Park, Ind., features 
the time-saving sales point of the power washer. 
Though very brief copy is used, the point of time econ- 


™~ 


omy is made very plain and the additional point of 
less wear on clothes is also introduced. 

We suggest when another similar ad is used, some- 
thing be said concerning the price of the outfit. If 
price is not quoted, reasonable terms should be men- 

Something concerning price should be intro- 
showing the reader that the machine may be 


tioned. 
duced 
easily purchased. 


Advertising another ad 


ASHDOWN’S 


THIRTY-TWO PAGE SECTION 





DEVOTED PARTICULARLY TO THE EXPLOITATION OF OUR 


GOLDEN ANNIVERSARY 


WITH FIVE DAYS OF INTENSIVE MERCHANDISING 


TO FITTINGLY COMMEMORATE THE FOUNDING AND PROGRESS 
OF THIS STORE 


TUESDAY, SEPTEMBER 9 


TO SATURDAY, SEPT. 13th ‘inclusive 


---Principles of fair dealing. 
---Betterment in store keeping. 
---Merchondising methods in advance of the times. 


ndation stones of 


VALUE 


1 tod : , the f 


TRUTH COURTESY LIBERALITY 


nd all ¢t} f ‘ t t reto 


—We have purposel ed the word “sale,” for this Anniversary 
means more than any sale—it is one of the big merchandising 
occasions of the year. 


FIVE DAYS, BEGINNING TUESDAY, SEPT. 9th 


| WATCH FOR DAILY ANNOUNCEMENTS | 








Hardware Age 


An Advertising Achievement 
C H. SMITH, advertising manager of the J. H. Ash- 
down Hdwe. Co., Winnipeg, Can., sent us a 
what is, without doubt, one of.the most notable a 
ments in the history of retail advertising. 


ony of 
IPV Oi 


hieve- 
The Ashdown company, in celebrating their golden 


befitting the occasion and the result was that the firm 
contracted for an entire 32-page special section in The 
Winnipeg Tribune. 

We reproduce herewith the opening talk which pro- 
vides some interesting reading. The section js 
made up of individual ads of goods carried in stock by 
the firm. There are photographs of the officers of the 
company, a sketch of its growth covering half a cep- 
tury, an interesting paragraph showing how the Ash- 
down fortune was founded on a note for $250 given for 
a purchase of hardware stock, and a two-page special 
of anniversary bargains. 


very 


In Peoria, Ill, traffic was stopped by a novel wash- 
ing machine ad 
4 


If We Did Not Make 
Progress Peaple 
Would Still be Wearing 


othes by hand 


nachine, then 


studied the @y' 
that the wea 
this winter 
tions they rea) 
only breeds sic 
not endure. 


1900 Cataract 


Copper Tub 
Washer 


Sanitary Durable 
Non-Injurious Rapid 


The 1900 is the only machine with these qualifica 
tions on the market toda, . | 


On Sale at 
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McKINNEY HARDWARE 


/ Jer garage doors 








VERY hardware dealer should have a copy 

of this valuable new catalog on his desk, 

particularly at this time, when farmers are get- 

ting their buildings in readiness for the winter 
months. 


You'll find in this book dependable hardware 
for practically every sliding-door need. Send 
for your copy now. 


Mc KINNEY MANUFACTURING COMPANY 


WROUGHBT STEEL \ock/ BUILDERS’ HARDWARE 


PITTSBURGH, PA. 








Products Being Placed on the Market by Hardware Manufacturers 


‘* Weatherwax’”” Shingle 
Stain 


What is claimed to be the only 
waterproof shingle stain that has been 
placed on the market is now being 
offered to the trade by The Reilly 
Company, Merchants’ Bank Building, 
Indianapolis, Indiana. It is claimed 
that the chemists of The Reilly Com- 
pany have learned from their experi- 
ence in the manufacture of creosote 
oils and creosote shingle stains that 
all ordinary creosote oils have two 
weak points. First that they evap- 
orate or wash out of the wood. 
Second that the thin character of 
these oils prevents them from filling 


“‘Weatherwax” Shingle Stain 


the cells and pores of the wood, so 
that rain water soaks through and 
carries the germs of decay into the 
untreated portion of the shingle. 

These two weak points have been 
largely overcome, it is asserted, by 
the chemists of The Reilly Company. 
This new shingle stain contains a lib- 
eral percentage of a patented water- 
proof coal-tar wax. This wax, we 
are informed, fills the pores, prevents 
water from soaking into the wood, and 
naturally prevents the creosote oil 
from escaping. 

It is further pointed out that no 
thinner is employed in its manufac- 
ture and that its price places it in 
competition with inferior stains, 
which contain in many instances as 
much as 50 per cent benzine. 





New products are coming 
on the market each week. 
There’s money in some of 
them for you. 











An Improved Gas Saver 


A new improvement in gas stove 
construction has been patented by W. 
E. Jordan, vice president of the 
American Beauty Stove Company, 
Erie, Pa., which permits the use of 
such small vessels as percolators to 
be centrally placed over any burner. 
This, of course, eliminates waste of 
gas, and also lessens the risk of spill- 
ing the contents of cooking utensils 
or of melting off the handles or spouts. 

The grate is made in such a form 
to allow for expansion and contrac- 
tion. It is both neat in appearance 
and sanitary in construction, and was 
designed primarily to save gas and a 
superfluous flame area so that steady 


An Improved Gas Saver 


and concentrated heat could be main- 
tained under small vessels and cook- 
ing utensils. 

The model shown herewith is No. 2 
E-X, with gas saving burner bowls, 
serpentine grates and needle valve 
equipment. It has two burners, and 
the finish is a rich and durable “rub- 
ber black” enamel baked for five hours 
at a very high temperature. It is 
claimed to be rust proof and requires 
very little care. The detachable 
burner bowl is made in various forms, 
finished in aluminum enamel. It is 
stated that a test made by the Good 
Housekeeping Institute on a_ stove 
taken from open stock in New York 
showed a gas saving of somewhat 
more than 20 per cent. 
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Each section of the Sérpentine grate 
or grille has a broad upper surface, 
flush with the main top with no knife 
edges to damage copper or aluminum 
vessels. Each section is finished in 
aluminum enamel. Plates may be had 
with either needle valves or lever 


cocks. 
e 


New Salamander 


Littleford Brothers, 453-457 East 
Pearl Street, Cincinnati, Ohio, has 
recently placed on the market a new 
style Salamander designed to be light 
in weight but sufficiently durable and 
heavy to withstand the intense heat 
which it generates. A cast iron grate 
holds the fire, which is usually built 


New Salamander 


of coke, although other fuel may be 
used with satisfactory results. 

Because of the large ash pan and 
the height above the floor these sala- 
manders can be used inside of build- 
ings under construction for moderat- 
ing the temperature and for drying 
concrete and plaster. In warehouses 
if ventilation is required hoods with 
ventilation pipe connection can be fur- 
nished. 
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YOU CAN’T EXPECT 
RICHARDS-WILCOX SERVICE 


UNLESS 


Elevator Door Fixtures 
Fire Door Hardware 
Store Ladders &. Shelves 
Door Openers & Closers 
Benches & Vises 
Door Checks & Hinges 
Hardware Specialties 
Mounted Grindstones 


Every length of genuine Richards-Wilcox 


trolley track for sliding garage doors, ware- 
house doors, barn doors, house doors, fire 
doors, classroom partitions—bears the R-W 


trade-mark. 


None genuine without it. 

Be sure every piece of track you handle 
bears the Richards-Wilcox mark—it stands for 
strength and durability, careful workmanship, 
accurate alignment. 


Send for General Catalog UA-16, which covers Superior 
Sliding Door Hardware for any Doorway. 


@ 


guicaco; AURORA, ILLINOIS.U.S.A. 225o% 


LOS ANGELES 
PHILADELPHIA 


MINNEAPOLIS 
LONDON.ONT. SAN FRANCISCO. 


























‘‘Swing-Spout’’ Oil Measure 


A very clever and practical device 
for the car owner is being marketed 
by E. Edelmann & Co., 341-363 East 
Ohio Street, Chicago, Ill., known as 
the “Swing-Spout” oil measure. The 
“Swing-Spout” is an innovation that 
combines in one compact device an oil 
measure, funnel and off-set funnel. It 
is used for conveying cylinder oil from 
the original barrel or tank into the 
crank case of the car. It can also be 
used for gasoline and water. As can 


——— 
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pout Oil Measure 


be seen in the accompanying illustra- 
tion this device can reach the oil filler 
opening of practically every car, 
especially such as have openings in 
difficult places. 

The construction of the “Swing- 
Spout” is such that it will not leak oil. 
It is made of a heavy gauge sheet 
metal, copper plated and has a care- 
fully ground valve that closes in a 
way that is almost automatic which 
prevents leakage. 

This device is furnished in two sizes 
—either of one or two quart capacity. 
It has been in use for some time on 
the Pacific Coast, but is little known 
in the East. 


Monkey Grip Tire Patch 


Monkey Grip tire patch is a self- 
vulcanizing cold patch that can pe 
applied while on the road without 
tools or experience. The heat and 
friction of the road vulcanizes the 
patch, which is ready for use imme- 
diately after it is applied, the opera- 
tion requiring, the manufacturers 
claim, but three minutes. This Mon- 


Monkey Grip Tire Patch 


key Grip tire patch is manufactured 
by the Moco Company of America, 
Oklahoma City, Oklahoma. It is put 
on the market in three sizes. 

This company also manufactures a 
casing patch and puts out a combina- 
tion kit containing both the casing 
and tube patches. 


FlexibleSleeth Steel Running 
Board Mat 


A flexible sleeth steel running board 
mat is being offered to the trade by 
the Fernald Manufacturing Company, 
North East, Pa., which the manufac- 
turers claim was constructed with two 
primary purposes in view, namely 
utility and durability. In general 
construction the Fernald running 
board mat is identical to the well- 
known sleeth steel flexible mats de- 
signed for use in schools, homes, pub- 
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iic and commercial buildings where 
they are constantly subjected to all 
kinds of the roughest sort of usage. 
The Fernald running board mat is 
claimed by the manufacturers to be 
“a perfect scrapper that makes it pos- 
sible for its owner to travel in all 
kinds of weather and on all sorts of 
roads, Without turning the inside of 


Flexible Sleeth Steel Running Board Mat 


his car into a pigsty every time any 
of the occupants get out and get in.” 

An important advantage of this 
mat is that it can be very easily fast- 
ened to the running board of any car. 
One screw at either end attaches it. 
And once in the screws do not have 
to be removed to clean the mat. When 
it is necessary to clean the mat all 
that is required is to loosen the two 
screws slightly, twist the mat and 
lift it off. The only tool needed is an 
ordinary screw driver. Another feat- 
ure of this mat is that it protects the 
running board against wear. 

The Fernald mat is made of high- 
grade hot-galvanized steel. It is 
built on the iron chain principle—in 
links—which gives it strength and 
durability and like a chain it is vir- 
tually self-cleaning, besides being flat- 
playing, reversible and sanitary. 

It comes in various sizes, for Ford 
cars, 7x12 inches, and for all other 
cars 8x14 inches. 





It’s the little im- 
provements that make 
the big profits in ac- 
cessories. You'll find 
them on this page. 
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Notes of the Retail Hardware Trade 


Beach Hardware Company, doing 
business, is now occupying its 
new quarters at 1010-1012 Broad Street. The building is modern 
and up-to-date, and equipped with new store fixtures. Many 
lines have been added to the company’s present stock. Catalogs 
are requested on the following 3athroom fixtures, belting and 
packing, builders’ hardware, building paper, churns, cream sepa- 
rators, cutlery, dog collars, dynamite, electrical household special- 
ties, fishing tackle, galvanized and tin sheets, gasoline engines, 
heating stoves, heavy farm implements, heavy hardware, lime 
and cement, lubricating oils, mechanics’ tools, paints, oils, var- 
nishes and glass, prepared roofing, pumps, ranges and cook stoves, 
shelf hardware and silverware, 


SOLUMBUS, GA The Wm. 


~ both a wholesale and retail 


Le Roy, Inu.—J. H. Michaels & Son have bought the Frawley 
hardware building, and put in a stock of baseball goods, builders’ 
hardware, children’s vehicles, churns, cream separators, cutlery, 
dairy supplies, fishing tackle, furnaces, galvanized and tin sheets, 
gasoline engines, heating stoves, heavy farm implements, heavy 
hardware, lubricating oils, mechanics’ tools, paints, oils, varnishes 
and glass, plumbing department, poultry supplies, prepared roof- 
ing, pumps, ranges and cook stoves, refrigerators, shelf hard- 
ware, sporting goods, tin shop and washing machines Catalogs 
requested on a general line of hardware 
Hardware Company is 


MurpHysporo, ILL.—The Rhoda pur- 


chaser of a hardware business here. 

GosHEN, IND.—J. A. Carmien, of the firm of Curtis & Carmien, 
has disposed of his interest in the partnership to O. M. Curtis. 
The firm will in future be known as the Curtis Hardware Com- 
pany 
sold his stock to Cressey 
catalogs on plumbing 


Potter has 
owners request 


IOWA r. © 


ARTHUR 
x The new 


Bros. & Co. 
materials. 
interest in the 


Graham. 


has sold his 
Inc., to S. R 


Coffey 
Company, 


Ilowa.—T. G 
Implement 


GREENFIELD, 
Coffey & Irwin 


The hardware firm of Travis & De Freece has 


Sipney, Iowa ; 
T. De Freece wi!! continue the business under 


been dissolved. G 
his own name 
Juneau Lumber Company has been 
Lumber Company. 


The 


Isely 


DopGre CITY, KAN 
succeeded by the C. C 

IRVINGTON, Ky.—The Irvington 
pany has increased its capital stock 


Hardware & Implement Com- 
from $15,000 to $30,000. 


MoREHEAD, Ky.—E. E. Maggard has sold his stock to the Con- 
solidated Hardware Company 


Warsaw, Ky Holcomb & Richards have commenced business 
here, dealing in bicycles, buggy whips, builders’ hardware, build- 
ing paper, children’s vehicles, churns, cream separators, crockery 
and glass, cutlery, dairy supplies, dog collars, fishing tackle, fur- 
naces, furniture department, gasoline engines, hammocks and 
tents, harness, heating stoves, heavy farm implements, heavy 
hardware, home barbers’ supplies, iron beds, kitchen cabinets, 
kitchen housefurnishings. linoleum, lubricating oils mechanics’ 
tools, oil cloth, paints, oils, varnishes and glass, poultry supplies, 
prepared roofing, pumps, ranges and cook stoves, refrigerators, 
sewing machines, shelf hardware, silverware, toys, games, wag- 
buggies and washing machines 


WESTPHALIA, MICH William H. Bohr is remodeling his store 
building, which was damaged by fire some time ago. He requests 
catalogs on baseball goods, bathroom fixtures, belting and pack- 
ing, bicycles, builders’ hardware, building paper, cream separators, 
cutlery, dynamite, furnaces, galvanized and tin sheets, gasoline 
engines, heavy hardware, lubricating oils, mechanics’ tools, paints, 
oils, varnishes and glass, plumbing department, prepared roofing, 
pumps, shelf hardware, tin shop and washing machines. 


ons, 


FARIBAULT, MINN The Nichols Implement Company will erect 


a new store building 


The Appert Hardware and Implement Com- 
Kast, which has recently started in 
business here, will move to its new quarters about January 1, 
1920 Among the lines handled will include the following, on 
which catalogs are requested: Automobile accessories, baseball 
goods, bathroom fixtures, belting and packing, bicycles, buggy 
whips, builders’ hardware, building paper, children’s vehicles, 
churns, cream separators, crockery and glass, cutlery, dairy sup- 
plies, dog collars, dynamite, fishing tackle, furnaces, furniture 
department, galvanized and tin sheets, gasoline engines, ham- 
mocks and tents, heating stoves, heavy farm implements, heavy 
hardware, home barbers’ supplies, iron beds, kitchen cabinets, 
kitchen housefurnishings, lubricating oils, mechanics’ tools, paints, 
oils, varnishes and glass, plumbing department, poultry supplies, 
pumps, ranges and cook stoves, refrigerators, sewing machines, 
shelf hardware, silverware, sporting goods, tin shop, toys, games, 
wagons, buggies and washing machines. 


St. CLoupb, MINN. 
pany, 121 St. Germain St., 


MERIDIAN, Miss.—The Switzer-Carden Hardware Company, 2404 
Fifth Street, has changed its name to the Switzer Hardware Com- 
pany The business was established in 1893. Catalogs are re- 
quested on baseball goods, bathroom fixtures, bicycles, buggy 
whips, builders’ hardware, building paper, children’s vehicles, 
churns, crockery and glass, cutlery, dairy supplies, dog collars, 


electrical household specialties, fishing tackle, galvanized atid tin 
sheets, heating stoves, home barbers’ supplies, kitchen housefur- 
nishings, mechanics’ tools, oil cloth, plumbing department, poultry 
supplies, wire netting, prepared roofing, pumps, pitchers, ranges 
and cook stoves, refrigerators, sewing machines, sMelf hardware, 
sporting goods, tin shop and washing machines. 


Avrora, Mo.—The King-Mammack Hardware Co. has estab- 
lished itself in business here, carrying automobile accessories, 
buggy whips, builders’ hardware, building paper, children’s ve- 
hicles, churns, cutlery, dog collars, harness, heating stoves, heavy 
hardware, home barbers’ supplies, mechanics, tools, paints, oils, 
varnishes and glass, prepared roofing, pumps, ranges and cook 
stoves, refrigerators, shelf hardware, silverware, wagons, buggies 
and washing machines. 

Neck, Mo.—The Yoder Hardware & Supply Company has been 
incorporated with a capital stock of $5000 by Lucy Curtis, Emma 
F. Yoder, C. C. Yoder and Walter M. Yoder, The stock will con- 
sist of a line of automobile accessories, baseball goods, buggy 
whips, builders’ hardware, churns, crockery and glass, cutlery, 
dog collars, dynamite, fishing tackle, galvanized and tin sheets, 
hammocks and tents, harness, heating stoves, heavy farm imple- 
ments, heavy hardware, home barbers’ supplies, lubricating oils, 
mechanics’ tools, paints, oils, varnishes and glass, poultry sup- 
plies, prepared roofing, pumps, ranges and cook stoves, shelf 
hardware, sporting goods, tin shop, wagons, buggies and washing 


machines. Catalogs requested. 
o 


HEBRON, NeB.—The Sharp Hardware Company requests catalogs 
on automobile accessories, belting and packing, builders’ hard- 
ware, building paper, children’s vehicles, churns, cream separa- 
tors, crockery and glass, cutlery, dairy supplies, dog collars, dy- 
namite, electrical household specialties, fishing tackle, furnaces, 
galvanized and tin sheets, gasoline engines, harness, heating 
stoves, heavy hardware, kitchen housefurnishings, lubricating oils, 
mechanics’ tools, prepared roofing, pumps, ranges and cook stoves. 
refrigerators, sewing machines, shelf hardware, silverware, sport- 
ing goods, wagons, buggies and washing machines. 

MANCHESTER, N. H.—The Manchester 
wholesalers and retailers, established in 
62 years, has moved to a new location. 


Hardware Company, 
business for the past 


LINCOLNTON, N. C.—The Reid Hardware Company stock has 
been sold to the Beal-Willis Hardware Company. 


ELLENDALE, N. D.—The Mitchell Company has opened a store 
here. The concern will handle belting and packing, buggy whips, 
builders’ hardware, children's vehicles, churns, cream separators, 
cutlery, dairy supplies, dog collars, electrical household supplies, 
fishing tackle, furnaces, galvanized and tin sheets, gasoline engines, 
harness, heating stoves, heavy hardware, home barbers’ sup- 
plies, lubricating oils, mechanics’ tools, oilcloth, paints, oils, var- 
nishes and glass, pumps, ranges and cook stoves, sewing ma- 
chines, shelf hardware, sporting goods and washing machines, on 
which catalogs are requested 


HETTINGER, N. D.—Wm. Fried & Son have purchased the Het- 
tinger Hardware Company stock. The firm name will remain 
unchanged. Catalogs requested on a general line of hardware 
and furniture. 


MiLnor, N. D.—Ole Hansen has sold his stock to John L 


Hagen, who requests catalogs. 


DEFIANCE, OH1IO—Smith in a new store 


front. 


& Hoyt are putting 


LEETONIA, OHIO—The Spatholt Hardware Company has been 
incorporated by W. W. Long, C. J. Spatholt and others. The 
capital stock is $20,000, and a complete line of hardware will 
be carried by the new concern. 

Hammond Hardware Company has 
Tweed Hardware Company. 


UHRICHSVILLE, OHIO—The 
been succeeded by the M. A. 


GREENVILLE, S. C.—The Greenville Hardware Company has had 
its store completely renovated and remodeled. 

MENNO, S. D.—Kar! Goehring has sold his hardware stock and 
building to Quast Bros. & Co. 

DYERSBURG, ZTENN.—The Dyersburg Hardware Company has 
been incorporated by J. E. Benson, J. C. Doyle, F. W. Latta, 
G. W. Miller and States Miller. The capital stock is $10,000 


RANGER, TeEx.—The Ranger Hardware Company has started in 
business here. 


WESTHOFF, TeEx.—Kasper & Gloor have taken over the hard- 
ware stock of W. B. Meichen. 
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UNIVERSAL 


Silver Overlaid Table Service 


ONE QUALITY 
THE BEST 


The fast selling lines never 
worry the dealer and there is 
no faster selling nor more 
profitable line than UNIVER- 
SAL Silver Overlaid Table 
Service. 

















Dealers write us saying that it 
is the quickest and most profit- 
able selling line they have ever 
stocked. 

UNIVERSAL National Ad- 
vertising, extensive in_ its 
scope, is daily directing buyers 
to your store. 








The satisfaction which comes 
of buying and selling a line 
that carries a real and definite 
manufacturer’s guarantee is 
yours when you sell UNIVER- 
SAL Silver Overlaid Table 
Service. 














Guaranteed for Fifty Years 
of Satisfactory Service 
‘*Not Solid Silver— 

But the Nearest Thing to It”’ 


The Trade Mark known 























in Every Home 


Landers, lrary & Clark 


Jf oo New Britain, Connecticut yromsong 
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Millions Have Stood The Test-..|/ 
en 3 


Here is a “ close up” showing a feature of Joly Spark Plug design that has given 
it an efficiency status away and beyond that ever achieved in the whole history 
of plug development. The integral heavy milled fingers at the base of the jacket 
prevent pre-ignition by reason of the ample radiating surface. 


A comparison of the above design with the 
formal slender alloy poles will prove this. 
These, with the oversized central electrode, 
cause an even spread, circular mass spark 





not a blaze. 
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JAIl Endurance Records Broken) 





For Service, Satisfaction and Profit You Dealers Can 






Safely stock “Joly” and So Create Exclusive Demand for 


These Plugs of Right Design and Perfect Performance 


OW MANY MAKES OF SPARK 
PLUGS do you carry in stock to meet 
“different replacement” demand? More 
than you want to, perhaps—and more than 
you ought to, of that we assure you. ONE 
LINE that will guarantee 100% “return 
demand” will save you trouble, and annoy- 
ance, make, hold and build trade and prove 
an all-round source of satisfaction to you 
and your customers. 


The Foly Spark, Plu 
Line is that ONE LINI 


JOLY HOLDS THE WORLD’S ENDUR- 
ANCE RECORDS. Over 5,000,000 of 
them fired all of the allied combat planes to 
victory—and gave a four years’ continuous 
performance in this branch of the service. 
Four years of super-service rendered. 


THIS FEAT WAS MADE POS. 
SIBLE because the plugs were de- 
signed right, and built according to 
ideals that stood for only the best in 


materials and workmanship. Result— 

no pre-ignition, no carbon collection, 

no lost compression, no short circuit. 
SEVENTY TO EIGHTY HOURS—their 
lifé on the engines of the war ‘planes. 
There they stood firm under terrific sus- 
tained heat, high compression and no rest 
while in the air. What does such a plug 
give to a car, truck, or tractor owner? There 
is but one answer — endurance minus 
trouble. 


AN AGENCY FRANCHISE for the Joly 
Spark Plug will lead to quick development 
of your spark plug business. You can stock 
and sell “Joly” to your own growing profit 
and to the everlasting satisfaction of your 
trade. 


The proposition is irresistible 
—Write and we will prove it 


LYONS IGNITION COMPANY 


215-219 Fourth Avenue New York City 


SEE JOLY AT THE SHOWS 
NEW YORK—Space D-92,. Grand Central Palaes 
CHICAGO—Spaces S7 and 88, Coliseum Basement 


JOLY" 


( PRONOUNCED 


“yO —LEE”) 


SPARK PLUG 
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Master 
of 


Negotiating a 13% Grade 
»: With Arrow Grips 4 


On every load out of this excavation for the Federal Reserve Bank, at Rich- 
mond, Va., these trucks had to pull up a thirteen per cent grade. Great diff- 
culty was encountered until they were equipped with Arrow Grips. The steep 
embankment was then negotiated with ease. 


The Terminal Motor Company, who handles Autocars in Richmond, writes as 
follows: 


“Our experience has shown us that any other type of chain would not last a 
week ; but, after the first trial of Arrow Grips, we found that our problem had 
been solved.” 


Patents ‘ 


Pending Arrow Grips are a necessary part of the The biggest fleet owners in America have 
equipment of every truck. Their sure standardized on Arrow Grips. They are 
grip means traction under adverse con- acknowledged the foremost non-skid de- 
ditions—their ease of attachment and de- vice. Note their simplicity, how easy 
tachment saves minutes and does away they go on and off. Note the absence 0! 
with tussling with complicated devices. special chain connectors. 


Attaching 


There is an Arrow Grip to fit your truck, Sell Arrow Grips to every fleet owner 
whether it be a seven-tonner or a Ford. Get our unusual dealer proposition. 


Write for folder, ‘‘A Minute’s Job’”’ 


ARROW GRIP MANUFACTURING COMPANY, Inc. 


Detaching Dept. O Glens Falls, N. ¥ 
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*NON-SKID CHAINS FOR SOLID TIRE VEHICLES 
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Town of 1500 population— 


dealer makes 510,000 a year 





*“ 3, SHALLCROSS, 
of Middletown, Del- 
* 

aware,is a man every 

dealer ought to know about. 
A few vears ago he worked 
ona farm and did not have 
a cent of capital. To- 
day he is worth more than 
$150,000. He makes a net 
proht of more than $10,000 
every year out of his garage. 
Every cent he now possesses 
was made by this business. 


What does Mr. Shallcross 
do that any dealer, no matter 
how large or how small his 
business, cannot do to advan- 
tage? Why has he achieved 
so remarkable a success in 
such a short time? 


How the business started 


Leaving the farm, Mr. Shallcross went to Wil- 
mington and worked as a salesman and mechanic 
for a year and a half. Then he went back to Mid- 
dletown, a farming center of 1500 population, 
and started his garage in an old barn 30x75 feet. He 
borrowed three hundred dollars and went to work. 

He studied tires, oil and the various accessories, 
determined that one principle should rule his shop 
—fast turnover. He knew that in order to make a 
living it was absolutely necessary that his stock be 
removed at furious speed. But how could fast turn- 
over be assured’ Shallcross made his decision which 
proved correct, He decided that to procure fast 
turnover he must specialize. 


‘Take his study of oil, for instance, He knew 
that oil is a weekly purchase with most customers, 
and that his service on lubrication might well tell 
the story of success or failure. He chose an oil 
which he knew to be of superior quality. He chose 
an oil which is advertised in the national weekly 
publications, the national and local farm papers, 
knowing that the readers of these papers in his 
town would already be half sold on this particular 
lubricant. He planned to arrange for billboards 
and local newspaper advertising only when the 
business would warrant it. On every product, 














The oil Shallcross chose 
For instance, Sha ss 

determ that C 

Ora It i - 

$s pa ¢ b Ss ¢ ¢ v7 4 

Strain his cay H 

to spe ze » \ tr 

lubricant that resists hea 


sign on the front of his build- 


He put the transparency 





on his window and placed his stock of Veedol pack- 
ages on the shelves in plain sight. Qn his little 
counter he placed one Cop\ of the Veed ly -pa 
book, tied with a string so that it would n t be 
carried off, and a number of Veedol S« 


Lubrication booklets for distribut 


“[ started out with the firmly fixed idea tl 
garage business is a business and not a 
Mr. Shallcross. “I tried to build busin 
line I put in, and I put in only lines that are na- 
tionally advertised and backed up by the manutac- 
turer. I decided to use h > ad\ ertising matter as 


soon as I was able to do so. 


“It did not take long to get to the place wher 


it paid me to send out circular letters. I have done 


t on the battery I carrv, the tires I sell, spark plucs 


6 Re te te 































______—_____— a 


VEEDO 


speedometers and other 
products, as well as oil. 
Always, for years, I have 
been able to stick to the 


same story on my products 





because I have specialized. 
Only once or twice have 
] changed, and that was when I knew there was a 
far better product on the market.” 


Starting big sales 


i “You want to know specially about oil, because 
} it has been such a money maker for me. I doubled 
my business on Veedol in 1918, selling three car- 
loads from this new shop. (Mr. Shallcross has re- 
cently moved into a stone garage, steam heated, 
room for 45 cars, employs nine mechanics, has 
machine shop, welding and forging room, battery 
department, vulcanizing department, etc.) ‘To start 
this big movement I sent out circular letters which 


} 


lL know sald fifteen barrels of [eedal in a short time. 


“Taking advantage of all quantity discounts has 
still further increased my profits according to the 


regular dealer contract.” 


How well specialization has 
= uJ age 
'¢ ie treated him 1S evident to every 

» man in his community., He owns 
a 400-acre farm (bought from 
garage profits and paid for), which 
His ga- 
rage property is worth $100,000 
in stock and real value alone. He 


is now worth $50,000. 


employs a bookkeeper who uses 





Ordinary oil Veedol a‘ter 
after use use 


Showing sediment formed 


after 500 mules of running 








ML. Shaller from 


profit made on spectalization, This stone structure and 


tock are worth from $S0,00@¢ $7 1,000 today. 


an adding machine, a check protector, a fine type- 
writer. His private office is the equal to any in 
Middletow ne. 


successful business man. 


He is a fine type of intelligent, 





Ir. Shallcross sums up his success in these words: 

“1 haven't done a thing which any dealer couldn't 
do. The Veedal advertisements do the work—T do 
mighty little. TI like to keep going all day long—it’ 
more tun than loafing. But | haven't worked ling 
hours, Specializing does the trick.” 

Mr. Shallcross has done a simple thing, a thing 
which takes no extra capital, very little time and 
eHort—a step that cannot hurt, but which may 
bring the world to your door. 

If you, too, wish to doas E. I. Shallcross has done, 
the first step is easy —sit down now and drop a line 
to the Tide Water Oil Sales Corporation. Ask 
tor the Veedol proposition. A/Zail your letter today. 


TIDE WATER OIL SALES CORPORATION 
Il Broadway New York 
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NOT ONLY 
A BETTER 






















TIRE — | 
: BUT MORE | 
| TIRE 

: Eight Ply ; 
Multiple Cord 
Super-Oversize 








7% Larger Air Capacity 
0% Larger Cross Section 

Positive Anti-Skid 
And Literally 


“MILES AHEAD” 


M/DE IN NEW ENGLAND BY 


CONVERSE RUBBER SHOE COMPANY Malden, Mass. 














New York: 142 Duane Street Service Branches: 618 W. Jackson Blvd., Chicago 
The Potter Hoy Hardware Co Bellefonte. Pa Stratton-Warren ardware Co Memphis, Tenn 
Nash Hardware Co. Fort Worth, Texas Wm. Stockhoff Louisville, Ky 
F P. May Hardware Co Washineton, D ¢ Stauffer. Eshleman & Co New ns, La 
McGowin-Lyons Hardware & Supply Co Mobile, Ala Failing, McCalman Company Portland, Ore 
Sloss and Brittain, Beale & Mission St San Francisco, Cal J. S. Latta & Co., 1318 Arch St Philadelphia, Pa 
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‘Current Hardware Piaece 


GENERAL GOODS—Goods which are made by more than one manu- Contains the list prices of many leading goods. It is published in 
acturer are printed in ifalics ihe prices pamed represent those loose-leaf form and is kept up-to-date by a monthly subscription 
btainable by the fair retail Hardware trade Very small orders service 172 pages, 7 x 10 inches Price, $7.50. 
wud broken packages often command higher prices, while lower prices ADDITIONS AND CORRECTIONS The trade are requested to sug 
usually given to larger buyers Best any improvements with a view to rendering these quotations a 
{AL GOODS Quotations printed in small type (Roman) relate correct and as useful as possible to Ketauil Hardware Merchants, 
goods of particuiar manufacturers who request the publication EDITOR'S NOTE: Prices quoted are those prevailing in the present 
prices named and are responsible for their correctness They market. Manufacturers and jobbers advise they will only accep 
seg the prices to the average retail trade. On some orders With the understanding that their selling price is the on 
K i ly lower prices are obtainable for large lots prevailing ut the time of shipment and not the price quoted at th: 
ST kpale 'D LISTS AND DIRE TORY OF MANUFACTURERS date of receiving an order, 
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7 P } 
Machine Bits— | No. 2....200 300 400 600 1000 Ibs. Toggle— 
Avuusters—Biind— Russell Jennings Mfg. Co al. net $35 OO $4.00 $6.00 re 00 ed: 4.00 Ankyra Mfg. Company: 
H. B. Ives Co.: Lebanon Machine Co. : No. 2 Beams 20% Ankyra Anchor Bolts.........: 
Blind and Casement 3‘ Open center, Pyramid Point, Lemco| se Ww : Pm: Ankyra Collapsing ‘Tools.... 
Superior Spring Hinge “s | 40% | List Oct. 1, 1918..5% | Parker Suppiy Co. : 
Casement adjusters Ne Mech. Bits, Pat'd, Serew Polat | Sargent & Co., « si Toggle Bolts, No. 2, ‘Parker"’ 70% 
Window Stop— @ | List Sept. 7, 1918. .16% % Toggle Bolts, 0a 10b, 
Ives’ Patent odicccs ba” % Post Hole— Per pre | | BEATERS Carpet— **Parker”’ 
Ives’ Stop Bead Screws and Ws | Hall, No. 1 Adjustable, 3 in 1, souquet Brownson Co., a Star Expansion Bolt Co.: 
i BB ba % $18.7 pees Right, per doz Sebco No, 1: 
Hall, No, 2 Adjustable, 3 in i. ELLS—Cow— ae 3/ s is ; in. diam.65% 
: enters’, K ery des... .$24.20 1.02 Wr ught Cow ee , “e0 tn. diam. . 60% 
Sea taete re ea? Hall, No, 3 Adjustable, 3 in 1, | — and— s ps at M in. dis 40K 19% 
ANCHORS— — . $21.12) polished ees... osama List Oe vee we 
Parker Supply Co.: : and Post Hole ee ee a50% | V4 ee ow coats : | : ae 
Screw Auchors *arker...75&10°% : oid : ‘ me Nickel Plate 4 ) 
Star Expansion Bolt Co. Hercules, per dos. oe Serr | PORING TOOLS—Automatic— 
Sebco Screw Anchors.........65% Split ‘ua ad ‘per doz. a bg ‘_. alls, No, 3, per doz. .$15.40 
ee | Sp. le. 8, Pi . . . 0 Le 4 4 
ane ess oa re aes Ship Augers and Bits—- Farm Bells .. No, $19.43; No. 45, $20.15. 
Fernald 3} ifg. 0. tur o* a | Ship Augers up to 12 Sthg.. + 5 Church and School... Av BOXES—Mitre— 
ee arere. ¥ s., saa. $1.00; ‘a.| Larger ; List + 30|/rip Gongs, Brass” “and , C. BE. Jennings & Co ‘ 
k 1.0 g aiate "| Ship Bits up to and including BE sccnpaxeeedews List + 4 Te ‘90; r p ey Se ve 
. { Acme, size 
berunld Biisiss k Shifter, W doz 24/l6ths rs Trip Gongs, Steel 2; — 13; New Langdon, Imp. size 
pairs ,. $2. no Larger .. 30}BELT DRESSING— ti or 
lox C. EK, Jennings & Co. : See Dressing Belt, Sheit— 
$2.25 @$2.75 L’Hommedieu's ...........List net BELTING—Leather— A. H. Green Co.: 
vest” “‘Anti-Rattlers, H = avn ‘ oe Ft mig My Ve sores N ‘ 1 | nd Tanned Butts. par of ar Locked Cornet 
. fs a atrous, above 2 . St net) Belting, SOPs BS CBccccvenes os. each 1, 1 2 Te: 
ve — +. "AT Aid. er Lebaece Machine ong , | Benne? ea y, i Ag haves * 20¢3 3 4 26" ; S403: tad 
Aaiattle Siappeees per . z. } Te00 ee ae 50 ye | Belting, Medium, 14% oz. bog 29¢; 23, 81¢; 24, 
' $3.5 oe . * | Belting, Light, 13 oz OOP eee ewas 


sets 3.8 Snel Mig. ao 
ANVILS—American— Ship Augers, Blk, Twist.....10%|econd Quality, Sides... 264244 .55$ wale d 
Solid Wrought, per Ib....23@23a¢ Ship Augers, Pol, Twist. .List, Net| Second Quality, Shoulders *| Common Ball occ ccccce $3.20@$5.00 

Iimported— | Solid Center 80% | Cut Leather Lacing Strictiy P. 8. & W.: 
Peter Wright & Sons, @ BD. 80 to Lebanon Machine Co, : eS me 2 as 45% . 10 12 
349 Ib. 23¢; 350 to 600 Ib.... a4¢) Open center, Ring Augers, No. 9 f 00 Leather Lucing Sides, ” per sq. Samson Per dozen 
Anvil, Vise and Drili— o% jt. Kaw Hide, No. 1, in sides Series 8000. .$39.7 
Millers Falls Co., ea. - $32. 41) AUTO TIRE PROTECTOR— 17 sq. ft. and over 47 Series 7000. . 32.2: 
APRONS— Blacksmith “ekg Am. Automobile Accessories Co. : ee Under 17 sq. Series 5000. ‘ ‘ 
Livingston-Cooper Corp. : | Insyde Tyres .. .50% Robber Series 5300. . 
Leather, Star Brand, Livingston} Automobile Accessories eeeehihln Low Grede Series 3000.. 
Competition (Low Grade) Series 
list, July 1, 1919: Warner Pattern Co.— Warner-Lenz: New List 50&106| >, S&tles 3400... 49 
Medium and Heavy, Split. .10° 5 to 9 in., per pair. ’ . , New List 406104 Vaughan & Bushnell Mfg. : 
; 3 ye | Standard List 40& 10% ‘ 

Medium and Heavy, Mule 10° 0% to 10% er see Best ( vs New List 354 10 in, Ratchet, 
AUGERS AND Bils— 10', to 12 in., per pai 3.3 BELTS ew List Jp CHROCORHE ERE CHE 66s 
Ordinary Double Spur.. s 504 | AXES— [aaainrt: Mf Corp.: BRACKETS— 

Jennings Pat., Bright Single Bit, base weights, unhandled: No Stretch Fin. fer 1916 Ford, Atlas Mfg. Co.: 

Black Lip or Blued.... “40% Per doz. 34¢ Bradley . 

Boring Mach. Augers... 40a 405 10% first Quaiit i ‘ ‘ - —. wro't 

Car Bits, 12-1n. turst.. ISE5% Sex ond Quality ..... eres 13.00 each L McKinsey olding i a ts... 1s t 

Conn. Valley Mfg. Co.1 Dou le Bit, base weights: BENCHES—Wash Stamler’ 5 2 eel... .87 ea 
Wright's Jennings .......-..25° rst Quant . $ Eagle Woodenware Mfg, Co. : Stanley's I ‘olding No. ay! 
ey rient's Solid Center 2h" nd Quali fees Folding Wash Benches, per doz., R & rus Ee St z ** on = “4 
sono, Valley Blue Twist... 2 E stra for handles: ? g. $22.20 f.0.b. Hamilton, Ohio, ¢ a _ SOKO 

i ives Mfg. Co.: Extra Quality BLOCKS—Tackie— ee 

ger vee ood me I l reseeeeeeveeeseees 450] Common Wooden cecerseees l amson Mig. Co. : 

Je nung & Co.: \ : — Woode 304 yeinct, for Ford Car, Der pair.: 
Na 11 25° —_ zine or Ford Car, per pair. 
No. 10, ext. lip, ‘standard list af : i Orili— Goodrich-Lenhart Mfg. Co.: 

No. 30. standard list... _s Marble Arms & Mf. sage = M Drill Blocks ast List net| Goodrich Ford Brake Shoes. 1 & 
Ressell Jennings’. Stand ard List care . Reg ke ri EER  -oecocecccccskae 2 p. ¢., — ea. per set, .S0¢ 
‘with an advance of 10%, effect- Hidle., per doz.... Od oN BOLTS—Anchor— Lined, ea. pe sll : 

ive Sept. 10 Hickory, Nos. 5 and 6, ea. pe Ankyra Mfg. Company: oP. c 
Lebanon Machine Co. : _ doz... . $1%. ' Ankyra Anchor Bolts Der sat 

No. 108, open center, High Speed Camp, No. 9, f Pay Ankyra Coltageing Tools... .ia: 0% 2 P. c. 

' % Twist 25K1E _ber doz. $13.2 | Parker Supply Co.: 

No. 308 Cabinet Z Twist. 40) Camp, No. Hickory Hdle., S* | Anchor Boits or Screw Ancliors. BROILERS — 

No. 1308 Liberty Finish. 40810 16 in. or 20 in., per 055.10 i “Parker” 75&10% | Wire Goods Co. : 
Lebanon Machine Co. : . N 5. Dble. Bit, Hick. | | Carriage, Machine, &c.— Broilers, Common 

No. 112 High pond ZT Camp, No. 15, ue, Dl ick, Common Carnage (cut thread) Broiler, Sherwoods 

: 2g - Hdle., 2% Ib., per doz. $26.40 3% x 6, and smaller 10 & 194 BRUSHES. 

a Common Carriage (rolled threa Whiting-Adams Co.: 
10% B «\ ances—soring— ¢ © 6 and smaller 35 Good, Rd. Paint 

No. 2308 Bright, Hollow.....50% hatilloa’s : | List mal Larger or Longer 25 Medium, Paint 


S ‘ Ag s Balances.... : ‘ ; ‘ , : 
No. 320 in hanks ra A gl — Rec — List, Net| Piila., Eagle, $3.00 list | oan Varnish 
Stri , dium i 


N tural Twist, ude — -_ # reeey 10" wae H. = a" Te aes Good, Kalsomine 
8"¢ ; : F , 2 Large Dial . %o | me reac peer. ool als — 
Nes $08 Profil ; Sets, ea s Peck, Stow & Wilcox , 4% x 4, and smatler....e. SE 104 i ie 
Pexto Solid Center - s aunne esr 00 La ol or lon - ‘s a ss .. WE&10 Modiom, | 
’rogressive Mfg. Co. : a Eg ht . oe oor an utter— Good, Floor ¢ se 
oe oe... 25% BALERS—Waste Paper— | Wrought Steel Setinn Prone. 
Pugh's *! ve Davenport Mfg. Company: Barrei Japanned— 3! 
Schick ~ rey No. 1, $45; Light | ail i Shaving— 
No. 2, $55 o. 3. $65 ‘ 
. zhu d - 2 Heavy 9000 oo er’s F heeten 
Je nnings’ ‘Pattern ......4 7% 3, —, Top, Pe No, mt 4, Darvel Brouied “a 1 ountain, shaving, “ 
Car Bits— a a . ”" P. BEG vies Kcatiuwens ure List Net Warner's Cream Cartridges 
Russell Jennings Mfg. Co 20% . ; rat'y : } we for brush, per doz 2 
Dowel! Bits— Sage y ) in V3 JMPERS—Barn Door— 
Russell Jennings Mfg. Co. ot ; | Steel Crowbars, 10 to 40 Ib. r z National Mfe Co. No. 16 Barn Door 
Lebanon Machine Co.: - Pinch B we me Bumpers, # doz............ $1.80 
‘No. 105 open center, High Speed Z mch Pars, per let Ti Automobile— 
Twist, Dowel and Tapping, Towel— : , | Milwankee Auto Engine & Supply (o., 
254100 | Durand-Kor 7 Ass : . f a Sb écee Milwaukee. Wie 
bei Crystal Giles x , v Guare » $12 
Conn. voles te Cen 1 x 30 in., +» $1.05; % x 24 | Ives’ Mortise Door 31,6; | ma Bumpe rs...$7.00 to $12.00 
Wright's Patent .............10% In., @% Ives’ Wrought Door { Wrought Brass 
Wright's Patent, Machine, BASES—Porch— Expansion— BRIGHT 
List + 20%! 8. Cheney & Son: |} Ankyra Mfg. Company: Finke aaswaae 
Clark Pattern 33's % Zimmerman Patent Ankyra Anchor Bolts Yo | 75 g AMP 4 ¥ B F 
C. BE. Jennings & Co., Arrow Head, BASKETS—Galvanized— Ankyra Collapsing Tools 2 @ | Re 7 7 s rn anc roa 
Pat. : 16%, % | Hall Mfg. Co.: Parker Supply Co.: ss i‘ Black aps 
New list, No. 1, $30.00; No. 2. Hall, 1 bu., per doz.......$16.08 Lag Type, ‘‘Parker’’.... 6O&10% j Table Hinges 
$24.00 per doz. Hall, 1% bu., per doz..... 18.72 Machine Bolt Type, ‘*Parker’’.55% | Chest Hinges 
Clark Pattern .-.40% | BATTENS— | Star Expansion Bolt Co.:. BRONZED 
luseell Jennings } Xo. F.1D. Kees Mfg. Co.. | Sebeo and Star Expansion Bolts Light, Narrow, Loose Pin. List + 404 
2% in., $24.00.. ; Metal Barn, per 1000 ft...$15,00) | —Lag Screw iy --+-G5&10% | Tight) Narrow, Leose Pin, Ball Tip, 
Pexto Clark Pattern 214% BATTERY BOOSTER— Star Machine Bolt Type......50% her doe. pair, 
Gimiet Bits— France Mfg. Co., A.C. “F. F.," Ss ‘ 1 2 2, 3 { 
(See Gimlets and Gimlet Rits.) Oe. Seadss ..--$15.00 & up| Stove $7 95 2.30 2.60 2.90 20 
Hollow Augers— D. C., “EF. FP. ea... $24.00 T «| Rroad L. P. Rall Tip, per 100 pair, 
Bonney Pat., per doz. . .$5.50@ $6.00 Farm Lighting. “F. F., en. Common Tron 2x2 2442, 3x3 bed Aad Sr 
EC. Ste . $24.00) Eagle see e teen ese ee ee eeeenees j 5 3? 4250 62.50 77-50 
No. 3, pe $45.00; REAMS—Scale— | Amerionn Serew Co. + ot “a a. ; ; 
> Sle. be os von 000) $10.50 | Chatillon’s No. 1, List Sept, 25, 1918 | Ray State, Het Dec. 28, '99..607%| 2e00 7000 » 
No. 60, all steel, per doz. . .$42.00) 20 % Eagle Phil., list Oct. -Th% 4x4, x 

















No. 118 High Speed Z 
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This rack is made of art metal, 
not wood, finished in 1ich olive 
green, and therefore harmonizes 
with most any showroomor office 
furniture and woodwork. It has 
six adjustable partitions to accom- 
modate various widths of lining. 


It is an excellent “silent sales- 
man” in your showroom. 


-99SV-N 
; oe 
li iy. 








NON-BURN 


E believe we started right by making the best lining we 
knew how. 
Then, bi.ck of it we put a sales policy that insured a good margin 
of profit to the trade. 
Now, here is another help—a utility and display rack for Non- 
Burn Brake Lining. 


People see it in your show-room—think of their brakes—and you 
selllining. The racks have been in use long enough now toprove this. 


For a stock of 500 feet of Non-Burn Brake Lining we will ship 
you a rack free. 


H. W. JOHNS-MANVILLE CO., New York City 


10 Factories—Branches in 63 Large Cities 
For Canada, Canadian Johns-Manville Co., Ltd., Toronto 





Through 


Asbestos toHNs ~ MANVILLE 


JOHNS-MANVILLBE 
Serves in Conservation 


He Inn, Mi AUTOMOTIVE EQUIPMENT 


Temperature Cements, 
Asbestos Roofings, 
Packings, Brake 
Linings, Fire 
Prevention 
Products 
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—_———_—_—_ —$——————— — 


—— — 


Caces—sira— 

O. Lindemann & Co.; 
Japanned Canary....... List + -~ 
Braue Cemuly oo ccc ccccccess 


Parrot Cages, Avtastye, ‘tie’ 


Stands « .....eeeeeerns 


CALIPEKS AND DIVIDERS— 


Atbol Machine Co.: 


Premier; A. M. “ee 25% 


CALKS—Toe— 


Blunt and Medium, 1 prong, per 
I 6.20 


BD. cor sccccccccccessece $ 


Sherp, 1 prong, | per 100 Ib...... $6.70 
I— 


hee 
Biunt and Medium, I prong, per 
100 ib 


Remoz able, ae Sere 
Removable, drive pat........+.-. 
Sherp, 1 prong, 100 Ib......... $7.20 
Detachable, Screw .....+.00% % 
Detachable, Drive......sseee0s 10&5% 
CARBOLA 
Carbola Chemical Co.: 
Trees PGOS., Gh. ccc ccntesveus 7 
10 Ib, Pkges, per doz........ $8.00 
OP Te, SOR: ace0sesdarves 3.00 


CARBON REMOVER— 


American Automobile Aecessories Co, : 

Carbogor, qt. can, $2.. -- 60% 

CARBURETOR PERFECTOR— 
i. 


Automotive Mfg 


York Carburetor Pertector, ea.$7.5 


CARRIERS—L itter 


Hunt, Helm & Ferris Co....... 20% 


CARTRIDGES—Metallic— 
F.O.B. Factory: 
Black Powder, 22 Rim, $1.80 





Blank .184% 
32 Kim, $3.30 Blank. 118s 
"a C. 3 $6.60 Blank......184 
8 Cc. F. $8.40 Blank re 
B: B. Caps, Con. Ball, $2.65. .18% 
B.B. Caps, Round Ball, $2.10.18% 
| ae 2 Short and .22 Long, 
Black and Lesmok . 184 
i. wd > Long S vkeless "184 
kK. F., .22 Long Rifle, Black 
Lesmok and eless 18% 
Smokeless, .22 Short 18% 
All other s 5 Py 
C. F. Pistol and Rifle ¢ . 18% 
Military and Sporting plus. .18% 
Meters Cartridge hE 
B. BR. Caps, Semi okeless...18% 
(. B. Caps, Semi-smokeless. ..18‘ 
.22 Short, Semi nok | 
22 Long, S omi-smokeless F 
298% Tang Lifle, Semi-smokeless. .18% 
«. F. Revoiver & Rill - 18% 
Cc, F. Military & Sporting 18% 
All smokeless cartridges. ... 18% 
CASEMENT STAY— 
Mon he Me Weather Strip Co.: 


Meniurch sash operator, adj., 


CASTERS— 


ot. BECO ETM EC CT ee 

Philadelphia .. ss ie nadwen 

Truck Plate peach we adele 

Fauitie Caster Co.: 
Faultless (Pivot Bearing) .40@ 15% 
|. eo re ee 85@40% 
Glass (Insulator) peste 35@40% 
Zaather Wheel ..ccccesee 35@40% 
Plate etek eae ia iceaae 40&45% 
Hospital Ter eee ey 25% 


Schatz Mfg. Company 
Acme Ball a ring 
Moo. Nehened 


Steel Gem, Iron Wheel, Pol...3 
Steel Gem, Iron Wheel, eas % 


ished . 

Iron tiem, Nos. 437 & 627 

fron Gem, No. 837 and Larger, 

Yale o 
tATCHERS—Grass 

Detar hable, No 19 & 22 

List +4 

Do No. 25 ‘ Terre 

Do Nos, 20G, L1G Ceeens em 
Do Nos. 25G, 246 ae wi 
Do Nos, 26G, 27G i 15&5% 


Kasy Emptying Nos, 1, 2.. 


Do 9 11, 16G nee 

ae Sat Sree eer 15&5% 

De 5G, 6G; 10G,. 126. 0:00.22 
enue vivonia Lawn Mower Works 

Golf Grass Catchers......... 2 

Pa. Braun Grass Catchers... .25 
CEMENT— 


L. W. Ferdinand & Co.: 


Linoleum. 20th Century, per gal 
$3.20 


CHAIN—Proof Coil— 
American Coil, Straight Link 
Per 1001 
3/16, $15.00: “4, $14.00; 5/16, $12.00 
16, $10 $9.7 ‘ 
A $9.25: 0 $8.7 
, $8.50 Subject usu é 
Halter- 
Lihert Peet 
No / 0. incl Ki 7 
Bie Ge GB, GRC . 6.6 c0des0e8 24008 
Nos. 1 to 6n ie 
en a. Sreree rr eT ; 
Jack— 
Seen. CHR creescenesceaeven 33 
Brass CRE occccvcvesecsceses 
Pumo— 


Galvanized Pump Chain, per 100 ft 


Safety— 
Safety, Brass . Sennen 
Sash— 


$6.70 








Niagara Falls Metal Stamping Works; 
wopues Coil and Expansion Dog | 
P< copes eouetioe ss 5 4 hem 9% 

Rowe Calk & Chain Co.: 

Prest-O-Grip, Traction .......25.% 

Tire— 

Weodworth Mfg. Corp.: 
‘ize 


set 
i Easyon, fits 4-4% in., 
set 


sip ” eees, “Ate 5-5% in., 
o> eRe ere 4.00 
Trace— 
oom es, Western Standard: 100 pr 
a 8-2, Straight, with ring. .$76.00 
6,102: Straights, with ring. .$81.00 
NOTE.—Add 2¢ per pair jor Hooka 
Twist Traces; add per pair for Noa. 
and 3, 2¢; Avo. 1, 3¢; No. O, 4¢ to 
price of Biraight Link. 
Eastern Standird Traces, Wagon 
20% 


oe ee sts0hn basen 
CHALK— 
Carpenters’ Blue ....ce00+ gro., $1.40 
Carpenters’ Red .0cceses gro., $1.40 
Carpenters’ White ...... gro., $1.25 
CHECKS—Door— 
Russel! & Erwin Mfg. Co.: 

Rusawin ....cccccscccccscecs 40% 
Superior Spring ‘linge "Co. : 


Superior Screen Door Check. .25¢ 
CHEST S— Tooi— 
E. Jennings & Co,.: 


CORRES nctccccnvee List ne 
Machinists’, Empty on ee oy eee 
Household and Boys’ coun 


Union Tool Chest Co.: 


Tool chests, ea., A, $12.00; AA 
$13.80: B, $10%89; BB, $10.98 
F, $8.70, and G, $5.76, 

CHIMNEY TOPS— 

Iwan Bros.: 
ree PVTTT TT... 

CHISELS— 

Socket Framing and Firmer 
yiandarad ist 

Socket Framing ......0e.e000. 204 

Socket Firmer ...... 150 & 10 & 54 

C. EE. Jennings & Co.: 

socket) Firmer Nos. 10 and 70), 
List Net 
Socket Framing No, 15....... 15% 
Pexto Socket, Firmer, Cadinet, 
Pecmet, TOE sssacucvia G0K&21 % 
PROM basa Cone eeesuws List Net 
Tanged— 

Tanged Firmer .... List Net 
t. Jennings & Co., ‘Nos. “91, 181 
OW TENG 0 is0 0056 00sv0 or List Net 

PORES cecccessees Coevccces List Net 

SHURNS— 


‘turges & Burn Mfg. Company: 
Sturges Steel Churn, 





No. 1, 5 gal. each.....00. $5.60 
me. 2. 7 Ok. GOR ies ieaas +4 


No. 3, 10 gal. each 7.8 
No. 4, 15 gal, without pulley, 
WE. Unvereas oa¥as aos 9.3) 


\thel Machine Co, : 
Machinists’ and Tool Makers’, 


I. 8. & W. Star: 
Star Expansion Bolt Co.: 


E. C. Stearns & Co.: 
No. 61 Mal. Cge. Mkrs., 


Nos. 1 and 2 Carp., steel bar 


J. i. Williams & Co.; 
“Co” form Agrippa, Light Serv- 
ice, ‘tool Makers’ and Vulean, 


lose Clamps, see Ilose Attachments. 
aw— 
EF. C. Stearns & Co.: 


Mo. 0 Stearns, per doz...... $7.00 
3 Stearns, per doz...... 11.00 
CLEANER 
“9p 
Vital Mfg. Co., e@....0eee00+.$22.50 
Drain— 


Iwan Bros.: 


AGfustable ..ccccccce cence 40 
Lawn— 
Pennsylvania Lawn Mower Works: 
Pa, Lawn Cleaner Rake....... 209 
Repair Parts... .ccccvssccsses 40% 


CLEANING IMPLEMENTS— 


LEAVERS—Butchers— 
Foster Bros. & Chatillon (Oo. 


o. 2 Chicago Horse, each 
$16.00 
Stewart's No. 1 Ball Bearing 
ss  . aeerrree $12.75 
Stewarts New Model Sheep 
Shearing Machine, each 
$19.25 


Chicago Flexible Shaft Co.: 


04 Stewart Enclosed Gear Shegr 
ing Machine, No. 8 each 

04 $17.00 

50% Stewart Ball Bearing Enclosed 


fienr Sheep Shearing Mra 
chine, No. 9 each....$19.25 


0% Toilet 


Chicago Flexible Shaft Co.: 
A 1 Tollet, $1.40....... 
A 2 Fetlock, $1.40 

CLIPS—Nati— 

il. ©. Conk Co.: 





Niagars Fal’s Mets! Stamping Works: Gem, per doz..... verre Ty,. 
Premax Steet Chain Plain Ansonia, per 0%...eeeeee+.-$1.10 
Flectroplated, Copper, Brass CLOTH—Emery— 
Nickel or Zinc.......s0¢e- 5% See Paper. 





Parker Supply Co.. “Parker’’. List net cOoCcCKSsS— 
Brass Hardware list: 


CHAINS—Miscellaneous— 
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Dumper Canévenes. 


ON ear _Liquid ‘Soap— 


c ce — 
COMPASSES, DIVIDERS, « 


Marble Arms « Mfg. 


_ Hie. 50 and ~ 80 
DRESS!ING-—Belt— 

SONDUGTOR Pire— Blue Ribbon Stick, # hb... 
Corrugated, Rownd or Square: 





Galv anized Toncan 





connor’ tock— , Taper poe Straight § 
Weather Strip Co.: 


COOL Rin tentery No, 8 


‘risk ana’ Stone— 
Expansion Bolt Co. 





Marble Arms ¥; Mtg. 
tP 











COPPERS— Acacias 
lots cdeerecccesneens base 


than FOP Dic-cccncecvancens 42¢ 


. 9 
DUMBWAIT ERS— 


No. 4 Eaves TROUGH— 
India Hemp, Braided . 
dia Hemp, Twisted 
Patent India, Twisted .... 
Samson Cordage Works: 


Bee aie Conduc tor 
ELBows AND SHOES— 


R ound and Corrugated, 
70% 








kh 


re. 
List Net] Tinned, new list, 15 He. 25 ft. 


Carriage Makers..... Litt + 30% 


ee Torre 20% 


Tate Mop & ee Co. ‘y 
L axe Wire Picture Cord ( 
List + 35% 


1 lb. cans; per can.... 
SNS gnement— 


List + 10% 


‘-CTTERS—Spring— 
Spring cotters in packages...... 904 
COUNTERSINKS— 


& Co.: 
*Countersinks Nos. O01 & & 002 
CRANK RELEA 
Sandbo Ball a... 

Y 


10& V0 % 
Machinists’ Vulcan ....... 10&10% 
eS. rae 10&10 % 
Steel Tanks, 40 gal., 


EXTI NGUISHERS Ee 


Viite Round Crayons, q ay 
gr0., $8.00, $8.50, $9.00 and $10.00) Nu-Hx Fire Appliance Co. : 
Nu-Ex Fire Killer, 1 doz. 
Nu-Ex Auto Extinguisher, 


Joseph Dixon Crucible. Company: 


CRUSH ER—'ce— 
Alaska Freeser Co.: 


re Se St F asTENERS—Casement 
CULTIVATORS— 
PEC Hand Cultivator, 


Marble Arms & Mfg. Co........ 380% 


33 
List Jan'y 1. 1918, 20% _ore, — Weight— 


CLIPPERS—Horse and Sheep— 
2 Wheel Cultivator. 





Acme Steel Goods Co. : 


CUTTERS—Glass— 





Meat and Food— 


S. & W. Favorite: Cork Lined, Common, 404; 


Rinfton Slaw Cutter Co.: 
Rapid Slaw and Vegetable Cutter, 
N ber doz. —_, metal bez. 











; x Cork ae ee List Net 
Hiellable Cork Lined.. 0% 





et 


e*, er 


50.00 
00,00 
00.00 
2% 
25% 
- 5% 
loz 
5° 
oo or 


15% 


. .60¢ 
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White Stripe Lining For Fords 


Brings In Business 


“White Stripe brings in business,” said 
one dealer. Thousands find this true, for 
the fame of White Stripe has spread from 


coast to coast, north and south. 


White Stripe is famous for its smooth- 


ness of action and long wear. It will stop 
It is true— _ . . 
a Ford car with twice the ease and smooth- 


White Stripe is the - 
fastest selling plain ness—and outwears several sets of any 
lining on the market. : 


plain lining. 


White Stripe is a wonderful combina- 
tion of weave and treatment. The strong- 
est, most expensive cotton is woven into a 
special weave—one that wears—wears 
wears. Our specially built looms produce 


this weave. 


Every strand of White Stripe weave is 
filled with a treatment that keeps it soft 
protects it from the hardening effect of 
hot oil and friction. White Stripe never 


loses its softness—its smooth grip. 


DEALERS you need White Stripe. 
There is no plain lining the equal of it. It 
is a live item——a profitable article to sell. 
It will make and keep Ford customers for 


you because it does for the Ford car what 





no other plain lining can do. 


In sets of th ree, $2.00. Rockies West, $2.25 
Canadian price, $3.00 ; apr ae 7 
, Get a stock of White Stripe now. Any 
In Rolls, 250 feet, 32e per foot : ’ P . 
Rockies West, 25c. Canadian price, c jobber will quote you--or write us. direct. 





Advance Automobile Accessories Corp., 56 E. Randolph St., Chicago 





Every foot of White Stripe Lining is marked with a White Stripe 
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0. K. Cork Lined 15% Automobtie— Socket lirmer, Apple...$2. we Without Latcn ........doz., $1.70 
Chicugo Cork Line A. W. Flarria Oil Oo. " $2.35; Hickory 50 Miscellaneous— 
Washington Red Cedar... .L “+ Liarris Trans. Compound, Socket Franung, Hickory.... ..$7. Grifit Mfg. Co. ; 

Leader butternut Key....List Net bbis., 15¢, and % bbis., per File, assorted i Fieur de Lis Surface Hinges v 
FILES—Domesiic— Ib., 16¢; 50 Ib. tin, $9.00 Hand Saw, Varnished, doz... .$1.37 _ dow prs. $1.30@81. -60 
Best Brands ... siceere tie 25 Ib. tin, $4.83; 10 Ib. tin Not Varnished ; Surface Floor, Nos. 500, | bu 

tandard Brands .... cco ee OUP $2.05; 5 ib. thu, $1.17; Harris lane Handles: _ 800 oon aee O&5 J 
s anbican 5 .. BO0&10&T 4% Light ‘Transmission Grease, Jack, doz.. 12%44¢: I Jamb, Nu Steel..... &10% 
Arcs ry x lie SOK LO&T Yo bbis., 16¢ and } bbls., am Gre “- ie. File’ Co hate = =" Jame, “Ba Beats « occcéec 33'3% 
181 - aa leat , 40810 % Ib., ¢ 50 Ib. pin, $9.75 orcas Fil at Li | Meninney. Mfg. Co. : 

Nea Scan) ; 20410 2! , , $5.18; 10 tb. chap iets ae andies. 4ist, net} §mall Surface Embossed, doz. 
Delta Brand . let Net in, $2.15; 5 Ib, tin, $1.2 Nicholson | Spuu b r? prs. $1.50@$2.00 
Utility. or ona Ilarris Motor Gre ase ‘ ‘ .. daudie New List a 
a Swiss Pattern. ... List + 25% B 17 a 181 Tinned 
. HUGLOKT by : oe 3 MHANGEKS— “*avot ™ acing 5 ‘ 
HOM LOT Ps $10.5 oF alm : Nute.—#arn Door Hangers are gen-|* V9, Ball Bearing 15&10% 
SOG 1086 4 ih $5.50:" 6 to case cially quoted per pair, without track , Spring— 
CK 1OK7 é ] : ged yet und Parlor Door Hangers per double Holdback, Cast Iron...per gro.$12.60 
y Amer. Stand lard. JOK10Y, ace Se at ae vet with track, de. Non-Holdback, Cast lron, 
McCaffrey Precision (Swiss 3 ate an 2 1 th \llith-Prouty Co.: per gro., $14.40 
Pattern) . j ' ane. en. .80 House Door 5% | Allith-Prouty Co. : 
Nicholson ...ee ‘ eee ee Accordion Door ; l Screen 15@25% 
Simonds Mfg bs eevees ; | GRILLS— Garage Door ..ccccccess 20@ 15% 25 40% 
J. Barton Smith HOKLORT ye) American Electrical Heater Co.: Gritin Mfg. Co.: sommer Spring Hinge Co.: 
Bs Be Moves - + 6O% Aum. Beauty Table Grill, ea. $12.50 Koller Bearing, No, 11, $15.00 Sommer Spring Butts 
EIXTUR eS—Fire onic ‘ a ; %y Vertical Spring Pivots 
Richards Wilcox Mfg ~ GRINDERS Roller Bearing, Ex Hy. , No : Horizontal Spring Pivots, 
io. 102, Monarch A; American Grinder Mfg. os $18.¢ ry. oy. ‘ 2UK5K2 I, 
actual List July 25, 1919. Bull ll $24.00 50&10% Lavatory Clamp Flange... 5% 
Fusible Links, No. 96 American ; 450% | llunut. Tlelm., kerris & ¢ Sec. Door adj. Tension No, 2000, 
Grindstone— List July 25, 1919. Cannon Ball Barn Door. a .85% 
Wise Prices ‘ Chanmipionu ae ts bos ae 20th Century a doz. $15.00 Sc. Door adj. Tension Nos. 
ve ( ; - Athol Machine Co Flexo .. cosvecsec Gm, 2486 2200 ; are 2 

Inch , 19 o 17 21 Bench Grinders 20¢ MehKinney Mfg. Co ; Se. Door, non-adj. Tens 4 

; . 20 9.00 ’ j tsion 
m5 $6.80 ; 8. . S. Cheney & Son: Roller Bearings, Nos. 1 and 2..! 50% 000 and 960 ie List 

— Royal » Anti-Friction . x06 Sc. Door Sets, Nos. 900) aml 
Prismolite Co.t Luther Grinder Mtg o.: Hinged Hangers, King Charm, 40° 960 BY 

Whirlyflags, Auto. per % doz. vy 4 Dimo-Grit: each Pittsburgh Trolley Li Net] Chicago Spring butt rr O.t 

Whirlflags, Auto. per doz... No. 14 (Mechanic Special, U. KE. Myers & Bro., Stayon; O. K.; Triplex Spring Butts 5% 
FOBS— 4M) $3... 0 K Adjustable; Sure Grip; Sure Chicago Mortise Floor sOUU) 
Mealy Mfg. Co No. 15 (Mechanic Special, > Grip Adjustable; Sure Grip ‘Van, 156% 

Metal and Leather, pe r gro., 5M) { dem, Sure Grip Vandem Adjust Chicago Relax Floor (0001) 

$12.00 and up '6 (Mee ic Speci: wT able; Tandem Adjustable; Myer 202 
FRAMES—Grindstone— i] $6.67] Garage, new. 30% Chicago Premier (4001), Ty 
Net Prices No. Mechanic Sy : New Way Tandem and N, ee Chicago Ajax (3001)... YOR! Ba? 
Tears 5 17 19 21 _ No, 7M ; : $9.3! Tandem, new lists.....- oof Lavatory Door Hinges.........5 
Per doz. .$6.80 $7.2 $8.20 $9.00 N it Railway Grinder, $9.5: Giant Tandem, new ‘ Chicago Screen Door (: 2005) 
, és 51 (Best Made) $6 Giant Tandem Adj. Tubular, new 
Athol Machine Co.: net prices 63 (Bs SS, . lists ane f, x 
Iron Grindstone Frames. List + 20% ‘ ro (Farm Special, AO. 3) i 0 Chi ago Screen Door (3005 
{ Faultless ‘Vandem and aulties 4005 a eae 
FREEZERS—Ice Cream— - 271 (Hummer).......§ 2 Tandem Adj. Covered : Non panunic k 
Alaska Freezer ’ Pr I 309 (Power Bench Grinder National Mfg. Co., % ‘ Steel (605 & Z 7 

Alaska 4-qt., e¢ % $ i Big 4, $12.00; No. 66 Storm Non-lioldback Screen Door Sets 

North Star * sie . 93, 4% No. 310 (Power Beuch Grinds Proof, $16.00; No. 77, Storm 4 &10K5% 

North Pole, all ane y E $15.6: Proof, $17.00; No. 88....$19.00 Non-Holdback Screen Door 

per doz, No. 86 Tool and Sickle $6.86] Richards Wilcox Mfg. Co. : (1766)... oon BEDS 
Peerless Freezer Co.: pet ~ ge Mfg. Co., New List f Hangers, Nos. 147, 247. ee $0 [Shelby Spring Minge Co.: 

Peerless, 4-qt.. , $5.75....8 yileld Mfg. Co,: Roller Bearings, Nos. 37, 3s Buckeye All Steel Holdback 

Frezo, 4-qt., list, $5.% 30% Perfect Emery Wheel List, net 43 .. . 30° ‘ Screen Door _ Pe iy $15.00 
Kusign-Bickford Co. : Wonder Electric List, net | No. 44, size 1, $12.00; size 2, $16.00 No. » as Sheet Steel Holdback 
Hemp .. c $6.4! Wonder Ft. Rca . ...Dsist, net ny fric tion, No. 42. 230% gr 
Single Tape ee eee alve— 0. 44, sizes 2% and 3. No. ” oes, Non-Holdbac , 3.0 
Double Tape ....+.--+-. $10.00 | J] Prank Mossberg Company : , $26.00&$37.00] Chief Ball “Be aring Bloor “Tituge _ 
Beaver Brand .........+ $8.50 10 For Fords, 607 Improved......86¢ Folding Door B. R. Swivel be ap 
Charter Oak “4 $8.75 (21M-B Tool Co.: 135 No. 4 85% 
Anchor Brand ........ . $9.90 | M-B vatve Safety Underwriters F. D. No. Adjustable Se. Door Hinges. .60% 
Clover Brand awuse ee 40 | nai —_ ; $12.( 4 , 40% Trolley 'B: Superior Spring Hinge Co.: 

Reliable Gutta Percha $11.35 djustable pg alve Grinder "% ro ey 20° Superior Floor Hinge 462. 10% 
Guards— D. No. 120. Superior D 
eee and Oli— Superior Spring Hinge Co.: a0. ct vai gn niin cezeort Ta ae 
BE. ©. Stearns & Door Guards - 20% _ 
Lock-fast P atte ID ...see++--80% | GUARDS—Nose— Trolley B. p. No. : 15% “toi ap ers Se.: 
. Acorn per doz..... $2.90 arment— . rap 
Pt fgg et 54194) B—Co. per doz....... $2.55| ‘Vire Goods Co. 
‘Athol Machine Co. : rhe “a per Gos........ $2.10 
Depth, Screw Pitch.......List, net] ~ JINS—Shot— 
Center .... ... List, net 


Bommer Spring Hinge 


Common, 17 in. No. O411, per 
gro. $3.35 
Tourists, fold'g nik k'd, per doz 
Champion Single Barre) Picture— Hinge Hasps 
GAUGE Sn: atin $11.00, $12.25 and $14.50 | Moore Push-Pin Co. : Cor, > Heavy S 
Cer 


Iver Johnson : 


Durand-Koering Glass Co., Ine., Hammerless Double Barrel, . $28.00 = _ Soe Hangers, is f 
Steam, H. FP Gauge Glasses, doz. packets, 80¢; per gross.$9.00 | Plate 
% x 12 in, per doz., $2.20 Hacters AND TIES— Screen and Storm Sash— Hook 

% x 16 in., per doz... -- 82.95] Cow Ties, new list, per doz a — Peck Sesh B 

Low Pressure, %&x12, ‘r doz j Screen and Storm Sash angers, 

: } rm No. 80, Jap. Automatic, roe Ne b ‘ 

%x16, per doz ‘ fs nd Falis Metal Stam et per dozen 

ai . amping Works No. 80, Sherardized 85¢ Inch. ao i 2 

oBTs AND GIMLET —— ne ein Page ms « ere F. D. Kees Mfg. Co. : Galv., funnel... $8.31 9.28 10.01 10.82 

Gimlet Bit Per Gro.| WT. ugg & Co. ¥%} No. 20 Kees (Gossett) acreem, | |Jap., ope -r-- 4.4 5.27 5.88 

"Coonmon. Dbl. Cwtt...++s+. 840] Web Halters eS 5% + llaaaa ‘S01Galv., open.... 7.50 810 8.85 
German Pattern Nos. 1 to 10, Jute Rope Halters and Ties » 25 % HASPS— ; Masons, Etc.— 

$10.80; Nos u & 12, $12.50 Sisal Rope Halters and Ties. .25% H rought Hasps and Staples ¥%3%| Qleveland Wire Spring Co.: 

F Maids ae ore Cotton Halters and T 25% {Gritlin’s Security Hasp.........456 Steel, Brick, No. 162....... 

Single Cut Gimiet P igh fe qd Cotton Livery " 25% | McKinney's Safety No. BS20, “ Movtae. No. 168 

Vail, Metal, tye He 3° 00 r4 $9.00 Leather Halters 22-25% List + 10% HOES—Ey — 

—,. peg Pett he va Se 97 ""| HAMMERS — Handled Ham. | HATCHETS— ee Scovil and es al Pat. 

Val, Wood Handled, vo. 1, ‘con mers— Regular list, first ou. ve + 5¢ Grub, list Feb. 23, 1899. 40 & 104 


$4.50, 2, ay > ist: ec ( i eoese o kts t+ 154 
Wood Handled, A gg i eo ‘+ 1) HOIST AND STRETCHER— 
Ne. 1, $8.00; 2, § ari “shpat uy and. SL pa oe mae? ORR % Hall Jumbo Hoist and Stretcher, 
neeuenee , Parsiers!. Driving wi . eo TT Der GBs eccceee $16.32 
9 aoa eo —" Atachinista’ cin nae HEATERS — Automobile and | 1061 pERS—Door— 
Safety Wire Gas Globe C i ANY b Carriage— : 
Protect-a-lite, Nos. 1, 2 5, ; Nail, Adz E sie atars i > the ‘ = Richards-Wilcox Mfg. Co.: 
< 1 WE ; Riveting 31, o | Chicago Flexible Shatt Co.: Nos. 118, 119, Sure Grip 
4, 5, 9, at : ; ; Ti i th steationt Su o Clark, Carbon Bricks, BA aiden rig he Pe roi 
gro. lots . vee. BO ‘ “pope “Ee & Yo $0.7 ; Clark, No, 5B, $2.25; i _ 
RS i I ee 5% lor eatreme Western states No. 3D. $2.50 . wer ’ Nicholson File Holders and File | 
Nos. 4 10. 22; 18, : BOC, rices are epproninataty 5% higher. No. =p! go 5 2x" $475: ot Handles 104 
GLUE— ' . Pexto, Machinists .. . 20% $6.50; "SXX, 810 00: . Sanitary Tooth Brush— 
Cabinet xt f Nall List 440% sortment. #@ case, $17.00; Safety Wire Gas Globe.. " 
nha s > % : ~ y , > e 9.5 
Common Bone. 15@20¢ gp Ra _ hnelt Mf. Co.: Peerless Asstmt., $19.50; . Per doz., $1.75: per gro., $19.5 
Fish, liquid, bottles or cans, No. : 1 1 ‘Vv ys 7 aed Sry Ces $15 00 nior Asstmt., No. 1, &$§ : Watch— 
with brush .... . .. .25@ 1.00 3 'B i 24 per dozen. 11.00 Junior Asstmt., No. 2, $9.75. Mealy Mfg. Co.: 
Fish, liquid, 50 gal. bbl Wm. Rose & sh ae Tank— Warrior se Watch, per doz. .$3.50 
per gallon ..... °81.25@$1.75 Crucible Steel © with — without “——. Helm, Ferris & Co.: .. «| WOOKS—Be 
oot Stock, White .... Ha 406 . hal : aeeamarae 5 .50| Nos. 1 to 15 
Foot Stock, Brown........ 22@27¢ No. 1% : $13.06 Standard oo i Pac Pee Bu 
Medium White 30@ 40¢ No. 2 t 3.75 A aga mace a ee ee $5.90 | Light. dos. ., $8.75; anes $10.00; | 
Marine— No. 2¥ : i ~ ace tiny h . $15.78 


Harvard No. 2.......eacl 6.83 eeeee 
L. W. Ferdinand & Co.: Seutches Black Jack No. 1 F’l't Grate ° Ceiling— 


Marine, Jefferys, small cans, Heavy Hammers and Sledaes— each $8.50 | Atlas Mfg. Co ses? 
5% |; to Black Jack No. 2 F’l't Grate Shelby Spring Hinge Co 
Marine, Jeffery's, bulk, om each $10.63 Coat and aie 
2¢ to 40¢ ’ 
Waterproof, liquid, per gal...$4.€ Ma netic— HINGES—Blind and Shutter— Atlas Mfg. Co. oeece 
GONGS— Steel abate | mY Wrought Steel Gravity Locking Blind ;| Morgan —s ‘Co. Pa 
P. Wall Mfg. Supply Co. : ‘Horseshoe Magnet’ tack tw Doz. Sets with Fastenings, No. ~~, Na. ‘i atest, 
Foot or Hood, Street Railway, 50¢@$s $2.00 si » No, ’ : 
20% 


eavy 


Spike, 


= 1, $1.65 oe a Screws. No 
14 Billposters $1.15@$2. Surface, No. 3, $0.90; No. 4....$1.25 No. 11 
Spring or Locomotive , we, Cut § Parker Wire Goods Co. : No. 11, Brass.........+ 45k 10% 
-Cu — . . ¥ ) 
GREASE—Axle— Atkins .. ee renee 2x07 SS. 
ommon grade ee Tool— Stanley's § Gravity Blind. Ai 6 " % +; Chie 30% § 
1-lb, tins, per do#.......+++-$1.60| Auger, assorted -970., $3.50@$4.00 No. 1647%, ® doz. sets, with- Crentettain 60%. — 
14 ib., pail, per doz ) Brad Awl -970., $1.75@$1.85| out screws, $2.65; with screws, " Corn— 
Dixon's Everlasting, 10-®. pails, Chisel Handles, Ass’ d, pr. gvro.: $3.65. North Wayne Tool Co.: 
ae . Ib., 24¢; 1 Ib. cans, 30¢; Tanged Firmer, Apple...$3.00@ | Iestern: Gate— Brooks 
lb. cans, 26¢ per Ib. $3.25: Hickory $6 00 @ $6.50 With Latch ..cccccece sG02., $2.40 Farles 
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Nebraska Chips In 


We want to express our appreciation to you for sending a 
representative out here to do missionary work. He worked 
very diligently all the time he spent with us, and as a result 










obtained some very satisfactory business for us. 

We recently sent in an order for stock, but your repre- 
sentative sold so much of the graphite lubricants while here, 
we were obliged to place another stock order. 





We want to assure you of our utmost co-operation in 
building up the Dixon business in this section and thank you 
again for the interest you have manifested. 


Yours very truly, 


POWELL SUPPLY CO. 
O +] Omaha, Neb. 
: Co-operation always works best when it is two-sided 
GRAPH ITE Write for booklet 40-G 
° ° e ° ° Doo 
lransmissionana))ifferential LE 


4 JOSEPH DIXON CRUCIBLE COMPANY 
Established 1827 
LU BR CANT JERSEY CITY, NEW JERSEY 






_ HARDWARE AGE December 18, 1919 








Wizard Short Globe -¥12.50 Washer .. - $12.00) Chace, Brass and re 
North Wayne duvs Cv: .| Little Wizard Short Globe.. 10.05! No. 11 Bench Power Washer. Chace, Zinc Fiated.... 
Little Giant .. , Large Fount Wizard, No. - 13.80) A $39.00} (aiiroad, coppered Se ReaN 
AW MAME scccccscscccsecs BO) 6ViWE eet Blast : . md Electric, Long ——- . Katiroau, brass 
TO cocccccccce GH Monarch Hot Bias 4 as .* 7.0) > : 
Ronse parted 3 Junior 25 No. 27 Twin ‘Lub Bench Wasuer, ae ae et TOK10% 
Littie Gisut, ote suckeye Dash 2.3 1 Peg Dolly, 1 Vacuum wusuer. | Railroad Oilers........ gvaioe 
dJumor . . . No. 2 Blizzard 12.50 " F ¥ 4. olL— oor 7 
k tm’t 15 Junior Wage Lamps... oe... 13.93 No. 37 Twin Tub Electric Bench 
_ Cine ser sn. sary Plain’ Lene. , cevcses Washer, 1 peg need 1 Vacuum _ee Nitro- ~ enemmg gun oil. 
C. Tt. Willtamsun Wire Novelty Co.: Union Driving Lamps....... 85. _ Dasher $53.00 6 os ° 
Wail, ticture, ‘tumb, Moulding Eureka Driving Lawps No. 40 One Min. Siugie “ 
or os a ee estoy Hand Lamps..... 5 ¥ _ Power, Swinging Wiiuger. $55.50] OPENERS—Box— 
Pancn Pioneer Street Lamps..... a. 4. No. 41 One Mil. Siugie ‘Luv, Chas. Morrill, No. 1, Doz. ..$24.00 
HOOKS "AND ‘EYES— LATCHES—Door— /|"Saee Wringer, “ne siilinns lie con— 40% 
Brass a National Mfg. vo. : Ocean W. ; ‘ on vee Se 0. 3 
Malleable_Iron . S i Washburn, No, 28, per doz. 2 Sunshine, Mand Power... S30 Scuats, Mig. Company! te, 
Hace te 4 ,TACHMENT aaeee yg em — ; Vacuum, Hand Power.. ++ 21.00 Acie, POP Bluns... eee eeeess * . 
. ichuarUs: Wile H , P ty w “a 
ao Ae seccccccceee 40%] Bull Dog, He “ANS Now 12% E 5 Piatto No. E-1, Elee ae a sor ae 
Morg Mit : Avan, HARDWAR _ we ING— 
Hose ----60% | .uwson Mfg. Co. Swinging Wringer 100. ore Mir Packing Wick and 
Witham uuu brass .. ° - 338 gy h5% 8 54. . pee any quantity... ; 
Hose Clamps. “Garden Llose, Cust -EADERS—Cattie— D Rien, a F voer— HESS 
$rass, per doz..... 36@40¢ | Small, doz., 75¢; large......+. $1.1 ( bh 
All other sizes, ‘Water, Sten, LENSES— einai Mfg. : Sh har 
Air, etc., according to quantity, _ | Prismolite Co. : No. 1, Beuch Power, ea eet, 
50 @55% Nu-Ray, Auto, per pr.$2.00@$3.00 No, 2, Bench Electric, e Sheet, 
HOSE—Rubber— Sun-Ray Auto Lens, per pair.$1.75 No. f. Vilting Twin lower, ; Sheet, “ 
Garden Hose, Ya-inch: LEVELS— -y| sheet, Kure Gum 


brauk B. Hall Co.: No, 6, Tilting Twin, Electric, ex ‘ Sheet. Red . 
Stevens Line Level, per doz. beg OV] HALLE IS— 87.50] PAILS—  Fibrotta— 

bly J. Sands & Sous: lose 069% % i Hickory ..ccccccccccccce List + 60% | Coraiey & Hayes: 

Garden Hose, Carp. Aluminum, per doz., Lignumvitae .... Star, “Bibrotta,’’ per doz. 
Competitio $24.00 to $72.00] .tmners Hickory awd aApple- rt 


3-ply Guaranteed Carp. Walnut, per dvz., wood ... List + 60% gen 
et, Le vee 


‘ 1 $6.00 to $45.00 N 
( bp Pipe in., coupled Masons, per doz.. .$15.00 to $54.00 MATCH BOX— Co.: Quarts. 8 10 122 4 6 
s € . c ~ ~ ' © . “* 4 5 55 
Good quality ...-seeeeee sft. LIFT ERS—Stove Cover— Waterproof, per doz 62 Light » » $3.85 4.45 5.05 5.50 6.65 
Morgan Spring Co.; Als Ex, heavy 65 7.00 995 
CE TOOLS— straight Hdle., with ring, $7.0 Acme Flexible Steel »1Kkound bottum 
] ) @ Br0., $7.00) Oo Be — Fire Pails, Red 
a ——— Co.1 Loop Hate, % gro., $9.Ut ury'’s Flexible Steel. ‘ Pinte 1 e 2 $6.50 ’ 
IRONS—Sad— 7 ransom— Wire Goods Co.: ht eli Pails. $6.80 7.85 
from 4 to 10....1b., List + 0% at)? iaalaaadaalaaad Elastic Steel, new list.......30% | PAINTS— 
Ais. Potts Vos. 50 55 GO 65 Mehinney Mig. ¢ Boston Varnish Co. 


7 7 Davenport Mfg. Co.: ‘Ki Voldi 8 A 
Jap’d Caps ....$1.74 1.68 1.72 1.6. Midland Cigar, Electric, Model L, ead Steel” Folding, tock anise Floor F ‘nish (clear & 
812 . rs) 30% 


Tin’d Caps.... 1.80 1.74 1.78 1.73 en. 2’ O( ~ ‘ e 

Note—Some Western manufactur ; $12.00 McKinney Steel P apna special , Cyanize Floor Ename as 
ers quote lower prices , / I 7) . ee = c. net . _ (8 Colors). seeeeee oJ! 
Aimerienn Electrical Heater Co.: . it Jil LS—Coffee, Corn, yanize White Enamel “G loss, 

Am. Beauty Electric, ea.....$7.50 Charles Parker Company : geshell & a at). .30% 
Chicago Fiexible Shaft Co.: % . Balt Bearing 8 D Cyanize Moto Enamel 
Princess, Elv-ctric, $6.00. .30&7%4 ; nes, Cotton, ‘ Pe Box and 8 List net "( White, Black & 8 Colors) 30% 
: > Balls, per ib | MIRRORS— Charles Il. hs own Paint Cer. : 
es, Linen, b, Couron-MeNeal Co. : Brown's pure linseed o iW paint 








Soidering— 
“= 2 a a rigunaiuaas jails, per | cco cfldd Steel ‘Trench Mirrors, waterproof ordinary shades, 1 gal. cans.35.49 
$8.00, $11.00 and $13.50 1 Cordage Works: lined Khaki, per doz, cases.$3,.00] Brown's Flat Wall Finish, whit’ 
Solid Braided Chalk: MOPS— bor | and ordinary shades, 
0 1 2 Ki Common Cotton e ‘3 cans 
Per gro. $11.70 $12.60 $13.65 $14.80) String i + 33), | Josepn Dixon Crucibie g 
Solid Israided, Masons’ Lines, Shade |{ tra Fine ...... : Silien- Graphite, in & gi _ CANS, 
White Cotton.| E. H. Tate Mop & Cordage 3.55; 1 gal. cans, $3.40; 5 gal. 
Aut mobile— No. 31%, $3.83; 2} 4, $4.15; No. fest’. Twine. per Ir a kegs, $3.05; 10 gal. kegs, $2.55; 
Ce 2, § : $14.00, Slasher, per oF 2h gal. bbis., $2.47; 50 gal. bbis., 
Auto & ‘fo Track, Samson Sp it Clothes Lin MOTOR et. PRODUCTS— $2.40. 
1 





Bar ene Corner— 
Richards-Wile« Mfg. Co., Bar 
Irons, List eat Corner Irons, 
Nos. 77 and 79 ist net 


a) , 60 ft., $11.17; 75 ft... $36.783 Motor Py Hilo Vurnish Corporation: 
rr - 100 ft., $22.35 : ; a = a, 1 gro, % 0. pkges.._ Hite Mounanite White Enamel, 
: Silver Lake © lothes Lines ; ; — @ gal 
: 50 ft., per ar0: $69.00 Motor Mica Saeaee, 1 doz. Compo Coating 
Wagon— - : a : pails, per case. .. $9.01 re . ‘ . 
; a ft per gro . $105.50 Net Motor Mica Tire P owder, per gro., Wall Enamel), @ gal. .$4 
, 100 ft., per gro......$138.00 IWERS—Lawn— $.80 | Montauk Paint Mfg. Co.: 


Chalk Lines, No. 0 to &%. ‘ , ; Di-mel-ine Prepared Paint, Screen 
Milbradt Mfg. ¢ -ower, Gasoline Re : 
t tt Maser - 8. Co., Power, Gasoline, Enamel, Stovepipe Enamel; 

0 


240 1.60 3 


SBoOtrves 





nd Shade 8 “ 
» 4h List Net . in . ' oe a ake * a+» pa % pints, ea. jer gro., $168 
...- List + 20% "ie nnsylva ama Di-mel-ine Enamel Uoint White 
nia and Continental.15% 
. List, net os » eR Pennsylvania Junior B. B.....10; and 6 colors; af oy: $16.80 
met — i - he - Great Ame i % nee ESCs, See 
KIDDIE TOYS Awning Lines....... 30% ark —— oe - : Di-mel-ine Gold and Aluminum 
mM. 4. ‘ite Oo.t bra idee .. 20% 15 . i7 214: Paints, %& pints, per gro., $16.80 


+ tdi hors eee ’ Gi > 7 
" Kar Trailers 33 1; ¢ a : - 20% $11.00 $12.00 $13.00 $14.00) PANS-—-Dripping— 
KNIVES Bread— anges ; ane, Pennsylvania ‘Trimmer, ) Ytanaard List 20& 10% 
». 3 Shade Cord, Cotton....List+380%| : $12.00 40% | Refrigerator, Galvanized— 
. 2B 1K ives. > , ovine Undercut Trimmer,$12.00 30% 
i aia ae - t j LIN!NG—Transmission— Penn Putting Greens : j 12 
sii a ves wecaied” ies . Advance Automobile Accessories 1 4 1" 18 In. = 4.73 
ae A 30. 1917 : S pesel ; bar atipeed $24.00 28.00 32.00 86.00 25% |. 2 APER—Building, L. 
ee ore odie . vance Cork Insert for Fords Penn Golf Ball Bez : 
Drawing— $2.2 - 4 . 
ae ‘ A 19 2 , R zed | H p . 
Stendard List tere eeeee Adv: White Stripe 3 4.00 0 4‘ or a. “xe “ry ng; 500 sq. fh 
b. Semmings & Co., Ne KS- Neen “tinge Ms, 30 in, wide, 
; bb fenbart we 7" see “Trio 86 a a8 iby. to 
" . an eh Lenbar s. & 3 S23! . 2 b 
C.D. Jennings Folding aa joodrich Steering Column Lock Penna. Grand Horse..Net Li ~ ~ “ : 
s ; 4 in 3 sizes for @il cars, ea. .$5.2¢ i y one 4 Pai 
“ © Griffin, revised ; Perfect. Rear Compartment for Stcaens & Go. Deadening Felt, 50 sq. 
vow. Al, 42... Ford, ea. .... $1.91 ». 1, 12 in. wheel....§ each | ,, 36 1". wide, per ton 
Pexto No, 10, Fidg. Hdle, new list, All other cars, eac 9- ‘ ‘ Rooting uibe. see 
33 bs &5 % rh een nee eee . » 2, in. Wheel... .§ ’ ) 
sages 3 Sash, ‘ o. 8, 12 in wheel. . . - $9.60 e: ach Flint and Emery— 
North Wayne Tool Co. @ doz vin Patent; . Flint Paper and Cloth. 3 
ae ee 2.0% rescent vices 83 ve Emery Cloth.. 
Automatic Gravity Metal Sash ¢ nls and Brads. Misce! Emery Paper 
I’st Stop & * 4 4 - . 
; kas ie gre? iting 70 0B laneous § ©| Garnet Paper .... 
ee ee iat |. cKSWITCH— ; ut and W See Market Report.) Garnet Cloth ... 
& Mf Goodrich-Lenbart Mfg. Co.: fungarian, I intshing, Upholstes Tirred Felt— 
, se ge . ‘ Goodrich, for Ford’s, $3.50. ‘ ers’, &c. See Tacks. L-ply, per ton oo + $61.00 @ $i 
" ‘ 25@33'5 orre 
6 in., wed he . = M , ; @ Jobbers’ Special Brands. No. t-ply, per + 
erly es 29.6 ACHINES—Boring— and larger, per Th 2: Slater's Felt, per roll: 
per doz... .33 - . Be ‘. : p 
i per doz $: Millers I alls, Nos, 45 146 : vin ooper Dp. 30-Ib. .. 
viooderaft, 4% in., per doz., a *. Re 8 $15.46 é OF, NO. & 26 40-1b. 
« g Rf ce u inn —_ . G 
h. Birch of oe ee c. i. Jennings & Co.: ‘ 'y “e ! : PATCH— . 
T; 1vo., $2 Chandler’s new list.........-560% Star No. £ Te Las Stik Patch Mfg. Co. : 
. 4 a 4 "i epteatees Ma re" Washing— Northwestern Z Las Ati Rubber rahe Patch, ea. 
rry ay ar Peed oo Dexter Company: Eact Picture— 32%¢, 6O¢ and V0¢~ 
or, Mineral d0zZ., p1.6 Dexter Double Tub Power, 11 2 ,_ % doz. assd, 10% 
fm é ¢ ae Model 2P -$50.01 | Brass Hd., $0.79 1.05 1.20 143 Perma-Loc Mfg. Co.: 
oor. Por. Nickel... doz., $4.5 De a we Tub Electric, EY Plated Meol ¢ g0., all siges......50% — Loc Fabrice Pi — 60 & 90¢ 
hah ee ee Dexter Hand. bode! DH... 18:6'| Upholsterers’— List N Perma-Inec Ttubher Pateh 
BI. ..ro Pnsh Pin Oe.5 in. per er Vacuum Hand Power, 12% | 7, ist Net En 30, 60 & 90¢ 
Posh Serew Knobs, % in. os ia Pexter Climax, Model CE... 58 oa} P! Blowout Patch. 
gre . i Duchess Power. Model 8P... 35.00) P 4 4% 5 
|. ApDERS—Store, &c.— Duchess Electric. Model 3E. 62.50 Site t net] En, B14 ase ate 49¢ 458 
1. yele Step Ladder Conan Eagle Woodenware Mfg. Co, : Dinved . 7|PENCILS—Carpenter— 
Ladders, each $10. b04&$15,00 _ Hydra, Water Power... papain i ink Biank or Tapped— ml Joseph Dixon Crucible Company: ¢ 
Irnaek, per ft 1214 ¢&R0¢ irahe Automatic Washer Co.: Pp hed, C.T. & No. 997, 7 in., Red with Blk. 
Biyers’ inohente 99 Store Tadders, Simplex, Auto, Boiler Type, Cold uncne Bevel _ $6.38 
New lists, 25% wer doz oe eee $15.00 a enka List + $1.00 : 
ing Co. CT OR::. n+l ™*, oS 
Lit'hradt Mfe. Co.: - Maytag Co uave, T. + List + $ Framers, Maroon, Bevel, 
Kolling Sten T ndilere, each $2 00 to Hand Power, ea iy 50) nas yD 1! Leads per gro 38 
£15.00; Tracks, per ft. 25 to 35¢ Power, ea. 00 Square ..cscoscccees List + $1.00] SIF KS AND MATTOC KS— 
tan ES—Melting— - = te: = 64.00 Hexagon .svceceeeve-d Met + $1.00} Railroad : 20. 20. &5% 
“ and A aa -_ Ot net Cabinet. Electric, "105.00| O: s es Contractors’ Picks . .. .16%-16? j85% 
LonNnTerens Tubular— foe Minute Me Company : LERS— ty sie’ Escutcheon— 


u. E. Dietz Co.: Per dos No. 5 One Minute Hand | Sheek Copper Plated...eeee++++ 00% Bross Jebse CEcnbeaneeesee 
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Fillometer 


Most Convenient Appliance 


Ever Invented for Ford Use 


Tells at a glance gas supply in tank. Fits 
into gas tank beneath cushion. Equipped 
with easy-to-read dial— extends to edge of 
seat —shows exact amount of fuel on hand. 


To fill tank simply lift hinged cap to 
opening right size to accommodate gas 
hoze nozzle. Permanent fixture. Noth- 
ing to install. You simply slip into 
position. Price complete, east of Rock- 
ies, only $2.25. 


Apex Carburetor Throttle for Fords 
Saves from 25% to 75% of Fuel 


Positively trims gas costs from 25% to 75%. _Immedi- 
ately adjustable to give maximum economy and efficiency 
at all speeds. Rich starting mixture. Lean, 
economical mixture for high speeds. Oper- 
ates automatically. Takes place of standard 
throttle or butterfly valve in any 1-inch Hol- 
ley or 1-inch Kingston carburetor—regular 
equipment on all Fords. 
Applied in 15 minutes by anyone. 25% to 75% more 
mileage. Easier starting. Greater flexibility. More 
power on hills. More power for heavy pulls. Less 
carbon in motor. Less oil consumption. Fewer repair bills. 


More speed. Quicker get-away. Price complete, east of 
Rockies, $3.50. 


Yankee Pumps cy 
For All Makes of rs 


=\m- 
Banishes every vestige of tire : fer 
inflation bother. Big, powerful > \ 
cylinder clamps to running <4 
board of car —relieves you of 
tedious foot holding and back \ 
bending. Gives 90 lbs. of air be- . 
fore you know it. No fatigue. No 
trouble. Infallible action. No lost com- y 

a} pression, No leaks. Never dries out. 


Folds into toolbox. Attractively finished. Price 
$5.00 east of Rockies. These three remarkable 
accessories for sale by most dealers. If yours 
cannot supply you, order direct from us, or 
write for full descriptive matter. 


APEX ELECTRIC MFG. CO. 
1410 W. S9th St, Chicago 











ives: 
IN, INC. 
Francisco, Cal. 










































































Push-~ POTS—Giue-— 

Moore Push-Pin Co. : ORION op 9:99 br 00s00s List + 454 
Moore Push-Pins, per dos. pack- linned and J urnea. cv» 
et, 80¢; per gross........-. $9.00] American Miectricas Menus UX 

PIPE—Vitrified Sewer— Am, beauty, ea..$22.50, $25.00 6 

Standard Pipe and Isttings $45.00 

o.b. New York oemeed carloads: | PRESSES— 
3 e 24 EM. coccsers ...-67%] Athol Machine Co.3 
ZT to 3B GR. cccccccccvccccevess 66% Domestic ...... . Tdst, ue. 
BB 60: 36 Wc cccccoccucesvccest ONG - a Lead Seal— 
RONS— nas, Morrili: o it 

Wood Bench. rr coccc skit Net a i ea eo pol yt 

PLANES Wood— — FOR + 20 3Fets he 

Bench, first qual...... List + 25% ),PRIMERS— : 

Bench, second qual..... List + 204) All Nos. 100 in box, new list...25% 

Meee cccvseeceseness List + 204] PROTECTORS— 

PLIERS— Mealy Mfg. Co.: e 

Button, fair quality, per doz. Wrist Watch, Duo, per gro..$15.00 





Warrior Wrist Watcu, per gro., 






Inch... 4% 5 6 8 10 













-¢ 4 79 y, > $15.00 
$5.75 $4.21 $7.74 $9.10 $12.11) Coo, Wrist Watch, per ero $iz.uy 
Gas Burner, fair quality, per doz., Eagle Shield, per gro... $12.00 
5 in., $3 68; 6 in., $5.40 ; MAGIO 2c vccccsccccrscccces $12.00 
Gas Pipe..7 8 5 10 212i.) pULLERS—Nail, Ete.— 
by $5.59 $6.32 $7.36 $7.69 $9.03 | Millers Falls No. 3, per doz. .$19.75 
Pexto No. sv per aon. P No. 46, per d0Z......s0e00. $18.48 





Chas. Morrill: 













5 ) ‘ 5 
$13.14 14.41 17.88 20.40 30.52 No. 1 Nail Puller, @ doz., $36.00 
Solidhed Tack Co.+ 40% 
Solidhed Kyelet, per doz... $14.00) Pearson — Cyclone Spike — Pulier, 
Vaughan & Kustnell Mfg. Co.: each, $30.00 ..cccccccccces 20% 
No. 5, V. & B., Nut Plier, per »>L_LEYS—Singte Wheei— 

GOB .orceccoerrescces --$5.00) 4rning or Tackle, Pap'd........ 30% 
PLUGS—Spark— tats | ‘Awning or Tackle, Gal 25% 
Champion Spark Plug Co.: 10 to 100 Hay Fork, Swivel or Solid Eye 

q Heavy Stone ..... a + -TBe 304 
Aeroplane and He avy yu F..+-62¢ a ee ee oe 20% 








Overland, Studebaker Maxwell, 



































2 Pee braneewus vere, 
Mord K wccccvccccssccssccceces Sash— 
Eclipse Mfg. Co. : ommon Frame; Square or Round 
Hercules, Giunt........ ..ea. GS¢ End, barrel lots, per doz...... 29¢ 
Hercules, Junior............ea. 40¢ Small lots, per doz...sseeees 40¢ 
Hercules, Giant Airplane aa Ningara Fails Metal stamping Wornes 
Spec. ea. soe MEER tenes cdincvccoseved 10% 
Hercules Giant & airplane, ~~ | Puliey isiocks—See Blocks. 
spec porcelain +. ea 30?) PUMPS— 
Hercules, Jr — coe R. S091 Cistern, Trom wcccccccce eer 
D rf Mfg Cv., RT Ee en i ere ee ec 2 
™ Standard High Speed __B. L. ¢ ocore 7 1d ist, ae 
Fach $1.55 $2.00 Pitcher Spout, Iron, old ls “e 
vil . . . DS ol 
Tana Chan 200. v4 "105 133 : a iow 1B Web. cccvccvnsseves 45% 
200 oF ovel 95 1.20 Barnes M x. C om my: ‘ ; 
Tungsten Mfg. Co. iron Pitcher Bpout, Noe. 2 a's: 
ungsten Mly : o 500% 
panne — neue 50% 
Re — + u Bs doz. lots, ea.. “4 as Xo 4 Fig. GOG set length with 
Hleavy Duty, aaa “jots, ea.....70¢ , i in. iron cyl.. = + $6 65 
4 ., .65e¢ double Acting . List + 10% 
is H Bs gt < pede v Favorite, Tank, Iron Fig. 828 
a Eada $12.06 
Master Calorite, opi of 12 ea. +4 Goulds Affe. Co.: ea. $12.00 
co a ag gst fl aa 45¢| "Double-Acting Thresher ‘Tank. 
“git , » take 56 7.50 
Ex. ane syins — or 5¢ Diaphragm No, 3, Side Suction 
advance ove es ) es. $21. 42 
Morgan Mfg. Co.: 410@65% Spraying Fig. 1120 and WI 
Bpark Plugs...+-+++ spi Ee $4.06 
A. 6. Mosier & Lift and Force Pump Standards j 












a Prattunnn Point, Yh ee W Ps ip Llends Packing 
% in. long, % in. long, - $1.00 ~ a ir si R rh oder ¥ (Iron) 
@ ‘in. and % in. ex. long, ea. 1.25 > “— a - — css ED 10% 
Vesuvius ..---seererenccecacs 60¢ Hydrants Serene 80% 
i! Motorcycle, Mica or Mica on Goulds) Comb. Pumpg. Hd. & 
, _ Base... ei Pgs ie: = “hy OREE cxccccsrpstsaes e020 220% 
Vesuvius, Tractor, % . 2 Cylinders— 





in. loug. > rere ° 
2 7 . metric, ea.85¢] FP... Myers & Bro. : 
& in. x % in. long, mene Myers Polished Iron, Brass and 








a 8, . long; % in. and 
mun x ex ‘ieee, 4 $1.10 trass Lined Working Barrels. 
a Mag dee "ot alata ‘ ae ee 20% 
io , Special... 40¢] «__._ NOW OSES. we ee eee eee 20% 
Superior, Ford Sper jrass Body: Brass Lined and all 






Silvex Co ‘list ea...75¢ Brass C Vlinders and Poeumatie 
























Bethblel m, 1 point. oe , sroed . pair ge 
Rete \% in. standard and % Cylinders, New lists.......20% 
in 8. A. E., @@..---+eee+ee- 75¢ All pumps and cylinders except 
Ford type, ve SN ie .$1.00 stands, set length lift and 

4 Betnlenem, 1 pt. mica, % & oe orig 4 ge em 20% 
in. metric, @8...++-++-++5- 00 stands, se ength fi and sin- — 
trie gle ac’ x force pumps.....10% 
Mica-Pore. Insul. % in, Metric, , ee acting ( 
en, $1.00 eee ee 5. 20% 
( . ...ea. BO@50¢ ; Pump Leathers— 
U nited Mfg. & Dis tributing Co.: P lunger Leather, Crimped, per doz.: 
United Hvy, duty, ea... 606 | C vlinder Diam. 
Junior, C0. «2c cece eesececces 40¢ |] nch 2 
PLUMBS AND LEVELS— sis $1. 20 $1.5 $195 $2.10 
Athol Machine Co. : ‘ 4 
‘arpenters’ d Machinists’ Tron 2 3.4 
Carpenters’ an c List, net | vot Crimped: ‘ 1 $3.84 
Plumbers’, Pocket ...---- List, net uch 2 2% 2% 2% 
POINTS —Glaziers— Per. Dos. 72¢ sl¢ 95¢ 66 
Buik aud 1-lb, papers.....00-+8 “a 4 
“4 Ib, papers secssecceeeeeees ne v $1. Z. si % $1.92 
Lee. haber’ eee er Crey Trey n Valve Leather: 
P pa Incl l I 
Morgan Spring Co. 3 sa 908 ee" $190 $1.29 $1. $1.80 
Nickel Plated, Straight or ware. - ¢ d 
% = 30 &. © om Pov $2.40 $3.06 





POLISH— Auto and Furniture— Ti 
i Am. Automobile Accessories Co. : 50% Morgan ihe tie 























Dri-Kleanit ......-..---ssecee % nae 
O-So-Ezy Products Company : © | epee To ecccvccsce saree 
O-So-Ezy cedar oil polish....40%% | 71 CHES— 
Stove— Saddlers’ or Drive, good full polish. 
Jos. Dixon Crucible Co.: # ar. per doz. 
Joseph Dixon .. $6.6617 to 6........ Vitnevapianenaee $1.43 
Fireside ..--+++ i. eee errr rrtre  . 
De  scesesew - 84. 0s £2. icus £odeuer bene esecaee 
ser Binck et ryy walt i eee eas 10¢ less 
} Dixon's Plumbago........@ ™. 12¢] f7""9, single tube, good qual- 

4 Telipse Mfg. Go. ¢ R ity | Neat S tie et TA Ak eecerseces $4.70 
‘d Metalgias, 4 oz. size, per doz. evolv ing (4 tubes). . doz. $10.00 
$1.00| Revolving (6 tubes)...... doz. $13.00 

1 Ih. size, per doz....... .... 4,00; Chas. Morrill No. 1, Dos., $24.00 
5! 6B Ib. Pail, em... .cececeens 1.35 - 40% 
# 10 Ib. Pail, ea........ 2.55] | ty a ! die, each, $9.00. .40% 

neer, Re ular— *arker Supply Co. : 

conte ve ° Portable, Metal, Hand........20% 


Buffalo ana A Co. : 
7) an, e*- |IPUSH PLATES— 
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RASPS—Horse— 
Livingstou-Ceoper Corp. : 
W. kL. Cooper's Star, 18° 1n. 
plain, slim, per doz., 
$7.00@7.50 net 
$6.00 @ 6.50 net 
14 in, tanged, slim, per dos, 
$6. 50@87. oOo 
Deita File Works: 
veita, all Wuen Lund punched, adv. 
< ib on fast, 


Heller Brus, ..--++.0-. 60 @60610 % 
McCaffrey Am, Standard....... 60% 
lack Diamond ... . 40& 10% 





Nichotson oo . 
Superior .....--+eeees eee FO&1085 > Vo 
RECTIFIER— 
branuce Mfg. Co.: 

Magnetic “F-F,’’ ea...$15.00 & up 
Current F-F, ea..... 15,00 & up 
Suttery Charging ‘‘F-F’’ 


15.00 & up 
ESLS—Hose— 
Specsaity Mfg. Co.: 





DPCURCUMINE ccc ccceses eoeces cee 
BAANGY on cr ceevevvvccccerss 20% 
liunuy Hose Kack and Carrier, 
5V&25 % 
f..EFRIGERATORS— 


stuverse City Ketrigerator Co.: 
Kconomy, Fibre, No. 9, ea. .$16.50 
Economy, Fibre, No, 1, ea.. 21.00 
Economy, Fibre, No. 3, ea.. 25.00 
REGISTERS— 

Japanned, peianeitisatanining and 
BOOM peicagescccnssccaseon 30% 
Solid Brass or Bronze Metal 


List + 10% 
REPAIR GUM— 
Adamson Mfg. Co., per Ib......$1.40 
‘eVULVERS— 
Iver Johnson Safety Automatic Tiam- 
mer, $13.00; Hammerless, $14.00; 
I. J Model 1900 Double Action, 

$6.00. 

RHEOSTAT— 
France Mfg. Co. : 
D.C. Charging, “‘F-F’’...ea. $24.00 
Farm Lighting, “‘F-F’’..ea. 24.00 
RINGS AnD RINGERS— 


Bull Rings— 
21, 3 inch 
Bet $0. ‘75 0.80 0.85 doz. 
ee $1.40 2.40 2.65 doz. 
Aluminum.....++. 50 


Hog Rings and Ringers— 
a 2 ee nw vakueeccencusunta 20% 

jill's IKkingers, Gray Iron, doz.., 
$1.40 


lili's Ringers, Malleable Iron, 
doz., $1.10 
Blair's Rings. ..per gro., $5.00@$5.50 
Blaw’s Ringers....per doz., 65@70¢ 
RINGS AND HOLDERS— 
©. T. Williamson Wire Novelty Co. 
Key Rings and Holders, No, 02. 
@ gro., $12,00........ 02 28% 
RIVETS— 

Copper and Burrs...csseeeees 5% 
Tinners’ and Miscellaneous... 50 & 104 
Bifurcated— 

Assorted an Pasteboard Boxes. 
Per dozen boxes, 100 counts... .$1.50 
Cop’d, Clinch, Asst. 91¢, Solid. ..25% 

ROADLIGHTER— 
Ford size, 8% in. and smaller, 

DOP PE. ccccvcenvecvedsccooce 2.75 
All larger sizes, per pr........- 3. 50 
Carton, 10 pr, single or ass’d sizes 

3313 % 
ROLLERS—Stay— 
BEVOFS” cv cossose eee New list, 30% 
National Mfg. 00.1 
Barn Door Stays, No. 18, W doz., 
$1. 40 


Richards-Wilcox Mfg. Co. : ; 
Ilandy Adj. and Reversible No. 


oO. K. Adj. ‘and “Reversible No. 
5 


Lag Screw, Nos. 55 and 57...15% 

U nderwriters’, Nos. 59, 60....15° 

Favorite, No. 54..c0+----0+0: 15% 
ROOFING— 


Rubber, 108 sq. ft. rolls, 32 in. wide 


fer roll: 





First a 
1 ply—35 Ib. rolls...c.ece--$2.40 
2 ply—45 Ib. rolls....cecee- 3.00 
3 ply—55 1b. rolls....ceeeees 3,50 
»conad Onuality: 
1 ply fe a See $1.45 
2 ply—45 Ib. rolls...c.ceeee 1.75 
pe Ss ee ee 2.20 
ROPE— 
Eastern Retail Trade. Per Ib. 
Manila, % in. diam. and larger: 
Highest Grade ....ee0000++2 
Second Grade wvcccccsvvcesss 
Hardware Grade .......+++2 
Sisal, % in. diam. and larger: 
Highest Grade .....e0+eee+++ +8 3 
Second Grade cecorcccccssceré 0G 


Sisal, Hay, Hide and Bale Ropes, 
Medium and Coarse: 


First quality .cccccssseccceava€ 
Second quality apceennenete ¢ 
Sisal, Tarred, Medium Lath Fors: 
First quality .ccccccccccceee sts 
Second quality ...seeeeeees “Soe 


Cotton Rope: 
Best 5-16-in. and iarger....49@50¢ 
Medium, 5-16-in. and larger 

47 @48¢ 
Common, 5-16-in. and larger 
45@46¢ 

Jute: 

No. 1, %-in. and Up....cee+- 19 
No. 2 Yy-in. and up....++.- 17V.¢ 
Wire— 
Galvanised ....0.sccee List + 15% 
Special brands ..ceceseveersess 154 














Per doz.... rs "00 4.00 Se eee eee ees 20&10% 
+ Fy gal. ne eee apr 
Tach ..cccccess $1.20 2.10 RR 
For Automoblles— ACKS—Whip— 
L-V Sprayer, per doz....... $12.00] John H, Best & Sons: 
1 gal. Veneer and Sprayer, en .$2.10 Portable Revolving Whip Display 
: POPP RS—Corn— each: No. 1, with Display Shelf, 
1 Square...doz. $1.60; 2 at.. $15.00: No. 2, without Display 
pty $2.60: ES $15.00 Shelf, $12.50. 
1% qt. Square. doz. $1.50; gro., $19.00' RAIL— 





guare..dos. $1.75; gro., $24.00 See Track, Barn Door, &e, 





RULES— 

Lufkin Kule Co.; 

ee | PPP eee 

Hickory WBoard.......... 
Sasn Operator— 


Iiand, Kip and Panel. 








Crescent Co.: 


Jacobs Bros,: 


E. C. Stearns & Co.: 


National Mfg. Co., per “doz. : 
No, 61, Self Cleaner, $1 
62, Upright, $1.10 
Richards- Wile ox Mfg. Oo... 
Safety Wire Gas Globe C 
Oe 6b resdcicncasvecs 
Sidewalk— 
Conron-MeNeal Co.: 
Cleaner or scraper, per dk 


Bench, Iron, per doz.: 


Sheet Metal— 


SCRIBERS— 
¥. Brais & Company: 


<CVTHES— 





Plow Steet cocedescous oo MMPErae 
Bright TrOW secccceeesereevers 2u8 





soa “ teel, Cutting §F 
Only Polished ..++++$ 








Miter Sox and Compass . L 


Counter .cccccccccccccccess 


Parker Supply Co., “Parker” 


Improved Gem, per gro.-- 


te Foe boyd BaN paws 


— 


List pat 
10 


Monarch Metal Weather Strip Co.; 


ER, CR, cccrcccceees. OLE 
Saws- 
ki. ©. Atkins & Co.: 
Circular depp -10% 
TD iccccves - 10% 
SUtCHer ..ccove eee 8S 
err List, 44 
Une-Man Cross Cut....... List, net 
Narrow Cross Cut........ List, net 


List. Det 


Mulay, Mill and Drag......... 5% 
TOG BD vsteevetiosncece 20% 
C. &. Jennings & Co.: . 
PO oes os bnkais Ceceeces List net 
MROUROP oo cccccceseccccs.s List net 
Compass and Key Hole...List, net 
PD s+scctenteeesoeecs sist, net 
Wood Saw Blades ere er - 10% 
Combination Sets ......... 16% % 
Millers Paiix Com any: " 
Butcher Saw Blades: 
14 16 18 
Per gro, $15.2 $15 i. - $16.54 
20 22 24 hu, 
$17.57 $18.61 $19.5 57 $20.49 
Simonds Mfg. Co.: 
Butcher ..... oeeeees List + 10% 
Circnlar . . . Lint, net 
.. res ee -List+10% 
Cross Cut ... coccecces List, net 
Buck— 
Red, St’'d Brace, per doz.. $8.25 
Red, D’ble Brace, per doz. 875 
Viawm rane, per doz........ 50¢ less 


Hack Saw Blades and Frames— 


GHABPEME cc ccccccccccocccces 20% 
Orient ... sevecees SORIOG 
Goodell- Pratt ry ‘0. eeceeeee SOG 
C. bk. Jennings & Co.: 
Frames, No, 175, ame net No, 
COP Bese 148 0s hese vERdts ese 25% 
Arrow Head — Cneanvscue 10% 
Millers Falls Co. 
Inch ... 6 7 8 9 
Per gro. “$5 5.25 $5.62 $6.00 $6.95 
Inch .... 10 11 12 
Per gro... $7. 50 $8.25 $9.00 
Scroll— : 
Millers Falls Co.: 
Rogers, complete, each...... $8.30 
SCALES— 
Join Chatillon & et 
Pavorite ..ccccss - ++ 10% 
Grocers’ Trip .ccccccces "List, net 


40% 


UBION ..cccccceccovccccccesde 
sciSsORS— 

see Shears. 
SCRAPERS—Floor— 


MO. 30, ORO cece aweewed $13.00 


10; No. 


Co. 
Simplicity, per doz., $1.10; et 
$12.00 


1%. « $6.00 


SCREWS—Bench and Hand— 


1, $6.82; 1%, $7.57; 1%, $9.45; 1%, 
ii., $16.80. 

DORCE POON sos 04 ts cebe 6eacrede 508 
Hand, Wood .....+. oa nee cee 
Coaca, Lag and Hand Rail— 
Lag, Cone Point....ccccccceres 50 
Coach, Gimlet Point........ 40, 104 
Jack Screws— 
ONE TA o6é vein ss eaves 3348 
Machine— 

Cut Thread, Iron, 
Flat Head or Round Head 
Fillister or Oval Head... 50&1 
rass: 
Flat Head or Round Head 
Fillister or Oval Head .. 4081 10s 
Rolled Thread Iron: 
Se eS 2 Pr 75 & Is 
Filister or Oval Head. 0S 
mi Thread pee: 
2 => » > eae 65 & 1 
Fillister or z al Head. 


Set and Cap— 





Bee UTPOB) cc acracnnesers 65 & 
Set (Steel) net advance over | 
lvon *eeeee  \eeante ses dC 
Sq. Hd. Cap.cccccccccvcreee OH 
Hex. Hd. Cap...... cae + 
Fillister Hd. Cap.....-eeeee0'' 
Wood— sai 
Flat head, Iron.......++++: 75&19% 
Round Head & O. H. as: » 618 
Flat Head, Brass......-. ooSi# 
Round Head & O. H. Brass, 4 
75-18 
Flat Head, Bronze...... 55510518 
Round Head & O. H. tT 







List, st 


926.0 
Per dm 








ese 
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t 
t 
t 
1 
, Note the Base 
: 
3 of the Peteler Jack 
It is Ample in A 
. t is Ample in Area 
2 ° 
: and Weight 
re 
is 
: Therefore Hard to 
1% 
1% 
’ Overt 
e verturn 
a 
0% 
9 
5.15 
12 
9.00 
3.30 
10% 
net 
40% 
20% — 
[his base is just another indication of the close 
» - E attention paid to the design of the Peteler Jack. 
13.00 There isn’t a single point of utility that has been 
, No. overlooked 
15% , ‘ a aca 
eiele This Jack will maintain its position under 
per aoe 
12.0 conditions that would topple over any other 
60 AUTO JACK Jack ever designed 
d— 
5. 1%, DEALERS—We want to put you into the 
irofitable business of handling the Peteler Jack. 
8 ‘ ; oe : . 
ih It is the quickest seller in the field on both points Raising and lowering the car and removing the 
a" of Efficiency and Price. Here is your selling jack are accomplished with one hand and without 
0, 10% argument : “stooping” or getting under the car. 
‘ The Stroke is Short—No overhang interference. 
. 5 . 
Rapid Lifting Motion—(3% inch each stroke). 
15 For this price the car ‘r gets a jack that will : - 
ens or this price 1e car owner g¢ a Jack ge Ne Danger Point. 
reduce the work of raising and lowering the car to Tolesc i “ae Cett; = , 
4 child's play. Specifically, this six-dollar wonder Telescopic Handle—Getting under car not neces- 
405105 embodies the following points which work the sary. ; - ‘ 
& IM Peteler as “Different and Better.” Com pact—Light—Simple—Strong 
aM oe 
5 & I Here is your opportunity. Car owners will see a big $8.s0 worth in this 
- jack of many efficiency features. Write for liberal discounts and full de 
(5 & 18 scription. 
nt 
‘s 
. 
or 
“SHOE-STAPLEY MANUFACTURING CORP. 
75815% ° ° 
ee Factories, Bridgeport, Conn. D E A L E R S 
] 7 . . 
Sis ecutive Offices 136 Liberty Street, New York 
$5) oy "i If your Jobber perchance 
5 5105108 an nn | cannot give you the Details (HUAN 
pe MLM we will Furnish Them. Pdi 
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Bush, Weed and Bramble, 


Grain, C 
ished . 
North Wa 


Little Giant Grass 


utting E 


yne Sool « ‘ 


Little Giant Bush 


Aroostock, Be Ve 


Black I 


Black Diamond 


Swift Cutter, 
same as Black Diamond 
Seeder Lawn 
Pennsylyvani Lawn Mower Work 
‘on Vel) Lawn Seeder 
Li $25.00, 25° 
SETS Awl and Tool 
Mitiers tal Company 
Tool Holder per dow 
Nos 4 i) 6 
$14.20 $17.73 $24.80 $138.80 
Cellar Window 
Mix. Co 


MeKinney 
J 


pp Les 


Csnlvamiged ....ccecceceees $28.00 
Nat gc. 4 
No. 70 Sherardized, % doz...$1.85 
iaii— 
Knurled nee ...doz., $1.10 
swan Kuurled, } 4ro.. $s.40 
tivet 
/ lar Eek S cacsdusnsaeaws 50% 
Saw— 
Chas. Morrill, Ine.: 
Per Doz 
No, 1 0. 8S. hand.... $18.00 
No, 1 hand . a 
No. 05, hand. - 
Special, hand . * 
Nos. 3 and 4, Cre Cut. 
No f Tinber 54.00 
‘ Stearns & Co.; 
No. 100 Morrid Pat per doz.$8.00 
No 195, Neeentric Anvil per 
doz . $12.00 
No B05, Kecentric Anvil per 
doz »- $12.00 


Me Kinney 
Japunne 


Plated 


Same 


$14 25@ $14. 75 


aye Pol 
16.50 @ $17.00 
0.% wf du 
$16 00 @ S16. 
and Weed, 


$16.25 @$16.75 


te & Puritan, 


Namond, Grass 


$15.00@315.50 
Bush and Weed. 
$15.25@$15.75 


1, per gross, sets.... 2138.00 





Screen Door— 


Mfg. Co.: 


dooper gross 
$ 


fiviield Mfg. Compa 


Hiutfleld 


Machine . 


. $32.00@ $36.6 


ny: 


St: AV ES—Spoke— 





MZ, 
SHEAKRS—Cast Iron— 
7 8 


Best $4.25 4.75 5.25 doz 
Good 2.50 3.00 3.25 do 
Cheap 2.00 2.40 2.43 doz 
Srraigut LTrumers, &¢.: 
Sest ar Jap— 
; . 7 . 8 10 in 
$5.00 75 6.50 10.00 
— Quality eee We 
10 i» 
$6.10 7.25 5.0 13.00 
Jaslors' Shears .... -40& 108 
Pruning—_ 
Lurtlett Mfg. Co.: 

‘Tree Pruners, Nos. 1, 8, 4 and a 
Ti7 No. 18 saw.. 

Ifand Pruners, Nos, 808 and 
Hedge List 10% ; 888 
and vo List net 

: per doz., 
in, hdle, 
408, 20 
0.00; No 
per doz., 
in. hdle., 
5407, & in 
No. 5407 
$13.35 


Pexto No t 70, per doz., $14.75; 
No. 50, $8.50; No. 60, $10. 70; No. 
R 85, $24.00, 

inners’ Snips— 

Steel Blades ....cccccceees 5 & 5¢ 

Steel Laid Blades 15&5s 

Bartlett Mfg. Co.: 

Compound Lever" Snips, Nos, 7, K 
10, 12 & 14.....-; ..-List+5% 
Bench, Nos. 20 and 30 Lixt net 

Jenn . Griffin Mfg. Cota 6% 

to 10 SE ah New list,15% 


Pexto 1819 Original. 


P. S&S & W. Samson....-..2-+0- ‘0 
Smith A Hemenway Co., Ine. : 
Read Dewil’! ..cceoccsccces 80% 
Viking, each ....-ccccceces $18.00 
Ss't:©_LLS—Brass, Empty— 
Eemiogton Arms - Unton Metallle 
Cartridge Co. - 
First Quality, all gauges...... 25% 
Club, 10 and 12 gwauge........ 25% 
Paner—Empty— 
Peters Cartridge Co: 
Teaene, 10 and 12 gange...... Qn” 
Teague, 16 ang 20 ganuge..... 2h” 
Target and High Gun...... 25% 
Ides! and Premier si Re “On on 
Plus War Tax.....cesecess 10% 


2 in., 





Remington Arms 
Cartrid@e Co 


Arrow, 


10, 12, 1 


a ae. 10, 


gar 

New Cinb. 10 and 12 gauge. 
lew Club, 14, 16 and 20 gauge 

. 25% 


crade 











; .doz. $2 09 
$6.75; 3 in., $7.65 


all ( 
$10.08; 2, $18.46 pet per 


9in 


Union Metallic 


6 and 20 gauge 
25% 

12, 16 and 20 
2Qno 

25% 


Loaded— 
Black Powder .... ’ 
Smokeless Powder, medium 


as Little tilant 





Z 
50 


” 
SHARPENERS—rtazor Blade— 


aries 
Cast 

ar 
Cust 


4 


Met 
rx 
I 


rm 





Grass 
Bush, 


A. W. 
H 





q 
o 


Extension 


Niagara 
<NATHS— 
Scythe, per doz. .$1394  Y™% 


bb 


gauge 184 
Boys’ Scout Shot, case 31 ibs. $4.75 
Vetere Curtridge Co; 

League, Black Powder........ 18% 

hKeferee, ScmkBinokeless ae 


— wud Pig tect, Matai 
s ..1s 





lds al and Premier .. 18% 
ten xton Aris - Untlouw Me taiee 
Curtridge Co: 
vw Club Bla Powd-r 18 
Nitro Club, Smokeless Powders.18% 
Arrow, Smokels Powder 1S ‘4 
SHIELDS— 
arker Supply Co.: 
I Screw Shield 75 
Stor 5 hn ion Bolt ¢ 
Sel Stor Eapansion Bolts 
Lag w ‘Type OS& LO 
Stur Machine Bolt Type HOC 
SHOCK ABSORBERS— 
srtuw ere., jist set $200.06 
Star Specialty Mfg. Co.: 
St Cantilever, per set . + $3.51 
WH, per e0t...ccs¢ ee ee  BS.ue 
SHOES—Horse, Mute, Etc.— 
b, Pattshurgh 
Tron or teel..per keg 6.75 base 
OT 
f p tol $ 
pie. and (arger 4 
/ B eevee WI 


SHOVELS, SPADES AND 


SCOOPS— 

gin i ‘ 

Virst and second hgnaien . List net 
lhird grade ‘a . List net 
hourth grade List net 
lollow Bach and Back Strap Shovels 
ee eee . List net 
Second grade List net 


lhird and fourth grade s. "List + 5% 


Back Strap Lastern and Western 
Pattern Scoops: 
l‘irst and second grades...... 2, 
lhird and fourth grades. .List a 
Baldwin ‘lool Works 
Vinin Buck, No. 2 Black, 
Dollar Brand, per doz $16.00 
Pinnuele, per doz 14.07 
Semper Idem, per doz 13.71 
Knox All, per doz ‘ 12.45 
Snow Shovels— 
Long Igjandle, steel blade l ype. .$10.50 
SIEVES AND SIFTERS 
/lunter's Imitation, per gro.. .$20.00 


liunter’'s Genuine, per gro... .$23.00 
SIGNS— 
Lebanon Machine Co 
Lil IRON, Highway, 
$12.00@$50.00 
Comb, Streer & L ightlug, Stand 
BO bicare es 6etxusevroen ba $30.00 
Tratth 17.50 


‘Traffic, with | oe 
SINKS—Iron and Steei— 
Mfg. Company: 


Iron, pa 
id smaller 
Iron pa 


and larger, (Low List) List + 5% 
Lalanee & Grosj 


SKATES—Ice— 

Conron McNeal Company: 
Rocker, Hockey: 
~ nud Boys, per pair: 


lished 

ished an 
tid La 

‘lished 


Polished and plated. 


Extension Hol 
PAP, pOliebeS...ocscocssoseed Te 
Polished and plated...........53¢ 
Rotler— 
Self — B.B. No. 200, 
SOE. DOM os choscaviaeenrs $1.84 
Self Contained, B.B. No, 100, 
DOE OR casa ete senenns $1.90 
Se... ££ eee $2.16 
Mo. 200 BORG. i sccceccces $1.30 


+ vAPS—Harness— 
Domestic .. 
rarn Falis Metal Stamping Wor bmg 
BEREROND 2 ccc vcsces % 


per doz 


SNIPS—Tinners— See Shens 
SOAP—Aut 


Harris O11 Go.: 
arris Me 


Is. BY 






th ¢; 25 Mh. tins. ea. } 

$7.38; 10 I. tins, $3.05; 5/ & 

. tins, ea. $1.65 J 
eninew 

Half and NT >is vs bese eae it 

errr Trey sr .400¢ 
Re fine ed Serre rr Tt .34¢ 

SsPITTOONS— 

Indu-Namel per dor nw 
We. FT iccdecdsceoseces seno0 Ce 
NO. FJ rw coesscsesencsee 19.20 
Se Preyer es eres 17.30 

“POONS AND FORKS— 

Silver Plated— 

Good Quality .....csseecceces 714% 
Miscellaneous— 

f weer. ORR eT |... 


German Silver 
Tinned tron— 


TR. ab be cose anes ba per gro., $300 
See ....per gro., $5.50 
SPRAYFRS—Hand— 
Leccer Mtz (Co.: 
No. 30 Red Head (ginse jars) 
$7.50 ner doz. 
No. 2 Jumbo 


emobile— 


and 1% bbls per 
On \ 


HARDWARE AGE 





ight 


inted, 20 x 36 in. 
(Low List) List net 
inted, 20 x 40 in 


r of 


ean: 


d plated ..... 1.65 
dies’, per pair 


"= «oor Scooters, per 


-List + 75% 


$15.52 5 > 


‘tor Car Soop, ) 


SPRINGS—Door 


No. 2500. 


Chicago (Coil) .. 


STAPLES— 


Poultry Netting... 


sTEELYARDS— 


> FOPS—Bench— 


Chas Morrill: 
Nos. 
awh doz... . $18.00 


,ArS—BOXK— 


tunt, Tlelm. Ferris 


Elwood Rod, No. 
Elwood Pattern, 


Little Giant, Sr., 
fF. J. Townsend: 


RBouquet— Brownson 


Am. Queen, Cyco 

Elite, Cyco B.l 

Grand, Cyco BB 

Grand, Cyco B.B 

“Grand Rapids,” 
Nic 


“Grand Rapids,"’ 


Princess, Cyco B. 
Superba Vacuum 


Universal, Cyeo F 


facturers against 





(2 qt. wa'v enn) 
£2 09 naw Anz 
4 50 no 


to Dee. 81, 1919. 


SWwINGS—tLawn and Porch— 


Chicago spring Batt 


M. S. Taper Taps, 


Cow Comfort, doz. gal 


sjommer Spring Hinge Co. : 
Mo. S660. .ccccrds * 





Fence, Bright, $3.80: 
Galvaitsed, $4.50 f.0.b. Pittsburgh 
-Per 100 |b., 
STEELS—Butchers'— 
John Chatillon & Son: 

Chatillon’s..List June 380, sett, 


Peck, Stow & Wilcox Co., 


STOCKS, DIES AND TAPS 
ere re rrr re ere 10% 
Hand Taps, %4 to 1 inch 5% 
Hand Taps, smaller than 
M.S. Taper Taps Nos, 2 to 12 inc. 


% 

80, 

st eseeeeeee 20% 
List + 20&10% 


Acme, Embossed, cases.... 
Cary's Universal, ¢ 
Stanley, Twinrod, ¢ 


STRETCHERS—Wire Fence— 


ASO... 
nses... 


& Co.: 


191, per doz., 
$11 


No. 190, 
O.  gocotdsetedenssvees $10.20 
per doz..... $9.78 
Star, No. 482, Plain Bearing.$14.45 
Star, No. 482, Roller Bearing, 


cans, 
$10.00 per doz. 





Poster Bros.’..List June 
1917 


Y% in..454 


Jarger... 


Townsend's Wire Fence Stretcher 
0 eae a $14.50 
S'‘VATTERS—Fly 


Co., Ine. : 


Per doz 
RBI BR2 BBS 
40¢ 656 80¢ 
— BBS 


90¢ 


uu 
Bissell Carpet Sweeper Co. : 


0¢ 
SWEEPERS— Carpet and Vac- 


B.B. Nic.. 


Nic 
Jap... 
Cyco 


B. Nic.. 


Swpr., 
tearing 


Myers Low Down Roller. 


‘ 


Crown Jewel, Jap'd Fittings 
t. Nic . ° 


Jap. 
Grand 1 Raplds, Vacoum paid 
Nir . 


| te FEN ety epi bit, oor ” 64.00 
wishes Queen. Cyco B.B. Nic. 


Standard, Nickeled Fittings. . 
Standard. Japanned Fittings. 31.00 
Nic. 
Nic. 
Universal, Cyco Rearing Jap 
Subject ro quantity allowances 
Prices guaranteed by manufac- 
their own decline 





per 


Per Doz 





$7.00 


60K5% 
454 


$15.30 


BBS 
40¢ 


$43.00 
80.00 
00 
52.00 
47.00 


” 40.00 
25.00 
74.00 
46.00 
41.00 
36.00 
88.00 


38.00 
33.00 


Myers Porch Swing 
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T ACKLE—Fishing— 


Wise Sportsmans Supply C 


“dim Dandy’ batt, per 


New list 50% 


doz. .36 00 


TACKS—Carpet, Biil-posters, etc. 


List + $8.80, base, 


per 100 Ib, 


Finishing Nalle— 








Betience (Cell) ».ccesctveeve 7 Copper Nails ..... -Per ib., 5§ 
Lawson Mfg. Co.: sal Copper TGCBS 0. ccccccs per Ib. ae 
eee once ae seee ee eees 545% | jeune News, etc. ri 0 

Porfactie® “>.ceroeceo 8% List --+ $8.80, base, per 100 ib, 

Carriage, Wagon. Stn ae See iso tlie, Wire 
1% in. and larger: Per 100 ib Doubt pepuene Pointed 

alae cot uate $10.00 ouble onte “4 lacks List 204 

ON PED oi cecvaticneres $10. | woore Push “a. 

OS Fe eo ree: $11.50 Brass, Nos. 81 32 33 
Wagon Seat— % in, Min. % in 

ainted eat Springs Per doz,, 60¢ ihe 75¢. 

442 r 24 im.....0es per pair $1.00 Nickeled Steel, 

es) Serer per parr 1.15 108. . . 51 52 53 

oe ae ee --- per paw 1.68 % in. 7/16 in, % in, 

Clothes— Per doz., 35¢ 40¢ ahe¢ 
Elyria Specialty Co Celluloid, Col'd, 
Iiven-Spray, per doz., $1.00; gro., errr 7%, ~ Ay 61 
$10.80 n. 7/1G in. \% in, 
SPRINKLERS—Lawn— mollas Ba ws 70¢ Tze Bog 
Stuber & Kuck Co,: psaeegs ~~ vs 

Per doz., Nos. 1 & 4, $6.45; 2 & selidbed ‘tuumb poe® Display As 
ou $4055 | 3 & 6, $3.10. ge wr -d> Mitte ee $1.00 
3 AKES— 0 QSSUINE. cece ee eens 6.00 
Nickel Plated Steel and Iron..Net ones % in. steel, per 1000 1.50 

r a 1 Hdl. Try Squares and inp: S—Measuring— P 

oo PE ee Te eee » AIS 1S : sses Me hbSh-+ 11% 
lron Hdi. Iry Squares and 7 Sir’ Leather ..... Py ist + 5$ 

MOUGE 1 0.046 b068 600600608 25% a . ua ist 15% 
\thol Machine Co, : wulkip Rule Co. ; fi 

Combination ......+.... List, net a SKIN. 66. ee eee ee ees List, net 
Posted SQURET aicccsvccce 10&2 14 % awe teeees List + 25% 
SQUEEZERS—Lemon— se Leather «List + 10% 
Wood Porcelam Lined: Per dos. “a a PRCRES ROSSA RASS , List, net 

: OE st-4+10¢ 

oe BAS aha Sesuvessta ¢ Wieburch’ & ‘Tilger: i 10% 
Peppa fee ° nar aie . | eee ao Me _ 

Low Grade ‘ay 103 44, 5 

Vedium Quality , oLdst + 20% 

Good Writer ri $2.00] TAPS—See Stoc ks, Dies and Taps. 
Iron, Porcelain Lined........ %°.0| THERMOMETERS— 

STAING— P : iim Case, Cabinet, Klange, Dairy 

harles H, Brown Paint Co. : &c New list. 2 

Woodlife, ready mixed, 1 gu!. TIMERS— Sats apa coer ew Met, 008 

. > € s 
cans, per gal..eeee+--D4@$1.43 | sriiwankor Auto Engine & Supply 
sT ALLS—Cattle— rie PP 
woe ee mee 20% Milwaukee Timers for Fords, ea.$2.00 
STANCHIONS S—Cattie— TIPS AND BUMPERS— 
iiuut, Helm, Ferris & Co. ee Tip Co.: ae yes <4 a 
DINE i533 save ceccccccc cece es BOGop 9 ACD «nw rceensececereess 2. 
20% Rubber Head er gro., Nos. 


0, 60¢; 1, epi a 454; 3, 856 


Bumpers, ver gro, Nos. 1, 35¢; 
1. 





45¢; 2, 50¢; 2%. iT 

ONG TEU «5 onc omwenseesevec $3.00 

Slotted Screw Tips, per gr Nos, 
231, $2.25; 232, $2.50; d 


$3.00; 234, $3.50.... 


Rocking Chair Tiga, per 





TIRES AND TUBES— 


McGraw Tire & Rubber (¢ 
McGraw —— Pb Spode 





3OxS  in., 


in., $20.75 ea.; 

+f : . 
x 3 in., $3.60 
30 ea.; 34x4 in., 





$6 Rh ea 
Combination, Red, 30x 
SOX3 i. Red, ea. $ 
ea., $3.4 
Star Rona Co.: 
Star Tires 





Cement— 
8. Cheney & Son........ 


TOOLS—Haying— 


3 in., and 
4.15 . 


15; Grey, 


Ribbed 


ilunt, Helm, Ferris & Co.: 
Hliarvester and Peerless Hay 


COTIOTD cccresconens 


— Track Hangers and Brack-— 


Slings, Forks, Pulleys, 
Io lyers & Bro.: 





“i Fork Unloaders; 


Double Rail; Myer 


etc....25% 


Myers 
s Single 


Rail; Clover Leaf and Fau!t- 


less, and all wood track fork 
unloaders.......New lists, 20% 
Sling Unilonders : Myers s 
Grip, Clover Leaf and Cross 
rrr New lists, 20% 
Steel ‘Track and Steel Vr I ; 
DD. 604.2 0044 New lis a $- 
All Myers Forks. . .New li qi 
All Myets Pulleys, eanees, 
Nellis and Walker Forks, 


all Slings. .. New 
Saw— 
Simonds’ Crescent: 
Nos. 340 and 342.. 


on Of 


lists, 25% 





PE kak cer reands ae: 
TOYS— 
Mealy Mfg. Co.: 
Doll Houses, per doz... $42.00 
Watches, per gro.....$9.00 and up 
Stoves, per doz........-- $ 2.00 
Noah’s Arks, per doz.....- $15.00 
rRACK—Barn Door, &c.— 


Griffin’s: 


Hinged Banger, ® 100 ft., 1% 
8-16 in., $8.50 


lInnt. i. Ferris & Co. 


20th Century, ronnd, per r 100 fr. ‘00 


Flexo. per 100 ft.... 


$4.50 


MeKinney Mfe. Company: 


Hineed Waneer Track, 





is 
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“sj Our Big Centennial Campaign 
starts Soon —Act now 





to Realize on it 


|" edna dealer handling Abbey & Imbrie tackle is going to benefit by our powerful 
Centennial advertising campaign, which will run throughout 1920 in the national 


sporting publications. 


The striking character and practical merchandising value of 


the campaign is indicated by the pages illustrated. 


He will find selling easier, steadier and more 
profitable, because the scope and quality of 
Abbey & Imbrie tackle will be impressed upon 
anglers as never before; 


. . And because the special Centennial addi- 
tions to the line—the 1ooth Anniversary Rod and 
the “Glowbody Minnow”—are in themselves sure 
business-getters. 


There is Abbey & Imbrie quality in every de- 


When our Centennial campaign begins to move it will 
move fast, and the returns will pile up still faster 


tail of the 1rooth Anniversary Rod, at the excep- 
tional price of $19.50; and bass fishermen every- 
where will want the ‘Glowbody” on sight. It’s 
a brand new bass lure with a permanently lumin- 
ous body. 

Then there will be the Abbey & Imbrie annual 
catalog, looked forward to by all anglers—and 
the Centennial book of fish stories, selected by 
the judges in the recent Abbey & Imbrie Fish 
Story Contest. 


on those dealers who are ready to profit by them. 





Are you ready? If not, write us TODAY 


ABBEY & IMBRIE 


Division of Baker, Murray & Imbrie, Inc. 


15-17 Warren Street, New York 
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1% x 3-16 Track -+ +++ 80% | T WiNE—Miscetianeous— _[wiRE Goops- 
asviey 4 FaCm tiat, % and %-ib Bolts: Ford—Tube—Kit — Steel Wire Goods.ccccecseces. 
Myers -stayou ae Myeis New No. ¥ me ‘Tuve-Kit is Brass Wire 85 

Way, Giaut and Mercuies, ‘ut 1 covveerewcccce @ , 
be iw Repl yr Pg Mo. oe oo ° ae re ene Shoulder Hooks..70 & jog 
Fauitiess seif-cieaning and Hercules, o Motorist’s | Electric |" Heated , Bri at Ww acs F : 
New list, w0% | Ne ee Model $12.50 less ce ee geen omen len 
National Mfg. Co.: No. e 4 ’ 5% Brass Wire 
Braced Rail, per 100 ft $8.00] Cotton Seime, : f £S W arrce IRONS— Cup and Shoulder Hooks.... 15% 
P storm-k rvot all, — {t.$26.uu pa - aid thread—9, 66¢ ; 5. Wagner Mfg. C N j WIRE CLOTH AND uate 
Se ee ee 8: Par ge WAGONd—Cvuaster— ———  - 
eae . ABEXES ao k OV Medium Laid thread 6, 71¥¢; ijunt, liemm, Kerns @ Co.: List Sept. 1, 1917 
Dypeciai linged bianger fail, No, > 67 '42¢; 12, 05%2¢; 15 to 42, ose Overland y nd Star es ”, Galvanized V oudts Nettin 
ra... s re he i =... vee NN? 24 ot Ge ka Oy, | WANeE- onameed— : Before Weav ee F tl 
Guuge H ‘ : ard Laid thread , 724a¢; 12,] Latauce & Grosjean Mfg. Co.: After Wear ing 456 
hu. ol sp ‘ ; + 5% OY¢; 15 to 42, 6642¢; larger, 66¢ Agate Nickel Steel Ware.... %o | Screen Cloth, 12 Mesh, Per 100 5q. 
No. sz jicvexe ssc echi anes Staging, 2 to 4 oz. balls, in bar- El-an-ge 25% ft.; Painted Black, $2.25; Gai 
No. 56... vee Mas + 25% rels, O5¢; in 5-lb, sacks .. 65¢ wane ee ory EF he vanized, $2.90; 14 Mesh, Copper, 
Nos. U1, $0.05; 62, $0.55; 63, Trot Line, in balls, % to 3 il New 1 O° eens arcs tga $10.75. 
3 bo, oo, $8.50; 63, 88.40, in barrels, Nos. 1, 2 and 3 i innenie lane en ant ivou, “| Stanaurd Galv. Hardware Grades; 
—, — a No. 19 20: Rg ib. rae ° . By 100-j 4. nee 24 to 48 im, wide, 
, ° Pe catacty hte snl a ottos ih ove ’ 7 i = ” . » 
Adjustabie ‘Lrack ‘landem ‘frolley ae Ib upping. white, - ; Enameled Ware, _ Steel, . er 100 sq. {t. 
Track, No. 16 20% o . 2 Ba and White, List; 
Royal Adjustable ‘Track No. 122, common : Blue 
20 % Good , ‘ fron and Aluminum— 
TRAPS—Fly— lion Ih rapping, vartegubed Wagner Mfg. Co 
Balloon, Globe or Acme, gro. .$15.00 Beet fe ks cctetwtevevses 65¢ Iron, Hollow 
Harper, Champion or Paragon, American Hemp, 2-Ply, % Cast Aluminum 
aro., $21.00 %-1b. balis 28¢ WASHEKS—wGibb— 
Bafety Wire Gas Globe Company imerican 3-H ly Hemp, 1-ib x Durst Mfg. Co.: . y 
Columbus Sanitary. ..per doz. $1.10 Dumaco, all -. per 100.....60¢] American Wire "Fabrics Co. 
i gross 12.00] |; 1 P| llemp, 14-lb. Balis a ae . Galvanoid Klectro, eaive anized 
(Spring Twine) au |Over Yawn, bbl. lots, per 100 Ib. after weaving, per 100 sq. ft.; 
Niagara Falls Metal ‘Stamping Werte: India, 3-Ply by mp Cloth $8.00 4 a * $2.75; 14 mesh, 
I ° / 3-Ply es— Jed € 
b a9 de : ; > ae Ply Dis Vuby. te ih : * | Edwards Mfg. Co.: mesh 
Oneida Community Ltd. : 9 Fy © GRO ONY SMEG, 19°10. 5 ft ¥ Favorite » 85] Gilbert & Benne tt Mfg. Co.: 
Victor Per doz. lod , A, fon Perfection 5. Regular ‘‘Peari,"’ net, per 100 
With Without Common India, No. 18.... U iron or Steei— aq. i 
1 Chains Chains |’ ) ittvess, V4 ind y Sise bolt. .5/16 4 ‘ Kx. 
ony 1.07| Bal d 0 $3 
No. rr $1.07 ails, according to quality..... | Washers. $12.10 11.00 9.90 9.70 9.00) , 8a: ft. 
No. we. 1.65 1.235 per 100 I ~_ York Wire ‘Cloth’ Ge.: 
” le 4 , < ser ‘ 
No Besrsers 2.48 1.98) Cable laid Italian, No. 18......$1.50 | Usual extras for less than full kegs. Oval Sine iv. E ad 100 a4. ft. 
Mm, 2 . 3.46 2.06] /talian, A, 1b., No. 18, 71¢; B, z Leather, Axie— yay oated, mesh, 
No. 3 .. 1.8% 1.19] Wool, 3 to O-PlY...00. . $2.75; 14 mesh, 
Awe ARNISHES— Patent ....... 04 | Reynolds Wire : 
V xc Ra . y Col: % 1 1'% 1% inch AlfminA Rustproof Electro Zi: 
Hilo Varnish Corporation: 22¢ 25¢ 25¢ 34 b poated atta 7 ef uc 
ililo Flat Finish, per a 7H WASHING MACHINES ¢ ber si Cage ak: “42 cre a he a 
4.5 oa "on. wi en, 
: $2.02 chs ‘ . See Machines— Washing $3.20; 16 mesh, $3.70; 18 mesh, 
Jump Per dos. {lilo Floor Finish, per gal. WASTE—Cotton— aot “ 
With W ithout lilo V arnish Remover, e ’ Witte per ib. Colored per Ib. $2. ted ites ast 75; Rm mom 
Size ( oars Chains gal., $2.50 No. 1 134%4@144¢4 No. 1 .....9@10¢ $3.1 5 mes > 16 mesh, 
No $1.5 * ss N 2 214, @13¢ 3 
o On Montauk Vaint Mfg. Co,: o. é) J¢ 
No os ye Di-mel-ine Furniture Varnish; | {me »¢ yt t= tht a al 
No. 1% . 6.3 >. \% pints, per gro 7 $16.80 WEANERS— gricultural .... 
_ ‘ . 2" rt Di-mel-ine Varnish Stains; D. Kees Mfg. Co. : Alligator or Crocodile 
ves % pints, per gro » $16.50 ‘No. 7 Calf, per doz... f Drop Forged S.. 
No. ® BI ; VEHICLES—Children’s— No. 828 Calf, per doz ; Stillson pattern 
No 3 ul WEDGES _ Genuine Wal th, Still 5 1 
ele a. : Arden Mfg. Corp. : ES -- e e Walworth, Stillson,.50 & 10% 
a meee" Por dos Roly Autos, per dozen, Oil Finish . Athol Mucuine Co, ; 
With Chain~ 150.00 to $90.00 | WEIGHTS—Sash— , Rapid Transit ..........List, net 
$ 3. Roly Kars, per dozen, ae . Per ton, $65.00, F.0.B. N.Y. Art Metal Works, a" 
$27.00 to $45.00 i Ronson, per doz $6.60 
Roly Pets, per dozen ° Py gr a> 9a Per gro. $66.00 
B04 © $34.5 ~ Be ‘ 
Roly— Mobiles oan ca G0 t0$17 “4 WHIPS— Feantherbone Whip Co.: “nas ve wall: 15%; Adjustable 
VENTILATORS—Sanitary— TD oe Sees oP SP ; Str't Hd'le Auto 
| ‘ ee 3.75 @$7.00 ‘ Briggs Patterr 0% 
eal ‘( 0.: Per doz Straight Featherbone, py re Combination ‘Bright, ‘i6%. 
. 2 2.400 7.5 Ss » 
Con ft tub aD at KM eg go] Straight ‘Anti-Whalebone’’ Fs tee Meee mag 
pele. oan oo ay Coe buggy $9.00@ 914.00 Merrick Patte 
No. 8% ‘ 5.0% adjustable, 2: die - Drop Top Rattan per fo Steel Handle 
No . : oeewe i wit $4 ma 1.75 ae $4.00 Wo Handle 
No i 238.75 ontinental No. 94, 9 In. high Straight Ratt: Due , ‘ o “| Handle 
N .. djustable, 31 in 49 in Straight Kattan buggy, per doz.,_ | Coes’ Genuine Knife . «List, net 
No 5 seceeceee sell ——- oe: $5.80 $1.75 to $4.50] Coes’ Genuine Steel .... List, net 
NO, seuee fea WHITE LEAD AND OXIDES—| Coes’ G c .. List, pet 


ontinental No, 98, 9 in, high, . ‘ ke 
Mouse and Rat— adjustabie, 84 in. to 59 in. National Lead Co.: P.85.& W 


Meuse, Wood, Choker, gro. ‘ $2 ; wide Me os see. $6.60 
<.10 ontinental No. 53 
Mouse, Round er square Wire, ne high, adjustable. 
toz., $l.cd 37 in. wide c ; 
Lovell Mfg. Co. : Per dos. ontinental Ne 4, 1 —— . he teh t 
: wir : tee eystone atchets 
Erte Hat 83 00 high, — table on Dry, Red Lead and Rathnage : Westcott “S” 
Star ’ ’ 0 ir ‘ oo bs 
Sur C1 te Ikat ol VISES ae ne In 100 Ib. kegs. . Ty Lakeside Forge 
S re h Mouse 20 th | Mact ine Co : eS ane ae heme ped 
Su teh 4 Ath Machin 20. % 11% Ib. kegs... we . 1I3%¢e Adjustable 


eNO HAW 


mesh, $3.70; 33, 


No 
Oneida 


Pure White Lead, Bossid and tn No. 


Agricultural 
Pexio, Stillson 


Wood Choker 4 hor " Hand Vises cerces 
Niagara Falls Metal Stamping Chiengo Flexible Shaft Co. : Ned Te ne in Ol Frank Moseberg Company : 
Works: Maticer Bat 1% off Stewart H'd’y Worker, $20.00.25% n Ib kegs Rexeee Mu Sterling No. 1, P., ea. 
Oneida Community Ltd Parallei— In and 50 Ib. kegs...... 4 No. Socket, “fied $3.70; 
au erst. | Athol Machine Co. : oe hae es + $9.00; No. 14, $15.50 
Victor Mouse .... ieee riellhss sabes »  2HRI% Lots of 500 Ib. or more, less No. 20, $20.00. 
Victor Rat ; j 7 or a 5% than 1 ton ; 10% — a ers Stamping Works: 
«to . ee ie § . . eoeees ~# ' : ‘ Single and Double Vestpokit. .10% 
Holdfast Mouse Starrett, Improved oe o BRE Lots of 1, ton or more £1082 Y% % / - 
Holdfast 1 , Vise Attachments, Taper... WINDOLATORS— reeemetite Co, 
Oticial Bi sete ann’ Yinc Mintle bp =, 1Priamolite Co.? hiversal Grease Cup, F nag doz.$6.00 
Officia t ° oor een G00 Line, Swivel Jaw... vos, 91, 23, air aaboe ule i. % 
Ont o Siz Bee reves f Millers Falis Oval Slide Pattern, ¢ 5 Meese cree ee eee es s ONE ace | rarer Pipe. 2 ae 
Out - 15.00 bos 2 2% ny 3% s. 92, 31, 49, en.. Wizard Adjustable Ratchet. . .50% 
11:00 In, $2.33 $2.76 $3.36 $4.30 ee 2° Nn o> en 4 Whitman & Barnes Mfg. Co.: 
100.001 Parker's: WIRE—Barb—See Vark pet Revert Pear eg 
20.00 Eclipse on OF Fence— oe a, I afters, Bull Dog 
. Machinist, . °* ‘ase 0 
10.001 Regular 25% Market 100 Ip. Bundies— Pees chee tee 
per basket pe etor +. ¢|See Market Report. tailrond mpaeiet, case lots 
$6 i Bright and Annealed: Per 100 lb Less than case lots ; 
\th aes 6 and 9 lL.c.l. 1000 Ib. J. tt. Wiltinms & 
oO ( “Combination 2085 % and over to retailer. base 
I < ; ee 7 Gert mbination aes Smaller sizes take fence in 
bi - ° = ty r vos gre aes - ertras for smaller Vulcan Improved Chain Pipe 
tripor 7 I ims ¢ bt 
i fh Sash” auth) BARE. o\siase's 5% quantities, viz.; to 999 WRINGERS—Mop— 
 * —s Bros. : ’ ‘Portable— Ib. and 100 to 499 Ib. Bouquet-Brownson Co., 
Pit) Pat, Wd. Hdls Martin & Sons ._, extras are charged. Tomtly, per ss 
$1310 13.40 13.75 : Vise, 2 in, enpacity, Stand & Pipe] Galvanized, subject to same Eagle Woodenware Mfg. Company : 
0 10% Bender, complete, either chain or] — conditions base $4.40 aogie baa a Wringer and Bucket 
, Heel, wi ! hinged vise $17.00] Coppered, subject to same OMe Ned s 
13.65 14.3 With vise, less legs 15.01 conditions bese $4.20] Domestic 10 qt., per doz... .$17.40 
10% Without vise, with legs .13.00] Tinned, subject tae mae gt., per ed sate Bg 
FE. C. Atkins & Co.: Without vise or legs 11.50 conditions ” ane $4.70] white ann Wotces Gee av 
Plastering . + D.C. Stearns & Co.: to aaa a 
500, Folding. per doz. .$11.25 h . Household per doz. : 
TRUCKS—war j , . enohe Less than car loads to retailers No. 2 Small Size, Wood, 
a 


eng oe tee ch, met NO ee Yok es .g1n.25| 27iOht and Annealed $21.00 


Co 
$3.80 Agrippa Chain Pipe ane Fittings, — 


No 1, $24.! No, £ “tae 
No. 1-A. $26.5 Pee... oe Per 100 Ib., $6.50 6.90 7.10 7.75 8.25] Janitors’, per doz. : 
TUBS—Was — lege... a % Spooled— No. 0 Extra Large... . $40.00 
1 3 ny ae Innealed and Tinned.... 25% No. 00 Extra Large. ..$48.00 


Nos. 16 17 18 19 20 No. 3 Fam. Size....... $32.00 2 
Ps 


09 014 5 on|.. Stondard 25.45% : , . a 
Gal, per doz... .$12 50 $14.50 $16.9 VO DANIZERS— a. eee AR. | No. 1 Hotel Size... - $33.00 
Cypress— Adamson Mfg. Co.: Copper No. 8 Hotel $38.00 
le Woodenseare Mfg. Co.: Adamson, Model F ..$ .70| Retnilers’ Assortments, per box.$4. No. 5 Round Mop.. . .$38.00 

3 - = Model T, 1.05}. H. Tate Mop & Cordage Co.: WRISTLETS— 

#13 50 $12 00 $10.50 List+5% “ Model U, .-.. 1.40] Copper Spool Wire. . 3 ~ | Mealy Mfg. Co.: 
TURNBUCKLES— “ Model 8S. ea eee See race Spool Wire. 5% —" Watch, 12 aise, 
National Mfg. Co. Screen Door ©. A. Shaler Company: Black and Tinned Annealed Spool 

- c 


Me. 195, Japn’d, per dosen. $1 ‘20 5-Minute, $1.50; in dos. . 80% 














EVERE TIRES have 
added the fame of per- 
fect service to an already 
famous name. 
REVERE quality makes 
for steady profits and con- 
stant customers. 


Revere Rabber Company 


1790 BROADWAY 
NEW YORK , 


REVERE DISTRIBUTORS 


‘o., The, Hartford, Conn ectric Appliane: Co., New Orle “ins La ' o., Milwaukee, Wis 
° tee: N. ¥. ary Ozmun Ki she & Co., St 1, Minn 5 ” nneapolis, Minn 
cepeast Co., Wilmington N. C ro Rubber C Portland, ¢ ve F Co., Kansas City, Me 
Bluefie ‘Id Hawe, Co., Blu ‘field, W. Va io ar Rubber Co., San Francisco, Cal : Rochester, N. ¥ 
Bingham Co., The W., Cleveland, Ohio Holliday & Co., W. J., Indianapolis, Ind noke Hardware (o., Roanoke, Va 
Bronson & ‘Townsend Co., New Haven, Conn Hub Cycle Co., Boston, Mass ae Co., J. H. & F. A., Columbus, Ohio 
Brown-C amp Hdwe. Co. Des Moines, Ia. Interstate Hdwe. & Supply Co., Bristol, Tenn.- Hardware o., Sault Ste. Marie. Mich 
Cameron & Barkley Co., Charleston, S. © ‘ f f I Harrisburg. Pa 
Detroit Rubber Products, Inc ,» Detroit, Mich. eith, Simr ws & Co., Nashville Tenn aie » Supp! Augusta. Ga 
Emmons Hawkins Hardware Co Huntington, ruse ¢ mann Hdwe. Co., Cincinnati, Ohio Waite At uto Siem Dp sly Co., Providence. R. I 
W. Va n 0 ”n Watkins Cottrell Co., Richmond. Va 
Blectric Appliance Co., Chicago, II! ore ndle dwe o nghar f Ww thir gton Hdwe. Co., Staunton. Va 
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1. Overland Dependability 

Run—Tower Motor Co. 

7 days and 7 nights. 
Derf Plugs did not miss fire 
once. Gasoline averaged 21.30 
miles per gallon. 


N. Y. Herald-Government Fuel 
Economy Test. 

Derf Plugs, firing a mixture of 
gasoline and kerosene, not only 
won the economy test, but fired 
the car that won the hill climb- 
power test. 


Packard Motors Efficiency Test. 
1760 cars ran for 3 months. 
The Derf equipped car won 
averaging 11'A miles per gallon 
for a 1% ton truck on 

rough roads. 


Automobile Club of 
America. 


“Derf Plugs save 
from 18 to 25% 


on gasoline. 


Motor Truck Club. 


“Derf Plugs saved \ 
over 34% gasoline.” 


* 
Did You Ever Hear of haa 
thing to Equal That Record? 4 
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| A Challenge! yo 


ERF Spark Plugs will save from 25 to 35% 
gasoline; they will fire under oil or water; 
they will give more power to an engine at less 
cost—and last twice as long as the average spark 
plug—They do not easily carbonize or foul. 


These statements have been proved by test. 
We know of no other spark plug made that can 
claim such a wonderful record ! 


This is an open challenge to the motorists of 
America. 


It is a like challenge to the dealers. Have you 
got a plug in your store that can equal these 
facts? Have you ever heard of one that won 
such conclusive tests as are listed on the left- 
hand page of this advertisement? 


Derf Plugs will bring you business. They 
make warm friends everywhere they are intro- 
duced. Weare back of them strong with news- 
paper advertising and handsome dealer helps. 
Every bit of pep you put behind Derf Spark 
Plugs, you'll get out in good, substantial profits! 


THE DERF MFG. CO., Inc. 


Gerken Bldg., 90 West Broadway 
New York City 
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PROTECTS AGAINST 
PINCHING 


GUARANTEES 
AGAINST LEAKAGE 


| Offer Your Customers | A Better Tube 





When you offer a customer Dural ‘Tubes, you offer a better tube 
that protects against one of the two great causes of tube troubles 
—“pinching” and guarantees against the other—“ leakage”. 


Dural Tubes do resist pinching to an There are mighty good reasons why 
extraordinary degree through the extra we make this guarantee so strong. Valve 
overlap that gives the greatest protection leakage is eliminated by a reinforced 
at the point of greatest strain—the point valve patch of two-ply Sea Island Duck— 
where ordinary tubes are ruined by flap not an ordinary sheeting patch. Splice 
or bead pinching. leakage disappears because of the “steam 

What's more, Dural Tubes are guaran- splice’’-—twice as expensive as the “‘acid 
teed against ordinary forms of tube leak- splice’, but absolutely certain. And 
age—against valve leakage, against splice hand laminated construction prevents 
leakage, against porosity. porosity. 

Here is a “full-sized” tube of finest quality materials—built not only for ordinary 

_ service, but constructed to withstand strains that, after all, are proof of the worth of a tube. 


Write for Dural Dealer Offer. It’s an Interesting Proposition 


—and yet They Cost No More Than Ordinary Tubes 


“” DURAL TUBES: 


DURAL RUBBER CORPORATION 
FLEMINGTON, NEW JERSEY 
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THE NEW HOME OF 


THE FULTON PRODUCTS, 


WEST ALLIS, MILWAUKEE, WIS. 


The Signal 
With a lh 
Smile 
1 2 JeRMO {ORE 


Play the game safe with an 
Aermore. 


Forceful—musical warning—that 
Can be heard a 
Regulated 


to give a soft or loud warning. Built 


does not offend. 


block ora mile away. 


on the principle of the pipe organ 
with four heavily nickeled brass pipes 
and a harmonious chord. Cannot 
clog. Easily installed without batteries 
or wires. Utilizes the gas from the 
exhaust of the engine, involving no 
upkeep expense. Original cost is the 


only cost. Will last as long as your car. 


-inch Aermore for Ford Cars 
-inch Aermore for Cars of 25 H.P......... 
-inch Aermore for Cars of 30 H.P. and over, 


Spark Plugs that assure perfect 
service and customer satisfaction. Soot 
proof—oil proof and leak proof. 

Ekilps Spark Plugs are equipped 
with three electrodes, offering a triple 
sparking efficiency. Carefully made 
of the finest materials. 

Eklips “‘Giant’’ Spark Plugs built for 
use on motor trucks and high powered 
cars. 

Eklips ‘‘C’’ Spark Plug—built for use 
on Ford cars and cars of 25 H.P. or 
under. 


Retail Prices, Eklips Giant, $1.00 
Retail Prices, Eklips “‘C,”’ PY ie 


BULL DOG FOOT ACCELERATORS 


Allows the same easy control of the speed of Ford 
cars and cars of 25 H.P. as on higher powered cars. 
Easily operated by a foot pedal. The speed can be 
regulated on the roughest of roads. Leaves the hands 
free to guide the car 

Simple in construction, practically unbreakable 
Easily installed without car attention. 


Price complete, $1.50 


FULTON IMPROVED MUD HOOKS 


A reliable and effective 
remedy for cars that are 
stuck in the sand or mud. 
With a mud hook on each 
rear wheel the car 
will immediately 
and easily free itself 
on its own power. 
The flanges supply 
a means of forcing 
the car forward 
regardless of the 
depth that the 
wheels have sunk 
in the ground. 
Stripping of gears 
simply will not 
happen when these 
Mud Hooks are 
used. 

Strongly made. The padded steel clamp fitting the 
tire snugly without injuring the wheel. Made in 
314", 4", 444” and 5” sizes. $3.00 per set. 


Write for catalog quoting prices, discounts andterms. 


THE FULTON CO., 
1910 ST. PAUL AVE., MILWAUKEE, WIS. 
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my Selling Oil 





nes cm 
— N a series of advertisements in The Saturday 
Evening Post, The Literary Digest, and 
state farm papers, IHlavoline QOuil is telling 
fe ug oe owners how to get real service out of their pas- 
Cry. = senger cars, trucks and tractors. I[lere is your 

ge chance to sell more oil, particularly to Mr. 
"WAN Repininc C0 l'armer. 

new veer 
rs Note the selling point made. Inside of cylin- 
ders, where hot explosions may raise the heat 
between pistons and cylinder walls to 400 de- 
grees Fahrenheit, other oils sometimes disin- 
tegrate, but that excessive heat can’t make 
Hlavoline Oil break. That’s the big Havoline 
selling point—in all conditions, it keeps on lubri- 
cating perfectly, it does not break. 





Don't wait for Mr. Farmer to come to you to 
buy a few cans of Havoline Oil. Drive out and 
sell him a half-barrel or a barrel. Talk over the 
interesting points raised in this advertising. Use 
this special Havoline selling point. 








You will be surprised at the number of extra 
barrels of Havoline Oil vou will sell by going to 
\Mlr. Farmer, instead of waiting for him to come 
to vou. 


potas TAITO ()ther dealers are selling much more Havoline 
HAVOLINE Wit 


va rat on Farmer in this way. Why don’t vou try 
4 °1> ' 
. 1! 


° emneeet 
IX DIAN REFINING CO. 
XEW YORK.US.A. 


INDIAN REFINING CoMPANY, NEW YORK 


Incor porated 


Producers and Refiners of Petroleum 


OLINE OIL 


REG U.S. PAT. OFF 


“It makes a difference” 


ae 


TLE REReeALeRE, 
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Range, Accuracy, Penetration 
Dependability and Durability 


The famous automatic safety feature sells 
thousands of Iver Johnson revolvers easily 
every season. 


The continual, extensive national publicity 
given the famous “Hammer the Hammer’ 
than half 


over the 


revolver, sends prospects more 
sold to Iver Johnson dealers al! 
country. 


Are you willing to accept some of this busi- 


ness, close sales with a minimum selling effort, 


pocket a good profit, and deliver a revolver 
that stays sold, creates good will, and brings 


other business to your store? 


Stock the entire line —22, 32, 32 special and 
38 calibers, Hammer and Hammerless Models 
with Regular, Perfect Rubber, and Western 


Walnut grips. 


Why not stock Iver Johnson shotguns, too? 
Then you can capitalize on the entire Iver 
Johnson line of firearms. 





Send for free catalogs which show the entire line of Iver 
Johnson firearms. Complete dealer information will be sent 


you Write for information on bicycles and motorc ycies, toc 


Iver Johnson’s Arms & Cycle Works 


332 River Street, Fitchburg, Mass. 


99 Chambers Street 
New York 


717 Market Street 
San Francisco 


32 Caliber 
Hammoerle ss 
32 Caliber Hammer \ } Regular Grip 
Regular Grip 





32 Caliber Hammer 
: — Safety 
Western Wa'nut : 
\. Auterat: 
Grip Sa \ 
oe 


a 


38 Caliber 
Hammerless 


Pertect Gnp 
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Soviet 
c Advertising 


Soviet government means overthrowing the duly elected 
representatives of a group for the “pure democracy” of 
direct action. As direct action is impossible in practice, 
soviet government really means replacing representatives 
who are responsible to the people with representatives 
who are responsible only to themselves. 


Advertising which neglects cus- 
tomary trade channels and es- 
tablished markets for the sake 
of “direct action” may fairly be 
called Soviet advertising. 


In every line, the established 
market has been brought about 
through the power and efforts 
of a business paper. 


Hardware Age is the “duly 
elected representative’’ of the 
better Hardware Merchants of 
America. 


17,000 Hardware Dealers dis- 
tributed East, West, North and 
South, have paid a “poll tax” 
of $2.00 to make possible their re- 
presentation by Hardware Age. 


Hardware Age is therefore re- 
sponsible to these dealers, and 
that its services are appreciated 
fully is proved both by its thor- 


ough circulation and its firmly~ 
established reader influence. 


Well advised manufacturers 
understand the value which 
dealers place upon their own 
representative business paper. 
They understand the value to 
themselves of the business prop- 
aganda these papers enable them 
to carry on continually at little 
cost. They appreciate this op- 
portunity for personal contact 
with a great dealer group 
through the advertising medium 
which gives the most dealer 
service and in which the dealer 
therefore has the closest profes- 
sional interest. 


Hardware Age will present your 
line most attractively and most 
convincingly to the 17,000 re- 
sponsible Dealers and Jobbers 
who comprise the elite of the 
Hardware Trade of America. 


Hardware Age 


239 West Thirty-ninth Street, New York City, N. Y. 
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Our Tires and Tubes You Should Make 


Have Our 
Demonstrated “ Tires and Tubes 


Their “~< Your 
Exceptional Business 
Quality ees ee Magnet 
By Their antiaamiaeees They Are 
Great Rs Profitable 
Mileage & , Business 
Service \— ” @ Builders 





Your Opportunity for Sales and Profit 
Write for Dealers’ Proposition 
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Display This Silent Salesman | 
On Your Counter 


SS ee 








“—_ 


RAJAH TERMINALS | 


This box contains 118 Rajah Terminals assorted In sizes 
most commonly used, viz: 


il Rajah Primary Terminal 
“. ” 4 





taiah CliP Terminal 
aie ” 


g 


Rajah Clip Terminals, any syle, 10¢.  Hajah Primary Terminals. 7c. 


NOTE —These terminals may be ty in 100 tol 


'" quantities, R above in heavy type: 
pli pom 7 % 
5 420" 60°) op) PY) (x ; ; L f 
NIE) OO@BOOBOO®O 
Nos. 6 7 8 
© Orter by 


A 7 BA 
| © ree 
| Driti Numbers 1 12 PRIMARY Torso 


©) © © seca 
RAJAH AUTO-SUPPLY CO. e“Bloomfield.N.J. | 


erminals my exchanged for any olher size red or ordered segaral or smaller 
jah Terminals are furnished with ferrules as follows with the sizes listed 


4) 
v 9A 9 11A 11 10 257 


he “Drill Mo” en the 


10A 


3 5 9 1 whether CLIP of 























Ai. 








Rajah Clip Terminals 





are rapidly replacing the old style ring and 


thumb nut connection between the cable 


and the spark plug. They are used as’ 


equipment by leading automobile, motor- 


evele, motorboat, airplane and magneto 


manufacturers. 


Every car owner will instantly appreciate 
the convenience and efficiency of Rajah 
Terminals. There is a style for every make 
of car. They fit any cable and any spark 
plug. 

Write today for description of the as- 
sortment and prices. 


RAJAH AUTO-SUPPLY COMPANY 


BLOOMFIELD, N. J. 


Manufacturers of 


R 


SPARK 


AJAH 


PLUGS 
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Regardless of season or weather—the 
demand for the SHALER 5-Minute Vul- 


canizer continues. 


In severe weather the motorist must insure 
himself against trouble and delays—and 
keep prepared at all times for emergency 
tire repairs. 

That is why the repeat-sale profits of the 
SHALER Patch-and-Heat Units are still 
coming in fast right now, when other sales 
are dropping off—and they continue 
throughout the year. 


Your Jobber Sells 


HARDWARE AGE 


aes d 


Winter Sales and Profies 





Millions of SHALER 5-Minute Vulcanizers 
are now in use. Every one of these motorists 
needs the SHALER Patch-and-Heat Units 


right along to use with their vulcanizers. 


This tremendous repeat business—repeat 
profits—comes to the dealers regularly all 
year long—without effort. 


SHALER 5-Minute Vulcanizers are easy 
to sell. Every sale is only the beginning 
of a chain of repeat sales for SHALER 
Patch-and-Heat Units to be used with this 
vulcanizer. 


SHALER Vulcanizers 


Place your order with him at once for your winter needs and keep your 
winter profits up to your summer level. Write us for catalog of the complete 
line of SHALER Vulcanizers for garages, repair shops and motorists’ use. 


C, A. Shaler Company, 1458 Fourth St., Waupun, Wis. 
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EPLACEMENT SPRINGS are one of the ten 
leading items in the automobile accessory field. 
If you do not hold that place in your business 


you are missing something. 


The experience of the largest manufacturers of auto- 
> 








mobile springs in the world is at your disposal. 





Write us for Catalog. 


COoOnmMP AN WY 
Jobbing Division Cleveland, Ohio 
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> YPOGAN YVAS BUS 
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Not Cheap Tires 
—But Cheap Mileage 


r owners do ask for 
ing t ret cheap mileage from 
convinces them that it can’t be dons 


at least, it does when they have an 
paring the relative cost of “‘standard 
well made tires like Stars 
Have them trv one St: 
it outlasts several average 


ordinary‘road trouble—it means “Stars all around.” 


HAND MADE That is what manv of the Hardware Dealers wl 
EXTRA PLY Tires tell us. 


} J RES Their Star Tire departments F 
~ — build them with time pr 
| oa \\ helps. 


And the Star Franchi 
build is your own. Shall 





Made in CORD and FABRIC by 


THE STAR RUBBER COMPANY: 
AERONS MASTER TIRE BUILDERS 
1059 Crozier St., Akron, O. 


BRANCHES 


New York Atlanta, Ga. Kansas City, Mo. 
226 W. 52nd St. 328 Peachtree St. 1922 Grand Ave. 
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CHART ‘OF RECOMMENDATIONS | 


nH iil] 


vacuum on Company ot tele so dey WEA 


F E EE ot Mobiloils we, 3) 4) Ie 
ane Feb feleele = =p Jim 











WAL 




















Are you Selling oil or Passing it out? 


How the dealer who is an oil authority becomes Oil Headquarters 


People heap confidence on the man who when used as specitied by these Charts wi vill give 
knows \nd the man who knows sells goods customers the full benetits of Correct Lubrication 


no nd they « ite oe j 
easily, because people believe what he says they know, and they carry this conviction to th 


This is especially true in selling ot] 
Light, medium, heavy oil--what do they oy bo ‘ell eng ik eg ge gat 
, Harts YOU SNouUld sé the complete line of Gargoyle 
mean One mans opimion Is as good as obi’ called for the Chart Then : ge il be 

. pets alt o Vy t 4 Ne S. ne Oo Wil 

orrectly lubricate every make of automobile, 
other automotive unit in your vicinity. You 
take advantage of your entir« irket 


11 
vill have not just a part of it. 


another's. 


Repe at MISTNESS 
you guess at what you 
> Guess at whether or not l@ Custome! : 
back JuickKly reputations gro\ 
u know that the oil you sell is scientific stimulus \nd, as auich 
ns | sce saenil ind profits grow with them, 
lor, once you are known ; 
Nay the Lubrication headquarters 
ple know that vo 


Those de alers who disy 
Charts of Recomm pg 


prepared by our iene n will discover what it means in 
gineers, sell oil with scientifi dollars and cents and satisfat 
exactness. They know that the bi Ol we tion to sell the complete 

of re | Mohbilo marked with the Red Garg 


grades Gargoyle 
1 grade for each type of motor 


ee Sameer eee 


cia” 


ae iy ae 


UUM OIL COMPANY, New York, 
Specialists in the manufacture of high-grade lubricants for 
every class of machinery. Obtainable everywhere in the world. 


Domestic Branches: New York, Boston, Philadelphia, Pittsburgh, Detroit, Chicago, Minneapolis, Indianapolis, 
Kansas City, Kansas, Des Moines 
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7,000,000 POSSIBLE. SALES 
$50,000,000 ACTUAL PROFITS 


for the Auto-Jobbers and Dealers of America 





= . of ° 
°rvice Aut?™ “Vice'aute Lom 


Locks Wheels—Cuts Off Power in ONE Operation 


| Our Big Advertising Campaign 


W E’RE using smashing newspaper and magazine copy, nation-wide in effect. We have 
the smartest, handsomest, most compelling window display ever put out by an Acces- 
sory Manufacturer—a life sized reproduction of a Motorist at the wheel of his car with a real 
“Secret Service” Auto Lock on a section of real steering post. We have consumer folders for 
your mail by thousands. 


We'll Sell “Secret Service” Auto Locks Literally 
By the Million! 
The “Secret Service” Auto Lock is the only removal of the steering wheel to install. 


Lock made that locks the steering mecha- Ali these Patented Exclusive Features and 
nism, cuts the ignition and locks itself Our Stupendous Advertising Campaign mean 


against possible removal by violence and a literal cornering of the Auto Lock trade by 
assault. The steering post itself will break those who accept our Jobbers’ and Dealers’ 
before the lock can be removed. Propositions. Get busy! Write or wire us 
“Secret Service” Auto Lock does not require To-day! 


WORCESTER AUTO LOCK C¢ D. 104 Fifth Avenue, New York 


EEE 

















HARDWARE AGE December 18, 1919 





NON-BURN 


BRAKE LINING 


To us, Non-Burn is more than a 
brake-lining—it is an Asbestos prod- 
uct that has set out to make the name 
of its maker a by-word to the Amer- 
ican motorist. 


As such it must be the best lining 
made. We tell you it is. 


We know Asbestos and we know 
Non-Burn—from the time it is virgin 
rock till it gets on your shelves. 


H. W. Johns-Manville Co. 


10 Factories 


Branches in 63 Large Cities 








RS 
THE 


Through— 


Asbestos 


and its allied products 


JOHNS-MANVILLE 
Serves in Conservation 


Heat Insulations, High 

Temperature Cements, , 
Asbestos Roofings, ie b 
Packings, | Brake 


Linings, Fire 


rea AUTOMOTIVE EQUIPMENT 
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Let This Silent Salesman 
Help You Sell PRESTO=-FEL 7 Windshield Cleaners 


Here is one of the best dealers sales aids yet devised. It shows clearly and graphically how the one 
single type of Presto-Felt Windshield Cleaner may be attached to any and all types of windshields. It is a 
most effective display and demonstration of the Presto-Felt Cleaner and it works all the time, week after 
week, month after month, helping you sell Presto-Felt Cleaners. 






The 
Presto-Felt 
Display Stand 


It shows the Cleaner attached 







ready for use; shows exactly how 





the Cleaner operates on a car. 





The customer does not have to 






imagine a single feature—the Dis- 





play Stand Shows him—yes, it Sells 





him a Presto-Felt Cleaner without 





having to say a word. It does the 





job by demonstration. 





Substantially made of wood, 





bright mahogany finish, fitted with 





regular windshield glass with 
Presto-Felt transfer design in 
colors at bottom. Is 17 inches high 
with base 6 x 105% inches, equipped 
with rubber pads_ to 7 







prevent 





«ratching. 





This Shows How 
the Presto-Felt is Attached 


fal” “"Y 
Windshield Cleaneg 


You Have Wanted, 
P or Oe = Ca eo "ot 





1. Clamps Over Top of Frame. 
2. Bolts Through the Frame. 





How 
to Get This 


Silent Salesman 


Place an order with your Jobber 


or send direct to us for one dozen 
Cleaners. Three of these Cleaners 
will come attached to the Display 
Stand; while the remaining nine 
will come in regular cartons, The 
entire dozen Cleaners will be 
billed to you less your usual dealer's 
discount. No charge whatever will 
be made for the stand itself. 

You take no risk whatever for 
you can always get your money 
back by merely detaching and sell- 
ing the three Cleaners that come 
with the Display Stand. 

If you have already stocked Pres- 
to-Felt Cleaners and wish this stand, 
write us giving your Jobber’s name 


and address. 













3. Bolts Through the Glass. 


Remember These Ten Important Points 


About the PRESTO-FELT Windshield Cleaner 





1. The Only Cleaner with Chemically-treated 6. Keeps dust, dirt, steam and frost cleaned 
felt Pads (no rubber to rot and wear out). from inside of Glass. , 
> ites Cet Sides ob Claes -ct See ies 7. Can't rattle—Fits Tight—Impossible to 
work loose and drop down in line of vision. 
3. One cleaning sufficient in any . in or 8. The Only Cleaner designed to fit any posi- 
Snow (unnecessary to operate this Cleaner con- tion on any windshield of any car with a single 
tinually). type of Cleaner. 


9. Dealers need to stock ONE type of Cleaner 
which meets ALL requirements. 
10. The Cleaner with a Guarantee of Satisfac- 
tion—the kind you can recommend to your 
customers. 


List price $2.00 iiisrtic Prose Felt Silent Sclenean chown shoves 
THE PRESTO-FELT MANUFACTURING CO. 


112 Presto Building, Toledo, Ohio, U.S.A. 
dt UUUIIUNANNAUNUANQNOOUUGNQNU00NUNNS0000004400000000800000000900000000804000000009000000040000000800000000800000009000000000000000000000000000000 


4. Leaves both of Driver's hands free to 
operate car in congested traffic, 


5. Prevents “beads” of Rain from forming in 
Outside of glass. 

















176 


HARDWARE AGE 





™ FROM ROLL 
4 \ \ TORUBBER 
i} __| SURFACE IN | 
if »| TWO MINUTES 








{ 





















np ie 
- 


i gem iapensinbinsin me i =: 





» A 
7 ~ | 


f 


| 
| 
Hi \ 
} 
| 
| 
| 


(PRMANENT REPAM 
ro. Tt sot? 
a 


| day, 
1) Ssses 


A z J 

4 - 

KOLO auTo prone 
s a Us 


Here Are the 


Directions 


for coining profits from the pockets of 
motorists and householders alike— 
just stock ALWAS-HOLD TIRE 
PATCH, and stand behind the coun 
cer. 

It is self vulcanizing and repairs all 
rubber goods—tires, tubes, auto tops, 
raincoats, boots, hot water bottles, 
etc.—without the use of heat or tool. 
Alwas-Hold sales never lag, for a 
single demonstration or recital of 
their all-round practicability clinches 
immediate sales. b 


A high grade guaranteed product. 


Write for prices. 


ALWAS - HOLD 


Auto Products Co. 


6929 Stony Island Ave., Chicago, Ill. 
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The Pump That Stops That 
Wastage of Air and Energy 


The FAPCO FORCE AIR PUMP is not a mere tube and plunger, 
but a real Force Pump with machine turned parts—the cylinder 
seamless tube brass, with two patented valves operated by the 
movement of the piston rod, not by air pressure or gravity. 





The top valve serves to prevent the air already in the cylinder from 
escaping with each upward stroke of the piston, thus conserving 
this air for the tire on the following downward stroke and saving 
an expenditure of much useless energy for the party operating the 
pump handle. 


Practical in every detail FAPCO FORCE AIR PUMPS enjoy wide- 
spread popularity wherever sold and merit your thorough investi- 
gation. 


Let us send you details and prices. 


FORCE AIR PUMP COMPANY 


Jefferson, lowa 























How to Handle Tire Pump “Cranks” 


The motorist who is cranky about his tire pump is a pretty familiar figure to you, in fact if you 
will notice he forms a large percentage of your trade. He is dissatisfied with brass barrel tire pumps 
and grease guns, for they jam and dent easily in the tool box. 


The next time one of these fellows comes into your store take a 


ROSE TIRE PUMP OR GREASE GUN 


with its steel barrel and strike it a blow with the hammer. The enamel will be tracked but the 
barrel will not be jammed or dented. Don't argue. Don't “‘sell’” him. Show him Rose points 
of superiority in valve construction and 
design and his better conscience will tell 
him what to do. You will sell a Rose 
Tire Pump or Grease Gun and establish 
a new friendship as lasting as the hills. 








Rose Tire Pump 1!4”.. 1+ «eee 
Rose Tire Pump 1!”.......... 3.50 
Rose Auto Grease Gun......... 1.80 
Rose Tractor Grease Gun 2.50 
Rose Shop Grease Gun.... sie eee 


Handled by most Jobbers and Dealers. 


Manufactured and Guaranteed by 


J. He. HANEY & COMPANY 


HASTINGS, NEBRASKA 














gvligin ye 


mg 


ae 


iceneniiine inailbdie beatae eae dtdieeteti we deena a eae ee 


Net 


ia 


HARDWARE AGE December 18, 1919 


The Paint Man’s Best Friends 
Dacmeaatanditite 


They prevent evaporation and gumming; leakage 
and spillage. Keep the oils pure and clean; keep the 
oil room clean and free from fire hazard. 

Measure oils accurately, quickly, without loss and 
in a clean satisfactory manner. 


Fig. 109 First Floor Outfits. 


May be installed where most convenient: require but 
little floor space, 


iaaeatitetsciiiaiaaadiaiia 
BOWSER Storage Is: Sanitary — Practical — Safe 

It makes the handling of paint oil a pleasure and profit 
instead of a burden and loss. 


S.F. BOWSER & CO,., Inc., Fort Wayne, Ind., U.S.A, 
Branch Offices in 21 Cities of the United States 
Canadian Office and Factory, TORONTO, ONT., CAN. 


Fig. 115 Pumps on Sales Floor. Tanks any- LONDON PARIS HAVANA SYDNEY 
where in basement. 32 Victoria St.,S.W.1 5 Rue Denie- Poisson Lonja del Comercio 427 6 Castlereagh St. 








The Light That Warns in Time 


With view hid, as it often is, and the ringing of the railroad crossing signal 
bell drowned by the combined noise of the thundering express and the auto engine— 
every car driver needs a light that can be quickly thrown in all directions—to warn 
in time. The 


Newest Type “BROWN” Spotlight 


is in great demand because it is made for just such requirements, It can be used for 

both a driving light to see what’s straight ahead and by merely changing the focus 

adjustment it can be swung instantly to throw light in any direction, thus giving a 

clear view of signs, guide posts, etc. 

Completely equipped with water-proof cord for attaching Condensing mirror on side of lamp and Silver Plated 
to lighting system of car. Has a strong, heavy, malleable Parabolic Reflector are other features. Big seller—good 
bracket which fits any windshield. profit. The low price will surprise you. Write. 


John W. Brown Mfg. Co., Columbus, Ohio suite 411, Union Trust Building 


——— 
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The Quality Mark 
of GOOD 


) LEATHER 





Flat Fan Belting in Rolls 


Wetprufe Flat Fan Belting is made of carefully selected, 
especially tanned belting leather—guaranteed waterproof, 
oilproof and heatproof. Laps.either plain or stitched 
Serviceable and stretchless. A comparison with other flat 
beltings will quickly convince you of its superiority. 

Supplied in 50 or 100 ft. rolls. and in widthe from %” to 
1%”. We furnish Quick Attachable or Alligator Fasteners 
for making up endless fan belts. 





®Vee Sol 
Solid “V” Fan Belting 


Vee Sol solid ‘‘V'’ belting is designed for use on cars 
which are equipped with a ‘‘V’’ shape groove pulley. Vee 
Sol is made of the same genuine belting Teather that is used 
in Wetprufe material, and it is water, oil and heat proo.. It 
is made of two plies, thoroughly cemented and either bradded 
or sewed through the center with linen thread. It is fur- 
nished in rolls of 50 and 100 ft. inthe following sizes: % 
in., % in., % in., and % in. By having rolls of this ma- 
terial on hand you can cut the desired length and make 
endless belts by using the detachable fasteners we supply. 
If you prefer Vee Sol belts made endless, kindly specify for 
what model and car they are to be used. 


Vee Flex Laminated 


“Vv” Shaped Fan Belting 


This is another type of ‘‘V’’ belting designed for running 
in grooved pulleys. Each lamination both underlaps and 
overlaps the other and is securely riveted. This material 
may also be had in rolls the same as Vee Sol. Many auto- 
mobile owners prefer this type of ‘‘Vee’’ belt. If you de 
sire Vee Flex belts made endless, when ordering specify for 
what model or car it is to be used. 


Write us for full information on the H L B line of 
leather accessories for cars, trucks and tractors. 


HIDE. LEATHER & BELTING Co. 


210 So. Meridian St., Indianapolis, Ind., U. S. A. 
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the man 


blows harmless to car and bumper. 





Collision 


who talks the loudest is the one who 
didn't have bumpers on his car. And when he 
is through 
repair shop. 









arguing—it is his turn to visit the 


More motorists than ever before are equipping 
their cars with front and rear bumpers 
getting your share of this business? 


Are you 


GEMCO 


Collision-Proof Bumpers 


steel springs make even the severe 


Easily 
attached—never rattle 






Gemco 
Spring Channel 


Bumper 


Fits standard cars front 















































Jem Coe, The 
Cop, says 
‘Two Bump- 
ers are 
cheaper than 
one repair 
bill. That's 
why wise 
motorists 

ive both 
front and 

ir of their 
cars protect- 
ed from col- 
lision dam- 


age. 








Gemco 
Spring 
Bumper 


bumpers 
spring type that 
fits standard cars, 
front and rear. 





<a 


and rear. Combines neat- 
ness of Channel Bar with 
efficiency of Curved Spring 
Brackets 





The most 
efficient of all 
A full 


Gemco Fender Pan 
Bumper 


terfering with 
pans or fend- 
I innel bar 
These new Gemeco Spring Bumpers 
veal instantly t tl motorist 
Dealers W find them the best 
sellers on the market Are you 
stocked? If not, ask your jobber or 
¢ tt . 


write dire oO us 








Oo 





Gemco Manufacturing Company 
672 South Pierce St., Milwaukee, Wis. 
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FOR EVERY MOTOR NECESSITY 


WALDEN-WORCESTER, INC 
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ALDEN 


ORCESTER 


RENCHES 


SEND FOR CATALOG No. 500 





WORCESTER, MASS. 
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Page-Storms Drop Forge Co. 


after, 





CHICOPEE, MASS. 


it’s DROP FORGED 
WRENCHES you’ re 


remember 


that P-S Quality 


isGuaranteed. 


Ask for Booklet A 

























Sherman Terminals — The 
Only Complete Line 


These assortments enable 
the dealer to purchase a 
complete and _ well-assorted 
stock at a trifling invest- 
ment, and secure @ big per- 
centage of profit, The articles 
included are only those in 
common use and = quickly 
salable. 

Sold also in bulk, 

Send for circulars, 


Sold by jobbers 
H. B. SHERMAN MFG. CO., Battle Creek, Mich. 























VULCANIZERS 


The Only Complete Line 


MODEL ‘‘E” 5-Minute Vuleanizer repairs tube punctures 


Price $1 00 complete 


MODEL ‘U" repairs tread cuts 


MODEL 


and abrasions, mends 


inner tubes Price $2.00, complete. 

‘T’’ makes ordinary tube 
plete $1.50 

MODEL ‘'S”’ for garage use makes 
2 inches Price complete $12.00 


repairs. Price com 


tube repairs up to 


Sold by Jobbers and Dealers everywhere 


/ 


Auburn Div 


ml 


Trade Mark 


ADAMSON MFG. CO., East Palestine, Ohio 


































TYMCO 


Radiator Curtain 


MR. DEALER:— 

Have you in stock radiator 
covers for a Pierce, a Marmon 
and a Dodge car? 

Not unless you carry the 
Tymco Radiator Curtain 

If you carry that you can 
supply a radiator curtain for 
any car. 

Here are 6 reasons why you 
should sell them: 

- One size fits all cars 
Neat in appearance 

It does what a radiator 
curtain should do 

Is readily attached 

. Adjustable to any tempera- 
ture. 

. There is a liberal profit 
for you. 


o 22 wre 


Send for full particulars. 


TYLER MFG. CO 
6A Pearl Street. Boston, Mass. 














EMPRESS 


GREASE 4*> OIL CUPS 


CAN BE USED ON ALL, 


ARE USED ON MOST 


AUTOMOBILES, MOTOR TRUCKS, TRAC- 
TORS, FARM IMPLEMENTS, AND ON ANY 
TYPE OF MACHINERY NOW IN USE. 


YOUR ACCESSORY STOCK IS NOT COMPLETE 


WITHOUT THEM. 
SEND FOR CATALOGUE “‘L’”” TODAY 


abarn, N. Y. 
Zerk Div., ates’ Ohie inneapol 
(Canadian Factory - Canadian wile Co., Ltd, Windsor, Ont. 


BOWEN PRODUCTS CORP. 


Winkiey Div., Detroit, Mich. 
is Div., Minneapolis, Mins. 


















Ruby Fluid Flux 


For Soldering and Tinning all 
Metals. Try it yourself. 

Non-explosive, non-corrosive, 
non-poisonous. Shipped in tins 
ready for use. 





Economical, retains the tin- 
ning longer than other flux. 
Nine years on the market— 
hasn't failed yet. 

We'll send a Liberal Sample 
Free to any Jobber or Dealer 
Good Profit. Write now. 


The Ruby Chemical Co. 
Columbus, Ohio, U. S. A. 
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OLD SOL 
SPOTLIGHTS 


“OLD SOL” 
No. 76 Liberty Searchlight. Price $5.50 


Combined Push Button switch and focusing con- 
trol in handle. Wing out on bracket for inspection 
lamp. Double clamp bracket. Duplex wire to bat- 
tery. 

Three-inch mirror integral with lamp body, extra 
large silver plated reflector. Special high candle 
power bulb. Black enamel finish only. 

Diameter of lamp front, 7”. Weight, packed in 
9'4x6%x6% carton, 4 Ibs. 


Made and Distributed by 


THE HAWTHORNE CO. 
BRIDGEPORT, CONN. 


Grassmere Avenue 














“BRANFORD” 5" 


“COMPRESSED AIR” 


A CLEANER 
FOR THE 
GARAGE- 
MAN 


A SPRAYER 
FOR THE 
FOUNDRYMAN 


Price *3- net 


Cleans with Gasoline or Kerosene. 
Sprays Blacking, Paint, Silica-Wash 
or ANY Liquid Solution. 


MADE BY THE 


Malleable Iron Fittings Co. 


BRANFORD, CONN., U.S. A. 




















Reichert 
Emergency Tire Chain 
No. 220 


EMERGENCY 
TIRE CHAIN 


PATENT 
ALLOWED 


Reichert’s Emergency Tire Chaims are easily and 
quickly adjusted when you are in trouble. They are 
so simply constructed that a child can install them. 
You place the malleable clamp on the spoke, then slip 
the chain over the tire and hook the snap in the loop 
—that’s all. No jacks or tools required. 

A set of four chains, packed in a bag, is sufficient to 
pull you out of the mud, sand or snow. No car com- 
plete without this accessory. It is cheap safety insur- 
ance. 


oval spokes, 
$165.06 


Important—State size when ordering. Order through your 
fobber to-day. If he cannot supply you, order direct. 


Imperial Bit & Snap Co. 
Racine, Wis. 














CENE titer 


HE greater the spring tension, 
the tighter this lifter holds. 
Keeps the spring up and the 


valve down. Makes the installing 
of camshafts easy for one man. 
Saves time, temper and money— 
often more than its cost on a 
single job. 
Strongly 
made. Dif- 
fers entirely 
from any 
other lifter. 
The handiest 
possible tool. 
Three popular priced types— 
for Ford cars, for Dodge cars 
and Fordson 
tractors, and 
a Universal 
which fits 90 
per cent of 
all cars. 
Literature 
and dealer's 
proposition sent on request. 


FORD 


DODGE 


THE LOOMIS-BEARDSLEY 
MANUFACTURING CO. 
1123 Mt. Vernon Ave., 


COLUMBUS, OHIO UNIVERSAL 
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Specially suited to the requirements of the Ford 
high speed, short stroke engine. 


Easier starting—positive contact—absolute pre 
cision of timing—and longest life. Price $3.00. 


Ask your jobber for them. KG 
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The GRAY-HAWLEY Line 


will bring customers to your store. It’s 
Original—Well Designed—Well Made and 
Well Advertised. 


The motoring public know it’s the best that 
can be procured. Prices, discounts and terms 
Right. Here is just one of our specials. 
Write for catalogue D7 showing complete 

High Quality line. 
FORD & CHEVROLET Gray-Hawley 
Replacement MUFFLER CUT-OUT 


Parts are going to be scarce 
this winter and next spring. 
We advise all interested to 
anticipate their requirements . 
as far ahead as possible. Biimoens () 





pT te 





beige aeorrions 





DETROIT / 


“Puts Pep In Your Motor” . 


Bpecial FORD Outfit (Complete as shown)........ 1.56 
Special MAXWELL Outfit (Complete as shown).. 
Special DODGE, STUDEBAKER, CHANDL 

ETC., Outfit (2 Inch) Complete as shown 


CUT-OUT and PEDAL are easily attached, 
the Cut-out being simply clamped over a notch 
Burgess-Norton Mfg. Co. cut in the exhaust pipe and the Pedal slipped 

Geneva, Ill, thru a hole bored in the floor-board. The 


U. S. A. CUT-OUT is made in sizes suitable for practically 
every car. PEDAL also sold separately. 


GRAY-HAWLEY MFG. CO. 
937 Jefferson Ave. DETROIT, MICH., U.S. A. 


























New ERA 
BETTER 
{SPRINGS 





ad | 
Do sTOP THE BREAKAGE 
—And Eliminate Squeak 


Popular priced “Better” Springs afford two years of lubri- 
cating service. Are particularly constructed to stand the 
most severe load and road strains irrespective of weight 


of car. Added comfort, elimination of squeak and a guar- — ; i) co 
antee against sagging and breakage constitute the reasons 
why these Springs have been acknowledged as ‘‘Better.” ye? 


Write for 1920 condensed catalog, 


New Era Spring & Specialty Co. 


1156 Hamilton Ave., Grand Rapids, Mich. 


Sy, ‘ 
Ly, \y 
See RSTO 
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URBAN-HILL MFG. CO. 


MILWAUKEE, WIS. 


The Mono Runner Sled is the greatest out- 
door toy for sport and exercise ever invented. 
Any child can ride one. Great sport for the 
grown ups too. It is made with one steel run- 
ner, durable, light and practical, and faster 
than two-runner sleds. 


Write for illustrated folder t 


C. A. ROHDE 


(PATENTED) Sole Agent 
1275 Stowell Place, Milwaukee, Wis. 








Jobber, Dealer, Saddler, NIGRBES 


want the BEST in Harness 
Goods. Dodson Hame Chain 


Promax. Loop-lever ate’ Big KNIVES, CLEAVERS, STEELS 


Value for the price. 


PREMAX SPECIAL CHAINS LEAD. OF 
Jockey, Stallion, Halter, Breast, Rein and 
Bit, Trace and Spreader Chains in varying UNCOMMON 


weights and lengths. Ask for Catalog 24, 
F-21. 


BUILDING SUPPLIES, STREET 
SIGNS AND HOUSE NUMBERS, 
Wall Ties and Plugs, Sash Pulleys, Chain 
and Piztares, Chandelier Chain ready to 
ship. Get in on the paieee Boom. Ask 


for Catalog 37 and 14, H.A. “CUTLERS 


NIAGARA FALLS METAL STAMPING WORKS TO AMERICAN BUTCHERS” 
Niagara Falls, N. Y. NICHOLS BROS. Greenfield, Mass. 


BURNLEY 


NON-CORROSIVE 


SOLDERING 
PASTE 


Leck for Fords Sells because it makes good 
Oxifior n every soldering job. It re 
atmeter quires no preparation. Always 
hometer ready for use. 
line Gage is particularly in demand by gars#ge men. 
ine Meter ‘rite us for ‘‘Free’’ sample 


yer good sellers are our Soldering Salts, Soldering Solutions 


MASTERS MANUFACTURING CO. cheater alee lle a 
69 WOOLSEY SQUARE, JAMAICA PLAIN, BOSTON, MASS, Burnley Battery & Mife. Co. “ae 
























































MANUFACTURERS OF 


i) ESCUTCHEON PINS, LEATHERLIKE NAILS, 

S - T ; NUMERAL NAILS, UPHOLSTERY NAILS 
CARPET PINS & SOCKETS, 

we Vanes Oe CURTAIN RODS AND CHAINS || 


TURNER & SEYMOUR MFG CO. TORRINGTON, CONN. 
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= PUNCHES 








6 Tube Revolving Punch 
_—-., 


ins —— TRANSOM 
PLUMBERS 
PLIUMRER’S T INK CHAIN JACK. CHAINS 
™ "4 LADDER 
\ ‘ YY , 


. S . UNIVERSAL 
. AA and XXXX 
UNIVERSAL CHAIN 


a THE SMITH & EGGE MFG. COMPANY 
aes met” win ) ( 


( WP aN HS “ORIGINATORS OF SASH CHAIN” 
CABLE CHAIN _ Peat BRIDGEPORT, CONN., U.S. A. 











Vaughan’s Vanadium Nail Hammer PLYMOUTH PRODUCTS 


Send for our big 100 page catalog showing our 
Vanadium is a purifier of steel. It is the constant full line of Cobbler Outfits, Lasts & Stands 
pounding that proves the quality of this Hammer. The 


’ 
aay take te taned, 46 Genie mea ts Ge cetians: Goa Ge Riveting Machines, Corn Shellers, Grist Mills, etc. 


uF ¢ OXOMY 


COBBLER 


“Guaranteed”’ Lasts and Stands 


‘Ideal’ Riveting Machine 
ta 


For sale by all leading jobbers. 
No. 41—20 oz.; 41%—16 o2.; 42—13 o2.; 42%—10 oz. 
Retail Price, $2.25 each. 


‘Little Giant’’ Corn Sheller “Rapid’’ Grist Mill 
Vaughan & Bushnell Mfg. Co. _ Fate-Root-Heath Co. 
2114 Carroll Ave. Chicago Successors to The Root-Heath Co., Plymouth, Ohio 
N. Y. Office: 10 W. B’way. D. N. Winner, Mgr. 


HACK §§ Sterlin g”’ SAWS 


For the manufacturing of all metal products, both large and small, a Hack Saw Blade is almost 
a necessity. Many years have proved the “STERLING” Hack Saw Blade is one of real merit. 


Manufactured by 


Diamond Saw and Stamping Works, Buffalo, N. Y., U. S. A. 
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STANLEY JOINT FASTENERS 


No. 


No. 3315 
Saw Edge Parallel 
Corrugations. 





No. 3320 
Saw Edge Divergent 
Corrugations 


For Making Strong and Tight Joints in Wood Work 
THE STANLEY WORKS 


Chica ‘ New Britain, Conn. 
73 East m4 Street (See pages 50-51) 


vee” ; TOO atte! Plain. Bags _ 
Corrugations. Corrugations. 


New York Packed to Meet Demands 
100 Lafayette Street 100 to box. 500 and 1000 to 
box. And in bulk. 











-w 
2 Hire 


357 


FFaLo.Ny 








Merchant’s Metal 
“Gothic” Shingles 


HEY are far superior in attractiveness and 
durability for roofs than wooden shingles. 
An important feature in Merchant’s “Gothic” 

Shingles aside from the storm-proof lock is 
that the sheets are first crimped, giving the 


shingles strength and rigidity, as well as orna- | ool Steel Edge 
mentation. 
They are easily adjusted and assure entire Why? 


satisfaction to the purchaser. 








lool steel tempers clear through, not merely 
on the surface, so that a lasting, keen cutting 


edge can always be had. Do you want naan 
MERCHANT & EVANS Ce? magni Do | 3 


store to have the name of selling the best 
NEW YORK PHILADELPHIA WHEELING yr the cheapest? Even our competitors do not 
BALTIMORE = CHICAGO ae’ ne oa ig OP 
aaa ional onan question as to White’s being the best. 
CLEVELAND KANSAS CITY Why Don’t You Try a Half Dozen 


THE L. & I. J. WHITE CO. 
125 Columbia St. Buffalo, N. Y. 




















Prompt Shipments—Complete 
Line—Unvarying Quality 


W&B 


Trade Mark Reg. U. S. Pat. Off. 


General Office: Akron, Ohio 
Factories: Akron, O., Chicago, IIl., 
St. Catharines, Ont. 


lid & Biiiiies 


DRILLS — REAMERS — WRENCHES — COTTER PINS 








—, 











HARDWARE AGE December 18, 1919 





SPECIAL SCREWS © UPSET WORK 
BZ %, VRON. BRASS 4 . ey 
%, on 
pe “mien al $ 
Sy Se 


2Forp. Ms 

















A TRADE BUILDER— 


Allen’s Sole Strips 
Real Bark-Tanned Leather 


CUT FROM SELECTED HIDES 


Look for the Label! 


85 PEARL ST. 
BOSTON, MASS. 


Automobile Engine 
Accessories 
FLEXIBLE METAL HOSE 
Carbon and Lead Burning Outfits 


Oxy-Acetylene Apparatus 
For Welding and Cutting 


BRASS and COPPER 


Wire, Rod, Sheet, Tube 


Angles, Channels, Strips, Rivets, 
Nuts, Bolts, etc. 


It Guarantees the Quality 


UNIFORM SELECTIONS 
FIRM FINISH 
ATTRACTIVE COLOR 


Screw Machine and Stamped 
Work in All Metals 


Vulcanized Fibre in All Forms 





Manufactured by 


N. R. ALLEN’S SONS CO. 
Kenosha, Wis. 


TOON BSMO ZOO ZODN MAM >eons em Te Ms 




















BLACK DIAMOND FILE WORKS 


ESTABLISHED _ 1863 INCORP sale . 
Twelve Medals of — ¥ en : 1895 
Special Grand Prize 


Award at ae earn Toe 
INTERNATIONAL GOLD MEDAL 
Atlanta, 1895 


Expositions 
Copy of Catalogue will be sent free to any interested File User upon application. 


G. & H. BARNETT COMPANY Philadelphia, Pa. 


Owned and Operated by Nicholson File Co. 
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— en No. etic on F iles - —— 


Geology and Files 


Our dictionary tells us that a delta is a triangular-shaped section of land, 


mouth. 


consequence, 





watch and study each operation. 


DELTA FILES are files of consequence. 


The Delta File Works 





formed by particles of earth carried from a river's source and deposited at its 
It takes many centuries of constant up-building to become a delta of any 


DELTA FILES, too, have taken many years of constant endeavor to perfect. 
From the mine—our source of supply—to the workman's right hand—we 





Philadelphia, U. S. A. 

















Cary’s “Everlasting” Flexible 
Steel Door Mats 


The Mat with 
a scraping sur- 
face in every 
direction. Rust 
proof and will 
not curl at the 
corners. 














Have you a good supply of EVERLASTING 
FLEXIBLE STEEL MATS in stock? The 
CARY EVERLASTING FLEXIBLE 
STEEL MAT is the most substantial mat 
made. 


Made in rolls and 12 stock sizes to suit all 
requirements. 

The United States Government has contracted for 
the CARY “EVERLASTING” FLEXIBLE STEEL 


MAT to be used in all their buildings throughout 
the United States. 


Prompt shipments. Write for descriptive matter. 
CARY MANUFACTURING CO. 


Manhattan Bridge Plaza BROOKLYN, N. Y. 


Also manufacturers of Universal Box Strapping 
Box Fasteners, Clasps, etc. 














CASTERS 


FOR EVERY PURPOSE 


Schenck’s ““Gem” Roller Bearing Truck 
and Furniture Casters 
“Harvard” Ball Bearing Casters 
“Yale” Truck Casters 
“Universal” Ball Bearing 
“Universal” Oblong Plate 
“Universal” Philadelphia Type 
“Universal” Metallic Bedstead Casters 
Automobile Hardware 


Furniture Trimmings 











Sole Manufacturers of ‘‘Feltoid’’ Casters 


ER PRO, 
sf lp 
Pur your * A Rn Ms Up To US 


The Bassick Company 
General Office, Bridgeport, Connecticut 
THE Hi. B. Amen om COMPANY 
UNIVERSAL a ~ a . canal WORKS 


Divis 
THE BURNS & BASSICK Comrane 
Division 






































OSBORNE 


HIGH GRADE 
PUNCHES Our Round 
Send for Catalog and Oval 


of Osborne Tools 






ESTABLISHED 1826 


Quality Round and Oval Punches 


OF SUPERIOR QUALITY 


Punches are made of the finest quality steel by skilled workmen. 


The 93 years of our successful manufacturing experience has 
“showed us the way.” 


We guarantee to make good. Why not try us out? 
Write for catalogue. 


C. S. OSBORNE & CO. 
Newark, N. J. 
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Deming Close Top Pitcher Spout Pump No. 125 
WITH adjustable lever and cut-off 


base for vertical lift of 25 feet. 


A universal favorite for house use 


where a low priced but substantial 


cistern pump is required. Has cut 
off base so that a bucket will set 
close under spout to catch the water. 














It’s Wonderful 


how year-after-year advertising 
like that behind Deming Pumps 
simplifies sales in a merchant’s 
store. 


The Deming Co., Salem, O. 


Deming Distributors are strong on service. 


Rien B iin vie kncaciodccscissndeced Chicago 
Harrie Pump & Pappy OO. i csccsccccvesoves Pittsburgh 
Mate BD. COLGee DOs 0:0:6.60.0.0:06.0085 0006080080 New York 
AR A ee eee eer Philadelphia 
ie: 5 EDRs 5 pan ackseeteiesuedsaeaneenn Boston 
Sydnor Pump & Well Co........eeeeeees Richmond, Va. 
ees. Se Bs io aicceeenedsas danse enaasnee Buffalo 
NS RT eee To re ee Louisville, Ky. 


eee Rs 65653-65406 02 Oh DOES ONSET San Francisco, 























A Broiled Steak at Home 































with all the juicy tenderness that the best hotel or 
restaurant could give it, and made right on the 
kitchen gas stove with no trouble at all. 


The AMICO BROILER PLATE does it 


It is a boon to housewives, because it broils steaks, 
chops, etc., without any danger of the fat burning, 
as the fats and grease are automatically drained off, 
leaving the health-giving juices in the meat. 

The “AMICO” is a whirlwind seller in all home 
communities. Send for our prices. 


AMMIDON & CO. 


BALTIMORE MARYLAND 


























Wrench 





This is the Bemis & Call Improved Adjust- 
able S Wrench. Graceful in design, an 
all-around wrench, but especially useful 
in corners and confined places where the 
ordinary wrench is useless. Easily ad- 
justed by thumb of hand holding it, as nut 
is of sufficient diameter. Carefully hard- 
ened and tempered. 

Guaranteed B. & C. Quality sells it. 
Write for prices. 


BEMIS & CALL HARDWARE & TOOL CO. 


Springfield, Mass., U. S. A. 
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Just As Easy As It Looks 


Ever take out a heavily loaded ash can with one hand? 


Wise heads are doing it every day with CLARK'S ASH CAN TRUCKS,— 
time, labor, and patience savers. 
Winter days with their added ash can worries always mean large 


Clark sales. 
Send for our catalog and Dealers’ profit-prices. 


The George P. Clark Co. 


WINDSOR LOCKS CONN. 


Manufacturers of all kinds of Trucks and Casters 
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ELIABILITY and accuracy, 
superiority of material and work 
manship, are characteristics which 
have distinguished our Measuring Tapee 
for years 
One of the many features of excellence is 
our method of numbering—" Ready Keading.” 
It enables the user quickly and accurately to 
read our tapes 


Send for Tape Catalogue and discounts. 
‘ sie _ KEUFFEL & ESSER Co. ; 
a —-~ om 


pa oe a 
Oe 80 6 Deartent oot tomes 3 s 
+ Med 1 att 4 sear 
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A Wonderful Process gALVANo, d 


of Economy rset mane neuen 
Sr POF your Butter Bill | | ‘THE RECOGNIZED LEADER 


The patented Metal Dasher 











of this machine is 


An Exclusive Feature 


It is constructed upon the prin- 
ciples of a propeller which give 
the greatest mixing force—an es- 
sential to merging y milk and butter 
It is made of metal—with no 
wooden part to swell and shrink 
and become unsanitary 


a re : Firm Attractive 
The Most <agagtys Churn and Mixer Heavil 
eavuy 


electro-zincked after weaving. 


THE gi We also manufacture 
_ {GRE Painted—Bright Galvanized 
American Bronze — Copper 
Special grades for particular 
requirements 


Makes Two Pounds of Milk-Charged Batter American Wire Fabrics Co. 


from One Pound of Butter and One Pound of 


Milk. Also Butter-milk from sour milk. 208 So. La Salle Street, CHICAGO, ILL. 


Write for prices 
NEW YORK OFFICE: 160 Broadway 
420 wee eg Factories: Mt. Wolf, Pa. Clinton, Ia. Niles, Mich. 


° 























SPRING HINGES 


This type of hinge is 
known as the Chicago ‘“‘Sagless”’ Gate Pee 
Pivot Hinge. 

No matter if the gate is heavy or wide, it 
swing it easily, withe ut a 

The spring does not ca we 
gate and a very light tension m 
a desirable feature on o e gat 

Backed by a world-wide reputation 


Chicago Spring Bult Company. 


CHICAGO NEW YORK Td Spring Hinge 
Send for Catalogue H-36 and Bracket 
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$5.00 


Patented Who “Pays The Freight’’? 


Time, not Distance, is the real “Freight” that 


Universal Car-Mover 


has to be paid. 


Universal Car Mover—scientifically designed and 
constructed—saves Time over all other Movers. 
When Time is saved, the ‘“Freight’’ is evenly 
distributed over the whole business world— 


nobody pays the freight. 


Buyers know this. That’s why UNIVERSAL 


sells so readily. 


Just tell your Jobber the ‘good word"— 


UNIVERSAL. 


American Appliance Company 


Menasha, Wisconsin, U. S. A. 








“ACME” 
SHEARS & SCISSORS 


LEAD THE WORLD 


AS THE BEST LOW-PRICED 
AND MEDIUM-PRICED 
CUTLERY 


This wonderful line of scissors 
and shears sold in paper car- 
tons and mounted on counter- 
display cards should interest 





Ironing Day 
Profits @ 


EVEN-SPRAY 
CLOTHES 
SPRINKLERS 
are a boon to 
housewives for 
they convert the 
tedious task of 
clothes - sprinkling 
into a _ pastime, 
dampening the 


December 18, 1919 


every wholesale dealer. garments to just 
the desired degree 
and in half the 
° usual time. 

Our special process of manu- ie “anteiied 
facturing with hard and dur- field of EVEN- 
able cutting edges enables us SPRAY profits 
to offer the best lines of can be realized 


by recalling that 
25c.—50c.—75c. Items 


every week, every 
household has its 
ironing day, when 
the clothes must 
Catalog No. 5 (72 pages), be sprinkled. 
with wholesale prices, will be EVEN-SPRAY 


SPRINKLERS 
promptly sent on request. —- of elnatic 
a rubber to fit the 
neck of any round 
Build up your cutlery bottle. 
sales by adding ““Acme” Supply the demand for them in your town. If your Jobver 
Brands. can’t fill your order, we will. 


teens THE ELYRIA SPECIALTY CO. 


The Acme ELYRIA, O. 


Shear Co. New York Office, C. E. Peabody & Co., 143 Chambers St., 
owlton, Hicks and New York City. 
Arctic Sts. 


BRIDGEPORT, CONN. U.S.A. 

















In a Pruning Shear that you ex- 
© pect to sell most profitably, look 

Im roved Pruning Shears for three essential features— 
Best tool steel in hook and blade. 

Selected wood handle—perma- 
nently riveted. 

Positive draw or sliding cut ac- 
tion. 

Your Customers are looking for 
these features. You will be able 
to offer them all in a “Clyde.” 

Write me for a catalogue. 


No. 5400 Clyde or Hunter Improved Draw Cut Pruning Shear— 


Makers of Fine Cutlery and Hardware Specialties 
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“YANKEE” VISE No. 1993 
with Detachable SWIVEL BASE 


Quickly detached from swivel base by the turn of a set screw, and being 
accurately machined all over can be used in any position as a jig for 
special work on drill press, shaper, etc. 








Holds work rigid on any 
angle with use of the special 
grooved block. 


The swivel base is easily and firmly locked and released in any position 
by a short movement of lever at the side. 

An entirely new feature in vises quickly appreciated by Tool Makers, Machinists 
Electricians, Amateurs, and all users of high grade labor-saving tools. Your jobber 
will supply you. 


NORTH BROS. MFG. CO. PHILADELPHIA, PA. 

















The KANTSPILL DUST PAN will interest all Live Hardware 


Dealers who fully appreciate the trade of the housewife, realiz- ag 
ing that Mrs. Housewife buys (or confirms the buying of) 75% 


to 90% of all household wares as well as paints and numerous 


other lines he carries. 
In featuring household 
wares which are used ACE 
365-days-a-year, the + 


dealer attracts women 

buyers to his store who 

ts ; will eventually become 
Kan pill ; regular customers, espe- 
cially if the items fea- 


, tured are of especial 

Dust merit. 
Every day of the three- 
Pan hundred-sixty-five the 
housewife is reminded 
of the dealer who sold 


her the best dust pan 
she ever saw or owned 


Katchesall Se sold her a KANT- 


I 
The KANTSPILL is the £ 
and last word in dust pan ~ ys 


building, featuring as it 


does the KANTSPILL 
Kantspill IDEA — with the 
KANTBEND EDCE— 

which KATCHESALL, 
(owespenee KAN T- 
KRE d KANT- : , : 
KOME vAPART pat A practical device that increases the 
KANTBREAK the wardrobe capacity of any given closet 
pe I , ~h By 2 space, by permitting a much neater, and 
walt—alill weskiad es more compact arrangement of clothing. 
8 ECHALL FOR Of solid steel, nickel plated, and highly 
The KANTSPILL of- polished. Easily adjusted to closet 

Ri iit wien weal dates shelves of any size or shape. 
SPILL ( for the money than Also Rite-Way Convex Hangers that 
PACKED —_, <a pan on the conform to the lines of the neck, and 
1 dozen in corrugated The KANTSPILL is Rite-W ay especially designed Waist and 

shipping carton. nm a from 7 Dress Hangers. 
WEIGHT gauge, 2 pass. co Send for our paying Rite-Wa ro 

rolled iron with spe re . . paying ; ay prop- 
about 28 pounds to dozen cially saath aa 7” osition including profit-prices. 
If your jobber cannot sup- FINISH—Olive Green 

ply you, write us for price. Enamel 


MANUFACTURED BY The Barney Moore Co. 


Handcraft Manufacturing Company State Lake Bldg., Chicago, IIL 
379 Jackson Street, ST. PAUL, MINN., U. S. A. 
































TUCK’S ROUND SCREW DRIVERS 


One big advantage in handling Tuck's Tools is that we do not require that an 
imperfect tool be returned for factory inspection. 

If the customer returns one—hand him a new one without a question. We'll 
“*make good”. 

“The Tuck Policy” saves time and disputes. 


Tuck Manufacturing Co. Brockton, Mass. 



































I THEY'R 
| RIGHT 


JELECTRICAL 
#) WELDED 

















Write for Circular and Prices 





MSKINNON DASH ComPANY | 





BurraLlo.NnNn. 
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— 
Competition forbids increas- 
ing profits by raising prices, 
but it doesn’? forbid increas- 
ing sales by selling a bet- 
ter line. More sales mean 
bigger profits—you give 
more and get more when 
you sell 


Made a little different— 
a little better than others, 
cost no more, sell easier and 
oftener. Our catalog shows 
a long line of profit makers 
—pumps of special design 
construction and  adapta- 
bility. 











HAYES PUMP & PLANTER CO, 


GALVA , ILL. | 

















RHODES DOUBLE CUT 
PRUNING SHEARS 


In use throughout 
the world 


The finest cutting and best made pruner 
on the market and the only one that cuts 
from both sides of the limb and does not 
bruise the bark. Made in all styles and 
sizes. 


They are advertised in all the leading jour- 
nals throughout the country and will prove 
a profitable line for you to handle. All 
goods delivered. 


Send for circular and trade discounts. 


RHODES MFG. CO. 


514 S. Division Ave. 
GRAND RAPIDS, MICH. 

















GARDEN SEEDS 


Are You Selling Them? 


If Not—Why Not? 


MANY HARDWARE 
MERCHANTS DO. 


Write us stating kinds and quan- 
tities you want and we will be 
happy to make you special prices, 
or if possible we will have our 
Traveler call on you any time 
you wish. We are now prepared 
to quote prices for delivery after 
1919 crop is harvested. We will 
mail you our Midsummer Price 
List on application. 


If you are thinking of putting 
in a line of Garden or Flower 
Seeds, write us for particulars. 


Landreth Seed Co. 


BRISTOL, PA. 


Business Established 1784 
(Im answering please mention Hardware Age) 



































Put Yourself In His Place— 


The hardware dealer who owns this store reports an Ifcrease 
f 25% in hie sales with Duluth Sectional Hardware Fixtures 

let us see how it happens. 

Let us assume that you are the customer 

Immediately as you enter the store its ‘“diferent’’ appearance 
pleasantly surprises you 

You wish to buy a hammer—the clerk produces it—you take 
it—and he goes to wrap it up. 

While he is gone a little nickel flash light blinks up at you 
through the show case—it invites your inspection—you need one 
might as well get it now—AND YOU BUY I! 

That is how sales are increased. Hardware appeals only to 
the eye, and through the eye it must be sold 

Let us send our booklet—it will make you think 


DULUTH SHOW CASE CO. 


Duluth, Minnesota 





—BURLINGTON— 
Waterproof 
W eatherstrips 


URLINGT 
> WaTerrRoor WEATHERSTRIP 
9 ie ore ; 
SATISFACTION 
é ' 


' 


Is re-enforced with a waterpr 
cut 11-16 inch wide; will not str 
Makes it easy to apply. 

Put up in rolls of 75 feet in ; 
cartons in a case. Retails at one to 
half cents per foot and nets a profit f 


$14.50 per case. 
Price Per Case of 
1500 Feet, $8.00 
Burlington Blanket Co. 
Wis., U.S. A. 


Burlington, 





























GET NEXT 
TO 
“HELLERS” 


Famous 
Sectional 
Cabinet* 


A STEEL Drawer 
Cabinet that actu- 
ally and practically 
automatically takes 
care of all your 
small parts, screws, 
bolts, nuts, etc. 
Keeps ‘em just 
where you know 
they'll be. No 
“Shorts.” Isn’t such a cabinet worth some- 
thing to you? Write about it today. 


Send for Catalog No. 35-E 
W. C. Heller & Co. 


Montpelier Ohio 














The Right Barrel Cart 


For Your Trade 


A platform barrel cart that is just the right thing 
for farm or dairy use. Built low, easy to load or 
unload. Carries water barrel, five milk cans, or 
sacked produce. Parallel arch steel bands on the 
sides and wooden back rests make it adaptable for 
many purposes. 


Platform size 27 x 30. 


Woodwork painted drab, wheels yellow, iron- 
work red, hand striped and varnished. 


Equipped with 36” steel wheels. 


Shipped K. D., one in a package. Shipping 
weight per dozen, 1200 lbs. Send for catalogue 
illustrating this and other kinds, all excellent sellers 
with hundreds of hardware dealers. Send your 
order today to the 


PUFFER-HUBBARD MFG. CO. 


MINNEAPOLIS, MINN. 
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Allen aed] Set Screws 


(U, S. Patent, June 7, 1910.) 


The process by which these screws are made increases 
their strength over 307 Allen Screws Are Guaranteed. 


SET SCREW 


United States Standard and V Threads car- 
ried in stock. Sizes from 4%” to 1%” in diam. 
Catalog and samples free. 


THE ALLEN MFG.CO., INC. 


CAP SCREW 135 Sheldon St., Hartford, Conn., U.S. A. 

















Hv SPUN ENE Ewa 


Big Little Profit Builders 


With the message of the Christmas chimes 
let business worries be forgotten in the good 
old Yuletide greeting: 


FA Merry Christmas and a Happy 
and Prosperous New VYear 


Friends and Patrons throughout the hardware trade: 
The season’s heartiest greetings! And here is pledging 
our most earnest co-operation for the coming year. And 
for months and years to come may Good Fortune continue 
to smile upon you. Such is the wish of 

Yours sincerely, 


F.D.Kees ; Mfg.Co.Bea Beatrice,Nebr. 


MQAIAATY GAIL 110 LAADUO ABELLA PMA LS 











Keystone Boiler Handles 


No. 40 Keystone Botler Handle 
The clips of these handles are made from heavy sheet steel, 
brightly tinned, best quality and finest finish. Four different 
styles for boilers and four different styles for covers. 
Write for prices and samples. 


Made by 


Berger Bros. Co., 229-231 Arch St., Philadelphia 

















“TOOLS 
We take the 


same pains to 


make every 
Dealer “feel 
tool right. right.” 


UNION 


We take in- 


finite pains to 
make every 


Send for catalog. 


UNION TOOL CO. Orange, Mass. 











HE circulation of Hard- 
ware Age is a guaranteed 
one, sworn to by an afhdavit, 
which will be sent in detail to any 


one upon request. 

















pncnor 


Sebco Screw Anchors 


Made of Composition Metal 
Sebco Anchors will not break, chip, mar, rust or 
deface the finest marble or tile. 
If the Best is None Too Good 
for your Stock, BUY 
Star and Sebco Expansion Shields 
Sebco Screw Anchors and 
Sebco Toggle Bolts 


STAR EXPANSION BOLT CO. 


147-149 CEDAR ST. 120 WEST LAKE ST. 
W YORK CHICAGO 














Durability—S ervice—Satisfaction 


APOLLO-KEYSTONE 


SI COPPER STEEL 
Galvanized { 


rn see uality and rust 
resistance. Siscamied for 
Culverts, Flumes, Tanks, 
Roofing, Siding, Spouting, and 
all exposed sheet metal work. 


We mannfacture Sheet and Tin Mill Products of every description— Black and 
Galvanized Sheets, Corragated and Formed Products, Roofing Tin Plates, Etc. 


AMERICAN SHEET AND TIN PLATE COMPANY, Pittsburgh, Pa. 














“PROMPT SHIPMENT ON RECEIPT OF 


YOUR ORDER 


Werrules, Copper; Bars, Copper; Bottoms, Copper; Burns, Cop- 
pers Conductor Pipe, Copper ; *Crimped ‘Sheet, Copper ; Eaves 
trough, Copper; Elbows, Copper; Gaskets, Corrugated Copper; 
Hammers, Soper; Mitres, Copper; Nails, ‘Copper; Rivets, Cop- 
per; Roll Copper; Shoes, Copper; Sheets, Copper ; Soldering, 
Copper ; Spikes, Copper ; Washers, Copper. 

our selling needs are listed ‘above, write u 

ttsburgh Copper and Brass Rolling . Mills 


‘ G. HUSSEY CO. __*ttsbursb, Pa. 
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THE GENUINE ARMSTRONG 


PIPE VISE 


IMITATED MANY TIMES BUT NEVER IMPROVED 
ORIGINATED AND SOLD BY 


THE ARMSTRONG MFG. CO. 


290 Knowlton St. Bridgepert, Cenn. 














The 


Improved 
“Gem 


Scriber” 


The handiest tool a carpenter has in 
his kit. 

He uses it almost constantly. 

Mr. Dealer—Have you any in stock? 
If not, better get in touch with your 
jobber, or write us direct. 


F. BRAIS & COMPANY 


1349 E. 90th Street CLEVELAND, OHIO 


Patented 
June 12, 1906 


HARDWARE AGE 


SPRING JOINT 


OFAIN ‘oo wis 


HAVE IMPROVED AND EXCLUSIVE FEATURES 


BACKED BY A HIGH AND WELL- 
ESTABLISHED REPUTATION 
PROMPT SHIPMENTS 


vonx 7HE [UFKIN fPuLe C0. “S108 








THE HAMMER 
HOLDS 
THE TACK 


Robertson “Horse Shoe Magnet Hammers” 


a high grade line with a good profit to dealers and 
jobbers. Catalogues and discounts on request. 


Silver Medal (Highest Offered) Panama-Pacific Exposition 
ARTHUR R. ROBERTSON, 144 Oliver St., Boston 














RUSSELL JENNINGS’ 


SOLID HEAD EXPANSIVE BIT 


| 


Creeping of the bit cutter is absolutely pre- 
vented. Precise adjustment is remarkably 
easy. 
They are made with both SQUARE 
SHANK and PRECISION SHANK. 


The Russell Jennings Mfg. Co. 


CHESTER, CONN. 


Portable Electric Drills 


The Standard Ball Bearing 
Electric Portable Drill repre- 
sents the highest type of port- 
able drill development. It's 
the strongest and most adapt- 

able for all drilling re- 
quirements. It will pay 
you to sell the Standard 
Electric Portable Drill. 
Write for details. 


The Standard Electric 
Tool Company 
Ohio 

















WRIGHT’S 
. + 

| Expansive Bits 
Small size bores % to 1% 
in. Large size bores % 
to 3 in. Have greatest 
strength and ease of bor- 
ing. Cutter accurgtely 
and absolitely 

cannot slip. 
Expansive Bits. Small 
sizes bores % to 1% in. 
Large size bores % to 38 
in. Well known every- 

where. 

Manufactured by 
The Conn. Valley 
Mfg. Co. 
Centerbrook, Conn. 








“WALL OILERS” 


positively insure you agains 
and comebacks. Each is carefully 
made of the best materials and fully 
guaranteed for 5 years. They won't 
¥ r corrode. All obstructions are 
easily removed. Can be heated with- 
out fear of melting the bottom out 
Styles and sizes for every possible 
requirement—all the same high qual- 
ity in design, material and workman- 
ship, each backed by our guarantee 
Get prices and catalog before plac 
ing any oiler order. 


P. WALL MFG. SUPPLY CO. 


N. S., PITTSBURGH 














HARDWARE AGE December 18, 1919 








No Substitute “HERE IT IS” w 


Can be had for the genuine 


UPLING CLEVELAND 
net GRINDSTONE 


We own and control 22 quarries includ- 
ing the only quarry producing the gen- 
uine Berea stone, the rock by which all 
other grindstones for farm and general 
use are Judged 
Through long experience we have the 
. expert knowledge necessary to make Iin- 
Wrought Brass, No Sand Holes or Flaws; Hence Saves telligent and satisfactory selections of 
Half the Claims for Leaky Hose. the proper grit best adapted to special 
Full Waterway Deep Corrugation Double Knurled requirements. 
Nut Finished Ingide and Out 
Look for the Name ‘‘Sherman’”’ on the Nut. THE CLEVELAND STONE co. 
MADE ONLY BY Union Building, CLEVELAND, OHIO 
H. B. SHERMAN MFG. CO., Battle Creek, Mich. 




















PE a 
= 
= 


DIETZGEN ASS «| The Fowler Nail Co. 


MEASURING ey |. ESTABLISHED 1865 
anienen | Horse, Mule and Ox Shoe Nails 


are a guaranteed product 

—hbacked by a _ quality 

firm. Our broad advertising 

assures a good demand and the line is prof- 
itable to you. 





BRANDS BRANDS 
“Vulcan” “Shamrock” 
“Reliance” “Crown” 





e Catalog Free 


EUGENE DIETZGEN CO. 


Manufacturers 
Chicago New York 
New Orleans San Francisco 


Pittsburgh Philadelphia 
CUPPEEEREEECCRECECOC ECC E EEE E EERE EERE EERE EERE EERE EEE 


SEYMOUR, CONNECTICUT, U.S.A. 








a 
vt 














CHURCHILL’S “ICE GRIPPER’”’ 


Safety Fuse ee On“: Sri 


made with an equal- }, 
ail izing strap which 
Ensign-Bickford is the ORIGINAL safety ( fava alapts itself to shape 
_ es : : mG of heel. Itcannotslip 
fuse—tested and tried by time and experience. | Y a to ae 
4 three sizes which fit 
The fy all sizes of shoes and overshoes. 
Ensign- @ We are sole manufacturers of the 
fe Featherweight Ice Creeper. This 
Bickford : is a well known Ice Creeper and 
Cc La has a well established demand. 
Oo We are also manufacturers of In- 
? step Creepers and Woven Straps 
Simsbury, for all purposes. 


ae a. CHURCHILL MFG. CO., INC., LOWELL, MASS., U.S.A 












































Well Established —Long Established 


'G & B' 
is the pioneer brand of American gal- 
vanized nettings and wire cloths. Made 


by a house in continuous existence for 


HIDE ROPE a century. 
> HALTERS and 


. : TIES THE GILBERT & BENNETT 
Manufactured by MANUFACTURING COMPANY 


E. T. RUGG & COMPANY GEORGETOWN, CONN. 


NEWARK, OHIO NEW YORK CHICAGO KANSAS CITY 
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Sie, | | Ask Your Jobber 


all that any Ring Sprinkler 
will do, and more. A 
It sprinkles only to the For Harness Snaps, Rope 


front and sides. Snaps, Breast Chains, Horse 


81% in. wide, : se 
eocae and Cattle Ties, Halters, 


srass. Wagon Jacks, Gate Hooks, 
Packed in 
a display etc. 


box. 








MADE BY 


ie pac Covert’s Saddlery Works 


He gets we ( The Creseeat —No otat of shutting P. Il. INTERLAKEN, N. Beas U. Ss. A. 
gh it off to change its position, eoria, 
dots tO 

















“NORCROSS” Ne Double Grip Hose Bands 


Cultivators 
Yerdon Cast Brass 


4 {= f double grip the hose with one rigid 
-_ ° ry holding power. This distributes the 
nl € pressure over a wider surface aad 


makes a tighter connection 











The special brass composition we 
ut into these hose bands is a sever 

The greatest of all time and labor-saving implements pu 1] * vi 

for cultivating and weeding. : , rusting, strong, long wearing me. 

Made in (3) sizes—not expensive—even the smallest that is far superior to all others fer 

garden invites a sale. the purpose. Makes the hose wear 

The Jobber and Dealer who link up with the NOR- =| E longer, yet can be used on one hese 

CROSS Line, are goneeet of the very best in Quality, E after another. 

Construction and nish - i .” ' t lar 

DEALERS— Insist upon the Genuine—NORCROSS. ‘ | lea il “, yen SF 
The Name is a Guarantee of Satisfaction. See automobile hese connections 


s - 4 Sold everywhere. A reliable steck 
Sold by Leading Jobbers. item. Order direct from the maker. 


5, G.S. NORCROSS & SONS 
' BUSHNELL, ILL. WILLIAM YERDON 





FORT PLAIN, N. Y. 






































BARTLETT > 
COMPOUND-LEVER _4% va 
SNIPS aif Sf ) “Camu ute reial” | 








Forged solid blades To get the bes + anti -fri 
of high grade cru yf. ot . . 
cible tool steel and ' é . bearings in baby coaches 
heat treated - ‘ 
coaster wagons, etc 
The compounding lever action 4 ' “cm ° ts 
, gives an evenly distributed 7 * bd upon Commercia 
cutting strain. t ' , : 
. ; Ball Bearings. 
The No. 10 size suitable for general : 1 
purposes and sells to tinsmiths, sheet =: because rightly 
metal workers and pattern cutters 4 lice! i 
Made also in 7, 8, 12 and 14 in. sizes built. 
Send for catalog of our 


complete line and prices. BAe The Schatz Mfg. Z@ei 
BARTLETT MFG. Co. AH Poughkeepsie, N. Y. '" Bez 


40 Lafayette Ave., East DETROIT, MICH. 





























Quick-Set Steel 


Drive Posts of “‘new blood”’ in his organization 
can reach the most desirable class 





The Employer who feels the need 


Th f the - . , 
sons why the demand for _| of employees through our Want 


guaranteed Pages. 
> pean. LE yd blows set 
m, adapt to any kind . - ‘ 
of wire fencing, wire The Employee seeking a new field for 
etrung easily and quickly. 7 a P 
his ability and enthusiasm can get in 
It will , ; 
Pg Ff ~ Rog Ae touch with healthy growing concerns 
peal to Sanene and all , 
property owners. Send for through the Want Pages of Hardware 
our catalog. It is free. 





Age at small cost. 






































HARDWARE AGE 





December 18, 19}9 











Write for Catalog No. 15. 
Made in seven sizes. 
Profitable for you to handle. 
STAR HEEL PLATE CO., LOUIS SACKS, Inc. 
NEWARK, N. J., U. S. A. 





The Most Efficient Air 
Moistener Made—Handle It 


Many dealers who formerly handled various types 

of air moisteners are now confining their efforts to the 
BUDDINGTON 
HOMIDIFIER 

It far surpasses all other devices in gen- 

uine efficiency It's the only air moist- 

ener placed on top of the radiator over 

the heat—the only one successfully em- 


ploying the wick system of forced evapor- 
ation. Nationally advertised. 


Send for detai's and discounts, 


GEO. W. DIENER MFG. CO. 
404 Monticello Ave., Chicago, IIL 




















THE SPECO 
AIR MOISTENER 


° ENG SELLS 
lea RAPIDLY, 


as it promotes 
health, reduces 
coal bills, pre- 
vents furniture 
drying out. 


1} 
/ 
/ 





Consumers 
know its 
value. 








Write for circular and prices 


THE SPECIALTY MFG. CO. 
2370 University Ave., St. Paul, Minnesota 














and prices, to meet every 
requirement. 


THE TAPLIN MFG. CO. 
New Britain, Conn. 
New York Office: 

143 Chambers Street 


Double Dasher Beaters 
Dover Egg Beaters. 
The latest and most im- 
proved types of egg beaters. 
A full variety of styles, sizes 

















WRINGERS 


UNIVERSAL 


Enclosed Cog Wheels 
Reversible Water Board 
Wrings clothes 

rom 
either direction 


The Best Wringer 
for Every Home 





Plain Bearing 
No. MOE Rolls 10x1% 
inches 
No. MLE Rolls 11x1% 
inches 


c 
Steel Ball age 
Ne. 300 E Rolls 10x1% 


No. 31E Rolls 11x1% , — 
inches 


THE AMERICAN WRINGER CO. 


99 Chambers Street, New York City 











Instead of Whitewash and 
Disinfectants 


(ARBOLA 


Paints Snow White and Disinfects 
at One Operation 


Carbola is its own best salesman. 

People who use it once come back for more and also recom- 
mend it to their friends. In 1918 over 65% of Carbola sales 
were reorders, 

Carbola is a convenience for the man in town and the man 
in the country—-saves him time, labor and money—makes work 
that must be done easy to do—turns the disagreeable work of 
whitewashing into a pleasant rainy-day job. 

Get it from your jobber. 


Carbola Chemical Company, Inc. 
7 East 42nd Street New York City 


Any other ts an 
Imitation 























GRAY IRON CASTINGS 


LIGHT AND MEDIUM WEIGHT 
Three Complete Foundries Merit Your 
Consideration 
Which We Are Bound You Will Receive 


S. CHENEY & SON, MANLIUS, N. Y. 





SILVER LAKE SASH CORD 


None genuine without our name stamped on the cord. 
Standard for fifty years. Silver Lake Co., Newtonville, Mass. 




















BROOKS 


3right Iron and Brass Wire 
Goods. Special Wire Goods 
made to order 


M. S. BROOKS & SONS 
CHESTER, CONN. 


**VICTOR’’ BOLT CLIPPER 


Send for Catalog 


ROBERTS MFG. CO.., Somerville Station, BOSTON, MASS. 


























z 
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BICYCLE FT MOORE PUSH-PINS 


§ L dd 50 MILLION PEOPLE will see Moore 
tep a ers Push-Pin Advertising during 1920. 
Look up your Stock to-day. 





are made in 


+ 


many styles This Style L 
and to fit al Cabinet of 
all kinds of a Moore Push-Pins 


CY 


i 


hati 


° twice as much with 
shelving . = coal aioe alias” Cab aad 


i Bie ws 


& 
ee) 


Send for catalog giv- 
ing full description 
and prices 


Low a Step siaee Push Pin Co 
er ompany Berkley St., Philadelphia, Pa. 


62 West Randolph St. 
CHICAGO, ILL. 


$10 
$15 


ms! ze 


RR BR EB BS ex ae 


rae 





. ee] 
5 | 




















aeetetiiems Did this ever 


| : — aad ha yen to you: 
iT povs ANDY TO L CHEST, A Sleeeenns 





4 emba ed b eak 
= age if rol R bundles 
Pata are a ed in ever 
: f t aad NIBROC 
KRAFT. Yes, oianeed jobbers sell it. 


NINO 


BROWN COM COM PANY 


Foundea 1852 Portland, Maine 





(it 
2 
' 
, se Seas 
AMMER wet) 
~ 











Send fornew C,E. JENNINGS & CO 


Tool Chest Catalog 73 Murray Street New York City | aa The F AV OR ITE eee 
| FARM LEVEL 


The Shimmy Wiggler Appeels to practical 


They find it indis ae 
ble ir ainine. dit 
road-making, etc. 

The Favorite will supply 
The latest and best of all Al Foss’ fish lures, with | you with material for 
all of Al's experience in knowing how to catch fish : sales- creating 
behind it. | display. 

. . . . d ill util s « : Z 
The Shimmy Wiggler has a promising future and wi Write for full particulars. 


prove your biggest seller. 
KEUFFEL & A Co. . 


Catalog is waiting for you. Mew yen a 











AL FOSS a 
DrawineMulenals * Mathematcal and Sarveving instruments * 


19 WINTER ST. CLEVELAND, OHIO 























RAM Ml wealelt) | §6Hardware Agents Wanted 
MODERNIZE ae We manufacture everything from 


MYERS CUSHION TIRE dependable hand fire extinguishers to 
arce “he wal nome and ~hemical 
NOISELESS STORE LADDERS large chemical engines and chemical 
are adapted for service in retail stores of tanks for hre department service. 
all kinds, and are also extensively used in There’s good profit in 
factories, warehouses and storage rooms ; : ere 5 aaa 
where space is valuable and every ——il S being our agent. 
inch must be available. - ' P W sh ™™ 
With the Myers Ladder the highest ,e Carry tne 
shelves can be easily, quickly and = 2) io q tock. Write 
safely reached. Rubber tires on 4 . 
trolleys prevent noise when sliding. Ss - us for cata- 
Both hands can be used in handling = low and sne- 
stock at any height, mn C “ og an Sf 
Practical, reliable and safe, At- cial hardware 
tractive circular on request, \ discounts 


r HS 23748 O. J. Childs Co., Utica,N.Y. 
- e 
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Snell's Star bits bore quickly and satisfy every user. 
S N E. L L 9 S They sell best, because best known—over | 20 years on the 


market. Guaranteed right in every way. 


Get our terms and catalog. 
STAR BITS All sizes, kinds and styles of augers and bits. 
SNELL MANUFACTURING CO. Fiskdale, Mass. 


Selling Agents—JOHN H. GRAHAM & CO., 113 Chambers St., New York 











Please accept our Best Wishes for a Happy 
Christmas and a Prosperous Year in 1920. 


THE BRAINERD MFG. CO. 
EAST ROCHESTER, iN. Y., U.S. A. 








Grover File Handles 


Fit the tangs of all files perfectly; never 
sp it ane the strong pressed steel ferrules may 
be used over and over again Mechanics want 
them Ww rite for prices 


THE GROVER FILE CO. 


NASHUA, N. H. 


JEFFERY’ S MARINE GLUE 








No. 1 EF xtra Quality for filling deck and hull seams of Yachts and Motor Boats. 

No. 2 First Quality Ship Glue or No. 3 Special Navy Glue for filling deck and hull seams of merchant vessels. 
Soft Quality or Waterproof Liquid Glue for filling and waterproofing canvas for covering boats and 
ey : yr Be poktets “Marine . , : . , ‘ . 

/) Marine Yacht Glue} eae. hat to Use and How No canoeist should be without an Emergency Can of our Special Canoe Glue 
{ J “How to Make For Sale by all Hardware and Sporting Goods Dealers. 


carne gure tc bs 7 Loe ™ mp 
FH i Sipane *Fioat“Construction” .L, W. FERDINAND & CO. 152 Kneeland Street 


canoes, cabin tops, decks and flying boats. 




















ROCK ISLAND AUTOVISES 


Number 241 Vise is swivel, weighing 30 lb., and is adapted for 
automobile and heavy repair work. No. 231 Vise is same in design, 
but is stationary, weighing 32 lb., and is suitable for the individual 
automobile owner. These vises are a combination of vise jaws, 
pipe jaws and anvil. 


ROCK ISLAND MFG. CO. $3 Rock Island, III. 


5 SEND FOR NEW CATALOG OF LARGEST AND MOST 
231—Autovise COMPLETE LINE OF VISES MANUFACTURED 241—Autovise 


























White Hardwood Planes _ |. end for sam 


om i" = : 
The kind the carpen- m { -_ “ws ~ ples and prices. 
ters want. Manufac- 


tured by HART’S TWO LEVER NAIL CLIP THE H.C. HART MFG. CO. 


= ~<i a a, mr Nickelplated. Sole owner of Ua? 
MBIA WOOD TOOL MFG. co., INC, two-lever nail clip patented 1904 Unionville ae Conn. 


157-59 East 128th St., New York. b 
Send for ocics list. Eastern territories open for agents. All infringers will be prosecuted 


THE GREAT NEW SELLER Duplex Re-inforced Chain 


Simplex Bottle Capper 
SMALL METAL SPECIALTIES OF ALL KINDS 


80c per doz. $9.00 per gross. Quotations Given on Special Contracts. 


S. L. GOLDMAN Nickel Plating—Case Hardening—Electric Welding. 


10c. each 130 N. Wells St. CHICAGO, ILL. Hatheway Manufacturing Company 
_Bridgeport, Conn. 


























“or sash, plumbing and lighting fixtures. 
































ALL GRADES OF SF WIRE CLOTH MADE OF ALL KINDS © OF WIRE nies 
WIRE _,, CLOTH ME 2 | WHITE Hygrade,C:4 


WIRE NETTING “aoe WIRE FENCING 
* 3 A * “ A lamp that gives a new kind of light— 
WIRE LATH WIKE WORK . glow instead of glare. WHITD tiplese 
. bulb. 
THe New Jersey Wire CLotH COMPANY 
. on a us 2 } ° s There’s a demand for WHITH Hygrades in 
MAIN OFFICE: TRENTON, NEW JERSEY I: A every home, We'll gladly tell you how you 
Offices and Stores: 223-227 Arch Street, Philadeiphia Pa. | «| ean make money selling them. 
93-95 Pe arl Ss... Boston, Mass. 210 Fulton St., New York \° ~ 
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SAMSON CORDAGE WORKS 


MANUFACTURERS OF SASH CORD. CLOTHES 
BRAIDED CORDAGE Boe LINES, SMALL LINES 
AND COTTON TWINES ‘ ETC. so /ar cArALOG 


BOSTON MASS. 

















AGE 





‘ AGENTS 








WANTED 


EVERYWHERE 


Iron Fence 


4 Gates 


Lawn Vases 








+A. 





an 
Wire Wo 


































































































T 





THE STEWART IRON WORKS CO., 
765 Stewart Block, Cincinnati, Ohio 





Settees 
General! Iron 


rk 


Ask for Catalog 
Inc. 


















PORTER’S “NEW EASY” BOLT CLIPPERS 











trade papers of the stor 


well adv 
> industry. 


Se nd fe Tr ¢ ttalog 





Dealers carry profitably the famous “Trow & 
Holden” line of “Barre” Stone Working Tools and 
Supplies. They are ertised in the leading 


All sizes All rts interchangeable. Jaws Special Steel 
Big Suen. Geee profit. Write for prices. Trow & Holden Co., Barre, Vermont 
. K. PORTER Everett, Mass. 











THE PEERLESS 
_ HANDCUFF 


} locked 
‘po ket yet i self locking 
on the culprit’s wr ists. 


PEERLESS HANDCUFF COMPANY, s?zstl2 


Canadian Representative, E. S. Sherwood, 26 Wellington St., Ottawa, Ont., Canada 


n the 











Estee.is~eo 8% 











SS — — —— > S— 





JOHN HASSALL. inc. 


Rivets. 


EsScuTCHEON PINS 
SPECIAL WirRE NAILS 


Cuav a0 Osx camo Sreaets 
"LYN AY 

















Ser xa] 





















WOOD RIM SIEVES 


Square or Round Sileves 


for all purposes. 
Any Mesh Wire. 


and Rival Ash Sifters. 
Write for Catalog. 


GEORGE H. JELLIFF & SON 
NEW CANAAN, CONN., U. S. A. 




















G-W iCE TOOLS 


For use by the Wholesaler for unloading Ice 
from boats or cars, 
For use by the Retailer on wagons, 

For use by the Housewife at the Ice chest. 
Write for Catalog and Window Display Cards. 
Let us quote Jobbers’ prices. 
GIFFORD-WOOD Co, 

New York Buffa 
Boston Philsdelpnia 
Chicago 


Works 
Hudson, N. Y, 











- Iwan Post Hole & Well Auger 
List Prices 


per doz. per dos. 
§ to 6 Iinch.... $23.00 -- 96.00 
1 and 8 inch.. 30.00 oes ine 
Liberal discount to the hardware trade. 
Prompt shipment. Sold by jobbers everywhere. Specify 
“GENUINE IWAN AUGERS.” 


Write for catalog of post hole augers and diggers, tile drain 
cleaners, hay knives, mow or barn scrapers, revolving chimmey 


IWAN BROTHERS, Mfrs., SOUTH BEND, IND 




















JOBBERS—DEALERS 


PREPARE 


There will be a heavy demand for the famous 


“STORM KING” 


Extensively advertised. 
BIG PROFIT. 


National Stamping & Electric Works 
410-424 S. Clinton Street, Dept. 2 


LANTERN 


We will help you sell. 
Get Particulars and Prices NOW 


Chicago 














raided. 





I 
COTTON ROPE 


r «epecialty neri 
f rm de Manuf 
Put ap ip colls and 
Write now 
r 





for samples 
and prices. 


pe al 





More feet to 
the pound than 
t i 


ability and 





HACKETT & BATEMAN 


SWAMPSCOTT, MASS. 








The wo 
o’-the-neck 


Write 


Nashua, N. 


your serious in 
a profitable item 


Priest’s Clippers 


rid’s standard 
* gha 
vestigation as 


American Shearer Mfg. 


Company 
H., 


*back- 
ver deserves 


f stock 


U.S. A. 

















Q. Lindemann & Co. 


Manufacturers of 





BIRD Zh 
aay 
rs CAGES ™ 
any SH i Established 1863 
pe oF = 35-37 Wooster Street New York 








SH 
KITCHEN 
PRU — 
PAP 
HANGERS’ 











R. MURPHY 


KNIVES 


ROBERT MURPHY’S SONS CO. 








Ayer, Mass. 
























U. S. EXPANSION BOLTS, All Types 
| Pence al : ereeeee An 


Regent. 
a 





S. EXPANSION BOLT CO., 25 Elm St., New York 
Chicago Toronto Los Angeles Plant: Columbia, Pa. 




















“THOMAS MorTON 


Sole Manufacturer — Norton Cable Chain 
245 Center St —New York 


* CHAINS FOR EVERV USE* 

































HARDWARE AGE 


= IRECTORY: 


December 18, 1919 











T Urey en 














ods, ete. Profit 
progressive dealers. WATCH THIS SECTION FOR QUICK SELLING MERCHANDISE. 








! You cam catalogue your product here for @4,00 per insertion. Write for tull information. 








STEEL 


Bearing 





BALLS | 

Abbott Ball Co. 
Elmwood Div., 

Hartford, C onn. 


Cutting 44” to 4” 

; Made in USS & SAE 
Complete in hard wood box with tap wretich 
To retail for $6.00 
Write for particulars 
HYDE PARK MFG. CO., Hyde Park, Mass., U.S. A. 














THE VOLLRATH CO, 
Sheboygan, Wis. 


voratTH 
WARE 
Enameled Cooking Utensils 








PATENTS 
IHlandbook on Patents and Trade Marks 
free on request. 
MUNN & CO. 
Patent Attorneys 
Washington, D.C 
678 Woolworth Bldg., N. Y. C. 


678 F Bt., 


WAUSAU 
Sand Paper Products 


Manufactured By 
Wausau Abrasives Company 
118South Clinton St, Chicago, III. 


HAND SPRAY ERS 


“COW COMFORT” 
werre Manufactured by 


prices LESSER MFG.CO OLEAN NY 








WASHING MACHINES 


Globe Mig. Co. 


Perry, lowa 











J. L. THOMSON MFG. CO. 
Waltham, Mass. 


Tubular and Bifurcated 


=RIVETS= 





WAKEFIELD 


Bicycle, automo- 
b 


ile, motorcycle 
and pipe wrenches 
Established 1890. 
Send for catalogue. 


CLARENCE E. WAKEFIELD 
Worcester, Mnas. 








GARDEN TROWELS 


All Steel—One Piece 
Each in attractive lithographed box. 
KINGSBURY MFG. CO., Keene, New Hampshire 


JOHN SOMMER’S 
= PEERLESS FAUCETS 
Made of best Maple, with Leather 
Block Tin Key. 


Lining and Pest 
Beware of Imitations. Genuine are 
Stamped with Maltese Cross. 


JOHN SOMMER FAUCET CO., Newark,N.J. 








The Original 


represented by Riemann-Seabrey, 11-15 Union Sq., N.Y 
% and Dominant Kar 
> ‘KIDDIE KAR” 


», ane is our registered Trade Mark 


fa u . H. C, White Company 


North Bennington, Vt. 





Made only by 


: 
HAYES MFG. CO., - Kansas City, Mo. 





THE PULL-EASY MFG. CO, 
491 Barstow St. 

WAUKESHA, WIS. 

~ Mfrs. of advanced spe- 

cial ape ae garden 








MOPS 


EVERY KIND 


E. H. TATE MOP & CORDAGE CO, 
67 Sudbury St. Boston, Mass, 








All Styles CORN HUSKERS 
CLARK’S sest 
Sold through any Jobber 


R. F. CLARK MFG. CO. 
169-73 N. Jefferson St., Chicago 


INSIST on GENUINE Cannon Pump Oilers 
Made only by CANNON OILER CO. 
Keithsburg, I!1.,U.S.A. 
See our 
advertis- 
ing in first 
issue of 





each month 








The line of 5 and 10 
cent spoons, brackets, fly 
swatters, hooks that you 
can still carry—with good 
profit to yourself and with 
good value to your cus- 
tomer, Send for catalog 
to-day, 


Atlas— 


The Atlas Mfg. Company few Haven, Cons. 














tc MAKE 


Camp Furniture, Tents, Awnings, Covers, Leggings, Mors 
Write for Prices 

TUCKER DUCK & RUBBER CO. 

FORT SMITH ARKANSAS 


“For Baby’’—Rattles and meme ™ 
For Home—Gongs and Bells 
Toy and Bel} 

Makers for 
over fifty years 
THE GONG BELL MFG. CO. 
Div. H. East Hampton, Conn. 


TACKS 


Cobblers Nails, Glazier Points 


SHELTO TACK CO. 


Shelton, Conn. 








SMALL TURN BUCKLES 


anak 


Send for Catalog No. 4 
GEORGE H. WILKINS CO. 
180 No. Market St. Chicago 








WINCHESTER 


World Standard Guns and Ammunition, 


New Haven, Conn., U. S. A. 





MILK BOTTLE 
Carriers & Racks 
Made from flat ribbon 
wire. Thoroughly Galv. 


Write for Catalogue. 
JOHN P. SMITH & CO. 
New Haven, Conn. 




































































December 18, 1919 


HARDWARE AGE 





Allan J.Coleman 


neufst@e «8 complete 
line @ Sanitary Speciaities 
There is rubber in his cops 
OP i didn 
or 


208 N. Wabash Ave., Chicago 


CONTAINERS 
FOR EVERY PURPOSE 


AMERICAN CAN COMPANY 
NEW YORK 


ESTES MILLS 


P.-.OK-ALPHA 
SLASHER-ACME BEE 


MOPS 


FALL RIVER, MASS. 








GUARANTEED 
Boiler Riveted Gas-tight 


PIPE or PIPELESS 
Warm Air FURNACES 


Donald B. Howard Heater Co- 


Des Moines, Ia. 


HARRIS AMERICA’S 


Gotsses LUBRICANTS 


A. W. HARRIS OIL CO. 
326 So. Water Street PROVIDENCE 





leat Home Bottie Capper 
= home ae 
Gifernt so 
eum sim, bal -pinu, with 
mo changes 
Dee cot have w be fan- 
ened down 
FRED. A MUELLER 
346 W. 12th st. . indianapess, led 








_—=—_ 


EAGLE CLAW WRENCH 
Jessop & Thompson 
142 So. Michigan Avenue - Chicago 








|\SAND’S LEVELS 


a a 


YOUR JOBBER CARRIES THEM 
J. SAND & SONS Detroit, Mich. 








Glass Towel Bars 


Durand-Koering Glass Ce., Ine. 


Vineland, WN. J. 








g “BESCO” 
Bottle Capper 


Mechanically perfect. High 
in efficiency. Low in price. 
Beardsley Specialty Co. 
Rock Island Ii. 








Gilson Garden Tools 
The line of Quality and good 
profits. Write 

J. E. GILSON CO. 
Port Washington, Wis. 


“K & B’’ DROP FORGED TOOLS 
OROP 
4 FORGED 


and Forged Hardware 
The Kilborn & Bishop Co., New Haven, Conn. 











hardware dealers. 


represented. 





At the low cost of space in this 
to let an issue of this paper go out to these dealers without your product being 


“Directory of Small Cards” 


Manufacturers! See these blank spaces? 


Each one of the blank spaces on this page represents an opportunity for 
you to bring your product to the attention of over 17,000 well-rated, progressive 


you cannot afford 


The rate is $4.00 per insertion whether for one time or for fifty times,— 
surely a modest enough investment to put your selling message before practically 
every live hardware dealer in the country. 

Let us draw up for you an effective advertisement for one of these spaces. 
This service will be without charge to you. 
describing your product. 

Write us now, while you are thinking about it. 


HARDWARE AGE, 


Just send us some of your literature 


239 West 39th St., New York, N. Y. 








—FIRE GUARDS 
and FENDERS 


A Protection 
for Life and Against Fire 
Catalog on request 


The Fred J. Meyers Mfg. Co. 
——__ Hamilton, Ohio 


BELT HOOK CO. 

SAWYER Pawtucket, R. L 
AXE, HATCHET 
AND HAMMER 


WEDGES 





A. W. DRAKE MFG. CO., Hazleton, Pa. 


. The 
Sanitary Flexible 

Rubber Fly Swatter 

and Neverluce Sash Skids 











aTUESLAR. RIVETS 
Tubular Rivet & Stud Co. 
Boston, Mass., U.S. A. 








B: H000 TIRES 





ELEVATORS AND 
DUMBWAITERS 


Made to be sold by the 
Hardware Trade 


Bend for Catalog No. 25 
ENERGY ELEVATOR CO. 











214New Si, Philadelphia, Pa 
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MANUFACTURERS Of} yr Sale “Hardware and and ~ Imple- - . . ' 

AUTOMOBILE ACt CESSORIES “| sient balnees In the teat ved t WANTED . FOR SALE—An old esta 
Are ste n intellis farming ict ir olorad the Good lines of Hardware eci Hardware and lumbing sit s- 
aggressive re presentati on latte Valley ¥ ‘ nter of | ties and Kindred Articles to b in one of the best manufacturing pe 
sod nd Sout hwest ? ' hundred tuare miles farming | 80ld from Factory to Dealer in J | towns in New York State. nen A 
TI factories o Florida, South Georgia, and | established in 1869, will D 
h and Southeast Alabama ON | approximately $28,000. Rare cha: W 
0 : COMMISSION for the right party. Feasor ‘ 
if : water, sewer 4 I have already a well established | selling is to settle estate 1 B 
establist e in town and | and_ growing trade Box E-107, care Harpwar: - 

the biggest business. Di Kindly communi ate with B. H. | New York. 
: ¢ 00.00 worth of business 0% , | Vogel, Manufacturers’ Agent, P. i 
Ack, Ne w York, year on $20,000.00 stock. Building | Box 959, Orlando, Fla sitio 





————_ | on | ee vee town. A mir MANUFACTURERS, NOTICE 
| about 9 J00.00 to What have you to sell to Hard 


Sale Firs i . stock I 


BS are and building; no machin- | 3°™ od reasons for selling MANUFACTURERS, ware and Furniture Jobbers and R 




















en y, in sain ai ( xcelle pesos caia Ps , care Harpware | LOOK TO THE FUTURE. tailers, also Department Stores j 
farming country iortheast pues Sebel aS SMa! We offer to act as your E XPORT the Pacific Northwest? I am : ne 

souri on Atchison, Topek : sik e LSI Gee DEPARTMENT in conjunction with | the market for a few addition 

Fe railroz nvoice about $5,000 | , :% gf 25 Or cascitely ihc ae herr other producers of non-competitive | lines of goods. Have a well esta 
$6, 000; st re balidis x % & ee Sar hae hie Mied lines, General Hardware, House and | lished trade, experienced  salesn ‘ 
warehouse x 60. 1 f a Pear Wastern Pa ps Kitchen Utensils, Spec ialties, Elec- | on the road continuously and e pa 
Wir ingert a z, itledge, Mo JB pes ee ee Rove: (ae and Gas_ Supplies, Toilet | cellent warehouse facilities wit . 
ibe ac gad estar yeh) Mart rl Ardaee and enor -— ; trackage. Ms og" 30x v 119, ca dr 

1 eae t “; ag > LENO will ye a ARDWARE GE, New ork, 
= OR SAI E—Go od clean sg Nar Iv are en yt Pah as buyer an minimum proportional share. You . 
eral and she ll Ngo gale ilesman in large Pg gh. house. “Ail | will save time and trouble and our 

luc ding full equity pme ot inners it present employed but wish to get experience will get vou real busi MANUFACTURERS’ REPR! 
stock and_ plumbe supplies ‘ away from city Address Box E-95, | pegs : CENTATIV 2 alex “ 
cated in Eastern 'P enna. and sur te Haspw ane AcE, New York 5 mae: a ; s ENTATIVE solicits correspon S 

Write us for suggestions. Ad ence witt anufac . 

rounded by one of the richest farm heen jem tee 6AM ace Eee with manufacturers of ha $i 
ing communities in the U. S. Es NEW INVENTION has Nae Vivi.” - * | ware, tools and automobile acces s 
iblished tifty years. Excellent pat Differential for automo biles eee slate sories desiring representation | } 
ronage rill nt building. Will troad patent protection. , be Metropolitan District, domestic ar L 
invoice 0 $15,( 0 No | mai and sold°through h ware Se : ae, | CXPort, on commission basis. Hay g 
traders 1 make sacrifice Low \ MANUFACTURERS’ AGENT | established connections and _ trad di: 


Fog qui 7 > end cabesan cee ate Ras ARB. Sth se proper | vith headquarters at Little Falls, | acquaintance, and give personal a f 
aie Mog E-83, care | party alone 4 . ie -. having a wide acquaintance tention to such accounts. Address =~ 
psc : ne with the wholesale hardware, auto 3ox E-110, care Harpware Act 

il accessory and mill supply New York 
is interested in becoming 



























































7: te ’ bins the exclusive selling agent for one de 
F ‘OR SAI E sebibtestesitesn® : —_ r two reliable. anulnatuters for Manufacturers’ representative 
BRASS WOOD SCREWS XPORT AMERICAN CITI ms w York State, New England and | with office and showrooms in P » 
ound and Wiet Mead 37 ZARS OF AGE, SIN : aste rn P pom Address he delphia are open for additior 
ed Sizes LE THOR OUGH HARDWARI Yo i care Harpware Ace, New | jines selling to the jobber, depar a 
pper Tacks + MAN, MANY YEARS Al1 SALES on ment store and large retail tra t 
pper Ri vets IAN’ IN FOREIGN, COUN Philadelphia, Baltimore and Was 
| ? | : -ULL “OMMAND i ington. Address Box E-96, car S 
I INE BE R¢ | J GER Ms AN; GOOD | A man of thirty-eight wishes to | Harpware Ace, New York T 
¢ PC RT UGUESE. | settle in the West and wants to re 
; PRESE NT E- | connect with retail hardwé are house. t 
HEAD LE Has fourteen years’ practical busi MANUFACTURERS of 
meena WISHES ° ness training, bé rth on the road and | poysehold specialties want lo 
Energet sale er r resent ! : rH URIN HARD egg Me a and = ng. — = resentatives in all important os 
atives wanted to sell the Warner \ \ RING OR ast iree years with one o 1€ | to handle line o ommission a 
aan lair razor blade sharpener | f N ‘FOREIGN, REP phe gest 41 ae in the East Address a Bm aie.” Pes: sory M 
to retail, hardware, drug, at SSENTAT : OR EXPOR'I > E-112, care Harpware Ace, instalment houses, premiun . 
partment stores. This is the latest AGE ADDRESS ° es 774 ork. cerns are all big users. State ¢ - 
and only scientific si arpener for E-91, CJ HARDWARE AGE, | perience, lines handled and territ 
honing nd stropping all makes of \ ‘ ‘ | covered. We want none but thos 
ia ty ft ; 1r blades on the ~ arket. | acai LEE aba ER a Rg FOR SALE—One set of Tinner + | oor can ‘“‘make good. ” F r su . 
Write, W: arner-Jones & Co., St. | tk § AL E- SMALL HARI). | Tools and Thread Cutting Dies, all | our proposition is an excellent on ks 
Paul, Minn. ARE MANUFACTURING | in good condition. Inquire of Mrs. | Address “S. H.”, care Harpwatt | 
scat NC AE. ; INE sak Al acy ro P. Vollmar, Herscher, IIIs ' Ace, New York. ¥ 
) : 
MANUF AC TU RE RS, NOTICI RING TRADE rinvwaier $$$ —— a P 
Well nt anufacturing ELL ESTABLISHED AGEN St 
concern in Ne w Yor k, having co IES J EVERY IMPORTANT | » 
nections and supplying the SEC’ N. ANY ONE WITH 
wore trate ie all lntger cities te ALL AMOUNT OF HARD . 
the States, 1s open t d Ip i v ‘ARE EXPERIENCE CAN OP- * F ~ i] P 
more articles of first class manu- | ERATE. OWNER WILL. RE ac inery or Sale \ 
facturers in = line —e 7 x | 4 . SMALL INTEREST IN N 
r-89 ire ARDWARE AGI ew) BUSINESS IF DESIRED. $10, . I 
York 000.00 NECESSARY TO_ PUR 40 lb. Bradley upright hammer, good i 
CHASE OUTRIGHT. ADDRESS A EE LET ‘ 
a, ee oe BOX E-90, CARE HARDWARE rs 
PD nl ~ — two thousand. in| AGE, NEW YORK. 350 lb. upright board 1i ft hammer. véens SEReP 4 
Texas 04 country i 1 schools 3 — > > 5 ‘i 
r rene Const countey. Good sch ols FOR SALE—Hardware store in 6—60 lb. upright strap hammers, each.. 150.00 M 
ch reais ¥ one othec hard. | Commectic ut city (175,000 saat 25—New Britain drop head polishing . 
ware store in town. Will take | ton), established 35 years. Will jacks, practically new, at each........ 120.00 E 
bout $16,000 to swing proposition sell reasonable if taken at once. x 
Only cash will be considered. Ad vie 2a Maa Anon “6 oa te We have a large assortment of presses and tool 
dress Bo 7.08 care ° . | particulars dress F ave: ¢ % 
wi Mn verk. Sg a | grove, P. O. Box 56, Pawtucket, room equipment. 
polh.d Send for our new list No. 51. , 
A complete shelf Hardware stock FOR SALE—Good clean stock of x 
for sale, located on one of the best | hardware, stoves, paints, harness m 
corners in a thriving city of 50,000 | etc., in Western Ohio, Fine loca e Bie 4uCcas ie on, ne. t 
people ill take about $18,000 to | tion, cheap rent. Will invoice be ™ 
handle 10 reason for selling tween $7500 and $8000. Reason ‘ ® ‘ 9 
Address Box E-100, care Harpware | for selling, poor health. Address 3 Fox St. Bridgeport, Conn. 
Ace, New York. Box 122, care Harpware Ace. | — 
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Help Wanted Help Wanted Situations Wanted Situations 


\TED—Hardware Clerks ot Wanted about ] 
en, preferably from city of + pint ate clerk for 
ypulation or less. Will pay ardware Store Tools de- | POSITIO? \LE Ot 
$30 weekly according to ex-| steady employment in leading store = peait oa duncan aeecnaan a ae HARDWARE BUSI 
"Good chance to advance. | Good salesman, stock keeper and | where an opport to wequire an| NESS (THE. LATTER PRE 
s in own handwriting, stat- | with some exper ence trir ng win nte t in the bu "ss is D le FERRE WHERE F L OP 
€, experience and with whom lows. Man who hz } iz idle West preferred A idres E TT NITY TO LEARN HARD. 
ve three stores also at Oil tore accustomed te tlling all line ; E-121 Aa! RE TRADE FR¢ )M 2 ane 
and = Erie. Address, S. S.| rather th e who ft workd in| Otis Bldg., hicago sO) y HAS EN EIGHT 
Titusville, Pa. arge tore where selling in depar ( I I ROPEAN 
ments, preferred in SSG a ae fOLESALE _ CONCERN 
ed a live, active representa rnin ~~ = = alas EA caaoae: aati “% TICK, NTELLIGENT -W ORK 
the NEW ENGLAND and 2 ar? totes _ ER WILLING DISPOSITION 
litan Hardware Trade for . ° SN ee ee ee ee RECOMMENDATIONS; 
line of Axes, Hatchets and 4 senegal pomed |. ng Sacian tae Aime eek WOU —_ PROVE VERY SE- 
er tools. Energetic fitm of man- | 24™¢Wware Salesman = an\ mors ana nat ak calewemmn FUL. ADDRESS REPLIES | J 
cturers’ agents preferred. Ad- | Tanager for st pooumg and haan F-120. care caann | ae MEHREN, MFRS. AGENT, 
Sox E-109, care HarpWware oo ae tc 6S | Aes Obs Bide. Chisen : BROADWAY, N. Y. C. 
New York. eahaaes icaigan : 




















WANTED—Young man with or 
ganizing and selling ability to take 


cn Amano gChagpper -De;| E99. care Hanpwane Ace, N They Have a 
r of exceptional rit. Ad 1m 
Box F108, phy ae ‘ Bull Dog-Grip 


New York | Ww AN TEI 
department of hardware and build Manufactured by 
Salesmen, we want a_ few live | '"8 materials wae eingg lll wasn : U. S. Clothes Pin Co., Montpelier, Vt. 
res calling on the Hardware and eo - a ed sae Sales D 
rting goods trade, to carry < ee eee nD 1015 U B ware — t h, P 
sideline of Leather Specialties, I grapa, reserences and a 1015 Union Bank Bidg ee 
kate, School, Suit Case and Trunk 4 
Dog Collars, Muzzles 
on commission. 
competitive prices. 


dress Box JEL, care HarDwane | Sem SESSIONS CLOCKS 
Ace, New York. WANTED—Two men for arow , 
WANTED—A high class builders’ 5000... “We in a southern city of | ; ae 
<= gh class builders 5.0 re n f a build 
ar general hardware | ers hardw td ra boy pable of figur Oak Mantel Office 
. of hard e | is ¢ . ' , Y _— 
charge of hat bliehed : ead it jobs; also a: 5 aw and Missior Clocks 
of an old established | efficient x jow trimme a ieee 
material business. “Must ly give your qual Slane. make , " Manufactured by 
> executive ability and good|erence and salary ext perte EN. | ry 
ation. Will have two assistants| TRAL, H ARDW ARE COMPANY x ; THE SESSIONS CLOCK co. 
i stenographer. A man ,also INC., Alexandria, Louisiana AEA Main Office N.Y Salesrooms 
in the sash and door ht usi : Forestville Conn 37 Maiden Lane 
preferred but not essent ial 
$4000; good oppo 
nan must have a c 
and excellent recomme 
nd experience in a large t 
State experience, lines | © I 1 pig 
ed and enclose photo. Loca Ss ; I inicat : 
n Virginia city of over one | Wl! , rictiy conn t ! a iP “SPECIAL” 
hundred thousand. Apply ‘“‘Hard- | ‘mcome to right man j << / 
ware Man,” Box F-1 15, care} Fl - Ha ‘ SAWSET 


Harpware Ace, New York. York 
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Vinne un in stock de } . 
wvell: known importing Thardware | ” Situations. Wanted CHAS. MORRILL 


ery firm, hav | 102 Lafayette St.. New York 
at OF wledge of the } 1ess, capable | ° ‘ F — 
wan f handling stock ; and a|, With Hardware Manufactu 
































\NTED EXPERIENCED 
SALESMAN ON MILL SUP ; ge g 
AES 3 SR \ LARGE | gle at furnis} eferences i 
os PACTURING CRN NTER IN | 1 le eal > gel! ten ne 7 HEN you require real up-to- 
W ENGLAND STATES AD ! wv York 
SS BOX E-117, CARE HARD 


: date Hardware men — who 
WARE AGE, NEW YORK 


te know their business from A 
hardware salesman 
? re 2 





to Z—consult the Opportunity Ex- 
change or insert an advertisement 
in the Help Wanted Department— 
50 Words $1.00—and results will 
follow. 
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SALESMEN WANTED joe TA Aes, Nee 
Line and Specialty salesmen | 

handle Alcemo lines to hardware WANTED-—- 

s and dealers, also depart- | established ’ ; am sie oan 

nt stores. Attractive range Na- | by a live wire, energetic perienced HARDWARE AGE 

lly advertised Liberal com-| hardware salesman emy | 239 AV. 39th St., N. Y. 
basis. Alcemo Mfg. Co., | dress Box F-114, care fanow ARE } 

lge St., Newark, N. J 1 Ae New York } 





Opportunity Exchange 

















ITH a feeling of appreci- 

ation of past favors, and a 

desire that our most friendly 
relations with the Trade may con- 
tinue, we wish you a 


Merry Christmas 


and a 


Happy New Year 


—And we might announce at this 
time that we have materially in- 
creased our facilities by a large fac- 
tory addition at Milwaukee and will 
soon begin the construction of a 
fine factory building at Kansas 
City, which will make for the bet- 
terment of our service in 1920 and 
the ensuing years. 


MILWAUKEE CORRUGATING 


Milwaukee, Wis. 
“ranch at Kansas City, Mo. 
Minneapolis Sales Office, Lumber Exchange 


LOUIS KUEHN, Pres. and Treas. 
A. J, LUEDKE, Sec’y and Asst. Treas. 


December 18, 199 
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Alphabetical List of Advertisers 


The Classified Directory appears in the first issue of each month 
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THE DASH (—) INDICATES THAT THE ADVERTISEMENT DOES NOT APPEAR IN THIS ISSUE. 
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